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MODERN CARBON PAPER 
for modern methods 


IDE-AWAKE stationers everywhere are 
taking advantage of MultiKopy national 
advertising. This advertising sells the use of the 


NE of the advertisements 

of the series, showing hou 
MultiKopy is being advertised 
in the Saturday Evening 
Post, Sunset Magazine, Gregg 
Writer, Rotarian and other mag- 
azines, as the modern carbon 
paper for modern methods. 
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right carbon paper for each particular j 
modern method of using carbon. And 


ob—the 
then it 


sells MultiKopy as the modern carbon paper for 


use in the modern way. 


Thousands of carbon paper customers are 
writing in for Webster's Litthke Handbook that 
tells them quickly just which kind, weight and 


finish of MultiKopy Carbon Paper to 
simplifying their work. 


use in 


The missionary work—the hardest part of the 
selling job — is done for you. Have MultiKopy 


Carbon Paper in stock, and finish the 


job by 


selling your customers the type they need. No 


bon paper business for you. 


338 CONGRESS STREET, BOSTON, 






TRADE 






Carbon Papers 





time wasted, satisfied customers, and more car- 


F. S. WEBSTER COMPANY, Incorporated 


MASS. 





A kind for every purpose 









F. S. Webster Company. Incorporated, 
338 Congress Street, Boston, Mass. 


Gentlemen: Kindly tell me about the 
and the Definite Selling Plan. 





Webster Way 
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§ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00; two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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Published on 





the First Day 


of Every Month by 
THE OFFICE APPLIANCE Co. 


417 S. Dearborn St., 


EVAN mes President 


Chicago 
Cc. F. MALHOIT, Treasurer 


HN A. a Secret 


C. H. EVERLY, ¥ President 


C. MILLER, V. President 





H.W. MARTIN, Assoc. Ed. OTTO KNEY, Asst. Ed. 
J. A. PALMER, Cir. Mgr. B.C.WALLSTEN, Mgr. Copy Dept. 


G.C. WHEELER, Manager Service Bureau 





C. H. EVERLY, Eastern Mgr. 
1701 Pershing Square Buildi 
Phone 


D. N. BRIGGS, Asst. Mgr. 


, 100 East 42nd Street, New York 
hland 8319 








by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


"CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


{ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 
{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 

{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


{ “Office Appliances” is reg- 
istered in the United States 


Patent Office, Washington, 
D. C. 


§ COPYRIGHT. Contents 
covered by Copyright, 1927, 
by The Office Appliance 
Company. 
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Accounting Devices Co 
Acme Staple Co 
Add-A-Unit Partition 
Addressograph Co 
Adjustable Table Co 
Aigner, G. J.. & Co 
Ajax Time Stamp Co 
Allen & Co.... 


Co 


Allen-Wales Corp 68, | 


Alma Furniture Co. 

Alpad Ribbon Co. 
American Clip Co 
American Electric Co 
American Embossing Co 
American Lead Pencil Co 
Amer. Multigraph Sales Co 
American No. Machine Co 
Amer. Paper Goods Co 
Amer. Writ. Mach. Co 
Ames Safety Envelope 
Ames Supply Co 
Argus Mfg. Co 

Arlac Dry Stencil Corp 
Art Metal Construction Co 
Art Steel Co 

Assoc. Stationers Sup. Co 
Atlas Bronze Mfg. Co 
Ault & Wiborg Co., The 
Aurora Metal Cabinet Wks 
Auto. File & Index Co 
Auto. Pencil Sharpener Co 
Autopoint Co 

Azora Rubber Co... 
AX-26 : 


66, 


Co 


B 
Bachrach Spec. Co 
Bankers Box Co 
Barbee Wire & Iron Wks 
Barr-Morse Corp 
Bates Mfg. Co. 
Beach Publishing Co 
Beacon Steel Furniture Co 
Bentley & Gerwig 
Bentson Mfg. Co 
Berger Mfg. Co 
Bettcher Stp. & Mfg. Co 
Blake, P. lL. 
Boorum & Pease Co 
Boyle Smoker Co 
Bridgeport Pen Co. 
Bristow, Stanley R 
British Stationer 
Browne-Morse Co. . 
Buckeye Rib. & Carb. Co 
Bump Paper Fastener Co 
Burke & James 
Buro-Bedarf-Rundschau 
Burroughs Add. Mach 
Bushnell, Alvah, Co 
Bushnell Mfg. Co 
BY-31 


The 


. 
Co 


c 
Canode Ink Co. 
Carpenter, E. W., 
Carter's Ink Co 
Cello, Inc is 
Central Paper Co 
Chicago Binder & File Co 
Clark, R. W., Mfg. Co 
Clarotype Co., The 


Clemetsen Co., The 

Columbia Rib. & Car. Co 
Columbia Steel Eqpt. Co 
Colytt Laboratories, The 


Conrades Mfg. Co 

Consolidated Ribbon & Car- 
bon Co ; 

Cook, C. A., Co 

Cook, H. C.. Co 

Cordley & Hayes 

Corona Typewriter Co 

Corry-Jamestown Mfg. Co 

Crocker Chair Co 

Crown Ribbon & Carb. Co 

Currier Mfg. Co. 

*] 
Davenport-Taylor Mfg 
Davidson, M. M. 
Defiance Sales Corp.. 
De Luxe Metal Furn. Co 
Derby, P., & Co., Inc. 
Dick, A. B., Co.... 

Diebold Safe & Lock Co.151 
Diemer, John F., Co.... 
Dietz, The J. F., Co 

Divine Bros. ....... 
Dougias Mfg. Co.. 
Downey, The C. L., Co 
Dur-O-Lite Pencil Co 


Co 


Mfg. Co.2: 


189 
220 
207 
209 
231 
161 
110 
208 
228 
231 
236 
46 
999 


«<9 


184 


104 
179 
197 
226 


oor 
-<é 





ASA 









advertisers and 


any disagreements 


E 
Eau Claire Pad Co 209 
Economy Seat Co 205 
Elliott-Fisher Co 57 
Emerson Electric Mfg. Co. .197 
Empire Chair Co ‘ 214 
Englewood Desk Co 215 
Error-No, Inc 184 


Esterbrook Steel Pen Co 59 


Evansville Desk Co... 150 
F 
Faber, A. W ‘ 228 
Faber, Eberhard . . 56 
Faries Mfg. Co “cca 
Featheredge Rubber Co 200 
Featherwt. Eyeshade Co...224 
Featherwt. Paper Co 205 
Filing Equipment Bureau. .126 
Force, Wm. A., & Co 187, 8 
Fox, Geo. E., & Co... 48 
Free Hand Binder Co 199 
Fritz-Cross Co., The 2 
Furnas Furniture Co 2°06 


Gardner, P. A., Lthr. Wks.226 


General Eclipse Co 192 
General Firepr. Co 106, 7 
General Office Equip. Corp. 57 
General Pencil Co.. o4 
General Typewriter Exch. .196 
George & Co + 224 
Globe-Wernicke Co 133. 4 
Goes Lithographing Co 171 
Graff-Underwood Co .198 
Gunlocke, W. H., Chair Co.202 
Gunn Furniture Co., The...127 
Guth, Henry L., Assoc. 65 
H 
Hahn, Arthur W... 225 
Hano Paper Corp : 174 
Hanson Bros. Scale Co.. 229 
Hart & Cooley Mfg. Co 225 
Harvey, Fred W., Co... 213 
Hellesoe, Hans H 225 
Hershey, Maxim . : 228 
Hevenor, Chas. D., Co 211 
Heyer Duplicator Co. 90 
Heywood-Wakefield 212 
Higgins, Chas. M., & Co...223 
Hoffman, L : eC 
Hoge Mfg. Co 190 
Hoosier Desk Co... . 86 
Horn, W. C., Bro. & Co 225 
Horn Equipment Co 184 
Hotchkiss Sales Co 169, 70 
Hunt, C. H., Pen Co .182 
1 
I. D. L. Mfg. Corp .218 
Ideal Linoleum Top Co 168 
Ideal School Supply Co .190 
Imperial Desk Co. 154 
Imperial Methods Co.. .180 
Imperial Steel Cabinet Co.194 
Impvd. Boehner Binder Co.224 
Indiana Desk Co... 118 
Ink-Out Mfg. Co at 209 
Invincible Metal Furniture.140 
Ireland & Matthews.... 42 
Irving-Pitt Mfg. Co 108 


J 
Jamestown Metal Desk Co. 88 


Jamestown Metal Eqpt. Co.183 
POGOe COO CO. cwcsccccss 113 
Jasper Desk Co 112 


These advertisements present the prod- 
ucts of the leading manufacturers in each 
division of the industry. 
ground for honest differences of opinion 
the publishers obviously cannot under- 
take to guarantee transactions between 
customers. 
however, offer their service in resolving 
between advertisers 
and customers, which result from rela- 
tions established through the journal 





Because of the 








They do, 










Jasper Office Furn. Co 79 
K 
Kamargo Mills 73 
Kay-Dee Co 184 
Kihn Bros ‘ae 222 
Knowlton Bros . 73 
Kobler & Co., Inc 222 
Kohlhaas Co., The .105 
L 
Lamb, Geo. L 205 
Lawrence, B E., & Co 176 
Leopold Desk Co 72 
Lincoln Rubber Key Co 198 
Lin-May Co., The 128 
Lion Systems 203 
Listo Pencil Corp 224 
Lloyd, W. G., Co 177 
Loose Leaf Metals Co 230 
Luther Ink & Stp. Pad Co.221 
Lyon Metallic Mfg. Co 103 
M 
Macey Co., The 158 
Manifold Supplies Co 43 
Marble, B. L., Chair Co 99 
Marble & Shattuck 223 
Marchant Cale. Mach. Co. .163 
Markilo Co. ... 229 
McGill Paper Prod., Inc 205 
Meilicke Systems 190 
Meilink Steel Safe Co 139 
Metal Office Furn. Co. .62, 146 
Meyer & Wenthe 203 
Miller Bros. Pen Co 214 
Milo Ribbon & Carbon Corp.218 
Milwaukee Chair Co . 64 
Mittag & Volger. Inc 41 
Mohler, A 227 
Mon Bureau : 30 
Monroe Calc. Machine Co 53 
Moore Push-Pin Co 226 
Multipost Co 212 
Mun-Kee Products Corp 193 
Munson Supply Co 172 
Mutschler Bros. Co 44 
Myrtle Desk Co $6 
N 
National Blank Book Co 100 
National Business Show Co.232 
National Cash Register Co. 76 
Natl. Fiberstok Env. Co 95 
Natl. Phone Holder Corp 217 
National Vulc. Fibre Co 213 
Neidich Process Co..... .102 
Neva-Clog Products, Inc 178 
Norlipp Co., The 227 
No-Tarnish Products Corp.225 
O. K. Mfg. Co 183 
Old Town Rib. & Car. Co.179 
Onken, The Oscar, Co 226 
Orpin Desk Co 194 
Orthwine, R 224 
Oxford Filing Supply Co 144 
Pp 
Pacific Carb. & Rib. Co 181 
Parker Pen Co.. 115. 6 
Parrot Speed Fast'’r Corp..201 
Peerless Carb. & Rib. Co..202 
Peerless Key Co., Inc 37 
Peerless Wire Goods Co 211 
Pelouze Mfg. Co 219 
Phillips Rib. & Car. Co 171 
Pierce, S. K., & Son Co .185 
Pittsb’gh T. W. & Sup. Co.217 


Polar Mfg. Co.... = .176 
Portable Adding Mach. Co.129 
Premier Metal Products Co.149 
Q 
Quality Park Envelope Co.166 
Queen Ribbon & Carbon Co.214 
Quigley Furniture Co......195 
R 
Rand Kardex Service Corp.135 
Rand-McNally & Co. .145 
Readeasy ....... , 228 
Regal Typewriter Co 221 
Reiner’s Rotaprint, Inc.... 60 


Reliable Tpr. & A. M. Co. .228 
temington Rand Business 


Service Sesavess 45, 135 
Remington Tw. Co...... 45 
Republic Box Co.... 204 
Roberts Num. Mach. Co 202 
Roberts, W., Rubber Co 61 
Rockwell-Barnes Co. 72 
Royal Typewriter Co 157 
Ryan, J. F., & Co.... 229 

Ss 
Safeguard C.-Writer Corp.143 
Sainberg & Co. 202 
Sanford Mfg. Co.... 201 
Sanymetal Products Co 220 
Schollhorn, Wm., Co 93 
Schwab Safe Co., The 235 
Searles Elec. Weld. Wks. .210 
Sengbusch S-Cl. Inkstand..147 
Service Steel Prod. Corp 217 
Shaw-Walker Co. 111 
Sheaffer, W. A., Pen Co. .86, 7 
Sheppard, C. E., Co 156 
Sherman-Manson Mfg. Co. .217 
Shipman-Ward Mfg. Co....12 
Sikes Co 124 


Silverglo Lamps, Inc 
Simonson, R. A., & Co 
Smith L. C.. & Corona 
Typewriters, Inc. . 84 
Smith Noise & Shock Elim.229 


<9 

Je 
99? 
223 


Smith Premier Tw. Co . 234 
Smith Tw. Sales Corp 148 
Speedaumat Addr. Machry.229 
Speed Key Mfg. Co 226 
Spencerian Pen Co... 51 
Staedtler, J. S., Ine 201 


Stationers’ Loose Leaf Co. 77 
Staty. Export & Import Co.213 


Steel Bound Box Co 221 
Steel Equipment Corp 67 
Stewart, R. A.. & Co 125 
St. Johns Table Co 123 
Storms, H. M., Co 175 
Strayer Coin Bag Co 206 
Sundstrand Add. Mach 57 
Sun Rubber Co., The 81 
Terrell’s Equip. Co 22 


Thompson Time Stamp Co.229 
Todd Co., The 155 
Toledo Metal Furniture Co.119 
Triner Sales Co : 2 
Triner Scale & Mfg Co 193 
Trussell Mfg. Co... 71 
Turner & Harrison Pen Co.224 


or 


Tyler Sales Fixture Co 228 
Underwood Typewriter Co 

47, 50, Back Cover 
Union Ribbon & Carb. C« 198 
UL. S. Envelope Co 233 
U S. Pencil Co.. 218 
UL. S. Tw. Ribbon Mfg. Co.222 
Universal Fixture Corp 221 

Vv 

Van Dorn Iron Works . %% 
Van Valkenburg, L. D., Co.228 
Varityper, Inc : 227 
Victor Adding Machine Co. 63 
Vidaver Letter Opener Co. $2 
Wabash Cabinet Co 109 
Wagemaker Co 131 
Watson Mfg. Co... 120 
Webster. F. S., Co 2 
Weeks, Frank A., Mfg. Co.224 
Weigel, E. O., & Sons 228 
Weis Mfg. Co. Facing 58 
Western Furniture Co 210 
Weston, Byron, Co 80 
White River Chair Co 227 
Wholesale Typewriter Co 74 
Wiggins, John B., Co .201 


Woodstock Typewriter Co.237 
Y 


Yankee Paper & Spec. Co.207 
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Accounting System Machines. Havo Paper Corp.............174 
National Cash Register Co.... 76 wont Paper sou eaey | 
Adding Machines. . a Ro . Nhe 
Allen-Wales Corp.......... 6s, 9 ae ~ 3 
Sa beat: assifications ¢\ sss" 
Elliott MGR Girosccccccecce 5 . 
General Office Equip. Co..... 57 Markilo Co... .......6..se005 .-229 
Monrve Calculat. Machine Co..153 
Pittsburgh Tw. & Supply Co..217 A en ic ka el ..191 
Pestable A@@ies Mecenme Co..190 = B00 es 56 
wee § hy “pppoe! For the benefit of the subscribers the Ink-Out Mfg. Oo......-----+-- 4 
Adding Machine Rolls & Paper. — i ae are a —— Felden, Rubber Co.. 61 
Central Paper Co......... .191 any o e requirements oO 
7 : } 8 Co... 232 
Rockwell.Barnes Co... ooo modern business office are represented. National ‘Business _ 

Yankee Paper & Spec. Co... .207 Should subscribers be interested in any ch Publishing Co.......... 238 
Adting Typewtiters. | as article of office equipment not listed Harvey, Fred W.. Gon. 2 02200 as 
uae titine @ticcrce-.0.. here, they are cordially invited to com- 1. D. L, Mfg. Corp......++++ 21 
Remington Tw. Co.... -o- municate with the service bureau, aA yd) ee 28 

Underwood Typewriter Co... through which the information will 
oeeced 47, 30, Back Cover Feat Eyeshade Co...226 
Addressing Machines. be promptly and cheerfully furnished vin ey ' 
Addressograph Co............. 49 e by letter, without obligation. Bankers’ Boa Oo.......--..+«s 70 
Speedaumat Addr. Machry...229 ay-Dee Co, * t pay * 3 
Adhesive Tape. Steel Bound RB Oerrccrecsce 
Quality Park Env. Co........ 166 Straper Onin Bos Dd.. vevcancs 206 
Adhesives. Art Steel Co... . 2... cece cccne 
(See Inks, Adhesives, etc.) a 
; Kay-Dee Co., The.. 
a ye ~~ Rockwell-Barnes_ Co... 
Free Hand Binder Co...... -. 299 chair Pads and Cushions. ee eee 202 Cabinets, 
—— he: — Be Co........ 133, 4 Eau Claire Pad Co....... . 200 Wagemaker Co............+++ 131 Diemer, John F., Co 
Ballot. Boxes. CO. cccccsece 172 Economy Seat Co............- 205 Letters Holders. §# j§§Globe-Wernicke Oo......... 
Douglas Mfg. 197 Featheredge Rubber Co. - 200 American Clip Co..... orSscnllt 
Bankers’ Note ss: ee ee Fox, Geo. B., & Co.......s00% 48 and Zoblote. 
rg Yer . .223 | — Go... seereeeces ey Atlas Bronze Mtg. Oo hE 
General Fireproofing Co... .106, 7 Sun Rubber Co.........--++++ Clark, R. W., Mfg. Co........ 
Globe-Wernicke Co......... 133, 4 . 5 Davenport- -Taylor eececceccone 
Van Dorn Iron Works Co..... 75 Beacon Steel Furn. Co........200 George & Co. .....cccceeeceee 
Billing Machines. Goaanties Wits. Govac ccccsssces 195 Desk Trays. 
Burroughs Adding Mach. Co. .236 Cook, C. A., CO......-+4+- . -198 American Electric Co........ 
Elliott-Fisher Co.......... 57 Crocker Chair Co. sant aneeees 200 Age Tn Wiigacuhs xesatende 
Remington Tw. Co........... 45 Derby, P.. & C Ine... ..++++ 132 Fox, Geo. E., & Co...... 
Underwood Typewriter Co.... Empire Chair |p mte: 214 General Fireproofing C Co. 
iain 47, 50, Back Cover Fritz-Cross Co..............+. 82 Globe-Wernic 
Binders. Catalog and Periodical. Gunlocke, W. H., Chair Co... .202 Imperial Methets 1 RRR t 
American Clip Co........ . 167 Heywood-Wakefield .......... 212 Macey Co., The......+.+.«.++ val Fire | 06, 7 
Blank Books. Jasper Gam a 113 Metai Office sees. Co. 2. 146 paw, Bk on wer 5 
Boorum & Pease....... oscen Marble, B. L., Chair Go....... 99 Weis Mfg. Co......... Faci 58 amen ory Cabinet ‘Oo i094 
National Blank Book Co.......100 Marble & Shattuck Desk Work Distributors. nents Metal Ce. 148 
Rockwell-Barnes Co... . ..172 Milwaukee Chair Fox, Geo. E., & Co........... 4s Jamestown Metal “Iquip. Co... .183 
Blanks for Bonds and Stocks. Pierce, S. K., & Son é Globe-Wernicke Co......... 133, 4 Kay Dee Co an 
Goes Lithographing Co........171 “_ Seer 12 Horn, W. C., Bro. & Co...... 925, agg ‘es none sesooneate 
A D ssanoesadeenecens 222 Toledo Metal Furniture Co. -- 119 Irving-Pitt Mfg. Co. Seapets 108 oe Onie cccccveecs ee 18 
Blue Print & Plan File Cabinets. White River Chair Co....... 227 enter Wiad cx usccdestven 202 ss +e 2 S.-- = ae 
Art Metal Construction Co..... 91 Check Protectors and Writers. ; Service Steel Prod “27 
General Fireproofing Co....106, 7 Safe Guard Check Writer Corp.143 Alma Furniture Co.......... 97 ae ee om ili 
Shaw-Walker ... 
Board Cutters, Paper and Card. MOOS CO... cccccccccccceseces 155 Art Metal Construction Co..... 91 Steel Equ Sve ahne 67 
Burke & James.......... 228 Check Sorters. Bentley & Gerwig Furn. Co...180 Terrell’s nipment NBR. 122 
out » o~-a Supply Co....... 1yo Kohlhaas Co.. The............ 105 } ate ae QGreirrre 7 Van Dorn Iron Works Co...... R. 
lemetsen Co. .......ss.s00% Watson Mfg. Co..........+++ 
3. SS ere 223 4Checks, Stam Metal. Corry- Jamestown Mfg. Corp...185 4 Wood. 
Corry Jamestown Mfg. Corp. 185 Meyer & Wenthe wa eeeeeeeees 208 Sen tee 5. FO 104 rin hw 192 
General Fireproofing Co....106, 7 Stewart, R. A., & Co.........125 Englewood Desk Co..... oneal yg Rapping 161 
Globe-Wernicke Co......... 133, 4 Cigarette Humidors. Pte Bvansville Desk Oo..... Glebe Wernicke spade 133. 4 
Steel Equipment Corp......... 67 Norlipp Co., The ............ 227 General Fireproofing Co Imperial Methods Co......... 180 
— —-. ~— Globe-Wernicke Co......... Macey Oo., TRO. .....cscseees 158 
Globe Wernicke Co..... 133, 4 (See Paper Clips.) Gunn Furniture Co., The Romie... c . cures tet lll 
Gunn Furniture Co....-.......197 Coin Bags, Trays aad Wrappers. Secsler Deck Oh... ce-css..0: Wagemaher OS." ..2.....00,..388 
SE Mitoteciinahiotacdnaess 15 Art Steel Co... + 228 Imperial Desk Co..........+. 14 Weis Mfg. Go....... Facing 58 
Premier Metal Products Co..::149 Downey, C. L.. Co., The...... — Indiana Desk Co........-..:- 118 Filing Supplies 
Van Dorn Iron Works Co...... 75 Strayer Coin Bag Co. - «206 Invincible Metal Furn. Co....140 Aigner. 2 ie tlds 210 
Weis Mfg. Co.......Facing 58 a nm on am '@ - Jamestown Metal Desk Co..... 88 ye ‘clip  Nepeataebsstac 
Book Ends. . American Clip Co..........++ T Jamestown Metal Equipment Browne-Morse Co............- 161 
Hart & Cooley e Co., The .225 American peeatete Co +++ +186 ee crete ee eee 183 Filing se Bureau ee 126 
Ryan, J. F. insneese 229 | nen + Ree cee wie + Jasper Desk Oo.............. 112 Filing Pquipment "408, 7 
Bookholders. . om —— BE... sesseonanee oe * Jasper Office Furniture Co.... 79 Globe-Wernicke iw wif pp 1383. 
American Clip Co............167 MEE Gi GB cccccccvewcsesees 222 na My ~ O  oepesbenper 72 Rese Pa ita 
American Electric Co ----186 Lion Systems, Inc............. 203 tae Uh, Witcoscckesconel 58 Seneuan eee See, Tepe nia 
Lion Systems, Inc......... 203 Premier Metal Products Co....149 Metal Office Furn. Co... .62, 146 Invincible Metal pay rear «| 
Book Rings. : m eg bE aS iis 228 Myrtle Desk Ce............+- 06 Seem Gins Wiie.csrcet casas. 158 
Cospenter, B. W.. 2ty. Od...258 — Mfe. O 195 Orpin Desk Co.......--+.+0+++ 194 McGill Paper Products, Inc... 206 
Bookkeeping Machines. onrades Mfg. Co. See Quigley Furniture Co......... 195 Oxford Fil Gusely O>....... 144 
Burroughs Add. Machine Co. .236 Furnas Furniture Co. .. .206 See . 4 i cohesaked ill Quality Park Env. Co 168 
Elliott-Fisher Co Py aig aces 57 Globe-Wernicke Co.. .133, 4 Steel Equipment Corp........ 67 Rorkwell-Ba o WO.eeeeees 172 
Remington Typewriter. Se Lamb, mn Diencdusess Van Dera fren Work Co...... Th eee nn peesneleoaa 
Underwood Typewriter Co.... Premier Metal Products Co...149 Wagemaker Oo.......--..... 31 Rteel Beuipment’ 67 
47, 50, Back Cover Sanymetal Products Co .. . 220 Weis Mfg. Co........- Wabash. Cabinet » -veeeeee | 
Boz Files 7 Cuspi ace. Western Furniture Co......... Wels Mfg. Co....... Facing 58 
Art Steel Co 223 SST ee 206 Directory s. Fountain 
General Firepreofing Co. 108, 7 Faries Mfg. Co......... ~+ 2-190 Davenport-Taylor Mfg. —— 7S) Co 
Globe-Wernicke Co........ 3. 4 Ireland & Matthews.... S Display Fixtures. aoe We Ge... ae rt 
Business Shows. Cutters, Paper & Card. Gaken. The Oscar, Oo........ Sheaffer, W. A.. Pen Co....86 
National Business Show Co...232 Burke & James... .228 Orthwine, R. ee See hee Gola P 4 . 
Busses. ¥ + G Ideal School Supply Co.. 190 Tyler Sales Fixture Co Weigel, FE. 0., & Sons...... 228 
General Fireproofing Co 106, 7 Dating Stamps. Universal Fixture Corp........ Gold $ ’ ing 
SZ SS err 158 Amer. Numbering Mach. Co.. 58 Duplicating Machines & Supplies. ° we . ac 20 
Toledo Metal Furn. Co.......119 Meyer & Wenthe............. 208 Amer. Multigraph Sales Co..130 Pw 3. J, , Se 
Calculating Devices. Stewart, BR. A.. & Co.........125 Arlac Dry Stencil Corp....... mmed oe a0 ne 
Meilicke Systems .199 Desk Bump Guards. pote De Pe oe pele 224 Aigner, J Wace osc00ss 
Pittsburgh Tw. & Supply Co...217 Davidson. M. M.. .214 ite Me ee ce eee 5 immed pone ame nies. 
bay Machines. oes Calendars. Heyer Duplicator idea: 90 Ryan, J. F., & Ce.....scccsre 
Allen-Wales Corp. ......... 68. 9 Associated Stationers Sap. Co.101 Meameese MIMS ....-..0..20.. 73 Index rd Signals. 188 
Burroughs Adding Machine Co.236 Defiance Sales Corp..... 114 Sommttes MOM -~<..ca. carne 3 Cook « Dep GOerccsvccsceve +4 
Marchant Cale. Mac hine Co. 163 Desk Files. Pittsburgh Tw. & Supply Co..217 —_ Ceres Gia ncnacees 4 
Monroe Cale. Machine Co.....153 Weis Mfg. Co Facing 58 Reiner’s Rotaprint, Inc....... 60 acey Co., ThE......seeeseee 338 
Portable Adding Machine Co..129 Desk Lamps. ’ Moore Push Pin Co........... 
Reliable T. W. & A. M. C...228 i an ie ee ee 206 > Mach. Slip Sheet . Device. Index " ac a0 
Calendar Pads & Stands. Pees Bee. Giicrunceccvesess 199 orn Equipment Co........... 184 Aigner, G. J., ‘0 “1968 
Associated Stationers Sup. Co.101 Silverglo Lamps, Inc........ 52 Election Booths. Cook, H. C., Co.....+-++++ saa 
Defiance Sales Corp...........114 Desk Pads, Blotter. Douglas Mfg. Co...........++: 197 Globe-Wernicke Co......... 
Weeks, Frank A., Mfg. Co....224 Boorum & Pease Co........... 189 Electric Motors. Mohler. A... ceeccceccccccvces 
/ Carbon Papers. a ee Big OF GD one coucann ee Emerson Electric Mfg. Co... .197 Ink Eradicators. 200 
e o~ Ribbons and Carbons.) DE, Bans cccucceemaccencs } er te a Low 18 Ink-Out Mfg. Co......-+-05++: 
‘a ases. Sainberg & Co - -202 . . Mig _ PPrerivrrri st. . 
Gardner. P. A., Leather Wks. .226 Sun Rubber Co............... 81 Envelope Sealers. Canode PE Ge censcvsccees 4 
Improved Boehner Binder Co. .224 Desk Pads, Glass. Argus Mfg. Co.........ceceee 191 Carter’s Ink Oo.........se06. iS 
Wiggins, The John B., Co.....201 Pon, Geo. B., & Oo......c200. & Envelopes. General Eclipse Co.........+- ‘os 
Cash Registers. Polar Mfg. Co... pred Enyce Amer. Paper Goods OCo....... 159 Higgins, Chas. M., & Co.. 
National Cash Register Co.... 76 Sainbere & Co.... ie Gineih el 202 Ames Safety Envelope Co.....229 Lather Ink & Stamp Pad Co. .221 
Casters, Office Furniture. Desk Pads, Linoleum. Peeeee & FES ccncdicccnsens 228 Sanford Mis. Oe... ccccscesere 201 
RRS See Fox, Geo 5 ae Wiiseancan 48 Bushnell, Alwah, Co.......... 46 Inkstands. 
Chair Irons. Ideal Linoleum ee ' ae Diemer. John F., Co..........198 Pachrach ay wie Gdiecsces 215 
Bettcher Stp. & Mfg. Co 225 Polar Mfg. Co ...176 Globe-Wernicke Co......... 133, 4 General Eclipse Co.. 
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Sengbush 8-C Inkstand Co ..47 
Weeks, Frank A.. Mfg. Co....224 


Labels, Law Book and Number. 


Aigner, G. J.. & Co 210 
Leads for Mechanical Pencils. 

American Lead Pencil Co. . 78 

Faber, A. W.. Inc 228 
Letter Distributors. 

Bristow, Stanley K an 

Globe-Wernicke Co 133, 4 

Imperial Methods Co 180 

Kobihaas Co.. The 105 
Letter Openers. 

Vidaver Letter Opener Co “2 
Letterheads. 

American Embossing Co P22 

Goes Lithegraphing Co 171 
Lettering and Show Card Pens 

Bridgeport Pen Co 207 
Library Sentoment. 

General Fireproofing Co 106. 7 

Rand Kardex Service Co 15 
Linoleum Desk Tops. 

Fox, Geo. E & Co is 





Ideal Linoleum Typ Co 16s 

Polar Mfg. (o 176 

Wagemaker Co 121 
Lockers and Storage Cabinets. 

Art Metal Construction Co v1 


Aurora Metal Cabinet Works. .142 
Corry Jamestown Mfg. Corp..185 


De Luxe Metal Furn. Co This 
General Fireproofing Co. 106, 7 
Globe Wernicke Co 133, 4 
Invincible Metal Furn. Co la 
Lyon Metallic Mfg. Co 1s 
Macey Co The 158 
Premier Metal Products Co 149 
Steel Equipment Corp “7 
Terrell's Equipment Co 12 


Van Dorn Iron Works Co 
Loose Leaf Books and Systems. 


Accounting Devices Co 177 
Roorum & Pease Co 180 
Chicago Binder & File Co 218 
Irving Pitt Mfg. Co 108 
Lieyd, W. G., Co 177 
Mohler, A 227 
National Blank Book Co loo 
Sheppard, (| FE Co 1M 
Stationers, L. |... Co 77 


Trussell Mfg. ¢ 
Loose Leaf Envelopes. Celluloid. 


Markilo Co 229 
Loose Leaf Metals. 

Carpenter. FE. W Mfg. Co 226 

Chicago Binder & File Co 218 

Loose Leaf Metals (< aM 
Map Tacks. 

Grafl-Underwood Co 1s 

Moore Push Pin Co 226 
Maps, Globes, ete. 

Hevenor Chas D i °11 

Rand McNally & Co 145 
Matched Office Suites 

Clemetsen Co... The a" 

Dietz, The J. F te lim 

freneral Fireproofing Co 16, 7 

Leopold Desk Co 72 

Macey Co., The 158 
Memorandum Devices. 

Currier Mfg. Co 210 

Fox, Geo. E & Co is 

Lawrence, BK I & t 176 
Moisteners 


Argus Mfe (wh 

Bachrach Specialty Cs 

Mohler 4 

Senghusech SC Inketand Co 
Nickel Plate Preservatives 


No-Tarnish Products 228 
Numbering Machines 
American Numb. Mach. Co “es 
Bates Mire (eo 14 
‘oree, Wm. A. & Co IST, 8 
Roberts Numb Mach to Ld 
Office Partitions. 
Add-A-Unit Partition Co 198 
Oil. Office Machine 
Clarotype Co 237 
Deflance Sales ¢ orp 114 
Pads, Figuring (Ruled or Plain) 
Roorum & lease Co INH 
Hano Paper Corp 174 
Paper. 
Featherweight Paper Co 205 
Hano Paper Corp 174 
Kamargo Mills 73 
Knowlton Pro« 73 
Weston. Byron. Co ao 
Paper Clamps 
American Clip Co 167 
Raterbrook Steel Pen Co wa 
Hunt, C. Howard, Pen Co 12 
Van Valkenburg, L. DP 228 
Paper Clips. 
American Clip Co 187 
Argus Mfg ( 91 
Cook Wwe Ce 184 
Crafl-Underwoo!d Co 18 
oO. K. Mfre. 183 
Rockwell Barnes ¢ 72 
Van Valkenburg. L Dp 228 
Paver Fastening Machines 
Acme Stanle Co 189 
Auto Pencil Sharnvener Co an 
Rump Paper Fastener Co “On 
Deflance Sales Cerp 114 
Hoge Mie. Co Im 
Hotchkiss Sale« ( 149. To 
I. D. L. Mfg. Corn 218 
Neva Clog Products, Ine 178 
Parrot Sneed Fastener Co pn] 
Rockwell-Rarnes (Co 172 
Paste. 


(See Inks, Adhesives, Fite.) 











all without charge 





The Service Bureau of Office Appliances 


is maintained for the exclusive use of subscribers and adver- 
tisers. In the execution of its various commissions this 
bureau calls upon practically every member of the staff. It 
answers by personal letters all inquiries upon matters ger- 
mane to the field, it furnishes special reports upon articles 
of office equipment, supplies names of manufacturers of any 
article wanted, puts man and job together, prepares adver- 
tising copy, furnishes lists of desirable agents and dealers in 
nearly every country, aids foreign dealers in securing U. S. 
A. lines, and in many other ways performs useful service, 
Subscribers in every land have made, 
and are making, good use of this bureau; manufacturers in 
every section of the field have had evidence of the service. 

















Pen and Pencil Clips. 
Argus Mfg. Co 
Deflance Sales Corp 
Van Valkenburg, L. D 
Pencil Sharpeners. 
Auto Pencil Sharpener Co 
Graff-Underwood Co 
Hunt, C. Howard Pen Co 


Pencils, Cedar. 
American Lead Pencil Co 
Faber, Eberhard 
General Pencil Co 
Staedtier, J. 8 Inc 
Staty. Export & Import ( 
U. 8. Pencil Co 


7s 


Oo 
201 


orp..213 


218 


Pencils, Thin Lead, Magazine. 


Autopoint Co 
Dur-O-Lite Pencil Co 
Listo Pencil Co 
Parker Pen Co 


Sheaffer, W. A., Pen Co 


Pens, Lettering and Show Card. 


Bridgeport Pen Co 
Hunt, ¢ 
Pens, Steel. 
Esterbrook Steel Pen Mfz 
Hunt, ©. Howard, len Co 

Miller Bros. Pen Co 
Spencerian Pen Co 


Turner & Harrison Den Co 


Picture Hooks. 
Moore Push Pin Co 
Pins. 
Defiance Sales Corp 
Platens, Typewriter. 
Amer. Writing Mach. Co 
Ames Supply Co 
Bushnell Mfg. Co 


Postal Scales. 
Hanson Pros, Seale Co 
Pelouze Mfg. Co 
Triner Sales Co 
Triner Scale & Mfg. Co 
Publications. 
British Stationer 
Buro-Bedarf-Rundschanu 
Mon Bureau 


Punches. 
Roorum & Pease Co 
Chicago Binder & File Co 
Deflance Sales Corp 
Hlobe-Wernicke Co 
Schollhorn, Wm a 
Push Pins. 
Moore Push-Pin ¢ 
Ribbons & Carbons 
Allen & Co 
Alpad Ribbon Co 
Ault & Wiberg Co 


Howard, Pen Co 


214 
mt 
os 


Puckeye Ribbon & Carbon Co.11" 


Canode Ink (C« 
Carter's Ink Co 


Columbia Rib. & Car. Mfe 


Co 
Consolidated Ribbon and 
bon Co 


Crown Ribbon & Carbon (o.. .216 


Manifold Supplies Co 


(ar 


Mile Ribbon & Carbon Corp 218 


Mittag & Volger 
Neidich Process Co 


Old Town Rib. & Car. Co 


Pacifie Carbon & Ribbon ( 
Peerless Car. & Rib. Co 
Phillips Rib. & Car. Co 


Queen Ribbon & Carbon Co 


Remington Tw. Co 
Rockwell Parnes Co 
Storms, H. M.. Co 


Taion Ribbon & Carbon Co 


Co. .2 


S. Typewr. Rib. Mfg 

Webster, F. 8 Co 
Rubber Bands. 

Faber, Eberhard 
Rubber Stamps. 

Meyer & Wenthe 

Stewart. R. A.. & Co 
Safety Deposit Boxes. 

General Fireproofing Co 

Invincible Met. Furn. Co 


o 1s! 


106, 7 
140 


Safes. 
Art Metal Construction Co. 
Diebold Safe & Lock Co...151 


General Fireproofing Co 106 


Globe-Wernicke Co 

Macey Co... The.. 

Meilink Steel Safe Co 

Schwab Safe Co... The 

Steel Equipment Corp 

Van Dorn Iron Works Co 
oo“ 5 Representatives Wanted. 


RY 31 

Scrapbooks. 
Horn, W. ¢ Bro 

Screens, Office 
Lamb, Geg. I 

Sealing Wax. 
Lather Ink & Stamp Pad Co 
Sanford Mfg. Co 

Seals, Notary and Guepesntion. 
Meyer & Wenthe , 
Stewart, R. A.. & Co 

Shelf Boxes. 
Diemer, John F.. & Co 


Globe-Wernicke (s 133, 


Shelving. 
Art Metal Construction Co 
Kerger Mfg. Co 
De Luxe Metal Furn. Co 
Greneral Fireproofing Co 106 


1s 


Globe-Wernicke Co 133, 4 


Steel Equipment Corp 
Terrell’s Equipment Co 
Van Dorn Iron Works (Co 
Sign Markers. 
Hellesoe, Hans H 
Signs. 
Davenport-Taylor Mfg. (s 
Smoking Stands, Office. 
Boyle Smoker Co 
Sorting Devices. 
KRohlhaas Co 
Stamp Affixers. 
Multipost Co 


Stamp Pads. 
Luther Ink & Stamp Pad Co 
Meyer & Wenthe 
Mun-Kee Products Corp 
Peerless Carbon & Rib. Co 
Stewart, R. A., & Co 
Stands for Office Machines. 
Adjustable Table Co 
Premier Metal Products Co 
Searles Elec. Weld. Works 
Sherman-Manson Mfg. Co 
Toledo Metal Furn. Co 
Stapling Machines. 
Acme Staple Co 
Defiance Sales Corp 
Hoge Mfg. Co 
Hotchkiss Sales Co 169 
Neva-Clog Products, Ine 
Parrot Speed Fastener Corp 





1A 


14s 
210 
217 


119 


sf 


Stationery, Embossed, Engra ved. 


American Embossing Co 

Kihn Brothers 

Wiggins, John B., Co 
Stationery Cabinets. 





Ie Luxe Metal Furn. Co 168 
General Fireproofing Co 16, 7 
Globe-Wernicke Co 133, 4 
Hoffman. L 227 
Imperial Methods Co 10 
Macey Co The 158 
Terrell's Equipment Co 22 
Van Dorn Iron Works Co Th 
Weis Mfg. Co Facing 58 
Stationery Racks. 
Currier Mfe. Co 210 
Imperial Methods Co ™ 
Stencils. 
Meyer & Wenthe 2s 
Stewart, R. A... & Co 12 
Stenographers’ Note Books. 
Roorum & Pease Co 189 
Hano Paper Corp 174 
Rockwell-Barnes Co 172 
Stools. 
Conrades Mfg. ( 195 





Orecker Chair Co 
Milwaukee Chair Co 
Searles Ele« Weld Wks. 
Toledo Metal Furn. Co 


Storage Cases. 
Bankers Box Co 
Kay-Dee Co 
Rockwell-Parnes Co 
Steel Bound Box Co 
Strayer Coin Pag Co 


Swinging Typewriter Stands. 


Amer. Writing Mach. Co.. .66 
33, 4 
Facing 58 


Glohbe-Wernicke Co 1 
Weis Mfg. Co 
Tables. 
Corry Jamestown Mfg. Corp 
Furnas Furniture Co 
General Firproofing Co 
Guth, H. L., Asso« 
Globe-Wernicke Co 
Lyon Metallic Mfg. Co 
Macey Co The 
Mutschler Bros. Co 





70 
184 
172 

221 


206 


166 


Is3 
206 





Premier Metal Products Co...140 
St. Johns Table Co 123 
Van Dorn Iron Works Co 75 
Tablets. 
Hano Paper Corp 174 
Rockwell. Barnes Co 172 
Teleph A ies. 
American Electric Co 186 
Colytt Laboratories 226 
Net'l Phone Holder Corp 217 
Thumb-tacks. 
Graff Underwood Co 198 
Moore Push-Pin Co 226 
Time Stamps and Recorders. 
Ajax Time Stamp Co 208 
Thompson Time Stamp Co 229 
Transfer Cases. 
Art Metal Construction Co 91 
Art Steel Co 223 
Aurora Metal Cabinet Wks 142 
Berger Mfg. Co SS 
General Fireproofing Co 106. 7 
Globe-Wernicke C+ 133, 4 
Kay-Dee Co The 184 
Macey Co., The 158 
Republic Box (« 204 
Shaw-Walker 111 
Steel Equipment Cory “7 
Van Dorn Iron Works (« 75 
Weis Mfg. Co Facing 58 
Trimming Boards. 
Ideal School Supply (+ 1m 
Type, Typewriter. 
Ames Supply Co 7 
Typewriter Cabinets : 
19 


Toledo Metal Furniture Co 
Typewriter Cleaning Brushes. 

Hahn, Arthur W 
Typewriter Cleaning Material 


Amer. Writing Mach. Co. .66 


Clarotype Co 

Sanford Mfz. Co 

Webster. F. 8S cs 
Typewriter. Crshion Keys 

Lincoln Rubber Key (:« 

Munson Supply Co 

Peerless Kev Co 

Speed Key Mfg. Co 
Typewriter Cushion Knobs & 

Ames Supnly Co 

Azora Rubber Co 

Fox, Geo. E.. & Co 

Lin-May Co The 





Feet. 
17 


295 


41s 
128 


Smith Noise & Shock Elimi 


nator 
Typewriter Parts and Tools 
Ames Supple Ce 
Typewriters. New 


Amer. Writing Mach. Co. 66 


Barr-Morse Corp 
Corona Typewriter Co 
Remington Tw. Co 
Royal Typewriter Co 


Smith, L. C., & Corona Tws 


Smith-Premier Tw. (Cs 
Underwood Typewriter C+ 


47. ™), Back Cx 


Varityper. In 

Woodstock Typewriter (C+ 
Typewriters. Rebuilt. 

Amer. Writing Mach. ¢ ne 


5, 1668 


General Typewriter Exchange .196 
90 


Regal Tyvewriter (Co 


221 


Reliable T. W. & A. M. C 228 
Shipman Ward Mfg. Co 121 
Smith Tw. Sales Cory; 148 
Wholesale Trrewriter Co 74 
Visible Index Systems 
Glohe-Wernicke Ce 138 


Irving Pitt Mfe. Co 
Rand Kardex Service (+ 
Sheppard. (|. E 





Stationers Loose Leaf (: 77 
Wardrobes. 
Aurora Wetal Cabinet Wks hed 
De Luxe Metal Furn. Co 167 
Furnas Furniture Co ow 
General Firervroofing (C+ 1. 7 
Globe-Wernicke Co 133. 4 
Lyon Metallic Mfe. Co 1H% 
Premier Meta! Products Co 149 
Terrell's Eeuipment Co 122 
Waste Baskets. 
Rarbee Wire & Iron Works 219 
General Firevroofine Co 1%. 7 
Invincible Metal Furn. Co 149 
Macey Co The 158 
Metal Office Furniture Co.42, 144 
Nat'l Vuleanized Fibre Co *1% 
Peerless Wire Goods Co 211 
Water Coo'ers 
Cordier & Hares 173 
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The rate for Cah | RY 
Classified Advertisements = ah 





WANTS and 
FOR SALE 


is eight cents a word, 
Minimum charge, $1.60. 





connection in 
established 
Chicago. 


SITUATIONS WANTED. 


EXPERIENCED office 
Southern States calling on 
line of office equipment Z—S6, 
OFFICE SUPPLY 
tion with live concern in the 
rience in this line, 27 years of age, 
rienced in and outside 


cesire Ss 
with an 
Appiiances, 


equipment man 
Stationer track 
care Office 





and equipment store manager desires connec-— 
Middle Weet Five years’ expe- 
married, Aioerican Expe- 


both inside sales. Will consider man-— 




















agership of a department in a large business Available on 
short notice Address X-136 care Office Appliances, Chicago 
FACTORY AND BUSINESS EXECUTIVE—Thoroughiy expe- 
rienced in manufacturing of metal furniture, card index cases, 
cabinets, cash, office, special boxes, files, shelving, ete. Expert 
in originating new sheet metal products and design for mass 
production, modern tools and dies. Would consider situation 
or business connection or build new organizetion Address 
R-45, care Office Appliances, 100 E. 42nd St... New York. 
SALESMEN WANTED 
STATE MANAGER— Marvelous invention seals 3,000 ”) envelopes 


























hourly! Sells $4.50 only; equals work expensive electric ma 
chines. Offices buy 1-100. Exclusive triei offer Write quick! 
Rede 6 B, Winthrop B ldg., 1 Boston 

TYPEWRITER MECHANIC, young man eleven years’ practi- 
cal experience on all makes Some adding and bookkeeping 
machine experience Am interested in permanent connection 
with a first-class: exchange or company only Address S-83, 
eare Office Appliances, Chicago 

WANTED—Men who can sell carbon paper to handle direct 
factory distribution on terms most attractive to both customer 
and salesman Address P-57, care Office Appliances, Chicago 
OUTSIDE SALESMEN to “sell complete line of office supplies 
ind equipment, including new typewriteis Satisfactory man 
will be given opportunity to buy an interest in the business. 
Address P-—64, care Office Appliances, Chicago 
WANTED—Salesmen to sell the Transeo (one-piece window) 
envelope Some desirable territories now open Full or part 
time Every business house a possible customer. Transo En- 
velope Co., 3520 N. Kimball Ave Chicage, Il 











SALESMEN WANTED on commission ior our line of office 
desks in the New England States, Souther: and Middle Western 
States In making application, please state experience and 
give references Bentley & Gerwig Furniture Company, Park 
ersburg, West Virginia 

OFFICE SPECIALTY SALESMAN familiar with filing and 


systems in a California city of 60,000 population. Also desire to 











line up with good stationery man desiring to get into business 
in California Address W-49, care Office Appliances, Chicago. 
WONDERFUL NEW SIDELINES—Big commission with order. 








Sell printing for every wusiness at haif price Copyrighted 
illustrations free just take order; we do the rest Pocket 
outfit free Merchants Assn., Dept. 10, 540 S. Dearborn, Chi- 
‘ ago 

WANTED—Salesmen to sell steel filing cabinets either as a 
direct representative or side line. Liv men calling on the 
office equipment trade will find our propesition interesting and 
a profitable contract will be arranged Address A-46, care 
Office Appliances, Chicago 

STOKE SALESMAN WANTED for stationery and office equip-— 
ment house in Ohio. Must have a knowledge of office supplies, 
loose leaf, furniture and steel equipment lines. Apply in own 
writing, stating ge past experience and salary expected 
Address T-51, care Office Appliances, Chicago. 
WANTED—Representatives by large manufacturer of Loose 
Leaf Accounting Forms, Manifolding Bcoks and Sets, Litho 
graphed Business and Bank Stationery, Bookkeeping Machine 
Cards, Sheets, etc A complete line sellinz direct to user. Pro- 


tected territory; full commissions paid weekly; real opportunity 
for men experienced in these or similar lines Applications 
held strictly confidential R-43, care Office Appliane es, ( *hicago 


WANTED—In territories, sales people to devote all 








unoccupied 


or part time to handling high grade typewriter supplies, viz.. 
Carbon Paper and Ribbons. This line goes well with other office 
supplies and consistent sales effort usvally produces liberal 





91. The RECENT 
|PATENTS 


Furniture 


Standard 


Copies of patents herein listed can be we 
obtained from the Commissioner of spo o¢8 
Patents, Washington, D. C., for ten cents 1.657.107 


each in cash, postofice money orders or Bumpus, 
192 Serial No 


June 


Prescott, 


commissions. We also have a very attractive proposition to 
offer established dealers in the line and to such we give liberal 
advertising assistance to help them extend their sales. Address 
A—45, care Office Appliances, Chicago. 











Magazine 
Ariz. 
162,829 


DISTRIBUTORS WANTED 


STATIONERY DEALERS AND SALESMEN calling on offices, 
increase your income. Sell BUMPIT Rubber Desk Leg Guards. 
Big Seller; retails for 7ic per pair. Send $1.00 for samples, 
postpaid. Mester Products, 1311 Chestnut, St Louis, Mo. 


SELL ON FREE TRIAL, live office necessity sells for $1.00— 
earn $60 to $100 weekly. Handle salesmen, stores, county dis- 
tributors, mail order business; everything “urnished: sales plans, 
demonstrating kits, imprinted literature, etc. Possibilities for 
progressive men unlimited. Few dollars needed to handle. 
Correspondence with live-wire men in Canada, Cuba, and 
Latin American countries solicited. Address Commercial Equip-— 
ment Co., Roi-Davis Bldg., Toledo, Ohio. 














BUSINESS OPPORTUNITIES _ 


AN OLD ESTABLISHED MANUFACTURER of Loose Leaf 
office specialties, will sell an improved patented Index Guide; 
will be acknowledged soon as one of the best on the market 
for either metal, celluloid or interchangeable construction. Also, 
a newly devised Visible Record Prong Binder, unique in its 
construction, eliminates dead weight, reduces manufacturing 
costs to a minimum. Samples of both items and further in- 
formation will be supplied on request to parties interested. 
Will license on royalty basis or sell outright. Address V-—47, 
care Office Appliances, Chicago. 











LINES WANTED, ABROAD 

















ITALY, DAMIANI AND GIORGIO, VENICE—Special organiza-— 
tion typewriters and supplies. House established 1866. Par- 
ticular interest given to portable typewriters. 
LINES WANTED 

THE SEYMOUR CONOVER COMPANY, “350 Broadwa Fs “New 
York, Manufacturers’ Agents and Jobbers, are interested in 
securing one or two more lines for the Eastern territory exclu- 
sively. 


~ Distributor 
Has own 
Y-48, 


office appliance. — 
for Chicago territory. 
Address 


SUCCESSFUL HIGH-GRADE 
desires to secure another line 
loop office with sales and service departments. 
care Office Appliances, Chicago. 
ARTHUR E. STUKER, 990 Fulton street, San Francisco, Calif., 
factory representative, is interested in securing two or three 
more lines for the Pacific Coast territory. Well known among 
trade. 
BRANCH MANAGER for leading office appliance manufacturer 
with remarkable record for results, will consider agency for any 
meritorious office specialty to be sold direct to users. Interested 
particularly in California Good at selling and in developing 
other salesmen. Accustomed to selling high priced equipment 
Can give the best of representation to any line undertaken. 
Address L-52, care Office Appliances, Chicago. 
WANTED for representation, one or two lines, 
ment, or supplies, to be resold or vsed in 
or industrial plants. 











equip- 


lowa 
stores, 


or service, 


offices, schools, public buildings, factories, 
High class experience. References, Dun or Bradstreet. Handle 
on straight commission basis. Dodds, Cedar Rapids, lowa. 








MECHANICS WANTED 





EXPERIENCED MECHANIC with leading makes of type- 
writers. Mimeograph, adding machine and sales experience 
desired. State qualifications fully. O. D. Morrill, L. C. Smith 


FOR SALE AND WANTED TO BUY 


& Corona Dealer, Ann Arbor, Mic higan. Wien. PF aS 














billing 
Gilmore 


ELLIOTT-FISHER 


and bookke Dons machines bought 
and sold. Maloney, 


Co., 508 S. Dearborn, Chicago. 
sold and rebuilt. 
Miiwaukee, Wis. 


Teeter- 


ELLIOTT-FISHER machines bought. 
Warsh Co., 


Plankinton Arcade, 


1924. 
Jan- 


February 7, 
in Norway, 


Oslo, Norway Filed 
Serial Ne. 691,316, and 
uary 13, 1923 

1,657,033. Fountain pen. Robert T. Pol- 
lock, Boston, Mass. (assignor to Pollock 
Pen Company, Brooklyn, N. Y., a corpora- 
tion of Delaware). Filed January 18, 1922. 


Serial No. 530,072. Renewed March 15, 

Company, Herkimer, 1926 
23, 1927. Serial No. 1,657,168. Ink bottle or container. Wm. 
Lyon Marrian, Birmingham, England. 
pencil. Amos F Filed February 24, 1927, Serial No. 170,614, 


and in Great Britain, March 24, 1926. 


Filed January 22, 
1,657,279. Postage meter. Arthur H. Pit-— 


certified check. Stamps and personal 657 1 
x not accepted 4 4 1,651,415. Typewriting machine. Jesse ney, Stamford, Conn. (assignor by mesne 
. ‘ \. B. Smith, Stamford, Conn (assignor ———— to Bek ge + Postage 
li ala ll to Underwe Typewriter Company, New Meter Company, Stamford, Conn., a cor- 
1,656,683 Stationery holder. Betty Su ae 7 _~ rhea ele m5 16. 1921. poration of Delaware). Filed July 12, 1922. 


van of Chicago, Ill. (assignor to Elizabeth 


Sullivan, Detroit, Mich.). Filed March 15, Serial No. 515,437 
1996. Serial No. 94.80 oy ation filed June 
987 
1.656.685 Tray ol till Charles S 1,656,999 kKlectric 
Thompsor Herkimer. N. Y. (assignor to perf rated cards 


Divided, 


Fredrik 


and this ap- Serial No. 574,427. 


24, 1924. Serial No. 1,657,408. Writing and drawing pencil 
John Erik Platon. Jonkoping, Sweden. 
sorting machine for Filed September 14, 1926. Serial No. 135.- 


Bull, 476, and in “Sweden September 4, 1925. 


Rosing 
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No. 1,660,648.—Typewriter-attaching device; means for at- 
taching a typewriting machine to a desk, table and the like, to 
prevent the machine from slipping or accidentally shifting or 
moving out of position while in use, at the same time permit- 
ting the machine to be adjusted to positions convenient for the 
operator; patented February 28, 1928, by Eric B. Linstrom of 
Lombard, Ill., assignor of one-half to Walter C. Mayland of 
Chicago, Ill. 

No. 1,658,218.—Method and apparatus for affixing stamps on 








mail matter; patented February 7, 1928, by Reed Adams of 
Detroit, Mich. 

No. 1,658,940.—Fountain pen; patented February 14, 1928, by 
Robert T. Pollock of Boston, Mass., assignor to Pollock Pen 
Company of Boston, Mass. 

No. 1,658,258.—Desk case for watch movements; patented Feb- 
ruary 7, 1928, by Louie P. Ross of Carthage, Tex. 


1,657,459 Cirenit closer for electric American Multigraph Company, Cleve- ter A _ Walke ? Atlanta, Ga. Filed Sept. 
alarms Frank Davis, Brooklyn, N. Y land, Ohio, a corporation of Ohio). Filed 17, 1926. Serial No. 136,120 
Filed November 15, 1924. Serial No. 750,- May 16, 1925. Serial No. 30,658 1.658.891 a Robert 
f ; os phon é tobe 
ost 1.658.218 Method and apparatus for af Gauck, Chicago, Ill. Filed April 16, 1926 

3 DE . ; > o 47° I 

1,657,474. Loose leaf binder and method fixing stamps on mail matter. Reed Serial No. 102,473 
of making the same. Thomas P. Hyland, Adams, Detroit, Mich. Filed August 21, —e ¢ - - J s 
Kansas City, Mo. (assignor to Irving-—Pitt 1924. Serial No. 733,332 i s — a mag oe o- ENE 
Manufacturing Company, Kansas City, ee OF ‘ , a eS 

. < . tg 1,658,258 Desk case for watch move- Pen Company, Boston, Mass.). Filed No- 
Mo., a corporation of Missouri) Filed - “# ~ - 44d. 

Yec 16. 1925. Serial N 75 72 ments. Louie P. Ress, Carthage. Texas vember 30, 1921. Serial No. 518,772 

Dec. 16, 195. Serial No. 16,794 Filed March 14, 1927. Serial No. 175,402 * 
ee & : ’ 1.659.119. Divider board for filing draw 

1,657,591. Device for binding paper 1,658,363. Accounting apparatus. Luther ers. Eugene H. Penning. Spencer, Iowa 
sheets. Fritz Schiender Berlin-Hohen A. Watters and Edwin Reller, St Filed Sept. 1, 1926. Serial No. 132,971 
schonhausen, Germany (assignor to Clu Louis, Mo. (assignor by mesne assign aca ad . 
sor G. m. b. H Berlin, Ge rmany, a cor- ments, to Remington tand Inc... Tona 1,659,318 Binding of perforated loose 

ration of Germany). Filed Oct. 15, 1927, wanda, N. Y., a corporation of Delaware) sheets James E Foules, Brightwaters, 
Serial No. 226,492, and ir Germany June Filed June 2 920. Serial No. 390.432 N. Y. (assignor te Clirnax Stationery 
25, 1925 . June 21, 192 Seria! No, 432 Company, Inc., New York, N. Y a r 

’ ev . a. c., «ve TR, « i cor- 

1,658,393 Index device James H poration of New York) Filed Sept. 29, 

1,657,654. Sorting maciine. Eugene A Rand, North Tonawanda, N. Y. (assignor 1926. Serial No. 128,373 
Ford, Scarsdale, N. Y. (assignor to The by mesne assignments to Kemington Rand 1.659.220 —— ‘ astine 
Tabulating Machine Company, Endicott. Inc., Tonawarda, N. Y., a corporation of w iis _ > # of Brook? ‘= paper 
N. Y., a corporation of New Jersey) Delaware) Filed Dec. 18, 1924 Serial , +— ~~ > i snifeid Sus plie o> a. e 

* . 7 0° . he * "46 5 = N« 756.68 ass Oo 4 at ol » es o many, 
Filed Nov. 13, 1924. Serial No. 749,681 we, TERee Brooklyn, N. Y.). Filed March 8, 1926 
eaten ree Cnyelepe. Eiiah G 1,658,394. Index device. James H. Rand, Serial No. 93,047 

fallier, Wauwatosa, Wis (assignor to North Tonawanda .. ¥. (assignor by —_ . 

i \ ? } ) F F N. F 1,659,509. Envelope holder. Murray z 
Western States Envelop« Company, Mil— mesne assignments to HKemington Rand Dolieante El Rene Okla ae: my A 
waukee, Wis., a corporation of Wiscon- Inc., Tonawanda. N. Y.. a corporation of 1927 Serial No. 165.697 as 
oa) Filed Ss pt 1, 1926 Serial No. 134, Delaware). Filed May 20, 1924. Serial No = % . 

56. 714,581. 1,660,533. Pencil holder for telephone 

1,658,001. Card svstem filing device sce ser , —-~ =. instruments. Bertram A. Stevens, Los 
Terril Gerard Lewis, Ottawa, Ontario, a 465 pens blotter. Harry c. Scha- Angeles, Calif. ‘assignor to Good—Ad., 
Canada (assignor to Julien T. Le Blanc. fe r, J t. Louis Mo. Filed Sept. 22, 1925 Inc., a corporation of Pennsylvania). Filed 
Ottawa, Canada) Filed Oct 19, 1925 Serial No. 57,901 April 25, 1927. Serial No. 186,345 
Serial No. 63,422 1,658,499. Line finder. Herbert A. Stev 1,660,648. Typewriter attaching device 

1,658,052. Fastener. Fred J. Kline. Bay ens, eves N. 4. Filed November 4, Eric B. Linstrom, Lombard, Ill., assignor 
ville, N. ¥ Filed Feb. 16. 1927 Serial 1926. Serial No. 146,104 of one-half to Walter C. Mayland, Chi 
No. 168,510 1,658,532 Signa'ing attachment for cage, a Filed June 7, 1926. Serial No. 

4,28 


1,658,061. File. John Sanford Small, pUEeWRICS enn 


Pikhart, Ind. Filed Dec. 23, 1926. Serial 195,203 
No. 156,589 ——— 


Marcellus, Baliston 


1, 1927. Serial No 1,660,823. Card index and document fil- 
ing device for file units Mathias An- 
thony Thometz, Chicago, Il. (assignor to 


fae RTO *oste € eg ock=- 

1,658,127. Autographic register. Clar- ,,,1°8.072. | Postag> meter register lock- ‘The Kohihaas Company, Chicago, Ill, a 
ence L. Johnston, Oakland, Calif. (as- ney, Stamford. Con. (assienor by mesne corporation of Illinois) Filed April 25, 
signor to American Sales Book Company, assignments to The Siemet -Bowes Post- 1925. Serial No. 26,843 
Ltd., Toronto, Ontario, Canada, a cor- jo. Meter Compal Stamford. C i - a) 

ration of Canada). Filed February 23, mma J la war rile ao x 1,660,918 Loose leaf file and binder 
924. Serial No. 694,458 ; corporation of Delaware). Filed March 8, john J. Corell an¢ Edward W. Bryant, 

1924. Serial No. 697.869 New York. N. Y Filed Jan. 16. 1923 

1,658,128 supply pad for autographi 1.658.689 Filing appa-atus Leonard Serial No. 612,915 

registers. Clarence Loarn Johnston, Oak Clayton Ridge, Toronto, Ontario, Canada. 1,661,110 Calendar John D Cox, 


land, Calif. (assigaor to American Sales > row ay 
Book Company, Ltd., Toronto. Ontario, Filed March 1, 192¢ 


Serial No. 696,186 Brooklyn, N. ¥ Filed Oct 2 1926 


Serial No. 144,584 


Canada, a corporation of Canada). Orig 1,658,723. Autographic register Louis 


inal application filed Feb. 23, 1924. Serial Jensen, Chicago, Ill. (assignor to United Design Patent 

No. 694,458. Divided and this application Autographic Register Company, Chicago, ms Gan - 

filed Dec. 30, 1924. Serial No. 758,820. ll). Filed July 29, 1926. Serial No. 125,- Des. 74,242. Fountain pen desk stand 
792 : Walter A. Sheaffer and Craig R. Sheaffer 
— Fort Madison, Iowa. Filed June 15, 1925 


1,658,139. Printing machine. Henry C 
Osborn, Cleveland, Jhio (assignor to The 1,658,749. Binder for publications. Wal- Seria] No. 13,794 
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The detailed inquiries which follow have been received direct 
from readers of Office Appliances. They are tangible business 
opportunities which are well worth following. 


Wants Abroad 


Czechoslovakia.—Richard A. Monter, who is in business in 
Czechoslovakia, is in the United States to secure various office 
appliance lines for representation in his country. Until the 
middle of May he can be reached at 600 West l4ist street, New 
York, N. ¥ 

Lisbon, Portugal.—A. Freitas & Gameire, Ltd., R do Arsenal, 
148, desires agencies for typewriters and calculating machines 
made in the United States. This business was operated for- 
merly as Dias de Carvalho, Ltd 

Paris, France.—David Rotman, Rue Quatrefages No. 4, V, 
wishes to hear from manufacturers of office devices and ma- 
chines desiring to increase their sales facilities in France. He 
is now handling cash control devices and safety cash drawers. 

Vienna, Austria.—Ernst Curth, 48 Burgcasse, VII, has estab- 
lished himself in business on his own account, specializing in 
the importing of office supplies of high grade. He seeks good 
American connections. Mr. Curth cites as reference the Cham- 
ber of Commerce, 8-10 Stubenring, Vienna I, Austria 


Wanted Here at Home 
Chicago, Ill.—The Modern Accounting Devices Company, 189 


West Madison street, specializes on loose leaf accounting sys- 
tems for all types of business. The company is open for lines 


of loose leaf devices and all kines of office appliances and 
devices for sale direct to the user 

Dade City, Pacso County, Fla.—Georgee B. Jacobs, Box 151, 
wishes to add high grade files, desks or other office furniture 


of similar nature to his present line He travels the entire 
Southern territory from Virginia south and west to Oklahoma, 
including Kansas and Missouri, for a manufacturer of high grade 
office chairs 
Detroit, Mich.—Buckland-Van Wald, 216 West Larned street, 
are dealers in second-hand and low-priced furniture They 
seek a source of supply for new low-priced office chairs, desks 
and letter files, which are not now being sold direct in Detroit 
Detroit, Mich.—Fred C. Funke, Box 244, seeks a line of inex- 
pensive office chairs and a line of vertical filing supplies. These 
will fit in nicely with his present representation of four or five 


well known manufacturers of office equipment He covers 
Michigan and northern Ohio 
Domestic.—An established office machine company wishes 


printing and lithographine office 
the consumer Address Mess 9, 
South Dearborn street, Chicago, Il 

Meridian, Miss.—The Dement Printing Company is in the mar- 
ket for a small quantity of indelible vencils with chains at- 
tached. This company does an office outfitting, blank book 
manufacturing, lithographing, printing aud engraving business 
at Sixth street and Twenty-first avenue 

New York, N. ¥.—The States Art Company, Reliance building, 
32 Union square, wishes to hear from manufacturers of office 
specialties which are good sellers through canvassing agents. 

Rapid City, S. Dak.—The Independent Bindery Company, Inc., 
619 St. Joe street, is in the market for typewriter stands. The 
company deals in new and rebuilt office machines. Complete 
information is requested 

San Diego, Calif.—I. Ressler, 1924 C street, desires to purchase 
a variety of staple lines of office supplies to sell to the retail 
trade 

San Francisco, Calif.—Specialty Associates, Inc., 17 Second 
street, is in a position to take on one or two additional lines. 
This organization handles five nationally known office furniture 
and machine lines, selling in California, Washington, Oregon 
and the Hawaiian Islands. Some of there lines are sold whole- 
sale to stationers and others at retail direct to the user. 

San Francisco, Calif.—J. H. McCabe, 350 Jackson avenue, 
wishes to expand by the addition of a good chair line, a thor- 
ough and complete line of files, and any other equipment of 
supplementary nature He has heen engaged in the office 
equipment field twelve years, ten of which were spent as retail 
salesman and store manager, and two years as factory repre- 
sentative He is traveling the territory from Salt Lake City 
west to the coast for one of the large desk manufacturers of 
New York state He can furnish references, including those 
from his present sales manager 

Savannah, Ga.—M. S. & D. A. Byck Company, 2 Bay street, 
is in the market for steel box files. The company conducts an 
office outfitting, stationery, printing and lithogrephing business 
Information should be marked for the attention of J. M. Byck. 

Stoughton, Wis.—The Midgard Printery seeks “a steel omni- 
bus with four or six-—in wheels, fourteen to sixteen inches 
high, with a top receptacle to hold filing boxes 16%4x19 inches 
dee p ae 

Toledo, Ohio.—The Franklin Printing & Engraving Company 
seeks a board clip equipped with a key lock 


—_—_—_—_—_ 
Opportunities for Foreign Trade. 


These trade opportunities are presented in skeleton fashion, 
as furnished by the Department of Commerce. These items 
are given identifying numbers to avoid promiscuous publication 
of the names connected with Foreign Trade Opportunities de- 
veloped by the Department of Commerce. These names can be 
secured from the district and co-operative offices of the bureau 
listed here. The names and addresses must not be published 


cupply lines to sell direct to 
care Office Appliances, 417 


by their recipients 


Memphis: Chamber of Com- 
merce Bu 


Attensa: 538 Post Office Build- 
ng. 
lis: 213 Federal 


ne. 
Baltimore: Association of 


Minnea 
Commerce, 22 Light street. Building. 
Boston: 1801 Customhouse. Mobile: Meaher Building. 
Chattanooga: 1301 Market Newark: Chamber of Com- 
street. merce. 
Chicago: Room 845, 33 South New Orleans: 322 Post Office 
Clark Street. Buildi 


Cincinnati: Chamber of Com- wew Yorn: 734 Customhouse. 


merce. “ “ 

Cleveland: Chamber of Com- Norfolk: 406 East Plume 
merce. . 

. Philadelphia: Room 812, 20 

os cue 121 Federal South Fifteenth Street. : 

: 60 > . Portland, 2 ew Pos 

—" 607 Free Press Build Office Building. 

Galveston: 309 Post Office Rochester: Chamber of Com- 
Building. merce. 

Houston: Chamber of Com- St. Louis: 1201 Liberty_Cen- 


tral Trust Company Build- 
ing. 
San Francisco: 310 Custom- 


house. 
Seattle: 830 Skinner Building. 
Louisville: Board of Trade Wilmington, Del.: Chamber of 
Building. Commerce Building. 


Cases. steel filing, and cabinets, Cairo, Egypt.—No. 30,354; 
purchase contemplated. 

Equipment, steel filing, Mexico City, Mexico.—No. 29,954; sole 
agency desired. 

Erasers, Cairo, Egypt.—No. 30,354; purchase contemplated. 

Fasteners, paper, Cairo, Egypt.—No. 30,354; purchase contem- 
plated. 

Files, 
desired. 

Furniture, office, steel, Barcelona, Spain.—No. 29,950; purchase 
or agency contemplated. 

Furniture, office, steel, Barcelona, Spain.—No. 30,273; agency 
desired. 

Furniture, 


merce Building. 
Jacksonville: Lynch Building. 
Kansas City: Athletic Club. 
Los Angeles: Chamber of 

Commerce Building. 


office, metal, Caracas, Venezuela.—No. 30,171; agency 


office, steel, including desks and filing cabinets, 
Fayoum, Egypt.—No. 30,023; agency desired. 

Furniture, office, steel, Lausanne, Switzerland.—No. 30,172; 
purchase and agency contemplated. J 

Machines, adding and calculating, Annaberg, Germany.—No. 
29.949; purchase contemplated. 

Machines, office, Nuremberg, Germany.—No. 30,086; purchase 
contemplated 

Machines, stitching, 
contemplated. 

Machines, typewriter, 
Purchase contemplated 

Machines, typewriter, Caracas, Venezuela.—No. 30,171; agency 
desired. 

Machines, typewriter. Smyrna, Turkey.—No. 29,948; purchase 
and agency contemplated. 

Novelties, stationery, Nuremberg, Germany.—No. 30,086; pur- 
chase contemplated. 

Paper, bond writing, Lausanne, Switzerland.—No. 30,172; pur- 
chase and agency contemplated. 

"aper, writing, Ahmedabad, India.—No. 30,003; purchase con- 
templated. 

Pencils, Cairo, Egypt.—No. 30.354; purchase contemplated. 

Pens, fountain, and mechanical pencils, Annaberg, Germany.— 
No. 29,949; purchase contemplated. 

Pens, fountain, and mechanical pencils, Fayoum, Egypt.—No. 
20.023; agency desired. 

Ribbons, typewriter, and carbon paper, 
30.354; purchase contemplated. 

Safes, Caracas. Venezuela.—No. 30.276; sole agency desired. 

Specialties, office, Weltevreden, Java.—No. 30,083; purchase 
or agency contemplated. 

Stationery and paper, Cairo, Egypt.—No. 30,354; purchase con- 
templated. 

Supplies, office, 29,949; 
“ontemplated. 

Supplies, office. including ink, Cairo, Egypt.—No. 30,354; pur- 
chase contemplated. 

Supplies, office, Lausanne, Switzerland. 
and agency contemplated. 

Supplies, office, Barcelona, Spain.—No. 30,273; agency desired. 


The list of district and co-operative offices of the Bureau of 
Foreign and Domestic Commerce will found helpful to 
readers who may desire Government publications. In many 
cases copies of reports, etc., can be obtained locally, savin 
time and avoiding the small remittances which are requir 
when ———» | direct to the Superintendent of Documents, 
Government Printing Office, Washington, D. 


en 


Ibero-American Exposition in October 


One of the handicaps under which the American exporter 
labors in the Spanish and Spanish American field is the lack of 
knowledge concerning the United States, says a report from 
Commissioner General Thomas E. Campbell, who is now in 
Seville, Spain, to supervise the erection of three pavilions at a 
cost of $300,000 which will be this country’s part in the Ibero- 
American Exposition which opens next October. As the expo- 
sition will be visited by the most prominent Spanish and Span- 
ish-American business men, the United States buildings will 
afford an opportunity of studying American methods and cus- 
toms not possitde in any other way, the report states. 

The name Ibero—-American was adopted by the exposition au- 
thorities so that it would include Spain and Portugal and those 
countries in the western hemisphere which were the scene of 
early colonization by Spain and Portugal following the discov- 
eries of Columbus, Magellan and others. Proposed first in 1910, 
halted by the world war, millions of dollars have been spent to 
make this exposition one of the most beautiful ever held. 
Seville is noted for its Moorish architecture and semi-tropical 
parks. The exposition grounds, on the banks of the Guadal- 
quiver river, have been under extensive cultivation for years 
and many magnificent exposition buildings have already been 
completed. 

re tribute to Spanish colonization in Florida, California and 


Berlin, Germany.—No. 29,982; purchase 


with Arabic keyboard, Cairo, Egypt.— 


Cairo, Egypt.—No. 


Annaberg, Germany.——No. purchase 


No. 30,172; purchase 
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the valley of the Rio Grande, the United States pavilions will be 
of the Spanish colonial type of architecture. One of these pavil 
ions is to be the permanent home of the United States con 
sulate and will also have a wing devoted to a library and read 
ing room for the United States students attending the inter 
national university which is to occupy the permanent buildings 
of the exposition when the exposition closes in June next year 
The commission appointed to the exposition includes former 
Governor Thomas E. Campbell, of Arizona, Commissioner Gen 
eral; Judge Roderick Matson, of Cheyenne, Wyo.; George T 
Cameron, publisher of the San Francisco Chronic!e; Miss Agnes 
Repplier, of Philadelphia, noted essayist and author; Mrs. Helen 
Ke Upham, of Chicago, and Miss Helen V. Boewell, of New 
York. John M. Denison, of Baltimore, Md., is secretary of the 
commission. The commission is making extensive plans for a 
comprehensive display of exhibts showing the activities of the 
United States Government, especially in agricu'ture and sci 
entific endeavor. Private commercial exhibits will be housed 
in special expositon bulildngs set aside for that purpose 
Countries which have already declared their intention of par— 
ticipating in the exposition are Spain, Portugal, Argentina, 


Bolivia, Brazil, Mexico, Peru, Chile, Colombia, Costa Rica, 
Cuba, Equador, Guatemala, Panama, Paraguay, Philippine 
Islands, Porto Rico, Salvador, Uruguay, Venezuela and Domi- 


nican Republic 


aan - 
American Office Appliance Exports Show Gains 

Commerce Reports] United States exports of office appli- 
ances reached a new high level in 1927, amounting to $44,- 
094,374, an increase of twenty-one per cent over the exports of 
1926. which were valued at $36,211,110 This was the culmina-— 
tion of a steadily increasing trend in exports over a period of 
six years, when they totaled £17,385,822. The annual rate of 
increase in exports through this period varied from twenty-one 
per cent to thirty per cent, with the exception of 1926, when 
they exceeded those ef 1925 by only seven per cent—the effect 
of a heavy drop in sales to Germany, our second leading market 
in office appliances 

Following are summaries of United 
appliances for the period 1922 to 1927, 
of years does not appear for each classification, as in the 
earlier periods the customs statistics did not segrerate the 
various types of machines to the nicety now prevailing] 

Summaries of Exports 

Adding and calculating machines —(1922) $2,047,868; (1923) $3 
364,832; (1924) $5,964,849; (1925) $8,725,901; [beginning 1926 these 
listing and addeing. non-—listing 


States exports of office 
inclusive [The full range 


items were subdivided under 
adding, calculating, which appear here under their respective 
titles] 

Listing and adding machines—(1)26) $2,194,892: (1927) $5,130 
646 


Non-listing adding machines——(1927) $110,186 

Calculating machines—(1926) $1,729,636; (1927) $1,768,982 

Accounting and tabulating machine (1926) $1,143,905; [the 
1927 figures are segregated under card punching, sorting and 
tabulating machines] 

Billing and bookkeeping 
$5,078,307 

Card punching 
115,553 

Others, including used and rebuilt machines 
(1927) $271,270 

Totals of office 


machines-—(1926) %3,356.761: (1927) 


sorting and tabulating machines—(1927) $1, 


(1926) $275,078; 
above—(1922) $2. 


calculating ma 
(1925) $33,859,240; 


appliance exports shown 
047,868 [adding, accounting. tabulating and 
chines}; (1923) $21,727,628; (192i) $26,424,597 
(1926) $36,311,110; (1927) $44,094,327 
Typewriter Statistics 
[pertable, used and rebuilt 
until 1925) (1922) $11,573,970; 
(1925) $18,020,459: «1926) 


machines were not 
(1923) $15,821,480 
SIS.198,381, (1927) 


Typewriters 
listed separately 
(1924) $15,110,536 
$20,855,755 

Typewriters, standard new (1925) $14,009.66" 
171; (1927) $14,934,218 

Typewriters, portable new 
(1927) $4,700,342 

Typewriters, used and rebuilt 
(1927) $1,221,195 





(1926) $13.73 
(1925) $3,086 716: ©1926) $2,581,545: 


(1925) $924,080: (1926) S882. 6605 


Typewriter parts—(1923) $540.329; (1924) $76.,226; (1925) $1, 
631,630; (1926) $891,251; (1927) $1,010,699 
(1923: $3,.239.230; (1924) $3,677,945; (1925) $4 


Cash registers 


S92 2; (1926) $5,138,752: (1927) $6,793,783 








TT) 2 

Cash register parts—(1923) $339.47 (1924) $286,252; (1925) 
$447,527; (1926) $522,486; (1927) $622,125 

Addressing and duplicating machines—(‘1923) $422,275; (1924) 


(1926) $430,736: (1927) $594,220 


$517,809; (1925) $641,451 
(1926) $2,429,231; 


Other office appliances in two-year period 
(1927) $2,742,858 





Territorial Range of Exports 
appliance eXports were destined to over 100 
leading markets being the United King 
dom, Germany, France, Canada, Argentina Australia, Brazil, 
Switzerland and Italy, which absorbed over sixty per cent of 
the total. The value of exports to each of these countries, with 
the exception of France, Brazil and Italy, which showed slight 
decreases, exceeded that of any previous year 

During the six-year period covered, typewriters have made up 
about one-half of the value of our export trade in office appli- 
ances The trend in foreign sales has appreciated consistently 
throughout the period, from a total of 188,745 typewriters in 
of over 100 per cent 
typewriters during the last 


In 1927 office 
different countries, the 


1922. to 378.108 in 1927, an increas. 
Exports of all classes of 


fifteen 


years aggregate in value over $207,000,000. They were distrib-— 
uted as follows: Europe, sixty per cent; North America, includ- 
ing Canada, Mexico, Central America and the West Indies, 
twelve per cent; South America, eleven per cent; Asia, includ-— 
ing Australia, thirteen per cent; Africa, two per cent 
The United Kingdom, the leading market for American type- 
writers, in 1927 purchased 41,549 standard, 12,456 portable and 
20,609, 


5.350 used and rebuilt typewriters France purchased 
9,459 and 3,523, respectively Argentina, which is becoming ex 
ceptionally prominent as a market for office appliances, pur- 


chased 16,770, 5,326 and 1,216, respectively 

Used and rebuilt typewriters exported to overseas markets 
numbered 28,315 in 1925, 28.274 in 1926 and 37,817 in 1927 

Portable Typewriters Gain Favor Abroad 

The standard typewriter leads in having accounted for 
slightly over seventy per cent of the total value of exports of 
typewriters during the last three years Portable typewriters 
however, are becoming increasingly popular in the foreign mar 
kets, and exports have shown substantial increases in 1925, 
the first year in which the statistics of typewriter exports were 
classified as to type, 205,407 standard and 85,602 portable type 
writers were shipped to overseas markets In 1926 the exports 
of standard machines dropped to 202,122, and the portables in 
creased to 98.456. Sales in 1927 of both types increased to 216,- 
38 and 129,953, respectively 

Adding, accounting, tabulating and calculating machines ac 
counted for about one-fourth the value of our total exports of 
office appliances in 1927 Exports of the same machines have 
increased through the period 1922 to 1927 at an annual rate of 
thirty-two per cent to seventy-seven per cent, with the excep- 
tion of 1926, when the value of exports exceeded those of 1925 
by only five per cent, a reflection of the depression in the Ger 
man market during that year. The trade in these products in 
1927 reached a volume equal to more than five times that of 
1922, exports of all classes showing substantial increases over 
those of 1926, with the exception of card punching, sorting and 
tabulating machines and others, including used and rebuilt 
machines 

The export trade of 1927 in cash registers amounting to $6 
793.783 was unusually good, climaxing the steady upward trend 
of the period 1922 to 192% registers exported in 
numbered 35,498, as compared to 644 in 1926, 24,664 in 
18.740 im 1924, 17,241 in 1923, and 14,352 in 1922. Germany 
the leading market in 1927 according to value, receiving 
cash registers at $1.659.787. The United Kingdom followed with 
$1,368,299, but took a total of 11,353 cash registers to make up 
this amount Australia ranked third in importance, taking 2,824 
eash registers valued at $409,156. Argentina followed with 1,656 
registers valued at $386,353, and Brazil was fifth with 1.944 reg 
isters valued at $313,425. 

Markets for Addressing and Duplicating Machines 

Addressing and duplicating machines exported in 1927 equaled 
about 2% times our trade in 1922, the principal markets being 
the United Kingdom, Canada Netherlands Argentina and 
Brazil 

Exports of other office appliances 
letter opening, numbering and stapling 
tectors and writers, showed a fair increase in 1927 as compared 
to 1926. Canada, the United Kingdom, Germany, France and 
Australia received slightly less than seventy per cent of the 
total exports of these products 

Germany, the second leading market for 
appliances, is also the principal competitor of the United States 
in selling such products in other countries Its exports are 
practically all destined for European markets, although fair 
quantities of typewriters and calculating machine: are sent to 
Argentina and Brazil Germany exceeds by far other Euro 
pean countries in foreign sales of office appliances Its exports 
in 1926 were valued at $4,322,612, and for the first nine months 
of 1927 they were worth approximately $5,780,000. The combined 
exports of such equipment from the United Kingdom, France 
Belgium, Czechoslovakia, Austria, Sweden and Italy. in 1926 
amounted to $1,665,930 

Trade with Germany Gains 


Sales 











Cash 









such as dictating, mailing, 
machines, check pro 


American office 


The United States’ office appliance trade with Germany it 
1927 was a decided recovery from the slump experienced in 
1926, when exports to that market decreased «about thirty-two 
per cent from the trade of 1925 It will be recalled that the 


United States’ exports of all products to Germany declined from 
$470,344,000 in 1925 to $364,162,000 in 1926 

\ factor contributing favorably to the sales of office appli 
ances in the German market is the tendency toward unification 
in German industry A demand is beine created steadily for 
larger and more highly developed office machinery 

The United States’ foreign trade in office appliances may be 
reasonably expected to continue its favorable trend, according 
to present indications. A downward trend in individual mar 
kets would be largely offset by widespread distribution, as the 
trade is well established in practicaily every corner of the globe 
and it would take some drastic change in the leading markets 
to have a retarding influence on the total sales for any one year 
The industry also is very well organized, its channels of distri 
bution are well established and developed, its sales force 
efficiently trained, and the entire industry is intelligently in 
formed as to foreign requirements in the office appliance trad« 

Still another factor which is assisting the sale of American 
office machinery abroad is the recognition of American ef 
ficiency standards and a desire on the part of foreign business 
concerns to adopt methods employed by American industry On 
the whole the outlook for 1828 is most favorable 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


Man’s true progress is the development of 
his character. “What improves character is 
right, what deteriorates character is wrong,” 
said the late Dr. L_yman Abbott. 

The philosophy of Jesus of Nazareth points 
the way for true development. His early fol- 
lowers were called people of the way. 

After his passing there was built a theology 
that clothed the life and teachings of Jesus with 
the superstitions, mysteries and enchantments 
of the age. 

Out of the magic, and miracle (some of 
which is taught to children and believed in to 
this day) came the following formula, invented 
by disciples of Him who ordered his followers 
to love their enemies and bless their persecutors. 
This was the anethema hurled at heretics. 

“In the name of the Father, the Son, the 
Holy Ghost, the Blessed Virgin Mary, John 
the Baptist, Peter and Paul, and all other saints 
in heaven, do we curse and cut off from our 
communion him who has thus rebelled against 
us. May the curse strike him in his house, 
barn, bed, field, path, city, castle. May he be 
cursed in battle, accursed in praying, in speak- 
ing, in silence, in eating, in drinking, in sleep- 
ing. May he be accursed in his taste, hearing, 
smell, and all his senses. May the curse blast 
his eyes, head and his body, from his crown to 
the soles ot his feet. I conjure you, devil, and 
all your imps, that you take no rest till vou have 
brought him eternal shame: Till he is destroyed 
by drowning or hanging, till he is torn to pieces 
by wild beasts, or consumed by fire. Let his 
children become orphans, his wife a widow. | 
command you, devil, and all your imps, that 
even as I now blow out these torches, you do 
immediately extinguish the light from his eyes 
So be it—so be it. Amen. Amen.” 

“Ye shall know the truth and the truth shall! 
make you free,” said Jesus. Free from what? 
‘rom the Assyrians, the Babylonians, Greeks, 
the Romans, the Egyptians? It seems not. 
Free from the things that retard man’s attain- 
ment of the possibilities of life. Free from the 
very superstitions and false beliefs which were 
woven in the story of the one who spoke the 
words. 

But development is slow. Upon the simple 
philosophy and life of the Master was reared 
a structure so vast, so variegated and so im- 
pressive as to pass for the life itself. 

He who had no place to lay his head and 
whose disciples went with empty pockets is 


4 
4 





now represented by magnificence, pageantry and 
riches, jewels and lands, purple and panoply. 
Sut truth knows no time and knowledge knows 
no obstacle. 
“Ye shall know the truth and the truth shall 
make you free.”— Selected. 
ok * 


Says Haeckel (Riddle of the Universe): 
“Under the notorious Torquemada (1481-98), 
in Spain alone eight thousand heretics were 
burned alive and ninety thousand punished with 
the confiscation of their goods and the most 
grievous ecclesiastical fines; in the Netherlands, 
under the reign of Charles V, at least fifty 
thousand fell victims to the clerical bloodthirst.” 


“Lo, I give you a new commandment. Thou 
shalt love thy neighbors as thy self.” 


* xs * 


“As you ascend in spiritual understanding 
you see more and more of your possibilities. 
While your concept of yourself is definite, it is 
still unlimited. The revelation of the highest 
concept of man comes to you at the moment 
when your vision is clear and man is revealed 
to you as he is in absolute truth. Your concept 
is clear and pure. It changes only as you per- 
ceive more and more of your possibilities and 
opportunities to expand and develop.”—U nity. 


* ok ok 


“Intelligence, the development of the mind, 
the discoveries of science, the inventions of 
genius, the cultwation of the imagination 
through art and music, and the practice of vir- 
tue will redeem the human race. These are the 
saviors of mankind.”—Robert G. Ingersoll. 


* * * 


“Trust thyself: every heart vibrates to that 
iron string. Accept the place the divine Provi- 
dence has found for you; the society of your 
contemporaries, the connection of events. Great 
men have always done so and confided them- 
selves childlike to the genius of their age, be- 
traying their perception that the Eternal was 
stirring at their heart, working through their 
hands, predominating in all their being. And 
we are now men, and must accept in the highest 
mind the same transcendent destiny; and not 
pinched in a corner, not cowards fleeing before 
a revolution, but redeemers and benefactors, 
pious aspirants to be noble clay plastic under 
the Almighty effort, let us advance and advance 
on Chaos and the Dark.”—Emerson. 
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Upper Left: One of the Supply Rooms of the U. S. Ship, ‘‘West Virginia.”” Note the Sheet Steel 
Office Desk. Center Picture: Main Office of the Battleship, ‘‘Tennessee.’’ Lower Right: Yeo- 
men Clearing Accounts on the Docks at Shanghai, Using a Burroughs Adding Machine. Top 
Right: ‘West Virginia’ Firing Guns of Forward Turrets. Miscellaneous Pictures of the Fleet 





The Navy's Giant Dirigibles Also Carry Office Equipment 


Office Equipment in United States Ships on the 
Water and in the Air 


See Page 20 ——- 
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Appliances 





What Must the Stationer Do to Be Saved P 


Review of Comment Recently Made by Leading Stationers on the Harvard 
Bureau Report, and a Suggestion or Two Ventured by Office Appliances 


VER since the Boston convention of the National 

Association of Stationers, Office Outfitters and 
Manufacturers the report of the Harvard Bureau of 
Business Research on the stationery trade has been 
among the liveliest topics of discussion among sta- 
tioners. The report has been repeatedly reviewed and 
analyzed, and the discussions can hardly do otherwise 
than result in good, because they bring out the fact 
that the stationery business as a whole is not making 
the money that it should realize and that certain other 
businesses do realize with a smaller capital investment 
and less exacting labor. 

It is quite evident that there are many stationers who 
have failed to make an analytical study of the prin- 
ciples of their business and are therefore unable to 
determine what the matter is when returns fall below 
the sum anticipated. 

The report of the Bureau was in the nature of a 
bombshell. It instantly stimulated discussion, which 
increases understanding of correct business principles. 
Office Appliances hopes that the Association will ar- 
range to have the Bureau continue the work, and, as 
suggested by a leading stationer at the recent Baltimore 
regional meeting, keep on with it on a widening scale 
over a period of three years, at the end of which time 
a mass of data should be available from which prac- 
tically exact conclusions may be drawn. 

The kernel of the report is perhaps as well stated by 
a digest which appeared in Globe-Wernicke Doings a 
few months ago as anywhere. We quote: 

“Bulletin No. 67 on Operating Expenses of Retail 
Stationers and Office Outfitters in 1926 constitutes the 
first scientific survey of our trade, and the informa- 
tion it presents would pretty nearly make a good busi- 
man weep. For example, the investigation cov- 
ered a cross-section of the trade in this nation from 
coast to coast, 276 representative stationery and office 
outfitting dealers contributing to the report. “The 
typical net profit of this group over and above return 
on investment was only 1.1 per cent of net sales. 
Ninety-five of the 276 firms showed a net 115 


ness 


le SS: 


firms showed a net profit of less than 5 per cent, and 
52 firms a net profit of more than 5 per cent 

“Of the 276 firms that submitted reports, 14 were 
excluded from the basis of calculations for the simple 
reason that some of these fourteen were operating at 


such a disastrous loss and others at such peak profits 
that they represented as a group an abnormal quantity.” 

Among the 262 firms whose reports were accepted 
the common rate of stock turn was 2.7 times a year. 
Some were as low as 1.3 times a year and others as 
high as 4.9 times—showing the relative difference be- 
tween good management and bad. 

Sales in December, 1926, were found to be 65 per 
cent higher than in the average month. The lowest 
sales were commonly made in July. 

Sixty dealers reported the division between inside 
and outside sales, from which reports it appeared that 
about 25 per cent of the sales of stationers and office 
outfitters were made by outside salesman the average 
outside man apparently having an annual volume of 
about $21,000. 

In the report of the Third Regional District meet- 
ing held at Baltimore the latter part of February there 
is a review of an address by Theodore A. Steinmueller, 
who spoke on the findings of the Harvard Bureau. 
This report appears on another page, so that it is not 
necessary to repeat Mr. Steinmueller’s conclusions here. 

Some Definite Suggestions 
course of his remarks, Mr. Steinmueller 
quoted Robert E. Ramsay, author of “Constructive 
Merchandising’ and other works—‘“In the govern- 
ment’s investigation into marketing and distributing a 
rule like the following was promulgated: The re- 
tailer’s true function is that of serving as a purchasing 
agent for the community ; as such he selects and carries 
a reserve supply of merchandise to meet the require- 
ments of the individual consumer. When the retailer 
enters business he assumes the responsibility of per- 
forming a public function—that of providing commodi- 
ties and services to his community economically and 
conveniently, and maintaining such environment as is 
necessary and desirable to the consumers who support 
him. If he fails in his responsibility and performs 
only as a distribution agent for the manufacturers, he 
ceases to be an economical factor in the community in 
which he serves.” 

In other words, the retailer must serve his commu- 
nity as an intelligent man alive to its requirements, and 
not rest content with performing the functions of a 
slot machine. 

Stationers were urged to keep their goods before the 
public ; to get into the light of favorable public notice; 


In the 
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to make known the merits of the stock and service ren- 
dered by the store, to center the customer’s choice on 
what the dealer has to offer ; to keep up quality, thereby 
keeping up sales; to sell satisfaction and thus insure 
repeat orders. As Mr. Copeland said at the convention 
of the Leopold Desk Company last fall: “It is one 
thing to get volume and another thing to get increased 
profits out of greater volume. Instead of scrambling 
for the business of the active buyer to whom price ts 
the sine qua non, the dealer should go after his prospect 
with the idea of selling something that the prospect can 
use to his own advantage and of the service value of 
which he is not fully aware. Selling a better article 
than that demanded often means greater customer satis- 
faction and better profits. The salesman who is alert 
to the relation of different articles pyramids his sales 
and increases turnover.” 

\t the Third Regional District meeting above re- 
ferred to L. B. Herr of Lancaster, Penna., presented a 
thoughtful address, in which he brought out the fact 
that the dealer encounters two major forces—buying 
resistance and selling resistance, with a third general 
factor—the cost of doing business. The dealer must 
reconcile these three elements before he can determine 
his net profits. He urged a deeper study of buying in 
its different aspects, and a sounder organization—more 
unity in store personnel—to handle the important mat- 
ter of selling 
Principles of Stationery Business Same as Others 

Perhaps Office Appliances may be permitted to sug 
gest that the stationery and office equipment business 
is no different in principle from others. Success is not 
assured for all. The things which are the matter with 
the stationery business, as suggested by contributors to 
trade publications and speakers at conventions include: 

Keing too easy to sell; being too ready to believe that 
competitors are cutting prices and being too ready to 
cut in return; being indifferent and thoughtless in sell- 


ing only what is called for, without any suggestion as to 
the purchase of other and related articles; lack of 
analysis, resulting in inadequate understanding of the 
profit-making possibilities of different lines and depart- 
ments; indifference or poor judgment in the traiming 
of salespeople. 

We believe that inasmuch as this industry deals in 
those things which are essential to the conduct of all 
business, it should not be too difficult for an alert, wide- 
awake stationer to make a satisfactory profit out of his 
business. 

\ll men, to be sure, cannot succeed equally m_ the 
same line. Some will fail. Conditions arise which the 
best of us cannot foresee. There is no panacea which 
will cure all the ills of business. If there are too many 
stores in a given locality for the volume of business 
which can be done there, then someone is bound to 
encounter trouble. In the general run of stationery 
commodities a community will absorb about what it 
needs. From year to year it will take about as many 
pencils, steel pens, rubber bands, pins, etc., as it re- 
quires. Competition in staple articles therefore amounts 
to but litthe more than taking business from one store 
and putting it into another. 

The general volume of business, however, ts in- 
creased by presenting new things and thereby extending 
the wants of purchasers. Business is also increased by 
selling certain lines not familiar to local users—creat- 
ing a market and increasing the power of the com 
munity to absorb merchandise. 

Figures on paper do not make business. Men and 
women make it. It is made by human beings on both 
sides of the counter—the one to be served and the 
others coming back to be served again and again. In- 
telligence, alertness, courtesy and tact create man-to- 
man relations. Having these qualities, then pretty 
nearly anyone can figure out profits himself or hire 
somebody to do it for him. 


A Pertinent List of Questions 


Queries Which 


Some 


Introspective 


N THE February 20 number of Walk and Talk, the 
| monthly publication of the Victor Adding Machine 
Company, Chicago, is the following list of questions 
directed of course, primarily to Victor sales represen- 
tatives, but which may be asked by any salesman of his 
own work in whatever line. In other words, the an- 
swers to these question disclose that most important 
quality, character 

lhe questions follow 

1. Do you closely watch your prospect so as to dis 
cover instantly when he is losing interest in your story ? 
(One should never mistake politeness for interest. ) 

2. When your prospect asks you a question you 
can't answer, does that embarrass you? You are not 
expected to know everything. Sometimes it is better 
to say, “I don’t know” than always try to run a bluff. 
(Modesty isn't a bad trait in any man.) 

3. When you “fall down” on a solicitation, do you 
honestly try to figure the reason? Not as an “alibi,” 
but so vou won't make the same mistake again (if 
you have made one) 

4. Are you not trying to cover a little too much 
territory? Wouldn't vou do better to concentrate your 


efforts on a fewer number of good prospects ? 


Stimulate and Direct 


Thought 


5. Do you believe in the concern you represent and 
in its products? If not, why not be honest with every- 
body concerned and send in your resignation? Nobody 
can sell a proposition he doesn’t have faith in 

6. Do you take good care of your health? You 
know, don’t you, that selling calls for unusual vitality ? 
7. Do you often resent advice from your sales man- 
ger Or advertising manager?’ Usually they are right, 
but even when they are wrong, are they not trving to 
help you? 

8. When you make a fine sale, do you try to figure 
out the reason, so as to make use of the idea again? 
Or do you immodestly say to yourself, “I am a smart 
salesman, sure enough !” 


9. Are you saving money? If so, are vou putting 


it into sound property or securities—or are vou fool- 
ing with “wildcat” stuff ? 
10. Do you report honestly and accurately such 


information as your house desires ? 

11. Are you preparing yourself for a more impor- 
tant position? (A bigger opportunity might come at 
any moment. ) 

12. Do you want more letters from home?  Per- 
haps you would get more letters if you wrote more. 
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Joe Rogers—Salesman of Salesmanship 


Selections from an Intimate Article Published in Sales Management, 


the K aleidoscopic Pen 


from 


of lorest 


Crissey — (Copyrighted; 


eprinte y Permission 
Reprinted by P. ) 


BOUT the time when the bicycle “scorcher” be- 
came the popular symbol of the “speed demon” 
and a plodding world was thrown into consternation as 
to physical and moral perils to civilization from the 
new passion for pedaling, a boy of seventeen sought 
and tound a job in the shop of the Kalamazoo Cycle 
Company 
It paid $2.50 a week, but this fact was not allowed to 
chill his satisfaction in securing it. He needed it, for 
his father, a banker in Barrie, Ontario, had been wiped 
out financially by the panic of 1893 and had come to the 
} 


states to make a fresh start 
Soon this operation grew monoto- 
wus and he began to think about 
something more interesting to do, 
particularly something more _profit- 
ible. As the “banker's boy,” back in 
Barrie, he had never tried to sell any- 
! v because that had not been 
ecessar\ Now everything was 
lifferent His first move was to 
ea om “the oss” that each 
e sold at re r the company 
ught a commiss about $6.00 
e sales 1 he ould vet the 
e to st itside of shop hours 
he ght earn more in a single eve- 
ng than he received for a month's 
ork in the shop 
I lv he s ne suthcient 
urage to propose selling bicycles to 
lanage wh nswered: 
‘Sure, go t OF I'll see that 
vou get the gular commission 
Wh oes the rl care who sells 
em sé long is sf nebody does. 
\s a result, before his first year of 
selling was over, his monthly income 
is often as high as $45.00, and he JOSEPH E 
' Ses» hie ; . : [llustration 
was ionger regarded as an inter of Sales Ma 
loper in the salesrooms—afraid to 
ing a customer there for fear that the sale would be 
iken away from him by a veteran 
. * / 
| R rs hed rganize racing teams as 
f tulatiy es This brings the story to 
me when se mceycles demanded footwork. Thi 
intomobhile was ng in and the day the bicycle 
satel 
oe” Rogers saw this catastrophe coming, and 
lodged it He preferred to concentrate his awakened 


nergies upon something which was coming instead ot 


soing, something that was on the upgrade instead ot 
gliding into oblivi He had seen and examined the 
earlier types of cash registers, and formed the opimion 
hat they would eventually come into common use, as 

ev were of especial value and service to the small 

ercha 

heretore, in 1902 he jomed the Hallwood Cash 
Register sales force and set a pace which a vear later 
made him sales agent for The Nati Cash Register 





Company, which was rapidly dominating the field in 
this line of devices. 

When, in 1905, he was made an agency instructor for 
Mr. Patterson’s organization, his post-graduate course 
was concluded. He continued in this stimulating work 
until 1907, when he was made instructor in the central 
school for N. C. R. salesmen at Dayton. Mr. Rogers 
confesses that this period of his business life was one 
of the pleasantest he has known. It broadened and 
ripened his knowledge both of the theory of salesman- 
ship and of salesmen in the making. His next step in 
1910 was into the position of assistant general sales 


manager of The National Cash 
Register Company, where he re- 


mained about four years. 
Not at One with Big Chief 

“Then,” he laughingly declares, “I 
was not in accord with Mr. Patterson 
on what seemed to me to be a vital 
issue, and the inevitable happened. 
He accepted my resignation! In this 
connection let me say that Mr. Pat- 
terson’s vision of sales and sales 
management had the longest reach of 
any man’s | have ever known. In 
this opinion | think I will be joined 
by a number of men who were, from 


time to time, permitted to resign 
from his organization—by request.” 
« ” * 


Mr. Rogers then engaged in the 
automobile business, following which 
he joined the International Time Re- 
corder Company as general manager 
and vice president, and later became 
president of the International 


Business Machines Corporation. 
* * * 


vee 


— rma Three New York capitalists had 
vy Courtess » > 
agement] bought a half interest in the Address- 


ograph Company. Without practical 
experience in the office specialty line they came to Mr. 
Rogers and made him an offer altogether too tempting 
to be disregarded. At once he placed it before his 
associates in the International Business Machines Cor- 
poration, who told him: “You can’t afford to turn this 
down. So go to it with our blessing because the pres- 
ent owners of that enterprise haven't scratched the sur- 
face of its possibilities.” He made the change imme- 
diately, and, as acting president, entered upon his new 
duties. Then, in June, 1927, his group secured com- 
plete control of the company. Its sales in 1927 were 
about $8,000,000, and carried a very sweet margin of 
profit. The capitalization of the company is also about 
$8,000 000. 

* 

“The poorest way to get results out of salesmen,” 
Mr. Rogers declares, “is to hound them about minor 
details. This practice is altogether too common. Be 
businesslike with them, but protect them from petty 
annoving messages and reproofs, particularly when 
they are out on the road. 
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“It is difficult for many office men to realize how 
vital a thing it is to keep salesmen continually inspired 
with the conviction that they are appreciated by the 
house and that the heads of the business realize that 
its success is primarily dependent upon sales. Put it 
this way if you like: ‘Sales are the breath to business, 
and the salesmen are its lungs’: they should always be 
kept in the pink of condition and protected from irri- 
tation and everything calculated to impede their free 
and vigorous action. 


“Tt is almost trite to say that salesmen are peculiarly 
sensitive to appreciation and always in need of encour- 
agement, but this statement will stand frequent reitera- 
tion and emphasis. Salesmen cannot work without 
appreciation any more than a horse can without oats. 
But encouragement must be sincere and given with dis- 
crimination. The sales manager who accepts as a mat- 
ter of course a good stroke of business on the part of 
a salesman and gives no sign that it is appreciated, 
misses an opportunity to increase that man’s selling 
power. And the fact that the salesman happens to be 
a seasoned and successful veteran does not render him 
immune to the stimulation of an appreciative word 
from headquarters. 

“There are two things which salesmen should be per- 
sistently taught: Their opportunities for greater prof- 
its and their opportunities for organization advance- 


and is working in a capable, wholehearted way to help 
increase the sales of every man in the field. Not an 
easy job to realize that ideal, but a mighty important 
one. 

“Taking the salesman into the family councils where 
sales policies are discussed and formulated has helped 
wonderfully towards the realization of this ideal. When 
a salesman feels that he has something to say about the 
policies and methods of the business, he is far more 
likely to respect and help maintain them, even in par- 
ticulars which do not check with his opinions. No in- 
telligent sales manager will wish to develop a group of 
spineless yesmen as his representatives in the field. 

+ * * 

Mr. Rogers narrated an episode in his days with the 
N.C. R. training school in which a new salesman in 
virgin territory was losing faith in his line and himself. 
The man was bolstered up with co-operation in the 
field and won out. It was a sample of the Rogers 
method of building men. 

* * * 

A high business executive who was for many years 
associated closely with Joseph E. Rogers gave me 
| Forest Crissey] this intimate glimpse of the man and 
his methods: 

“This is the day of mass salesmanship, which finds 
its most common and important expression in selling 
salesmanship to a force of salesmen. Also this is the 


‘‘The poorest way to get results out of salesmen 


is to hound them 


ment. These should not be lost sight of in the multi- 
plicity of technical details and methods with which 
modern sales instruction is so generously crammed. 
Show a salesman how he can make more money for 
himself as well as for his house and how he can make 
his way to a higher position in the organization and 
you will, at the same stroke, sell him on the fact that 
he can achieve these ends. 

Mr. Rogers is strong in the conviction that all suc- 
cessful salesmen were born to sell as the sparks fly up- 
ward and that the man who lacks at least a moderate 
endowment of natural sales talent cannot hope to over- 
come that handicap by any amount of training, persever- 
ance or hard work. He is positive, however, that many 
men generously endowed with selling talent fail of suc- 
cess because—unconsciously, in most cases—they resist 
both the education and the supervisory efforts of the 
house to keep them alertly alive to the progressive de- 
mands, opportunities and methods of modern business. 

“This wumnreceptive, resisting attitude,” says Mr. 
Rogers, “is sometimes fostered by the unwise office 
methods already mentioned, but more frequently by the 
feeling: ‘I’m on the ground where the orders come 
from and know conditions better than any office man 
can possibly know them.’ Creating and sustaining a 
spirit of mutual confidence and co-operation between 
the administrative and the sales branches of any busi- 
ness is a delicate and sensitive task which calls for un- 
relaxing vigilance and the unfailing exercise of tact and 
common sense. 

“The ideal in the mind of the modern sales manager 
who is up to his job seems to me to be about this: First 
to have every executive, accountant, correspondence 
clerk, stenographer and office boy in the house realize 
that the salesmen are the family providers for the 
whole organization and are entitled to the high respect 
and consideration accorded to the front line go-getters 
the world over; second, to have every salesman feel 
that the general staff at headquarters knows its stuff 


about minor details’’ 


day of sales quotas. To my sense, selling a higher 
sales quota to the salesmen of an organization is the 
highest form of mass salesmanship. Getting a body 
of men voluntarily to set themselves a higher stand- 
ard, a more difficult requirement, is not an easy task. 
But I have seen Mr. Rogers do this with apparent ease 
in a large convention of salesmen. That is real sales 
management ! 

“How does he do it? By always being fair with 
them and thereby commanding their confidence. Again 
and again, in making adjustments with salesmen I have 
heard him say: ‘I’m going to raise your figures be- 
cause | think you can’t get out whole at the figure you 
have set.’ This was when he knew better than did the 
salesman what the real cost of the transaction would be. 

“Returning for a moment to the subject of mass 
salesmanship: It would be difficult to find a better ex- 
ample of the importance of salesmen’s meetings than is 
afforded by one conducted by Mr. Rogers. Give him 
a blackboard and a piece of chalk and he will carry an 
audience of salesmen with him and get the message 
across to them every time. And this without any at- 
tempt at oratory! Just plain talk with a blackboard 
obbligato. The ability to do this is a tower of strength 
to any sales manager or sales president. And, with all, 
he is very direct—even blunt. There isn’t any such 
thing as ‘front’ with Joe Rogers. Sometimes I've been 
tempted to wish that he’d use a little starch in his shirt 
fronts, but he isn’t built that way. His lack of ‘front’ 
is a natural expression of innate modesty, directness 
and democracy. When I offered him my congratula- 
tions on his election to the presidency of his company 
he instantly replied: ‘Better wait a while—I’ve been 
told that it’s mighty slippery at the top!’ 

“T know that this expression did not imply any doubts 
about his company or his ability to administer its affairs 
successfully. It was simply his way of saying that 
no man should allow himself to become chesty over 
promotion to a high position.” 
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Tr? DI ight hand picture present a } view f the 
xter ‘ th t lins n tl Garden Pier Atlantic “ity 
N J hat houses the permanent exhibit of Underwood 
Elliott—Fisher ur Sumistrand machines The picture im- 
mediately above shows Philip D. Wagoner, president of the 
Underwood Elliott-Fisher Compary, and R. D. Jackson, who 

ittached to President Wagoner's office, holding up a man's 





size invitation to visit the pier exhibit This invitation was 
writts on the giant Underwood Typewriter, which is a con- 
spicious part of the exhibit The sheet of paper shown was 
13 feet 10 inches high and 8 feet $ inches wide The machine 


written is a fourteen—ton replica 
of the Underwood Standard Typewriter and measures 21 feet 
wide and 18 feet high in action The Underwood exhibit has 


cupied these premises on the Garden Pier for several years 
Elliott-Fisher and Sundstrand machines have been added 
since the consclidation of tl compe nies 
Barbara Dwyer n the right, signs as a visitor to the National 
Educational Ass ition Convention at Boston recently Had 
we thought of it, we would have had the artist turn the 
wording round on the Giant Mongol so that it would read 
f t rN I o by Interna r News Reel 




















He ire the oldest and newest typewriters, it is said 
The Hansen, on the right, is 86 years old: the latest New Model 10 Dictaphone now comes tn colors.—The 
Corona is an infant, but how efficient!—Phot by Inter colored models of the Dictaphone were described on 


national News Reel from the Business Exhibition in page 37 of the March issue. The above cut was not 
London, England available in time to be shown with the item. 
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Equipment and Location of U.S. Consular Offices 


Being a Letter from the Department of State in Response to an Inquiry from 


Office Appliances 

Note—Orccastonally OPFrFict 
comment from Americans traveling in other countries 
concerning the equipment and housing of United States 
consular offices abroad, particularly in those places 
which are somewhat off the beaten track, or where, per- 
haps, special dificulties have been encountered in select- 
ing quarters appropriate to the dignity and standing of 
our country. In the hope of developing something of 
interest to this industry, Orrick APPLIANCES sent an 
inquiry to Washington, and the subjoined reply from 
the Hon. Wilbur J. Carr, Assistant Secretary of State, 
is the result 

/t is not, of course, merely the desire of American 
office equipment manufacturers to sell their products 
to our consular offices that causes comment when some 
are found inadequately outfitted, but it ts the feeling 
that of all places in the world, our foreign representa 
tives should be the ones to be equipped with the most 
up-to-date appliances, reflecting not only the dignity of 
the country they represent, but in some measure the 


\PPLIANCES receives 


spirit of prosperity and comfort for which this nation 
is supposed to stand. It is very easy to criticise and 
point out errors and inadequacies, but we must remem- 
ber that those who administer the affairs of our govern 
ment at home and abroad are confronted themselves 
with serious problems and tt ts manifestly improper for 


any one to make critical statements before thoroughly 


understanding the situation with which the publi 
service departments of our government are confronted 
Orrice Arpitances believes that the business com- 
munity should work hand in hand with the government 
in a spirit of mutual understanding and helpfulness. 
lf this were done, we belteve that enormous benchits 
would result 

Vr. Carr's letter follows 

Department of State, 
Washington, March 12, 1928 

Mir. H. W. Martin, Associate Editor, 

Orrice Areriances, Chicago, [linois 
PD 

The Department is in receipt, by reterence from the 
Department of Commerce, of your letter of February 
15, 1928, in regard to the furniture and equipment of 
consular offices 

lor a number of years the Department of State has 
been endeavoring as rapidly as possible to replace anti 
quated furniture in these offices, and some time ago 


Roberts Buys Store Building 
| W. Roberts, head of the F. W. Roberts Company 
stationary and office supplies, purchased the six-story and 


basement building at the southeast corner of Prospect ave 
nue, S. E.. and East Fourth street, Cleveland, which his 
company occupies 

Che purchase was made from the Union Trust Company 
as trustee for the estate of N. O. Stone 

In 1913 Mr. Roberts took a 99-year lease from Stone at 
$12,500 annual rental with the provision of 5 per cent addi 


tional upon the capitalized value of any additional stories 


erected 


Regarding United 


Offices Abroad 


established a policy of purchasing all such furniture 
and equipment in the United States in order that the 
offices might have the most modern equipment and be 
as uniform as possible and also because furnishing such 
\merican office furniture and equipment ts an excellent 
advertisement of American manufactures in the coun- 
tries to which it is sent. As a result of this policy, 
there have heen numerous occasions in which the plac- 
ing of some piece of furniture or equipment in a 
consular office has been reported to have resulted in 
inquiries from persons who have seen it and in subse- 
quent sales as a result thereof in the foreign country. 

Under this policy of the Department, the majority 
of consular offices are now fairly weil equipped with 
modern American-made furniture and equipment, and 
others are being supplied from time to time as rapidly 
as additional tunds become available for this purpose. 
\s you doubtless understand, ali such purchases are 
necessarily contingent upon appropriations made by 
Congress, and while there are a large number of re- 
quests from Consuls for furniture and equipment now 
pending in the Department, these can be supplied only 
to the extent of the available appropriation. 

With regard to the matter of the buildings occupied 
by consular offices, the Department has for a number 
of vears endeavored wherever possible to rent modern 
Inuldings. Cf course, in a great many places this ts 
not always possible and particularly since the war with 
its resultant decrease in buildings, it has been fre 
quently impossible to obtain quarters that are as satis- 
factory as would be desired. Congress recently passed 
an act authorizing the construction of buildings for em- 
bassy, legation and consular purposes in various coun- 
tries, and it is the policy of the Building Commission, 
which has this work in charge, to give its first consid- 
eration in such construction work to those places where 
it is difficult or impossible to procure suitable housing 
facilities at the present time. The Consulate at Mukden 
is among those which are having consideration 

The Department appreciates your interest in the For 
eign Service and in its proper equipment and is always 


States Consular 


1 
glad to have any comments or suggestions looking to 
ward its betterment. 

I am, sir 

Your obedient s« rvant, 
lor the secretary of State 
Witsur J]. Carr 
\ssistant Secretary 


The building fronts 92 feet on Prospect and is 82 fee 

deep to an alley 4 E. D 
= 
Cleveland Store Damaged by Fire 

Che Crouch Store and Office Fixture Company of 705 
Bolivar Road, Cleveland, O., was swept by flames on Mor 
day, March 12. Property loss was placed at approximatel 
$100,000 by fire department officials The fire occurred 
early in the morning and explosions in the building caused 
injury to eight hremen 

Surrounding buildings were saved only by the most 


trenuous work ~ = Bp 
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EDITORIAL 





No Official Organ. 

HERE is no official organ of the National Asso- 

ciation of Stationers, Office Outfitters and 
Manufacturers. The Association News, published 
at Association headquarters in Chicago for several 
years, is the only periodical that may be so classed. 
At the Boston convention it was decided as a mea- 
sure of economy to discontinue the publication of 
the “News.” which has since been issued as a bulle- 
tin of four pages. 

\ report of the proceedings of the annual meet- 
ings of the national organization ts published at 
the conventions. By acquiesence of other publish- 
ers in the field, all of whom have equal privilege 
this report is issued by the publishers ot Gey ers 
Stationer. 

Representatives of Office Appliances occasionally 
the impre ssion in the field that some jour- 
relations with the National Asso- 
comes from misunder- 


encounter 
nal has “official” 
ciation. This impression 
standing. 
Gever’s Stationer, The Modern Stationer and 
Office Appliances, each in its own way, has con- 
sistently and steadfastly served the national organ- 
ization. Their combined service has made the Asso- 
ciation one of the most extensively, if not the most 
extensively advertised national organizations. 
The policy of the present administration is the 
same that has been maintained through the years— 
to keep the Association free from any “entangling 
alliances.” In a letter written soon after his elec- 
tion President Woodson P. Waddy stated: “No 
magazine, no faction, no manufacturer, no dealer 
and no field member is going to have any advan- 


played. And as John Silver would put it, ‘You can 


lay to that.’ Fair enough. 
<+> 


Burden of Needless Litigation 


E OFTEN wonder just how great is the burden 
which business men the country over must bear 
on account of fruitless investigations and _ pointless 
trials engendered by misunderstanding, or ill will, or 
plain hysteria, or political issue- -making. We pay in- 
come taxes, inheritance taxes, state, school, county, 
park, road and city taxes. We are taxed for interest 
on bonds. We pay uncomplainingly, few noting the 
increasing sums demanded for the growing ramifica- 
tions of government. 
We are moved to the foregoing suggestions by the 
fact that the National Association of Stationers, Office 
Outfitters and Manufacturers has had to pay in the last 
three years $10,752.07 to satisfy the Federal Trade 
Commission that it is not violating the law. We are 
not blaming the Commission, which was obliged to 
investigate charges. But here is a condition where an 
association deriving its income from small voluntary 
contributions and striving within the law to better con- 
ditions and business practices among several thousand 
business men in an important industry is loaded with 
a burden which it ought not to have to pay and which 
is out of proportion to the means it can command. And 
the cost defrayed by this association is but a part of 
the total, for there were twenty-two other associations 
which were made parties defendant in the inv estigation. 
If those who bring charges were obliged to give bond 
to defray the defendant's costs in the event of acquittal, 
we are of the opinion that official investigations would 




















- - . " , ie ‘a ° > " =, 
tage over anyone else. No favorites are to be he fewer and more pointed. 
Oh Man By BRIGGS 
Ar a aemce ya SYSTE™ oROEeLIN~SESS ) | | WAMT GACH AnmD GvERY | 
SESS 5 Ce erty ge PUNCTUALITY MUST Be | One OF You To SYSTEMATIZE 
we ’ : MAINTAINED wenl€ Yous DEPARTMENT - a 
me X ake nw MY EMPLOY j SYSTEM Your WAT cH weed’ 
1 KHmOw t PAID THAT 
Bict + | COMLD ONLY 
FIinD TRAT REECE: We 
Copyright 





New York 
Im 


Tribune 











=a ae 


Page 20 OFFICE APPLIANCES For April 





OFFICE EQUIPMENT SUCH AS IS USED IN THE NAVY AND SCENES TYPICAL OF THE NAVAL OF 

FICES.—Left: A Marine using a Corona Typewriter ‘enter: Supply Office of the Eleventh Naval District at 

San Diego, California Right: Two Bluejackets and an Edison-—Dick Mimeograph—a piece of equipment espe 
clally valuable in the transaction of Naval business. (Western Mexican Coast.) 


Office Equipment in Uncle Sam’s Navy 


By G. K. Spencer of the Maritime Air Service 


EK RHAPS the most recorded organization in the coun- 
try, if not the world, is the Navy of the United 
States Products, men and the actions of men are 
historied from hour to hour, from day to day and year 
to year—even century to century—in a manner which gives 
us almost a classi example ot the pertection ot modern 
records 
Naturally, the modern Navy, with its strict accountability 
to Congress, has espoused the most modern and advanced 


othce equipment, and many of the best known devices in 
the held today owe their first considerable orders to the 
Navy 

Che Navy comes by its passion for punctilious records by 


From the days when Phoenician ships 
the 


a logical heritags 


ot war and Carthaginian ships of commerce swept 


Mediterranean until today, the ship's log has been one of 


our most fruitful sources of written history. Indeed, most 
of the early history and much of the middle and modern 
history ts taken directly from the logs of ships All the 
great tales of discovery and conquest are based on the 
records of mariners. History may be said to have started 
in the logs of ships 

But today the logs of ships have grown into a vast 
accounting system, in which not even a typewriter ribbon 
may be said to be lost. The Navy Department at Washing 
ton, for instance, can tell you in less than six minutes just 
where any of the Navy's ten thousand typewriters are, 
whether in Samoa, Guam, Midway, China, the Philippines, 
Hawati, the Mainland, Alaska, 
Panama or the Virgin Islands 
or in any of the four hundred 
odd vessels now carrying the 
Naval colors of the United 
states 

In the vast offices of the 
Naval Districts, in the compact 


offices of the ships afloat, the 


Same precise system is in oper- 


ation, and every cent of every 


Congress is 


and the 


appropriation by 


and six thousand electrical and automatic computing 
machines are but an item in the whole Modern 
steel desks bolted in the offices of the battleships 
and all the paraphernalia of the vast official system 
are organized into one great office extending from 
the Navy Department to the remotest outpost. In Samoa 
and Guam today an officer of the Naval Supply Corps, 


with his enlisted assistants, operates the modern equipment 


which being announced in the advertising columns 


the 


is just 


ot press. The Navy is not the follower in this field; 


it is the acknowledged leader. It saves dollars every day 


for the people of the United States just because it expends 


wise dollars for perfect and modern equipment To gain 
an insight into what a modern office ought to be, a visit 


to the headquarters of any Naval District, or to any line-ot 
battleship, will suffice 
rhe the 


of the Navy amounted to $54,298,266.74. Th 


centralized purchase business for last fiscal year 


is was handled 


in 3,524 contracts totaling $54,137,143.33, and 760 Bureau 
orders, totaling $161,123.41 
The Navy actually spends about $300,000,000 i year, but 
the above figures are for the actual purchase ot supplies 
Improving Purchase Methods 
In an endeavor to improve purchase methods to the en 
that the greatest economy may be obtained, an intensive 
study has been continued throughout the past year 
As one phase of this study, the Bureau of Supplies ane 
Accounts sent letters to some 
10,000 of the business firms or 


> 


the Bureau’s mailing list in- 
viting constructive criticisms of 
the Navy's purchasing methods 
and asking for suggestions for 


improvement 


It is not generally known 
that the Navy deals with s 
many American firms, but it 
does, and thus it can be seen 
that the influence of the Navy 


is great, indeed 





properly accounted for, 


peregrinations of the proceeds 


This influence is so important 





of each cent are traced down to 


their present destination 
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the system in vogue, and many of their devices are 
purchased after seeing them in use by Naval personnel. 
Conversely, they contribute suggestions which are of value 
to the Naval office managers. This close liaison is of value 
to all hands, and it cements the bonds between civil and 
Naval America. 

Special efforts are made to pay the Navy's bills for office 
supplies delivered under contract promptly in order that 
the assurance of prompt payment will act as an induce- 
ment to bidders to quote to the advantage of the Govern- 
ment. Discounts for prompt payment of dealers’ bills are 
especially invited. The total discounts taken during the 
year on bills paid throughout the Naval service amounted 
to approximately $157,000, of which a considerable per- 
centage was on office supplies. 

Thus, when the dealers or manufacturers of office equip- 
ment sell to the Navy they may expect prompt payment 
with the attendant reduction in bank credits and the pay- 
ment of interest thereon. 

By means of a radical improvement in one angle of the 
Naval office records, the stock maintenance plan for shore 
stations in the last year has been changed to provide a 
simultaneous consideration of reported excesses and stock 
requests for the same classes of material. This affords an 
expeditious means of absorbing excess and curtailing 
purchase. By utilizing excess materials, transferring them 
from points of excess to points of need, projected purchas- 
ers and manufacturing orders amounting to approximately 
$716,000 were avoided during the last fiscal year. This is 
but one advantage of close attention to office equipment 
system. It may be possible in many industries, and is in 
use in some. 

Recently visible-index devices for keeping stock records 
were installed in supply departments of the major stations. 
The new equipment is a vast improvement over the old 
system. As funds become available, other stations will be 
equipped. This means that a great deal of visible-index 
equipment will be needed and purchased by the Navy in 
the coming months, and ought to be a stimulation to this 
particular branch of the office-equipment industry. 

To facilitate this work, the authority formerly granted 
to a limited number of especially designated supply offi- 
cers ashore to buy without bids small articles costing a 
nominal amount that were required for stock has been 
extended to include all supply departments on shore and 
all ships carrying supply corps officers. This will eliminate 
bids on some equipment and will facilitate the actual closing 
of the orders on the spot, and will thus enable local dealers 
to sell direct to the supply officers, which should prove 
to be a great source of comfort to dealers in the coastal 
cities and Chicago, near which city the Great Lakes Train- 
ing Station is located. 

How the Bureau Serves Civilian Business 

The Bureau of Supplies and Accounts serves the civilian 
business world as follows: 

It purchases every year millions of dollars’ worth of 
commodities for the Navy. 

Its storehouses and storehousing methods interest all who 
are interested in warehousing and terminal facilities. 

Its clothing factory interests the entire textile trade. 

It handles freight transportation for the Navy and super- 
vises all freight carried for other branches of the Gov- 
ernment. 

Its financial operations with the Treasury Department 
and in foreign countries affect all financiers and bankers. 

Its accounting methods interest managers of factories and 


cost accountants everywhere. 
Through the Navy there is released into public circula- 
tion about $300,000,000 every vear. The use of this money 


is of inestimable value as an asset to the industrial life of 
the whole nation. There are few commercial activities 
which do not include the Navy as a customer, cither direct 
or indirect. It is hardly too much to say that every dollar 
sent on its business journey by the Navy interests every 
citizen in some manner. 

The Navy system of accountability is such that each 
penny is accounted for throughout the separate stages of 
expenditure. Every penny of the money appropriated by 
Congress for the Navy invariably reaches the ultimate cred- 
itors of the United States. The same strict accountability 
follows that part of the money which in the transactions 
changes form into some character of property of the United 
States. 


The Bureau of Supplies and Accounts makes all con- 
tracts for the general supplies of the Navy, as well as 
storing and distributing these materials. It keeps the fiscal 
officers supplied with money, and keeps all material ac- 
counts, all real estate accounts and keeps the record of the 
cost of the manufacture and repair of ships and of material. 

Furthermore, the efficient office system furnishes to 
other branches of the Navy and to Congress and to the 
Bureau of the Budget, statistical reports in regard to all 
the above matters. 


From the above, it will be seen that every activity of 
the Naval establishment, in any branch, no matter how 
small, is reflected in some form of record in the movement 
of money or of material; and these records are kept by 
the office appliances of the Bureau of Supplies and 
Accounts. 


However, the use of good office equipment is not con- 
fined to the official offices. 

Throughout the Navy, thousands of officers and men 
personally possess much good equipment of their own, such 
as typewriters, etc., and with these they keep their personal 
records. The portable typewriter, for instance, is sold 
to Naval officers—and especially to enlisted men—by thou- 
sands. In seaboard cities the Naval personnel is recog- 
nized as one of the most profitable fields for this type of 
writing machine. The men of the “new” Navy are mostly 
high school boys, and the recruiting officers now demand 
three references from responsible business men before 
accepting the recruit. The “old” Navy is, indeed, gone, 
and the men of the Navy of today are well paid, certainly 
well enough to maintain families and to purchase life's 
accessories. 

These men, many of whom are completing their educa- 
tion in the Navy, not only purchase their own typewriters 
for personal use, but for writing for the nation’s maga- 
zines. The Navy itself, on its ships and stations, publishes 
some thirty “ships’ papers” and these are all written, 
printed and distributed by the enlisted men. The corre- 
spondents throughout the fleets who write for these jour- 
nals generally use the portable typewriter. In the training 
station schools, a large number of the men purchase porta- 
bles for use in preparing their log-books, which they make 
up as they proceed through their Naval training courses 
in radio, electricity, aeronautics, chemistry, medicine, me- 
chanics and many other trades and professions. 

Just as the Navy itself has turned from the days of sail 
and marlinspike seamanship to the modern mechanical, all- 
steel Navy, so have the accounting and recording systems 
turned from the old hand-written logs to the modern 
machine-made logs. 

The logs from engine rooms, radio rooms and bridge 
are combined by the yeomen (ships’ office personnel) into 
ships’ logs. These in turn are combined on board the Divi- 
sion Flagship into a Divisional log, and the Squadron 
Flagship combines them into Squadron logs, while the Fleet 
Flagship combines them into Fleet logs, which are sent to 
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the Navy Department. No incident, 


vears lost in obscurity 


s through the use of modern and efhcient ofhce appliances 
g 


from the time of John Paul Jones up to today, is unre Here, truly, is an object lesson for the world. President 
corded. It is the old habit of the sea transposed into mod Coolidge, the commander-in-chief, demands economy Sx 
ern habit the Navy spends thousands of dollars for efficient ofhce 
The Navy has to use good office appliances. It is the appliances and saves still more thousands of dollars tor 
object of congressional scrutiny and the Administration the taxpayers through the resulting savings to the Govern 
demands economy And the only way economy can be had ment of the United States 
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atemne cn pe I per : . Purchasing agents are human and have t e handled as 
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i lea i onclu n. Whet < u hasing agen tte umans e salesman who has his goor iit , cont 
i | i! c ale man ca eply h the adva ane dence gets a hearit g whet thers don't 
his sid The overlw loquacious salesman who tries to rus! : 
. . ‘ . ju at a . . It » ‘ i : ! the sa it stl il be aut ta t { rept 
the buvet fi is feet. and the salesman who has learned — “i ; , 
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ffort tor th 1 t sales 1 } | 
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that he ud specihed calling hours, during which he at the salesman establish a1 maintain t tati ; < 
tempted t Set ill ners \ppoimntments made during house 1 the mind of the ver. but let attempt ¢ 
those ‘ : mually wiated delay Occasionally conter tear down the character inother tine ~ < t 
ences. the handh 1” portant mall etc might take more eng ible ¢ rise on the ruins ot the S ¢ tati 
time thar expect ! which case sales interviews had to Matters of entertainment gifts ete ~ ¢ handled 
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tion and does his best to help the buyer; the tactless one tions Entertainment should spring spontaneously from 
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matters mtil he s sf oiled his chances to wet tuture accord the uver opportunit) if he so wishes, to repay the 


business 
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A New “American System of Mathematics” 





Interview with G. C. Perry of Chicago, Who Has Developed a System of 


Numbers with Twelve as Its Base 


E NOW have an American system of mathematics 
one that is said to present distinct advantages over 
the present decimal usage—and the founder of the 
system is Grover Cleveland Perry, president of the Markilo 
Company, 936 West Sixty-third street, Chicago, Ill, makers 
of celluloid indexes, celluloid envelopes for ring books, book 
markers, book cov ers, etc 
Although a busy man in the stationery industry, Mr. 
Perry during the past four years has invested 
practically all of his spare time in the attempt 
to plumb the possibilities of a system of num 
bers employing twelve as its base instead of 
ten. Being interested tor a long time in the 
mathematical possibilities of the number 
twelve, he one day observed a newspaper arti 
cle showing why one could not develop a sys 
tem with twelve as a base. Consequently, he 
decided to do it Che result t nlay is a COpy 
righted system already made known to the 
world through several pamphlets he has pub 
lished and a modest but important little vol 
ume just off the press. In these publications 
ie pormnts out both the theoretical and the 
ery practical advantage of this system, based, 
s he says, on the line of thought and trend of 


endeavor already forming the real basis of 


present-day calculation 

When we speak of a base “twelve” in num 
hering, we mean that numbers up to and in 
cluding eleven are, in any position, expressed 
vy a single digit rhe first nine characters 
re retained unchanged. “T”’ is used for ten 


d “I for elever Through this point the 





is known as a “gross part,” while its twelfth part is a 
“grand part,” etc. A colon sign is substituted for the 
decimal point. Fractions are thus treated as whole num- 
bers, which Mr. Perry states they really are. 

In measurement, the inch, foot, yard, etc., are to be 
retained as usual. The only change involved is that inches 
are to be divided into twelfths, known as “lines”; lines 
are to be subdivided into twelfths, known as “points”; etc. 
The foot is the unit of measurement. Multipli- 
cation tables have already been constructed for 
this new duodecimal system, while the ordinary 
processes of addition, substraction, division, etc., 
have all been worked out. Mr. Perry daily 
demonstrates in his own company the ease and 
rapidity with which these processes can be car- 
ried on in the American system. 

Now, what is the justification for this sys- 
tem? Mr. Perry finds several advantages of 
major importance. The fundamental reason, he 
states, is that twelve is the natural mathematical 
and geometrical base for the use of numbers. 
It is the perfect universe in and around which 
all other numbers operate harmoniously. 
lwelve is the number of science and service, 
while ten is the number of physical sense, sym- 
bolizing the ten fingers and toes. As a result 
of its greater suitability, this system with the 
hase twelve instead of ten, permits of much 
greater ease in working problems, and will 
effect a considerable economy in numerous 
ways which we shall presently suggest. 

As for the superiority of twelve from the 


nd “L” standpoint of mathematical law, the geometrical 
names of the characters are the conventional fact is pointed out that twelve similar articles 
nes And then we come to “ID,” know: can be packed much more conveniently than 


is “one dozen [his is the first number with 
two digits Numbers in two digits are read 
hus: 96 is read “nine dozen six,” TL is read 
ten dozen eleven,” et The third digit indi 


cates the number of “gross.” Thus it is seen 
that the use of ten and eleven as digits along 


vith the other nine, constitutes the invention 


ten, as is amply indicated by the accompanying 
figures. This permits more economical cutting 
of materials for boxes and cases, and also in- 
sures solid, shapely, well-packed containers. It 
is perhaps a realization of this fact that has 
made units of twelve more popular in commer- 
cial practice. 


nd essence of this system. In arithmetical theory, it is seen that twelve 
Following is the table of names of numbers ~ < has factors 2, 3, 4 and 6, with 2 and 3 factors 
to ten places. The conventional (decimal SHOWING ’ of 4 and 6. Ten has only two factors—2 and 5 
equivalents are given on the right GREATER CON with 5 next to useless for practical purposes. 
ID a dozen 12 Nate STEVE \ll the numbers except the prime numbers 5, 
IDD a gross 144 ny F Bly OF 7 and L (eleven) bear a simple factor relation 
1IDDD a grand 1,728 to twelve. This is not true of ten. The numbers 
IDDDD 1 dozen grand 20,736 3, 4, 6, 8 and 9 do not divide ten in an orderly manner, and 
[pDD,.DDD a gross grand 248,832 hence create “ragged edged” fractions which result in ex- 

1 DDD.DDD 1 Ameri 2,985, 808 treme complication. Twelve, with its factors and multiples, is 

ID DDD.DDD 1 dozen Americ 35,831,508 already practically supreme in the customary weights and 
IDD.DDD.DDD 1 gross Ameri 429 981,696 measures of our every day practice and business usage. There 

IL DDD,DDD,DDD 1 Britain 5,.159,780,352 are twelve months in the year, two groups of twelve hours 

D” in this svstem plays the same mathematical role in a day, five groups of twelve minutes in an hour, and 

is “O”"—indeed, it is substituted mainly to remind the stu- five groups of twelve seconds in a minute. Twelve men 
dent that he is handling dozens, not tens. When sureness constitute a jury. There are twelve inches in a foot, one- 
is been attained. the zero sign can be employed in its fourth dozen feet in a yard, etc. The gallon has one-third 
stead dozen quarts and two-thirds dozen pints. The bushel has 


Even decimals become duodecimals or twelfth parts 


vhich are called “dozenals.” \ twelfth part of a twelfth 


one-third dozen pecks. In music the time or rhythm nat- 
urally forms itself into factors of twelve (“half-notes”). In 
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printers’ measures there are twelve half-points in a line, 
and twelve lines per inch. There are twelve dozen in a 
gross, and twelve gross in a great gross (a “grand’’). 

The use of the number twelve, as against ten and its 
factors, in scripture and in nature, is quite significant. Mr 
Perry treats this subject somewhat at length in his latest 
volume. 

Some Practical Advantages 

Among the practical advantages of this system, Mr. 
Perry mentions the following: 

1. Economy of mental effort, since the flexibility and 
breadth of factor and multiple relations of numbers to the 
base twelve permits easier handling. 

2. Economy in the use of characters or figures. The 
American system would save approximately nineteen per 
gross (about thirteen per cent) of the total number of 
characters required—a substantial saving in labor, time, 
power and material in numbering, number plates, serial 
printing, etc. Mr. Perry estimates that the use of his sys- 
tem for numbering motor car license plates in the state of 
Illinois would save at least one hundred tons of material, 
not to mention saving in labor, lacquer, etc. He also esti- 
mates that a considerable saving could be made in auto- 
matic telephone trunk lines if a dial with twelve “holes” 
were used instead of with ten. 

3. The application of this system to the manufacturer's 
and the wholesaler’s problems is immediately beneficial. All 
calculations can be negotiated by twelfths; for example, 20 
gross becomes 18DD 

4. Since the foot rule is already laid out in twelfths, 
there is required no transposing of common fractions to 
decimals and vice versa, when employing one of the four 
fundamental arithmetical processes. Answers always come 
out in terms of the rule. This is true not only of rectan- 
gular and cubical figures, but also of the circle and sphere. 

5. The system offers a practical and easily adaptable 
basis for improvement of American-English numbering, 
coin weights and measures. No change is required in the 
compass, clock, foot, pound, gallon, dollar, etc., except to 
make subdivisions of twelfths. Dimes, nickels and cents 
could circulate side by side with twelfths of a dollar. (Mr. 
Perry has suggested the name “Duzeme” for this unit) 
and with smaller duodecimal fractions of the duzeme 
Quarters and half dollars are to be retained, while the 
other present subsidiary coinage might either continue or 
be gradually taken out of circulation and replaced by the 
coinage of the new system. 

6. The small amount of effort required to master this 
system would make it easier for school children to learn 
mathematics, and would well repay anyone tutored in the 
decimal system, because of the enlarged and quickened 
sense of the meaning and application of numbers which it 
gives 

7. Being in conformity with natural mathematical law, 
this system obviates the difficulties of the metric system. 
Legislative enactment making the metric system in United 
States units of weight and measures would be a tragedy, 
says Mr. Perry, and would probably be no more possible 
to force upon the common people than it has been for 
centuries in Europe 

8. It has profound and unplumbed import of a meta- 
@hysical and spiritual character. 

Mr. Perry is not the only one, he wants it to be known, 
who has thought of the relative advantages of twelve over 
ten as a mathematical base. He quotes John Quincy 
“Nature has no partialities for the 
number ten, and the attempt to shackle her freedom with 
it will forever prove abortive . . . Decimal arithmetic 
a is not a property of time, space and matter.” Na- 


Adams as saying: 


poleon said: “Twelve has always been preferred to ten as 
a divisor. I can understand the twelfth part of an 
inch. . . . The new system is all based on the meter and 
conveys no idea to my mind.” Even the ubiquitous and 
omniscient Arthur Brisbane has been known, on more 
than one occasion, to speak of the ill-fortune of having 
ten toes, for instance, insofar as their influence has made 
for the use of a decimal system of mathematics instead of 
a duodecimal system, such as Mr. Perry has worked out. 

The combined advantages, practical and theoretical, of 
the American system, Mr. Perry thinks, should commend 
it to the attention of all progressive minds. And the 
reader of this need not be surprised to hear a great deal 
more of it, as soon as its benefits become manifest. 

—— 
Canadian Capitals Indicate Great Progress 

Readers of Office Appliances who are to travel in Canada, 
or who are otherwise interested in that country, will no 
doubt be glad to learn that the Natural Resources Intelli- 
gence Service, Department of the Interior, Ottawa, Canada, 
publishes and supplies free of charge maps and information 
to business visitors and vacationists. The most recent pub- 
lication which has come to our attention is an attractive 
series of sketches by Arthur Edward Elias and Paul Alfred, 
showing ten Canadian capitals, one view of each showing 
the 1867 aspect and another giving the contemporary scene. 

These views illustrate quite strikingly the development of 
our sister state to the north. Less than half a century ago 
Canada, west of the Great Lakes, could boast little more 
than outposts of settlement and trade. Today a series of 
new western cities have sprung up not only as political 
capitals, but as centers of industry and commerce. Canada 
has shown considerable progress in manufacturing and agri- 
culture, mining and power development, forest and fisheries 
industries, finance and transportation. The tourist and 
recreation-seeker will find a large variety of scenic attrac- 
tion, and a range of activity from the bustle of busy modern 
cities to the quietude of countless wayside retreats. 


——=<— 
Using the Delivery Vehicle to Advertise 

The firm of A. Beyerlen & Company, office machines 
lealers ot Stuttgart, Germany, has put to a novel use some 
of the space in the automobiles which the company uses 
for service and delivery purposes. The idea is readily 
adaptable to many lines of business. In the case of A. 
Beyerlen & Company the machine has a body which ex- 
ternally greatly resembles a limousine. Inside, at the back 
of the machine, on a level with the bottom of the windows. 
is a platform upon which an electrically-operated dupli- 
cating machine rests. The machine can be seen from three 
sides, through the window at the back and through the 
two back windows at the sides of the limousine. The dupli- 
cating machine is kept running. When the automobile is 
used at night the display compartment is brightly lighted, 
so that the duplicator in action attracts even more atten- 
tion than in the daytime. 


—_——g——___. 
Moss Made Sales Manager Reliable Corporation 

Curtis F. Moss has been appointed to fill the vacancy 
caused by the recent sudden death of Charles M. Cleary, 
sales manager of the mail order department of the Reliable 
Typewriter and Adding Machine Corporation of Chicago. 

Mr. Moss was formerly secretary and research manager 
of Inland Newspaper Representatives, Inc., and before 
taking that position he was system analyst for Remington 
Rand Business Service, Inc. His work there terminated 
by resignation after five years in the sales research, sales 
promotion and advertising departments of Remington Rand 
and its predecessors. He is a business writer of prom- 
inence. 

For the present Mr. Moss will concentrate his efforts 
upon the sale of the Ve-Po-Ad vest pocket adding machine. 


| 
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Why a Credit Man Lies Awake Nights 


A Letter to the Editor and a Series of Collection Letters by G. C. 
Wilcox, Better Known as “Jerry’’, Credit Manager of The Weis 
Manufacturing Company, Monroe, Michigan 


EAR MR. EDITOR This is not a 
Horatio Alger romance of how I! 


worked my way up from the shipping 


t the mahogany desk in the front 
ce, but simply an unvarnished tale of a 





my pay check, so you can see that I have 
saved my hide with a little bit of originality 
and fewer stereotyped form letters that are 
only consigned to the waste basket when 
they are received and are never answered. 


The tendency of the times is to consign 


Just before Christmas the “Big Noise’ the credit man to a pessimistic state where 
w he s this institution (my Boy Friend he himself believes he is “hard boiled,” but 
the boss) called m« t s sanctum and there is no time like the present for him to 
said, “Jerry, my boy, you either have to w rise out of this lethargic state and burst 
collection letters that collect or hand ‘ forth with some new ideas and methods to 
resignation.” The twenty-ton crusher out at be used in collection procedure. 
the stone quarry in this man’s town could: * * * 
crush sand in comparison to this intorma- Following are four other letters which 
tior which was handed me | wast brought capital collection returns: 
crushed. I was pulverize “Dear Sir: 

Living about twenty-five miles from the G. Cc. WILCOX “Can you imagine a child’s disappointment 


Floral City, where our plant is located, gave 


me plenty of time and food for thought while driving home 


hat night in the old six linder hack. 

I breezed in the next morning, called in my little blonde 
stenog nd | tiled the “delinquent boys” the following 
letter 


“It won't be long now! 

“Every year about this time young and old look forward 
with a great deal of anticipation to Christmas Eve when 
they can hang up the ‘old sock’ and then go to sleep feeling 


confident that Santa Claus will do the rest 


‘It is needless for us to write a special letter to Santa 
Claus explaining our needs, tor the enclosed statement ts 
iht enough 


“We look forward, with pleasure, in anticipation of find- 


g your eck t sock’ Christmas morning.’ 
It W }) a kr ‘ ‘ k ‘ ut i> tar as the result W a> ut ncerned and 
the “old sock” was filled and overflowing Christmas 


From then on the “New Thought” collection letters were 


regular occurrence, twice a month. I am enclosing copies 
them for you to read and print, if you care to, so some 
f the redit men wil read Ofhce Applian es religiously, 
oking for ideas, may get some inspiration from these let 
rs and may be able to concoct something for themselves 
There are more credit men than I know who “lie awake 
ehts trvine te figure out ways ind means te get 11¢ 
t ers t pay delinquent accounts r at least answer 
My last letter, which was sent out on the 22nd of Febru- 
ry, evoked so many ever answers that I am submitting 
Tod < g@ the ‘ f the Fat er sf Lx ntry 

t us é r him the freedom which reigns supreme 
We not e g t isk vou to cut down any cherry 
trees t ss ft De iware. but- we \ wld like te 
ive p oma te m me rom the Id bank r l 

ut down your past due account.” 
+ > * 

One bozo wrote in and said, “Let George do it, for I 
am. broke I went right back at him and told him that 


we were not broke but badlv bent. or he would not have 
received such a letter, and the good old scout sent his check 


in full the next day 


Now the moral of the story is, that I am still drawing 


on awakening Christmas morning to find its 
tocking empty and no toys from loved ones? 

If you knew of such a boy or girl, we feel confident that 
you would ‘dig down in the old jeans’ and send them some 
little gift. 

“We are all just grown up boys, and we feel sure that 
you do not want us to believe there is no Santa Claus. 
Chere is still time for you to ink up and do your bit. 

“The ‘old sock’ has been discarded, but the Christmas tree 
is still lit, celebrating the festival season.” 

* > * 
‘Dear Sir 
“We once knew a fellow like you, 
Whose account became past due, 
But, when we dropped him a line 
And asked him ‘in rhyme’ 
He sent us his check P. D. Q. 

“If we only knew you as well as we know old man Si 
ology, we are confident we could convince you that you 
are wrong in delaying settlement and we are right in in- 
sisting on prompt remittance. 

lo hold up orders is one way to get money; to place 
in account for collection is another, but we like the old 
friendly way of writing letters to wake you up to a realiza- 
tion of your responsibilities. 

We thank you.” 


“Dear Sir 

“*Render unto Caesar that which is Caesar's’ and unto 
Weis—send a nice fat check.’ 

‘This is not strictly according to the Bible, but trans- 
lated to good old Yank simply means that you get yours 
when we make shipment on open account and we expect 
to get ours when we render the bill. 

“A substantial check makes a better Valentine, and is a 
greater incentive towards cementing closer relationship 
than all the letters in the world.” 

> > > 
“Dear Sir 

‘March comes in like a lion and goes out like a lamb. 

‘The blustery March winds are making a concerted effort 
to impress us that Old Man Winter is still with us, but 
he is dying fast 

“The naked trees are extending their bare arms aloft 
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supplicating the Almighty to clothe them with the verdure 


that must come after the warm rains 
like a 


green 


“We are not blustering about your account, but 


little lamb are asking 
bank balance for the coming spring 


you to send us some 


meek 
backs to dress up our 
expense 


“We will 


you send us 


lionize vou whether it is orders or greenbacks 


An April First Suggestion 


Hello Everybody 
“Tune in on WLCX 


Weis Manutactur 


and listen to The 


ing Company broadcast through their lyric tenor, Gerry 
Wilcox 

“His first number will be ‘Put Your Bank Roll Under the 
Feather Bed, the Collector is at the Dood’ 

“Such touching melodies cannot help but make you part 


with the shirt off your back, if necessary. Together with 
the crackling and whistling of the stati 
will be, ‘How I Got Yours.’ 

“Money talks, and we want vour pocketbook to be a 
lust remember April Ist is April Fool's Day and 


to ‘fool’ us by keeping that old pocketbook natled 


his closing number 


‘loud 
speaker.’ 
dont try 
down all month. 


“Faithfully vours, et 


On the Subject of Pounce—and Other Things 


Being a Letter to Office Appliances from Richard W. Hale of Needham, 


Mass., Who Discussed Some of the 


Things the 


Stationer Was 


Old Line 


’ 


Expected to Carry 


HE jollowing letter resulted from some correspond 

ence between the Information Department of Office 

Appliances and Mr. Hale of the Boston firm of Hale 

& Dort The information conveyed in Mr. Hale's letter 
is historical and interesting. He says 

When you answered my inquiry about pounce by inti 

mating that you did not know whether it was a cheese or a 


vegetable it occurred to me that | would do well to returt 


to the attack with a broader imquiry The oldest set ot 
office appliances in the world is the furniture of a writer 
Can you tell me how far the standard appliances of the 
writer of a century ago are available today At any rate let 


me tell you what constitutes a complete set and let m« 


ask vour readers whether their products are like, or the 


same as, the more ancient and antique furnishings 


First there is the desk or flat surtace to write o1 It may 


furniture—but where the turniture is 


called 


think of a bureau as “a chest o 


ec on any prec ot 


constructed to write on, it was and in England is 


bureau We 


still called 
drawers for clothing now commonly provided with a mirror 


for use in. the toilet” and | cull that quotation from a dis 


tinctly American dictionary Both our use and the Eng 
ish go back to the 18th century chest of drawers with a 
sliding writing board. Our emphasis has stuck to the draw 
ers, the English to the writing feature But the word 


bureau denotes originally only the cloth or drugget formerly 


so likely to be red now 


materials as those wh 


usually greet Is it still made ot 


the same ich were used long ago 


On the desk or bureau there is a standish or container 


for the writing implements and writing materials 


As to these | am able to present to vou a word picture 
which was before George Washinetor tle got most of his 
education from a book called 

THE YOUNG MAN'S COMPANION 
or 
The Several Branches of Useful Learning Made 


Perfectly Easy 


from it he learned to make ink, also how to 


lake the first, second or third quills in the Wing of a 
goose or Raver ind with the proper and highly skilled 
application cf his pen-knife make it into a pen 

After that come some rhymes which he probably mem 


ori zed 
Materials for Writing 


Razor-metal, Quills good Store 


\ Pen-knife 


Powder, to pounce Paper o'er; 


black, 


Rulers on yourself bestow 


Gum Sandri 


Ink shining Paper more white than Snow 


Round and flat 
Small Compasses to rule your double Lines, 


Wax, Sand, and Black-lead Pens for vou 


Designs: 


~ 
These, with a willing Mind, and ready Hand 
Will make this Art your Servant at Command 
Now let us go through the list and see what stationers 


today can do for us to match its items. 
A Pen-knife, Razor-metal 


In Thomas Webster’s “Invaluable Compendium of Us« 


ful Knowledge” (it must be that for I am quoting the book 


ee 


standard of a good 


edition of 1845) we are told that the 


knife is 


‘essential in the dexterous and 


itself from the 


pen that it must have all the 
qualities successful cutting 


of a quill” and especially that the blade must not be too 
broad tor fear that if so “it will not effect that graceful 
curve required in the pen.” 
Quills Good Store 
These mav be bought in London The Supreme Court 
ft the | S. still has them on the desks in the enclosure 
within the bar reserved tor lawvers Where « il thev he 


ought in the U. S. A 
Ink 
Washington (if he follo 


tron 


lt k Was ade by (,eorge 
his handbook 


Gum Sandric Powder to Pounce Paper O’er 


t oakgalls 


directions ot 


My father taught me how to write in ink over an erasure 


Unless you take some precauti the nk w ul (ht 
some papers it will run anyway He had on his desk a 
hardwood pounce box. It was like a miniature oil can wit! 
i short spout and trom its single hole vou can shake on 
enough pounce to put vour erasure straight. I used to buy 
boxes and pounce from the Thaddeus Davids Co., but mar 


stopped supplying them Not long ago | 


sent to London for pounce boxes and pounce and thev sent 


Chet 


I went to an 18th century dictionary and found pounce box 


vears ago they 


me a tin box the size and shape of a hockey puck 


1 as derived from the verb pounce meaning to shake 


defined 


1 powder on from a perforated box. I wrote to the South 


Kensington Museum and they wrote me that that definition 


was right I went hunting for pounce boxes with more 


than one perforation, and finally found them in tin among 


supply houses for draughtsmen who write on tracing cloth 


(sum Sandrt powder comes from the juniper Is the 





—) 
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pounce one can still buy made from that today? Where 
can proper boxes be seen or bought? I have failed to find 
anvthing suitable for a handsome writing table set. 

Paper 

I want to furnish an old tavern for its register with an 

18th century blank book. Who will help? 
Round and Flat Rulers 
| have no comment 
Small Compasses to Rule Your Double Lines 

My great grandmother Dana had a sort of treasure chest 
for the lady’s chamber. It held her ink, her thimble, her 
mending silks, her music box, her pen, her ruler, and— 
because she must be able to rule her paper accurately— 
her compasses 

Wax 

I have many old deeds sealed with real seals, or crests, 
impressed on wax. Every one of the court of Round head 
judges who condemned Charles II] to death was gentle- 
man enough to have a coat of arms and a crest and a 
distinctive seal which he impressed upon beeswax to exe- 
cute the famous death warrant. Has modern sealing wax 
any beeswax in it? Does any stationer keep sealing wax 
such as was used of old? 

Blotting paper is a 19th century Massachusetts inven- 
tion. When I first as a young notary public went to the 
office of the Suffolk County (Mass.) Clerk of Court and 
obtained his signature verifying my notarial seal, he shook 


the sand out of a sand box, dried the ink that way. and 


GETTING THE JUMP 


returned the surplus sand to the box. Hardwood sand 
boxes with a concave top to receive the returning sand are 
fairly plenty in antique shops. Can they be obtained any- 
where from stationers? I have also one in tin and one in 
pewter and have seen one in silver advertised at an antique 
auction. 

Black Lead Pens 

Black lead pens are pencils today. 

This completes the rhymester’s list but I should return 
to ink and inquire about inkwells and ink horns; also pen 
cases which are pen and ink cases to be carried about. 
Have fountain pens driven out all these? Not in Pales- 
tine! For thence a distinguished Harvard professor brought 
me back last summer a brass case long enough to hold a 
quill pen, with an inkwell closing water tight attached to 
one end. Kipling in Kim describes this sort of thing and 
points out that you can give an enemy one over the skull 
with it. A fountain pen is of no use for that and one is 
reminded of the colored gentleman who said a safety razor 
was “all right to shave with but no use socially.” 

[ still use today (socially) pencase, quill pen, sand box, 
pounce, penknife, my father’s round ruler, and excellent 
modern black lead pens. But I do not disdain blotting 
paper and fountain pen. 

If what I have written is of sufficient interest, your man- 
ufacturing readers owe me some return and the returns I 
specially want are well made reproductions of sand box, 
and pounce box handsome enough to stand on a desk. 
Wouldn't they be popular 


ON COMPETITION 


IWhat kind of a car you drive I do not know, but no matter how high-powered 
it may be, | think you have known a cheap, low-powered car to pass you just 


hecause it got the jump on you. 


The other fellow got started and was going past before you realized what 


wus 


is happening. Perhaps he even grinned as he passed, and it may be that the 


people in the back seat waved a hand at you as you saw them looking out of the 


rear window. 


| know a young fellow who started a little store in the face of competition 
that seemed too powerful to be affected by his presence. 

People told him he was foolish to buck a concern that had unlimited capital 
and a built-up trade that had been a success for years. 


ho sts 


The young fellow made no 
smile and went on about his affairs. 


He simply listened to all the advice with 
He made no great uproar. He was mod- 


est in his requests for patronage. He started as small as one may start. 


The big competitors forgot he had started. They were so sure of themselves 


that they did not give him any thought 


They went their way with eyes front and 


never a dlance to the rear to S€¢ who Was coming 
Ind all the time the young fellow kept building quietly but effectively. More 


and more people went to hus store and 


found satisfaction there and went back 


And eventually he had secured so much patronage that he had made a dent in the 
volume of trade in the store of the big competitor. He had gamed a momentum 


that could not be overcome by tardy efforts 


That young man today has a business bigger than that of the big store he was 


told would crush him with competition 


He got the jump on the big fellow and 


kept going. The biq store at first might have kept him back, might have held its 


ijt 


/ 
trade. but tt was too sure of tts success. 


It never thought of any little fellow com- 


ing up behind and having the nerve to try to go by. 


Frank Farrington’s 


Dusiness Talks 


(All rights reserved.) 
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MAGHINES 





and DEVICES 





Victor Brings Out Interesting New Models 

The Victor Adding Machine Company of Chicago has 
added two more to its list of practical computing machines 
The new machines are designed to perform addition and 
direct subtraction. They remain standard adding machines 
still, with the important feature of visible adding dials 


They retain the two-color mechanism with every feature 





NEW TEN-BANK VICTOR ADDING 

AND DIRECT SUBTRACTING MA 

CHINE There is also an eignt—bank 

machine identical with the ten-—bank 
model except in capacity 


included in previous machines, but with the further advan 
tage of direct subtraction 

There are two types of machines—one completely 
equipped in the eight-column capacity at $100 and another 
heavy duty ten-column machine for use in large business 
institutions at $125 

The announcement of these machines comes practically 
on the tenth anniversary of the organization of the Victor 
Adding Machine Company which occurred on March 15 
1918, on which date the company was incorporated. The 
first few years were devoted to the organization and devel 
opment of principles of construction and manufacture 
About 1922 the Vietor Company began building the sales 
organization which has since ¢old more than 130.000 
machines throughout the world. It has been the policy of 
the company to give greater and greater value in a complete 
standard adding machine without advances in price. The 
first Victor was a non-listing machine A little later the 
listing device was added, next celluloid key tops replaced 


the old style typewriter keys and then separate total and 


sub-total keys were added, continuous mechanical improve 
ments being made during the course of these improvements 
Now they have the direct subtracting feature 
> = 
Check Register and Distribution Record 

The Southwick Press, 108 Eleventh street, Portland, Ore 
produces a banker's check register and distribution record, 
which is a convenience for business houses issuing checks 

rhe sheets, which are printed and ruled, are 9'%4x12 


inches, carried in a ring binder which holds 100 sheets 


Each sheet registers twenty-five checks, with columns for 
current bank balance, and the necessary distribution of 
expense Obsolete sheets can be transferred to a post 
binder 


Blank checks are carried in a hinged holder with spring 


’ 


clip to secure the checks The holder is attached to the 


back cover and when swung open presents the face of the 
check for writing. The holder acts also as a book mark 
for the check register. The sheets are printed on a good 
grade of buff ledger stock, and the binder is covered with 
imitation leather. There are no metal parts exposed to mar 
desk surfaces 

[he bankers’ check register and distribution record is 


sold through the trade, retailing at $4.00 


a. Se 
“Pliwitt” Office Folding Machine 

Charles Guebels, 17, Rue Ramponneau, Paris (XX), 

France, manufactures the “Pliwitt’” letter folding machine. 

[his makes two folds at one feeding, at a speed of from 


3,000 to 4,000 folds an hour. It is hand operated. 


Clever Twin Chair and Desk Combination 
In a recent issue we described the Law non-colliding 


1 


chair for use with various types of desks and tables. This 


chair is one of the products of The B. L. Marble Chair 


Company's school seating division, Bedford, Ohio 


A recent circular gives a considerable expansion of the 


information on the subject of the Law idea adapted to 
school seatit re We give here an lustration I vhat 1s 
illed the “general science desk,’ which ts i lou le desk 
equipped with two Law non-colliding chairs 











THE GENERAL SCIENCE DESK AND LAW NON 
COLLIDING CHAIRS 


Outfits with these chairs are provided for students and 


teachers of physics, for commercial schools, biology, art, 
cooking, sewing, science, et 
: a 
Announcing the Endorsograph 
The new Endorsograph, as announced recently by the 


Endorsograph Company, 24th and Locust streets, Philadel- 
r 


hia, Pa., is a novel development in the design and con- 


struction of check endorsing machines It automatically 
endorses checks with accuracy and rapidity, and is said to 
ye infallible in its operation 

[The machine is entirely electrical, not depending on 
prings. When a check is fed into the machine the small 
trip fingers operate instantly, closing a circuit which ener- 
gizes a coil, thus forcing down the stamping cylinder against 


the revolving platen and permitting the stamping cylinder 


to revolve rhe trip fingers make no mechanical movement 
except to make an electric contact—there 1s n nnection 
between them and the control latcl This is a unique fea- 


ture of the machine 


a i ee oo 

















— a5 


Page 29 OFFICE APPLIANCES For April, 1928 





THE ENDORSOGRAPH 


STAMPING CYLINDER REMOVED FROM 
MACHINI Nowe line of type which is readily 
1djustabl. (Top, right.) 

TYPICAL ENDORSEMENT STAMP AS 
USED ON THE ENDORSOGRAPH Designs 
r lettering of any kind may be incorporated 
nthe | ‘ Lower, right.) 


The Endorsograph will operate as rapidly as the operator 


can bundle checks. It feeds from either side, and will place 
the endorsement at any desired location. It is positively 


said not to skip checks 

[he motor drive is silent, high-speed and requires no 
governor. It operates on 110 or 220 volt A. C. or D. C 
The cam construction assures a complete cycle of the 
stamp cylinder, regardless of size of check or grade of 
paper. The plates may be either steel engravings or ele« 
trotypes, and are quickly and easily adjusted. There is 
room for four numerals, date, and three symbols on one 
line. Any of them is almost instantaneously changed by 
hand, without unlocking or using tools, etc. The counter, 
showing number of checks endorsed, may be reset at zero 
any time. A perfect inking, it is stated, is assured by the 
inking and printing mechanism. 


The End rsogt ip! is said to be of the highest type con 


struction, and is guaranteed against faulty materials or 
workmanship. Stands for the machine will be furnished, 
aesire a 8 il c st 
>_> — 


Waterman Colored Ripple Pens and Pencils 


The | | Water: ( pany, 191 Broadway, New 
York, N. Y., announce their new line of “Colored Ripple 
Commencement Pens and Pencils.” The name Commence 
ment signifies their suitability as gifts for students at com- 
mence 1¢ ind < es ulthon gh their S¢ Ss by nm 
means to be underst las being limited to that of students 
Months of experiment, we are informed, preceded the pro 
duction o ese pens and pencils. The holders are made of 
a black rubber bas \ the colored, ripple effect super- 
imposed upon it—without any sacrifice of rubber, however, 
according to the company’s own statement There are two 
sizes to meet the demands of younger, as well as older, 
folks 

( ¢ r ¢ ¢ ¢ t sets , « ertised T 

l r pages c cat x June maka es which 
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THE ENDORSOGRAPH COMPANY 
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appear on the news-stands in May. Orders will be filled 


consecutively as they come in. 


—_——<@—_—— 

Collaps-O-Cover and Copy Holder Has New 

Feature. 

The Krieger Novelty Company, Lodi, California, are 
makers of an efficient combination typewriter cover and 
plain-view copy holder. Office Appliances, in the issues of 
October, 1927, and January, 1928, contained descriptions of 
this interesting device. It is now announced that the copy- 
holder comes equipped with an automatic line indicator, 
easily set to conform to various spacings. It is operated by 
pressing a button just in front and at the left of the type- 
writer. Two models of this combination appliance are 
furnished; a desk model, and one which has an all-steel 
stand with a drawer in it. Both models accommodate all 
makes of typewriters, with either 12- or 14-inch carriages. 
[he appliance will also be made for any other carriage 
width 

Inquiries may be directed to the factory or to the Eastern 
sales office at 200 Fifth avenue, New York, N. Y. 

Oe 
Innovations by Office Specialty Company 

The Office Specialty Manufacturing Company, Ltd., New- 
market, Ontario, Canada, has made a slight change in its 
desk line which wins the favor of stenographers and typists. 
The inside corners of the desk legs at the knee space have 
been rounded off for about twelve inches, to prevent splin- 
tering due to abrasion from chairs. This is more effective 
than the installation of bumper plates, and is not so con- 
spicuous. Adequate protection is offered against damaging 
stockings 

The company’s line of red fiber folders and envelopes has 
been renamed and the product improved. “Redfolios” is 
the new name, at once descriptive and easy to remember. 
The line includes twenty-one numbers, several of which 
have been provided with an improved flap and a wider 


tie tape of improved quality 





AN EXAMPLE OF THE NEW WATERMAN FOUNTAIN 


f the ompanys new ne of colored 


PEN FINISH KNOWN AS THE RIPPLE FINISH —This is 
Ripple commencement pens and pencils 
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THE RIEDELL REVEATER 


The Riedell Repeater Pencil 


Chis new magazine pencil embodies a distinctive feature 


in pencils, in that it feeds new lead automatically until a 


whole filling of the pencil—totaling about five feet of lead 

has been used up [his amount of lead should last the 
ordinary user about a vear [he pencil, it is said, has a 
simple, strong clutch mechanism and holds the lead rigid 


so that it cannot turn in the feed and present a flat surface 


for writing 

Che Riedell Corporation has been formed to market this 
vencil ind are ilready irranging a saies organization tor 
an extensive campaign to be carried on through the regular 


track hannels. The officers are Charles M. Riedell pre sident 


ind treasurer Thomas A. Rose secretar' (thees are at 
117 Broadway, New York, N. ¥ 
eo 


C-E-Z Linefinder and Rest Glass 


Chis little device 1s made of optically clear 


glass, one 
quarter inch thick, erzht inches long, and two inches wide 
with a soft transparent green fused to the lengthwise hall 
ot one surtace [his provides a resttul mid-line ede i 
color which makes a close. sharp line-indicator or finder 
Che color, we are told, is there to stay The device is heavy 
enough to.serve as a paper weight, but moves freely at a 
touch because of its nehly polished Surtaces The glass 1s 
specially toughened by a secondary annealing 
The { | 7 | inehinder t is claimed reduces the dat wet 
of visual and muscular eve strain, the clear portion sottenine 
the reflection on white paper, the green portion acting as 
visor or screen to lesset the abnorn al focal acconin odati 


vl ich t uke . place 7 looking hurr ly back and tort! tron 





he apparent 
The device retails at a omimal price ind 1s mace bw the 
( E-Z Compan 127 West Twentv-fhitl street, New 


> 
A New Force Numbering Machine 
William A. Force & Company, Inc., New York, N. ‘ 


ire featuring in national advertising their Model 150 nun 
bering machine One ot the illustrations which they use ts 
i rather clever conception It represents a gigantic model 


No. 150 machine with its salient features being pointed out 


by men mn miniature One of these silent salesmen indi 
cates the control lever which regulates the repeat duplie ate 
and consecutive action of the machine simply ind quickly 


Another little man points to the six wheels, which are mad 


other man with outstretched arm, 


machine during adjustment and releases itselt 








PENCIL 


of steel with deeply engraved hgures Phe 
indicated—a feature which insures 


of re-inking Perched on the machine 


a convenient, reliable device 


gure is tugging at the side of the 
w and sturdy construction 
ting its national advertising, the 


d a merchandising plan which 


ive help to dealers in selling th 


. ped to speed up the dealers 
sell more numbering machines t! 


A New Check Writer 


suard Check Writer Corporatior 


‘ 1 

verfected a new check writer, call 

heck writer, for which the toll 
7 3 
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INSTAR) Store. eeeces 


INSTANT SAFE-GUARD CHECK WR 


does not have to k ok tor the check 


Angled check shelf makes ( ecks 


Practicall everv stvle and size ot che 
; ’ 
> J 
| | dle pit hed a? vit 
neous clearance ot ké 
, 
conveniently located 
centet positive \ n amount des 
liar sent ‘ a } — 
alignime of printed gures 
are especially designed tor cl 
1 mprint, fir . trad 
| 
sired 
‘ l CX ble letters ad hweu — 
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Convenient Oak Transfer Cases 
1693-1711 Merwin street, 


some advertising 


The Republic Box Company of 


land literature 


Cleveland, Ohio, is sending out 


the trade concerning their Republic oak transfer cases 


to tl These cases 


ompany sells to the 
built of selected plain oak, thor 


trade exclusively 


re neatly and strongly 








REPUBLIC OAK TRANSFER CASE 
gh! dried The drawers slide easily and noise 
sslv « re rollers The cases can be bolted together 
both horizontally and _ vertically, bolts being furnished 
tl Ca ase Phe label holders are made of steel 
re plated These cases are sightly, strong and may be 
derate price Chey are packed six to the crate 
ne in letter ip and bill sizes The company will 
gladl re s request 
> 
A New German Memo Device 
\ ne randum pad has been brought out | krnst 
\ & ( Berl S \. 68, Germany [he device uses a 
l ‘ i 1 ipe ind has a | ght helical 
sT re ; a es elignt tron vhich the pe ici} 
ings cha ‘ anda sheets ifter he iw writtel 
‘ < I the rol 
> 
“Vulcano” Letter Opener 
Societ La Vulcano 15 Rue d’Alleray, Paris X Ve 
i ‘ roduces he “Vulcar letter openet The cut 
w aey e€ 1s me tec standard \ leve enwawes tne 
< vit e eda envelope cutt w ft a narro 
. er ts t val ot the « ents 
> 
New Bates Single Ready Inked Pad Capsule 
The Bates Manufacturing Company Orange, Nev 
rs " unce the adoption of a capsule containing on 
the ea nke as steac I e< is heretotore 
i ’ ' ormetoativ«s ed. g ne , 
"es 
\ 
ot a 
iting 
_ 
b - 4 
si, 
= ee 
sl = 
REMOVING PAI FROM ¢ >) I 
said es grea e F the pad i t ere 
acked air-tight i fie K 18 not erely soaked to the 
i pu yied » t by mach \ i ers are 
j . g it ‘ P acl ‘ 








=) 


Bates Ready Inked Pads in all colors retail at twenty-five 
cents each, while $2.50 is suggested as the resale price per 





dozen 


a 

“Adrex”—a New French Addressing Machine 

Etablissements L. Muller-Frossard, 12, Cite Joly, Paris 
X le, producing several models of the 

Adrex” addressing machine. The engineers and the execu- 
tive heads of the firm have had many years of experience 
in the construction, sale and use of addressing machines. 

The purchaser of a standard type electrically-operated 
Adrex may at any time convert his machine into any other 
model of greater capacity or divers uses by the addition of 
Adrex ma- 


France, is now 


the required parts. The standard finish of all 


chines is a dark green enamel grained to resemble antique 
Adrex 


leather. The enameling is done by a new process 


address plates are made of metal. 























pe 


UPPER-VIEW.—-The standard electric model 
f the Adrex addressing machine LOWER 
VIEW.—The simple hand—operated Adrex model 





rhe hand-operated Adrex has a capacity of 1,000 different 
The plate-carrying system is said to 
be entirely The 
operating arm and the plate-moving system, it is claimed, 
minimum 


addresses an hour. 


new. permanent connection between the 


need for springs, requires a 


last plate in 


greatly reduces the 

operating effort and functions to the very 
the machine The on the hand-operated 
attached to the 
of the operator's injuring himself. 
may attached to the 
\ listing device, a partial print 
repeat device and a roll listing 


selector used 


operating arm im a manner to 


odels is 


exclude the possibility 


Among the devices which readily be 


hand ope rated model are 


device, dater, form ejector 


devi e 


The standard electrically operated model which may be 


converted into any of the more versatile mode's, has a 











ea 
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capacity of from 2,000 to 5,000 impressions an hour. 

By means of the required attachments, the Adrex will in 
as many as five colors print, address, and fill in letter- 
statements, as well as performing other 


heads, forms etc., 


services 


—___«<- 
The Safety Sanymetal Costumer 
This new steel costumer, built by the Sanymetal Products 
Company of Cleveland, Ohio, was constructed to support 





ILLUSTRATING STRENGTH 
AND RIGIDITY OF SAFETY 
SANYMETAL COSTUMER 


he 


or clothing all 


without over center ot 


weight 


considerable tipping 


gravity has been so placed that a quantity 


hung on one side is said not to disturb the balance of the 
costumer shown in the picture perhaps 


130 


Che young lady 


will not object to our announcing her weight as being 


Nevertheless, the costumer seems quite unaffected 


——_—_<@- — 
New I. D. L. Postage Scale 
The I. D. L. Mfg. Corp., 200 Hudson street, New York 


City, N. Y., has perfected a new postage scale which weighs 


pounds 


by half ounces and has an adjustment on the spring which 

the The 
. . I ; ¢ ; 9” 

a capacity of one pound. t is made of 22-gauge 


enables user to correct over- or under-weighing 


scale has 





NEW IL. D. L. POSTAL 
SCALE 
is said to be simple in construction, practical and 


steel, and 


durable 


Scales of this type are furnished in mahogany or olive 
green, as desired. They come individually boxed and retail 


for $1.25 each. 


a 
Now a Complete Line of Duratone Ribbons, Etc. 
The 
N. Y., is now offering to the trade on a wide-spread scale 


Enduro Manufacturing Company, of Rochester, 


line of ribbons and carbons. This announce- 
we are told, after several years having been 
invested in Rochester 
time having been spent in distributing them to the trade 
on a smaller scale, in an effort to develop a principle of 
inking that would the 
tabric of the ribbon, it is claimed, is made to absorb the 


Ribbon testers are sup- 


its Duratone 
ment comes, 


research at and a somewhat lesser 


prove superior. By this process 
color pigment into its very fibers. 
plied free to the company’s distributors. 
oe —— 
Ingenious Slipsheeting Machine 
Horn Slipsheeting machine was first described om 
then the ma- 


Che 


Office Appliances for February, 1927. Since 


chine has been further developed and certain improvements 


have been added by its makers, the Horn and Norris 


Company of Cleveland, Ohio. 


The company, after a year’s development on the device, 


s now placing it on the market. 


Che machine accommodates from 125 to 150 slipsheets at 

















MACHINE 


HORN SLIPSHEETING MOUNTED 


ON MIMEOGRAPH 
) loading. permitting the operato ke ymnsiderable 
one loading, permitting the operator to make a considerable 
run before having to re-load. The slipsheets are fed auto- 
matically 
[The machine is said to be of simple construction and 
requires no floor space, being superimposed upon the dupli- 


cating machine, as shown 1m the illustration herewith 


Phe slipsheets are made of tough ninety pound rag paper 
ind will stand severe wear. There is nothing special about 
them except that they are cut narrow to facilitate removing 


I 


the work The user can order them from his local paper 
house, if he so wishes, at small cost 


> — 
A Vest Pocket Ribbon Tester 
The Enduro 


street Rochester 


Manufacturing Company, Inc., 14 Fr 


N. Y.. makers of the Duratone 


bbons and carbon papers, announce a unique little ribbon 
tester which can be carried in the vest pocket It is a 
simple little device which hooks on to the paper fingers 
of any ordinary typewriter, and enables the tester to hold 
a piece of ribbon stationary and thus observe the “wear 


down” of a ribbon. A salesman can bring it out from his 


pocket at the psychological moment and give prospective 


customers actual demonstrations 
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Former Acrobat Saves Four Persons from Fire 

Benjamin Newsome, who handles the trucking and ship- 
ping end of the American Clip Company, Long Island City, 
New York, recently distinguished himself at a fire in that 
city Here is the whole story, as related in a recent issue 
of the New York Sun 

It is not of record why Benjamin Newsome of 334 Bay- 
side avenue, Flushing, left vaudeville. Maybe it was because 


robats always are stuck first on the bill and have to 





BENJAMIN NEWSOME WITH CHARLES KLINE IN HIS 
ARMS—ONE OF THB CHILDREN RESCUED FROM A RE 
CENT FIRE 
open to a cold house Maybe some disdainful headliner 
ursed him one day in the classic anathema, “May all your 
children be acrobats! 

Anyway, there are in Long Island City three unrelated 


ut grateful children, as well as a grandmother, who owe 
their lives to the fact that Ben Newsome, though now a 
chauffeur, has not forgotten how to do his acrobatic stuff 
When fire started in a two-story brick dwelling at 260 
Williams street, Long Island City, Newsome sighted it from 
e nearby factory where he works (the American Clip 


Company Dense smoke pouring up from the cellar had 
lled the house when Newsome ran over 
Mrs Rose Vietri 70 years old, and her three small 


grandchildren were trapped in a front room on the second 


story by the smoke and flame billowing up from below 
The parents of the children were absent. Leaning out of 
he window the grandmother screamed help, and the 


children peering over the sill beside her added their cries 


As he stood beneath the window all the old stagecraft 





came back to Ben Newsome. He took the old, familiar, 
steady stand of the acrobat “under man,” who can catch a 
couple of other fellows on his shoulders as they flip down 
from the horizontal bar or otherwise handle what comes 
with all the efficiency of a human shock absorber. 

Then he called to Mrs. Vietro to drop the children down 
to him. The grandmother hesitated, but the smoke thick- 
ened up around her and gave her desperate courage. She 
snatched up Charles Kline, 2 years old, and thrust the boy 
from the window, not daring to look. 

Newsome caught the little fellow neatly and placed him 
unharmed on the ground. Then it was the turn of Joseph, 
who is 4, and that act was every bit as successful. 

Then the grandmother held poised in her arms George, 
aged 6. They were coming heavier all the time, but New- 
some caught George just as handily. He even looked as 
if he missed the roll of the snare and the boom on the 
bass when George landed. 

Newsome must have considered himself back in form 
again, for he now motioned for the grandmother to jump 
out and called that he would catch her. But Mrs. Vietro 
lacked his confidence. He had to run for a ladder and res- 
cue her by that more conventional means. Just as he fin- 
ished doing that the fire engines arrived and put out the 
fire 

—_—_——— 

DeMay Takes New Quarters in Jackson, Mich. 

The office outfitting and printing establishment known 
as “DeMay’s—Everything for the Office,” Jackson, Mich., 
had a formal opening of their new place of business at 
813 Michigan avenue, East, in that city on March 17. Don 
DeMay, the proprietor, reported a large attendance. He 
received numerous compliments on the attractiveness and 
completeness of his modern place of business. 

Practically twice as much space is available in the new 
building—a two-story brick structure erected for the pur- 
pose which it is to serve—as was contained in the former. 
The first floor is fitted with solid mahogany fixtures. Office 
furniture is on display on the second floor, on which is also 
located the stock room and ruling department. Steel filing 
cases and other metal office equipment have space in the 
basement, while the printing department is in the rear of 
the building formerly occupied. The new and old structures 
are connected. 

Don DeMay started out to be a printer, with a hand 
press in the basement of his parents’ home. Some ten 
years later, in 1913 he was well-established in a building 
of his own at 817 Michigan avenue, East, where he has 
been located until the recent removal to new quarters. The 
Jackson Citizen Patriot of March 16 carried a two-page 
spread advertising the business in its new home. 


DE MAY'S NEW STORE IN JACKSON, MICH.—Left: Store front and show windows. Right: Interior of main floor on opening 


day Note floral 


decorations 
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Ofttice Chair 


sychology 


Some Suggestions and Reflections on the 
Psychology of Selling Office Chairs 


F YOU are woing to sell chairs, vou will no doubt want 


to know what they are—as vou would want to know of 

anything else you were going to sell But what is a 
chat And, quite as important, what conception of a chair 
does the average user have? 


| 


Ask at random a few individuals this question, and if they 


ire able to give vou a true statement, you will get a variety 


asonably clear-cut notions to 


\ cl iif, able to 


upon which we two-legged, 


t answers ranging irom re 


those of exceeding vagueness you are hi 


lear, 1S a necessary contrapti 


ourselves, for 
ot 


( onside red 


upright creatures are wont to ensconce pur 


the 


’ 


ence of reiiet trom 


Or 


the fatigue 


poses oi conven 


standing position its general outline may be 


most important—it’s a thing constructed of four upright 
pieces upon which a relatively flat plattorm is placed, with 
sometimes a “back” extending up from the seat. Or it may 
be said to be the most traditionally necessary piece of tur 
niture, wit! vhicl ne must equip any place t livu 
working 

Now supp ou ask, What is an office chat You ar 


liable to leart that it 1s the kit d ota chair im which one sits 


aible—or in which one 


behind a desk or ft 


may just sit. Most 
persons ‘recognize two general torms swivel and 
straight” chairs Again, it will very probably be said that 


an office chair is that piece of furniture which no office 
finds it possible to get along without Chairs are “being 
used und si ourse one buys chairs when outfitting at 
omee 
And now what has been said Che answer ts obvious 

next to nothing What. then. is the significance of this 
Well, suppose you ask yourself how many office furniture 
users never get beyond such nativete in their notions of 
chairs. On the other hand, how many dealers are satisthed 
to ha their customers remain in such a state of mind? 
Let us. ther make a brief analvsis of the current State ot 
mind with reward to chairs, with a view to finding a few 


helpful suggestions 


lo begin with, it might be pointed out that in our modern 


life especially urban life people are constantly assailed 


odors and and other 


more ot these 


with si@hts. and noises. and tastes, 


sensations than a person has 


any time to think about. What he has to do, in order to 
concentrate on the few things that he must keep up his 
interest in, is .to shut out these outside stimulations. He 
comes t habituate” himself to them so that he doesn’t 
notice then as he 1s unconscious f the clock ticking in the 


bedroom One cannot t 


And 


things 


around over his head. 
to a multitude ot 

In the case of office 
s as oblivious to the 
tf the 
the 
differences if he 
flies 


action ot 


man might 
such 
those 


one ot were tft 


awaken 


ake 


much 
turniture, 
respec 
differences between 
atte 


wer 


some kind 


notice of every V uUZZINEZ 


indeed one cannot give attention 
greater than flies 


the average usinessmal 
tive merits of chairs as he is 
two flies \ biologist could 


" 


rwards remember and notice 


interested Of if 


would 


when one 


e sufficiently 


» Hite 


But 


him, it probably 


sits on chairs 


ecause they are as ubiquitous and omnipresent as flies it 


summer, all chairs are liable 


notices them at all. 


“Some 


» to look alike to hin it he eve 


have eves and thev see not” 


this applies to ofhce chair users as well as others 

The only way a businessman is going to get out of his 
vague, stereotyped, subconscious conception of office chairs 
; by being bitten with the “chair bug’—or, more spe 
cifically, by coming to realize the importance « ood chairs 
generally And the only way he 1s going to buy a aver 
chair ts by being shown its unique and significant features 
ind by being led to distinguish it from all other specimens 
of the general class “office chairs.” 

The chair salesman must continually bear in mind that 
two chairs which look quite different to him may neverthe 
less look quite alike to the unenlightened user. He must 

ever torget that customers do not have the same interest 1 
airs as he that they do ot see as much in them, an 
t it the ma even get an entirely difterent picture thar 

e salesman is The good salesman will constantly 
attempt to get across to his prospect the pi ture “ ich he 
has in his head 

It is often big temptation for salesmen to argue t 
themselves that chairs are such a universal necessity that 

tomers do not have to be sold on chairs pe ny mor 
than on typewriters. He who sells chairs is thus prone t 


what indiligent 


in attempting to stir up interest 


hem, because of the demand which continues of its own 
nertia—or, in other words. bv reason « ge sage \ 
certain percentage of business is bound to fa to the 
dealer's lap without his stirring a finger to get it But 
apart from the fact that competition under such circum 
stances becomes kee and = otte eats the dealer out of 
his predicated share of business, it might be asked how 
many could live on the profits from the few chairs they 
would sell |} replacing only those which have fallen to 
pieces or which are demanded by the slight annua creast 

the populatior Not many, we fancy 
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the side of the road and watching other dealers pass him in 
the race for this business. 

The progressive dealer will know his chairs as the 
modern young miss is said to “know her onions.” Not 
only must he know them as they are today, but he must 


ner : 
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When users of office furniture—and what business man 
is not?—see all chairs as much alike as new born infants 
appear to be (to one who has never had any), what is the 
determining factor for the customer buying chairs? The 
answer is a familiar one. Price. lf a man 1s buying “just 


chairs” because they are a necessary accompaniment ol! 
desks, or because usage demands that a few be strewn 
around in an office or reception room, he'll get the best 
bargain prices he can get, regardless of other values which 
he has neither considered nor known about. That cynical 
quotation from Kipling—‘“After all a woman's only a woman 
but a good cigar is a smoke”—seems apropos here. Believ- 


ing this, one would use more care in selecting a cigar than 


ng t 
choosing women \ man will pay the price for his 
favorite cigar, rather than take a chance on a bargain offer. 
Will he do the same in the case of chairs? Not if “a chair 

is only a chair 4 
All this refers, in brief, to the power of habit, with 
especial reference to office chair usage Habit implies 
nertia. Inertia means one of two things: Inactivity, pass- 
when some line of action has become quite fixed, 
ntinuance in the same old patterns of thinking and in the 
same old working ruts In relation to the selling ot ofthce 
hairs, it means that business men, in equipping offices, will 
t uv “just chairs,” and at the lowest figure they 
‘ ensurat \ their needs, rather than chairs 
( cert vs oO wit Thanet ther work 
etncrent, 1 re economical ind 1 re pleasant 
i r business met I reward to othce 
rs also means that demand will be little increased except 
2 ccas al re ce ents and the small needs of the 

, ‘ P thces 


Make Men “Chair Conscious” 
What is the alternative In a single phrase, it is to make 
isiness men “chair conscious.” They must be helped to a 
lear-cut, fully conscious conception of office chairs. They 
it there is a “chair problem.” Con 
stant repetition of the chair issue will be required. But 
more specifically, eac! dealer must get across to the con 


imer the unquestionable utility of his particular line. 


There is a new conception of chairs gradually taking 
shape out of the primordial nebula of our thinking. It ts 
that a chair is a tool As a tool, a chair must be given 


just as careful consideration as any other kind of tool—a 


typewriter, an adding machine, a recording system, etc. 
Selling chairs as tools demands creative selling If buyers 
are to be sold the right chairs, the demand must first be 
create is it was the early history of the typewriter 
and calculating machine [he dealer or salesman who 1s 
ton indiftterent tor nservative or too much afraid of 
s siness to educate his buvers to real values inhering 
superior chairs, cannot possibly hope to creat consumer 
en d expe ential 1 rket Ww ( es e! I 


continually cultivate further acquaintance with them. Im- 
provements are constantly being made by the manufac- 
turers, and it is the retailer's task to merchandise the 
improved articles. He must create the market for the 
manufacturer. This means constant vigilance to keep 
oneself out of the trough and always on the crest of the 
wave. The dealer who maintains the open mind—a wil- 
lingness to learn new facts and to get information on the 
latest developments—is the only one who can successfully 
overcome consumer inertia. 

“A certain chair for every purpose” might well be the 
motto of the up-to-date furniture dealer. This refers mainly 
to the scientific build of a chair, which determines its com- 
fort and influences the efficiency of the worker to a great 
extent. It also refers, to be sure, to the method of con- 
struction and the kind of material which goes into its 
making 

\ number of variant styles can, of course, be furnished 
in the lines which are best fitted for different types of 
work—executive, stenographic, factory, etc. Atmosphere 
ind the important psychological effect of chairs upon others 

even upon those who only observe them—are considera- 
tions which are by no means to be overlooked. But a chair 
with a beautiful tapestry covering, which nevertheless 
makes one weary to sit in it, is certainly a. worse tool than 
a less expensive but more comfortable chair. The ideal 
combination is utility plus beauty. Comfortable chairs 
which present attractive design and color, and fine fabric— 
in short, life and appeal—invite the prospective client, cus- 
tomer, patient, etc., to sit in them. They are a compliment 
to him, rather than a veiled insult, such as is implied by a 
good deal of office furniture now in use. 

We predict a time, not very far distant either, when the 
chair problem will be thoroughly aired, and when chairs 
will come to be selected as one of the most important tools 
in othce and factory. We also predict that the dealer who 
does not now make every effort to keep his sales force in- 
formed on the latest developments in the chair field, and 
to create a market for the most efficient equipment, will 
soon find his sales rapidly dwindling. 

In our next issues we hope to discuss further our basis 
ior these predictions, as well as to give more specific infor- 
mation on the important points of chair usage and con- 
struction, and of chair merchandising. The fact—of which 
that certain 
imsurance companies are already giving preferential rates on 


we shall have more to say in the future 





blanket insurance to plants having proper seating equip- 
ment, should awaken every interested dealer to the re- 
sponsibilities, as well as possibilities in, his office chair 


cle partment. 























Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York ore not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 
valuable to those desiring to cultivate 
the British Market 


Note.—Mr. W. T. Shore, whose address is given above, is the authorised subscription representative of 
Orrice AppLiances in the British Isles. New Subscriptions should be sent to Mr. Shore. Renewal orders 
should be sent to Orrice AppLiances’ home address, 417 South Dearborn street, Chicago, Illinois. 


British Industries Taking on Activity a certain pottery firm, which a few vears since took 3 
square feet for its stand now occupies 2,000, and is asking 


Regular Correspondence to Office Appliances cee 
A very small space was occupied by trades concerned in 
office appliances, but a far larger share was taken by 
London, March 5, 1928 stationery and allied businesses. It would serve no good 

l iS the square truth that British Industries are climb purpose to describe these exhibits in detail, but | may men- 
tion that the following firms were represented: The Globe 
Wernicke Company: L. E. Waterman & Company, ot 
Canada and England: The Lanston Monotype Corporation; 
British Typewriters; Imperial Typewriter Company: Bar- 


lock (1925) Company; and some few others, known by 


ing steadily up the hill toward the prosperity lost during 
and not regained since the war This does not mean 
anything like a boom, but it does mean a gradual and firm 
return of good times. The one big fly in the “money-pot” 
is that the staple industries, cotton, iron, coal, are not 


healthy and it is difficult to see how thev can ever ful!y name and otherwise interesting to you 


obtain again the position they held in the world’s markets To one significant point little attention has been given 
for so many years. On the other hand the shipping indus While the Exhibition itself has been widely advertised by 
try shows signs of returning vitality. It is in the direction the Overseas Department, their efforts to bring buyers to 
of manufactures that once were second-rate and of alto London have been very scantily backed up by the exhibit- 
gether new trades that prosperity is showing, and in some ors themselves. It almost seems as if manufacturers here 


cases is going up by leaps and bounds were in a lamblike way ready to accept Government assist 


ance, but were lacking in initiative and selling energy them 


<---> 

selves Some of the biggest firms seem to be the most 

British Industries Fair lethargic in this direction and still unable to grasp the 

\ very pleasing sign of the times was the success of the facts that advertising and systematized selling are the 

British Industries Fair in London, February 20 to March 2 life-blood of trade. It is similar to a son looking to dad 

It was a big showing and much good business resulted \ to do everything for him! The personal canvasses at the 

bigger show than in any previous year and already it is Exhibition were as a rule on a high level of merit, but | 

assured that there will be another advance next year. It is doubt if they will be supported by sufficient in the way 

organized by the Department of Overseas Trade, which is of advertising, mail and other kinds. Therefore, much of 

severely practical in its objects, its policy being to ywiv* the seed sown may not fructify 

British firms that live information which they need to There is one other point to which it ts worth while 

develop and advisory assistance to conduct their export drawing attention, as it is sympathetic of the attitude of 

trade The Exhibition just closed was attended by over too many of our traders At an exhibition of this char- 

100,000 trade buyers from more than sixty different coun- acter very much depends, particularly so in the case of 
tries, America and Germany being to the fore. The total! new firms, upon the manner in which stands are decorated i 
floor space occupied by exhibits was some 250,000 square and the wares displayed. There were many brilliant dis : 
feet As an example of progress | may mention that ot plays; there were too many that were dull j 














Page 37 OFFICE APPLIANCES For April, 1928 

















GENERAL VIEW OF THE BUSINESS EFFICIENCY EXHIBITION, HOLLAND PARK HALL, LONDON, : 
ENGLAND, LAST MONTH if 
Taking the show as vhole it was a great success; but prietor of The News of the World, our Sunday journal 
the two points mentioned and some other minor matters which possesses the biggest circulation in the world, namely, ; 
prove that we have vet much to learn about modern and over 3,000,000. The luncheon was under the chairmanship 
efficient methods of selling. Herein lies a fine opening for of Mr. Sidney C. Downes, who is chairman of the Asso- . 
\merican othce appliance manufacturers, especially those ciation this year and who is “boss” of The Accounting and 1 
who devote much attention to organizing sales departments labulating Corporation of Great Britain. 
and providing thet th the latest and most efficient Introducing Lord Riddell he sketched the history of the 
achinery Exposition and brought out its relation to the Association 
<--> Since 1922 each year has shown improvement over the 
a 2 ones preceding. Mr. Downes noted the presence of Mr 
Business Efficiency Exhibition Gordon Selfridge, who opened the Exposition six years 
[he Othce Appliance Trades Association of Great Britain” ago, and spoke encouragingly of the growing volume of 
nd Ireland are astute folk, and the manager of their exhi- trade, particularly in the office equipment field. He spoke i 
bitions, Mr. A. C. McLellan, by no means the least astute of Lord Riddell as a big pressman, vice-chairman of one ; 
tf them! Their latest London exhibition was held from nd chairman of another periodical and newspaper asso- | 
February 15 to 25, thus partly overlapping with the British ciation, and a writer who stands for common sense and 
Industries Fair, and as their locations were close together efficiency . 
this was a clever move. And successful. This exhibition, I In response, Lord Riddell made some humorous refer- 
lay tell you, is ntty-nfty British and American exhibits. ences and spoke of a recent article in the Times by Chief | 
Like the Fair, it grows stronger each year; this six-year-old Justice Lord Hewart on the celebrated case of Bardell vs 
child is growing up into a sturdy, healthy adult! That is Pickwick. He said that in that day the firm of Dodson & | 
to Say, It is six years old as an annual affair. It was twice Fogg had few appliances and those of the simplest. Lord 
is large this year as it ever was before, but not as it will Riddell said that when he was a solicitor’s articled clerk . 
indubitably be in years to come, and take it tor all in all there were no typewriters, no telephones, no filing systems, . 
e exhibits were more interesting than ever no duplicators, no table lamps, no dictating machines, no ; 
The Exhibition was ened by Lord Riddell, the pro rotary chairs. Press-copied letters were not admitted in . 
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FAY ENT FAMILIA® TO AMERICAN READERS, AND PRESENTING A VISTA THAT 
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evidence—a!l evidential copies had to be made by hand. 
Fifty vears ago there were no calculating machines, no 
statistical machines, no cash registers and no loose leaf 
systems. But while mechanical devices have changed in 
the last thirty years, British brains and energy are the same. 
The Exposition is important because if one wants to be 
efficient today he must learn how to keep down overhead 
charges by turning out work quickly and in the best possi 
ble manner. The speaker then referred to the. various 
machines he had seen during his inspection of the Expo 
tion, where the young men in charge of the stails were 
selected for their intelligence as salesmen. In conclusion 
he proposed a toast to the success of the Exposition and to 
British trade and industries. 

Lord Riddell was followed by E. B. P. Jackson of Ken 
rick and Jefferson, immediate past chairman of the Asso 
ciation. Mr. Jackson pointed out that fully fifty per cent of 
the machines his Lordship had seen during his tour of the 
Exposition are of British manufacture. Notwithstanding 
all these labor-saving devices, there are probably more 
clerks employed today in Great Britain than ever before 
Twenty-one years ago the first Exposition of the kind 
was held in this country and then there were not more 
than twelve bona fide exhibits dealing with office equipment 
machines Today the Association, which has over a hun 
dred members, has seventy-nine exhibitors at this Exhibi 
tion and there would have been more had room been avail 
able for them 

<--> 
My own impression of this Exhibition was that it was 


pervaded with an atmosphere of efficiency and | was again 


struck by the high grade salesmanship shown at most 
all of the stalls. I was glad to hear in many quarters that 
good business is being done; but | take it that the chief 
value of these shows is their educational influence. Many a 
business man comes to them a bit doubtful, to go away 
fully persuaded that there is more in office appliances 
thar he d evel ay tit ssed: determined also to become a 
buver and t make his office as ethcient as it can be made 


Among the exhibitors may be mentioned Acco Company 


Addressovrap! Art Metal Construction Company Bur 
roughs Add ey Mlachine Columbia Ribbon Continental 
[ype writer { ompany Dictaphone; Thomas \. Edison; 


Egry Register; Elliott-Fisher; Hammond Varityper; Inter 


national Multigrap lamson-lParagor Monroe Calculating 
Machine Company National Cash Register Remingtor 
ry pewrite Rone Royal Typewriters | ( Smith and 


{( orona nd the Woodstock Cypewrite: 


\ capt il show say all who saw it and one that adds t 
the laurels ) Vir \l Lellan 
<---> 
No 7 ter from Mr. § nd 
for 4 / ‘ ; ’ ; / 
thea ; :” 
London, February 8&8, 1928 


Turn of the Trade-Tide in Great Britain 

You may be disposed to think that I have written quit 
enough, if not too much, about the state of trade and com 
merce over here But | am at it again, because I do think 
that the more Americans realize the exact situation in this 
country, the better and the bigger business they will do in 
the office appliance market This apples both to those 
already her ind t those who may he comme 

I have been neither a gloomy and unreasoning pessimist 
about our future in the market of the world, nor an uw 
reasoning optimist lo those business folk who have let 
their wishes be the father of their thoughts and have said 


“the good time has come,” and said it so otten and sO 


loudly that thev eventually deluded themselves, I have 
said Wait and see.” Well, we have waited. Now I sin 





cerely believe we see that the tide has turned and is flowing 
strongly in the direction of steady, increasing and lasting 
prosperity 

[The gentlemen who guide our big banking concerns here 
are not gods almighty, but they do know a bit—and when 
one hears them all saying the same thing, playing the 
same tune, he may rest assured that there is something 
in ‘it. And for the past two or three weeks they have been 
talking to their stockholders at their annual meetings, and 
have been blowing out the most cheerful warm—though 
not “hot”—air. The Rt. Hon. Reginald McKenna, erst 
while financial secretary to the treasury and now chairman 
of the Midland Bank—one of the largest English banks 
said a few days ago: 

“A year ago I expressed the hope that 1927 would wit 
ness the dawn of a new era in our industrial relationships 
and an upward trend of prosperity. I am now happy, i 
looking back, to see this hope fulfilled. to note the 
gradual but steady recovery of our trade I am hope 
ful that these tendencies will gain in strength.” He recog 
nizes that optimism must, however, be tempered with 
wisdom in meeting numerous complicated economic prob- 
lems. 

Sir Harry Goschen, chairman of the National Provincial 
Bank, seconds Mr. McKenna’s sentiments He cites as 
evidence of increasing prosperity, the growing number ot 
automobile owners, and the increasing patronizing of places 
of amusements, such as theaters, movies, and others. Re 
tailers seem to be doing an increasing business, consequent 
we may assume, on increased earnings. Notwithstanding, a 
large amount of money has been available for subscription 
to new enterprises. In 1927, no less than 317 million pounds 
of fresh capital were subscribed by the public for indus 
trial and other purposes, of which 55 million was on account 
of loans to foreign countries The steady and even flow ot 
the tide of prosperity 1s confined tor the moment to “se¢ 
ondary industries.” 

The automobile industry is proceeding in “high,” some 
of the factories having been working steadily twenty 


iours daly Exports of motor cars and cycles increased 


s decreased 


some £700,000 over the 1925 figure. while impor 
from 11 million pounds sterling in 1925 to only eight 
- 

Messrs. McKenna and Goschen are by no means the only 
nes who are pointing out the improving conditions in 
ut they will perhaps suffice » indicate what ts 
the minds of the leaders ot nance 

What is the lesson tor you office applancers it 1s 
threetold lirst, more money will probably e spent in 
making our offices more up-t 
efficiency and economy I am only one of many who have 
heer watching our offices with keen interes he growth 

f understanding and appreciatiot t the 
inces, no matter where they origtnate, has been wonderful 
especially during the past three or four years Chis has 
been greatly due, I venture to say, to the educational work 
done by the Office Appliance Trades Association and by 
American firms over here. And now this growth will wu 
doubtedly be accelerated 


; ; ; 
ho desire to take advantag 


The second lesson: s| hose wi 
of the growing market should realize the tendency of busi 
to come out of the more or less well-detined territories 


ness 


which it has thus far occupied, chiefly in the Midlands and 
the North, and to spread over the South. For, as all whe 
know England can testify, there is a real and great differ 


1 


ie «business attitudes and practices of the South 


ence im tl 
erner and the Northerner, which must be taken int 
account when sales campaigns are carried on The same 
methods that have proved successful in Lancashire may 
prove very disappointing in London and in the South 


counties 
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In the third place, the requirements of these newer in- 
dustries differ, at least in detail, from those of the old- 
established businesses The astute sales manager will, as 
a consequence, fit his policy to the occasion. 

I think I have now said enoukh to indicate that our mar- 
ket here is in a very interesting condition, and to show 
that this new condition is well worth deep and steady con- 
sideration by those who hope to avail themselves of it. 


<*> 
Typewriter Selling and Price Cutting 
I have hesitated heretofore to say anything about the 
method of selling typewriters adopted here by various 
big American firms. Frankly, it is not only bad but ex- 
tremely foolish 
PRICE CUTTING, in two words, is the method. |! 
write this chiefly to the trade. Enormous commissions and 
all sorts of discounts are being given, the object, of course, 
being to get the trade from the other fellow. This policy 
leads not only to immediate pecuniary losses, but also to 
future difficulties. When an effort is made, as it must one 
day be made, to raise prices, Mr. Trade will promptly and 


decisively say: “Oh, no, you don’t! What you could 
afford to give me yesterday you can jolly well give me 
today.’ And Mr. Manufacturer will jolly well have to 
do it 


One of the big firms—not a “cutter”’—told me that in 
the face of this competition they were doing quite well, 
it was only by giving way occasionally that they could 
continue. Although not selling at a loss, they show profits 
which are rapidly vanishing quantities. What on earth 
or anywhere else!—is the use of it? Of course the fullest 
purses will succeed in smashing some of the smaller fry 
but at what a cost! It is time that all typewriter firms 
came to some “live and let live” arrangement. Meanwhile 
they are killing the British golden goose with expensively 
rumous kindness. All parties will suffer starvation in the 
end—uniless the end comes quickly. I am not talking idly 
I have heard both sides of the story, have listened to. cut- 
ers and non-cutters—and have everywhere heard the hue 


and cry of this unideal condition 


\ well-known dealer tells me that the present condition 
s outrageous—that the present methods are nothing short 
of suicidal Last vear’s trading might have been nicely 
profitable but it was “spoiled.” His belief is that American 

achines are priced at more than their worth if American 
agents can give exhorbitant allowances for old and worn- 
yuut machines, for which it is becoming increasingly difficult 
to find any market in England. In other words, he states, 


the typewriter trade Americans seemed to have the pro 
verbial tendency to ask ten dollars for an article when 
they would be quite content to take five 

But really it is scarcely for me to tell vou folk what you 
are doing over here You know! I will content myself 
1ose who are employing price cutting may 
nd that the day cometh quickly when there will be no 


more prices to cut Price cutting is throat cutting—ard no 


Broadcasting Commercial Articles Abroad 


Special Correspondence to Office Appliances 


Che European press is being turned increasingly to adver 
tising purposes The reason for this, as given by some 
jusiIness mien is that women are reading newspapers more 
than in the past, they are subscribing to them and scan- 
ning them carefully every day for advertisements. Shop- 
ping by mail is becoming more and more fashionable, since 
money has 


rone into the country districts in many areas, 


making it possible for the rural population to afford luxuries 
not dreamed of prior to the war. 

Fountain’ pens and’ pencils in’ cases have always been 
largely advertised, but now-the large stores are advertising 
portable typewriters, and when they get in a truly attrac- 
tive lines of standard machines, this line gets a portion 
of space in the press. Machines small and large mus‘ 
possess some special qualifications, however, to receive the 
distinction of an advertisement—eélse the space will be 
given over to many other attractive commodities. If the 
small machine have some delicate tint of enamel or other 
finish, if it be in a pale tinted leather case, then it wili 
come in for special mention in newspaper advertising. 

All varieties of office furniture are to be* seen in the 
large advertisements, which some times cover the whole 
front page of the paper. In short, newspaper advertising 
is coming to assume as large a part in trade on the con- 
tinent as it does in the United States. 

Posters and bills for advertising purposes are quite com- 
mon today, and the art of poster making is becoming in- 
creasingly important. It is dubious, however, whether the 
best talent has ever been expended on making advertise- 
ments in Europe of typewriters or calculating machines. 
The great bicycle boom in Europe no doubt owed its origin 
to advertising, while the vogue for automobiles is no doubt 
a result of the same cause. There is a feeling, however, 
that a typewriter is like a $1,500 watch—it needs no broad- 
casting of its merit. Of course this is a mistake, and when 
a well-constructed, inexpensive, and silent portable comes 
out and it properly “puffed,” it may drive other machines 
out of the market. 

Such considerations should be kept before the minds of 
managers sent to manage American business abroad, who 
are apt to be too much influenced by the conservative views 
and passé methods of men on the spot. The success of 
certain American automobiles indicates that a good solid 
article will bear advertising even in old-fashioned Europe 
This fact should not be forgotten when large trade shows 
such as that of Cologne are opening: Perhaps the results 
of exhibiting machines are not always gratifying, when 
the exhibition is a general one—for in general shows those 
in attendance are attracted by a thousand and one diverse 
objects and demonstrations. But in a trade show, only 
those interested are likely to travel to the city to visit 
the exhibition. A small but competent crowd is much 
better from a commercial point of view than a large crowd 
of idlers and curiosity seekers. To see machines at work 
is always good for the prospective buyer, and consequently 
for the seller. 

In this connection the importance of the International 
Press Exhibit, to be held in Cologne during the summer 
months, cannot be overemphasized. All kinds of printing 
devices, from the most ancient to the most modern, will 
be on view. Anything connected with the production of 
newspapers will be welcome. Not only will typewriters be 
shown, but it is expected that speed writers will show off 
the points of the various machines, while stenographers 
will be seen at work, covering paper at record time. 

It is probable that makers of office furniture will seize 
upon this opportunity to bring certain new developments 
before the public. Since the policy of the organizing com- 
mittee is distinctly liberal, exhibits from all over the world 
will be quite welcome 

As the life of the commercial traveler in Europe becomes 
harder and harder, owing to the difficulty involved in taking 
samples over frontiers, where guarantees are demanded 
when the goods are admitted duty-free, the value of these 
large international shows increases. Manufacturers who 
wish to be in touch with new markets should not neglect 
such opportunities to advertise their wares in one of the 
most efficient manners.—L. R. 











Ludwig Leitz Celebrates Silver Jubilee 


Leitz letter files are known throughout the civilized 


world Their reputation had its inception in the inventio 
ot the leit lever tile Date nted by | ous | eitz 1 1898 
Since then Leitz products have gone to all parts of the 
world trom the firr Ss tactor\ it Feuerbach, Wurttemberg 


(Ine of the sons of the tounder ot the business, Ludwig 


leit went to work as a salesman tor his tather twenty 
nve vears ivo whet he was eightee vears old He had 
previously served his apprenticeship with a highly reputa 


ble Stuttgart wholesale paper house 

Upon the death of Louis Leitz in 1918, Ludwig Leitz and 
his brother took upon themselves the management of their 
father’s business and the continued and increasing success 
of the firm's activities since that time must have been a 
source of particular satistaction to Ludwig Leitz on Jar 
uary 2. 1928, when he celebrated the twenty-fifth anniver 


sary ot his entrance ito the business 


> 
Advertising Ribbons and Carbons in Austria 
kuropean postal laws permit the insertion of unbound 


ircular matter between the pages of what we in America 
know as second-class publications Taking advantage of 
this fact, the general agents for Columbia ribbons and car 
bon papers in Austria, J. Schlechtleitner & Company, of 
Vienna, recently sent a form letter and return order card 


to the readers of Ocesterreichische Reklame, the organ oft 


the Austrian Association of Advertising Men The maga 
zine, by the way, ts one which is fully able to hold its own 
when compared with magazines published anywhere 
ae 
Rammensee Becomes Director of the Weilwerke 
The German trade press announces that on January | 


1928, Hans Rammensee resigned his position as director « 


the Mercedes Bueromaschinen Weerke ot Zella-Mehlis it 


; 


Thueringia, Germar anutacturers ot Mercedes calcu 
lating machines and the \ddelektra electric accounting 
typewriter, and became a director of the Weilwerke Aktien 
Gesellschaft, of Frankfort-on - the - Main - Roedelheim. well 
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THE 8&8 MEMBERS OF THE 
FIRM OF MIROSLAV SVEST 
KA PRAGUE ll CZEC HO 
SLOVAKIA This organization 
one of the largest in Burope in 
the office appliances field. was 
founded twenty-eight years age 
by Josef Svestka, father of the 
present proprietor The sor 
took over the business in 1922 
Owing to his executive ability 
and his energetic, indefatigable 
and intelligent fforts, he de 
veloped = ti concern fron a 
small pre-war organization into 
its present proportions 

Mr. Miroslav SvestkKa, at pres 
ent only twenty-eight years 
age, was appointed three years 
ago as official court expert for 
typewriters and office equip 
ment He was at the time the 
youngest of all “sworn tribunal 
experts” ia the country 


The company has sole sale 
rights for the Underwood type 
writer and for Roneo, Ltd 
London 


Norwegian Office Appliance Men Organize 
Phe 


Appliance Importers of Nort 


recently in Oslo, Norway Prev 


but without result 
was taken by Nic. Freuchen, man 


Kardex in Oslo, who did the preliminary 


Mr. Nissen-Lie of the Royal 


Ivar Fide oT the Burr uughs 


was elected president of the new organi 
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nderwood 
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Demountable Typewriter Company, Fond du La 
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German Exports of Typewriters, Adding and Cal- 
culating Machines 


Special Correspondence to Office Appliances 
from the government statistical bureau the figures on 
(serman imports and exports have appeared. They indicate 
that imports of American typewriters, as well as adding and 
alculating machines, have been on the increase: 


Year Number Value 

I ypewriters Agee 1925 9,273 $1,080,000 
1926 17,134 1,200,000 
1927 19,653 2,030,000 

Adding and Calculating 
Machines 1925 5,143 1,233,000 
1926 3,762 738,000 
1927 6,517 900,000 


It will be observed that the increase in numbers is not 
always strictly proportional to the increase in values, due 
to the fact that different sizes of the machines are all in- 
cluded in the same figures. A comparison of the years 1925 
and 1927 ior adding and calculating machines, indicates a case 
in point. In the latter year there was a greater tendency 
toward the importation of smaller machines. The German 
statistics making no distinction between various types of 
typewriters or of adding and calculating machines—putting 
ill into only two classifications. Bookkeeping machines 
are included as typewriters. 


The German exports of typewriters for 1927 are as 


tollow s 
Country Number Value 

\lsace- Lorraine ee ree 31 $ 1,400 
Austria ee .... 3,900 174,000 
Belgium ..... ‘ieee ee 5 52,800 
Bulgaria .... saa Peeeeas R48 37,500 
Czechoslovakia . his ; . 7,696 341,000 
Denmark ee 55,000 
arse A 723 32,300 
Great Britain ~. noe 91,000 
Hungary ... ; aoe 115,000 
Italy 3,537 157,000 
Jugeslavia , oo. 83,800 
Luxemburg .... 138 6,100 
Netherlands ; 2,391 106,000 
Rumania ...... 1,623 71,800 
Saar athe 778 34,500 
Switzerland 4,122 182,500 
Spain 4.380 194,000 
Egypt .. 542 24,700 
Canary Islands 198 8,800 
Turkey 735 32,500 
Argentine 3,922 173,700 
Brazil 1.744 80,000 


Exports of adding and calculating machines for 1927 


tollow 
Country Number Value 

Alsace-Lorraine Phen sp 52 5.700 
Austria a ae 732 80,000 
Belgium ...... ; xe ae 67,000 
Czechoslovakia . . : 905 99,100 
Denmark ' . 203 22,200 
France ; 1,103 121,000 
Great Britain ; 46) 47,000 
Hungary ; : 349 40,000 
Italy 498 54,500 
Luxemburg ; 330 
Rumania 325 35,600 
Russia é 448 50,000 
Spain ; 605 66.100 
Sweden 1.254 138,000 
Switzerland . 609 70,000 
Argentine 208 22 300 
Brazil és 503 55,000 
United States ; ea 19,000 


> 
Notter i Drug Direct “Elsie” Agents at Zagreb 
Notter i Drug, Zagreb, Jugoslavia, has been appointed 
direct representative of the L. C. Smith & Corona Type- 
writers, Inc., in Jugoslavia. This company had been for 


some time a sub-distributor for the “Elsie” products 


Uruguayan Dealer Builds Royal Model in Wood 

Carlos C. G. Towers and Mrs. Towers of Montevideo, 
Uruguay, recently built a replica of the Royal Typewriter 
in wood. Mr. Towers is manager of the Lamson Paragon 
Supply Company offices in Montevideo as well as the repre- 
sentative of the Royal Typewriter Company. In the latter 
capacity he uses the wood model as his own individual 
trademark, for he has it mounted on top of a motorcycle 
side car delivery vehicle. 

Since woodcraft as an art is taking such a radical turn 
toward the futuristic, it is rare to find such a practical piece 
of decoration as this model Royal typewriter Mr. Towers 
and Ins wife have turned out. 

It took them about a month of spare time to complete it 
and meanwhile they were handicapped in several ways when 
it came to wood turning. But with the exception of the 
glass paneis the entire machine is built of wood. Nickel 
plating is imitated by the use of aluminum paint varnished 
over. In making the cylinder roll Mr. and Mrs. Towers 
actuaily rigged up a temporary lathe with the aid of a 
motor from a Multigraph machine and a paper roll stand 
from a ledger-posting Sunstrand. The result was a per- 
fectly satisfactory cylinder. The idea serves as an odd yet 
attractive advertisement. 

ee 
Telephones from Sweden for Adding Machines 


Early in March the long-awaited telephone call from 
Sweden to America was finally completed when Hadar 
Schmidt of Stockholm ordered a carload of adding machines 
from the Underwood Elliott-Fisher Company. It was the 
first call in this direction made over the recently established 
circuit, although calls had been made from the United States 
to Sweden. As a result of the recent 40 per cent reduction 
in Atiantic telephone rates, the call cost only $51 for three 
minutes. This information appeared in the New York 
“Times.” 

—_— ee 

Victor Portable Typewriter Agency in London 

During an European trip Evan Hansard, export man- 
ager of the Victor Adding Machine Company, Chicago, IIL, 
made arrangements for the sale of the Victor portable type- 
writer in the British Isles. The Woodstock Typewriter 
Company. Ltd... 9, Newgate street, London, E. C. 1, is sole 
distributor of this typewriter. 

epecsiaiiliaiaiintas 
Casa Pratt Has New House Organ 

From time to time we have referred in these columns 
to Casa Pratt, one of the leading office equipment dealers 
in Brazil, and to the publications of the house of Pratt. 

With the date January, 1928, Casa Pratt started a new 
house organ called Revista de Casa Pratt. The publication 
appears in a new, handy page size 74 by 11 inches, con- 
tains more than fifty pages, and is printed on a good grade 
of enamel paper stock. There are many half-tone illustra- 
tions of the text. The outside front cover has a decorative, 
tint background, printed in deep yellow from type orna- 
ments, giving the effect of tinted cover paper. 

The title page bears a statement from Chas. H. Pratt. 
Mr. Pratt says: “There are two things which we esteem 
more than money which we receive in payment for the 
merchandise which we sell—they are the reputation of this 
house and the friendship of our customers.” 

The spirit manifested by that statement no doubt has 
largely contributed to the success which has been achieved 
by Casa Pratt. 

p> —-— 


The rich are getting richer—and so are the poor.—The 
Coach (pulsished co-operatively by the Boorum & Pease Com- 
pany. Eastern Manufacturing Company, C. Howard Hunt Pen 
Company and Sanford Manufacturing Company) 
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Protected Prices and Quantity Sales 
The average stationer in the United States envies his 


brethren in Great Britain because they have a form of 


price maintenance sanctioned by statute, and enforced rig- 
idly. A contribution in The British Stationer for February 
shows an aspect of price maintenance, indicating that the 
“protected list” has its disadvantages. The letter was con- 
tributed by R. Zoccola, managing director of the Parker 


Pen Company, Ltd., London. It was inspired by the dis- 


cussions of the 1927 convention of the National Association 
of Stationers, Office Outfitters and Manufacturers regard- 
ing the sale of fountain pens in quantity during the gift 
season 

To the Editor of The British Stationer: 

Dear Sir.—Well, well! We have all read, I hope, the 
lengthy pronouncement of the Council of the Stationers’ 
Association on the above subject in the December num- 
ber of The British Stationer 

Oh, dear! Oh, dear! I would never have suspected 
that my simple suggestion at the last convention—which 
seemed to have the unanimous support of the entire con 
vention trom the president down—could ever cause so 
much bother 

Who would have thought that it would have been 
necessary to risk our genial secretary’s life among the 
bootleggers and gunmen of that dreadful land across the 
ocean in order to discover (amongst other things of course) 
what they did and how they did it over there: 

We are fortunate indeed to have him back safely in our 
midst, so that he can now tell us all about it. His report 
is of particular interest to me, as I confess I know nothing, 
or next to nothing, about how they sell fountain pens overt 
there, except that they seem to manage to sell about as 
many in a week as we sell in a year, which I always think 
is rather annoying 

It is interesting to hear, for instance, that, in spite of 
the dreadful things which quantity discounts have done 
over there, and which Mr. Marsh so well describes, com- 
pared to which the evils of prohibition are probably insig- 
nificant, there is still one make of fountain pen that they 
can sell in lots of 400—nay, 4,000—at a time at the full 
retail price. I only wish we could do that here! I would 
be greatly encouraged if I could come across one case 
here of a sale of 100 pens, even of fifty pens, at the full 
retail price. Alas! I do not believe that such a thing has 
even happened, and | would be grateful if somebody would 
let me know if such a sale has ever materialized in this 
market. All the evidence that I have been able to find is 
decidedly to the contrary 

Please allow me to state my original proposition, which 
seems to have been distorted out of all semblance to what 
I intended to suggest. That was, and still is, that it might 
be to the advantage of retailers in this market if the 
Stationers’ Association standardized or regulated the dis- 
counts which both manutacturers and retailers now give, 
and as far as I can gather, have always given on fountain 
pens when sold in quantities of more than three or four 
at a time 

Nobody has even denied that retailers and manufacturers 
alike do habitually eive discounts on quantity sales, and | 
understood that this point was admitted. and. in fact. con 
firmed by the authorities at the convention. 

The only question, to my mind, therefore, irrespective of 
what they do in the United States, Canada or China, is 


whether this discount should be standardized or regulated 


by the Association, as it has already been done in the case 
of diaries, for instance, or whether matters should be 
allowed to remain in the present chaotic condition As far 


as | could gather at the last convention, the members were 


isly in tavour of getting some kind of standard 


unanini 
isation 
It now seems that the Council is opposed to any stand- 
ardisation, for the reasons given in the article in question. 
The Council wants matters to remain just as they are 
Further, the Council wants an announcement in the Pro 
tected List that the prices quoted must be strictly adhered 
to, which seems rather redundant, as that, I take it, is the 
implication if the goods are on the Protected List at all 
Both manufacturers and retailers will, therefore, I pre- 
sume, continue to do as they have done in the past. To 
my mind the procedure is very much akin to that of the 
ostrich burying its head in the sand. If the Council will 
bury its head deep enough in the sand, it will not, of 


course, find anything to criticise in the present situation; 
but I venture to suggest that if the council would request 
Mr. Marsh to investigate conditions—not as they exist 
in the U. S. A., where they cannot affect us in the slightest 
(even Mr. Marsh says that in a wealthy country like the 
U. S. A. all sorts of things can be done which cannot 
happen here)— but as they exist in this country, and as I 
find them, they will realize before long that the position 
is not as satisfactory as they apparently profess to think 
it is. 

It is possible, of course, that I am wrong and that the 
Council is right. It is possible that there is no such thing 
as “quantity sales to consumers,” either actually or poten- 
tially. It is possible that such quantity sales as have ma- 
terialised in the past have been done on a basis per- 
fectly satisfactory to the manufacturer and the retailer. 
However, I have nothing else to do all day long but to 
study the fountain pen business, and I am only concerned 
with facts as I find them. 

My only object is to try and help the retailer, because I 
think we ought to do all our business through the retailer. 
If the Council considers it a good policy to prohibit the 
retailer from doing a quantity business—whether actual 
or potential—or make it virtually impossible for the dealer 
to do it, then, of course, the retailer can safely ignore the 
question of whether there is or is not any quantity business 
to be done. But manufacturers who have discovered that 
quantity business is a practical proposition, just as they 


discovered that coloured pens were a practical proposition, 
cannot be expected to remain satished th t Council's 
pronouncement on the subject 
Yours faithtull 
Bush House, W. C. 2 A. R. ZOCCOLA. 
Managing Director ot the Parker Pen Co., Ltd 


ae —— 
Berlin Chamber Approves Loose Leaf Records 


Che Berlin Chamber of Industry and Commerce for sev- 


eral years before the war discussed loose leaf bookkeeping 
methods, particularly those employing cards The con- 


sensus of opinion seemed to be that loose leat bookkeeping 
was advisable only when a card-system was used in con- 
junction with bound books—and even then only for certain 
restricted uses 

Since the war novel bookkeeping systems not limited 
to bound books, but using loose leaf sheets or cards, have 
been introduced into banks and other large business con- 
Such systems have not only been 


have also proven quite successful. 


cerns in Germany. 
found practical, but 
There yet remain, however, legal restrictions limiting the 
use of loose-leaf bookkeeping systems. For example, there 
remains in the code a paragraph requiring that books of 


account upon the basis of which taxes are determined must 


be bound volumes. 
\s a result of the developments of the past ten years, 
ve Chamber has reconsidered its former views, and pub- 


lishes the following revised 


+} 


conclusions 


While it is illegal to use other than bound volumes 
certain recs rds, there are many cases 1n which the book- 
tems cases in 


keeper need not fear to use loose leaf syst 
vhich the validity of such records would certainly not be 


«sou 


called into question, either from the point of view 


he criminal code or in regard to the effect that 


trans- 


gression of t 
the loose leaf form of them might have in prejudicing the 
value of such records as evidence in the event of a civil 
suit. This is of course contingent upon the keeping of sucl 
records of business transactions as will indicate the true 
condition of a merchant’s business 

Whether a bookkeeping record fulfills this condition must 


in each individual case depend upon the circumstances 


under which, and especially upon the manner which, 


the system is carried out. Taking for granted that the 
system is properly kept, loose leaf bookkeeping is admis- 
sible as being both proper and legal—especially if it be of 
the double-entry tvype—provided that the records fulfill the 
following conditions 


Entries of transactions must appear as of date made. 
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2. There must be cross references and other marks by 
means of which the relationship may be clearly proved be- 
tween items in books of original entry and supporting rec- 
ords such as vouchers; or a controlling ‘set of books must 

e provided, by means of which ready and reliable entries 
may OC insured, 

3. Accounts must provide easy supervision over assets, 
expenses, and profits. 

4. A binder must contain all of the leaves used for the 
record 


5. Each year a new set of sheets or cards must be pro- 


| 


vided, and previous records as closed must be stored in 


sets of complete annual or semi-annual records 


6. Vouchers must be filed in proper order 


7 \ll available means must be used to insure effectively 
against careless misplacing, improper removal or loss of 
loose sheets or cards, or against the fraudulent inser- 
tion of leaves or cards. In this connection it is recom- 
mended particularly that in addition to mechanical precau- 
tions balances should be clearly indicated upon closing an 
wccount, and that each new sheet show clearly the balance 
brought forward. 

If loose leaf books are to be used as books of original 
entry, it is advisable to have the pages folioed in consecu 
tive order, and to bind the sheets by months or longer 
periods. For sheets or cards bearing records other than 
those of original entry, permanent binding is also recom- 
mended, although these bindings may contain records of 
a whole year rather than of the shorter periods 

The Chamber finds itself obliged to abandon its former 
position that loose leaf records violate that provision of 
commercial law which forbids the leaving of spaces where- 
in, at some later date, unauthorized entries might be posted 
to records already considered complete. In view of the 
fact that previously, even when bound books were used, 
accountants considered the leaving of biank spaces im cer- 
tain cases as not contrary to law, the ban would no more 
apply to loose leaf than to bound volumes, except insofar 
as the use of the former might permit the insertion of un- 


authorized cards or sheets 


The Chamber, therefore, has decided not to offer any 
oppositior to loose leaf or card bookkeeping systems 
whether approved or vet to be submitted for approval), 
assuming only that such systems conform to the principles 


of proper record keeping, and offer practical advantages 


either in the way of expediting the keeping of a large 
number of accounts, or in other ways unnecessary to men 
ton 


The Imperial financial minister has admitted the validity 


vf the use of loose leat re ords, and 


- 


states that there is in general no provision of commercial 
or tax law requiring the use of any special bookkeeping sys 
tem or record, but on the contrary that prevailing condi 
tions may be consulted in the installation and use of an 
individual systen This opinion may be considered, until 
further notice, as applying to new types of bookkeeping 


systems, such as those employing carbon copies, those 


the above information Office Appliances is indebted 


the pages of “Mitteilungen der Industrie—und Handel- 
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Manufacture of Typewriters Started in Denmark 


Commerce Reports \ new corporation in Denmark has 
een organized to take up the manufacture of typewriters 
Skrivemaskine Fabrikken Norden has a capital of 60,000 


wns It is intended to distribute the products of the 
ympany through a Copenhagen trading concern, Codan, 
which has a rather intimate connection as a distributing 


rganization with other Danish industries 


The Belgian Market in Typewriters 
Special Correspondence to Office Appliances 


“You don’t mean to say that the ‘old cab’ is still going 
strong?” queried the typewriter dealer in Brussels. “Peo- 
ple don’t keep machines as museum exhibits, nowadays,” he 
continued, trying to be facetious, “they want the very 
newest model and, like a car or a bicycle, are always 
changing their old friends for new.” 


Upon being rebuffed when he tried to persuade me to 
buy a new model, and being told that my twelve-year-old 
’ or portable machine was worth more than all 
the postwar machines, he simply shrugged his shoulders. 
“It's not that I can get anything for the old thing—I 
couldn’t find a buyer for it. 


“traveling” 


“All the demand is for American machines, you know. 
An old Corona, for instance, I can take and give an allow- 
ance of 800 francs ($23). Everyone wants a rebuilt or 
thoroughly repaired Corona. These things are, of course, a 
matter of fashion, and the demand just now is for American 
machines and nothing else.” 

This dealer only six years ago had a small shop and 
was living on the proceeds of rare sales and a modicum 
of repair work. He now has a number of branch estab- 
lishments, a large repairing works, and is contemplating 
opening up in other cities. Such an one ought to be able 
to speak with authority. 

“Machines are selling like hot cakes,” he remarked. 
“Everyone wants one—we can hardly unpack them fast 
enough. The remarkable thing, too, is that when people 
have ‘traveling’ machines they add a full-sized machine 
just to compare their output. The cost seems to count but 
little with them.” 

Quality is the consumer cry—coupled, of course, with 
efficiency. Everywhere business men are adding tables, 
filing systems, machines—in fact, a stranger to these recent 
changes in Belgium would scarcely believe that such a 
transformation as the past few years have witnessed, could 
so soon come about. I am going in and out continuously, 
and can hardly believe my eyes. The reason lies in several 
different directions: the ever-increasing cost of labor, gov- 
ernment insurance schemes that complicate the employment 
of certain classes of people, etc. 

“What,” I asked, “has become of the scheme for con- 
verting factories in France and Belgium into works for 
manufacturing type, calculating machines, steel furniture, 
etc., as planned after the armistice?” 

“It has not materialized—that’s all I know about it. 
Probably it requires too much experience, and both coun- 
tries are too late in the day to become competitors with 
\merican machines. Not that some machines are not 
being turned out here, but they do not affect my trade, 
which is proceeding in a way that could never have been 
anticipated, say, last year.” 

Typewriters as Christmas Gifts 

The notion of selling typewriters as Christmas gifts took 
fire here very well. Many shops in Belgium had great 
Christmas trees all lighted up in their windows, with port- 
ables in fancy cases, looking for all the world like attrac- 
tively-packed boxes of biscuits, lying at the foot of the tree. 
\s mechanical toys are all the rage in this country, people 
thought that a baby typewriter would be just the thing 
for a growing boy. It is not much more expensive than a 
mechanical railway, which is more of a waste of money, 
soon getting out of repair and occupying considerable floor 
space, while a typewriter is a long-suffering, patient instru- 
ment, difficult to destroy, and remains a friend and ever- 


(Continued on page 173) 
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1PCOMA ROYAL CHOLARSHTP 


PORTABLE TYPEWRITER WINDOW DISPLAY CON 
window of William H. Dunning of Richmond, Ind a striking conception in which the Roya Port 


The right hand picture reproduces the window of the Buffalo N y 
| heralds calling attention to the announcements on the 
, 1? " 





rwo OF THE WINDOWS WHICH LED IN THE RECUeNT ROYAL 
resT Om the left i the ’ 
able is shown as the middle link in a strong chain 
T hear the horns of the mediaev: 


ypewriter Exchanges (ne can almost 
banners depending from their horr.s Roth windows are excellent ad well deser the honors warded the 
Contest for Best Royal Portable Window Display «'ticient service as president of the Pittsburgh Typewrit 
The Rova lypewriter Company recently inaugurats ; und Adding Machine Dealers \ssociatior from all the 
contes il we the dealers the nited States in Royal vs 
portable mactl es (iver one hundred dealers sel I \I Re« ads rome | < \ngeles S tua r 
photographs the vindows he contest was one wh turning t ‘ Vas Dor ! s Angeles ( mt ind 
henefited all notwithstanding the act tha obviously ta r ewht ’ P vears he vas ead sales 4 ' the 
cw oulk \\ direct es The event was lively ar il \ r \\ t e Mach n ( \ cove ne so tl 
ot terest \\ rese t above re tions thie A ( Wornia 
‘ ys tw t t ri A ners {) eay w tre army itter thie Val © was s¢ tt Pitts 
- igh, where he and Mrs. Reynolds have made sts of 
Victor Anniversary Sales Contest Winners feiensde 
[he Victor Adding Machine Company announces the The Pittsburgh office is ne mn charge € Herbert A 
vinne f its anniversary sale mtest Of men working \lostes 
n Comps ces, the leaders ‘ secutive order, were he American Writing Machine Company will open still 
W. F. Seranton, New York ofhce; Charles Lippman, Cl unother branch on the Pacific Coast early in Apri Chis 
ago othe R. W. Schott, New York office branch will be at Seattle, Was! and will be in charge ot 
he lowing agents consecutively were winners: R. P C. J. Gregory. who up to a few vears ago had been mat 
Clark, Mount Sterling, Kentuck H. S. Dunn, Detroit, wer of the company’s store at Kansas City, Missouri 
Michiga ‘ Vineent, Grand Rapids, Michigat Henr _ < veneral inawe the Ameri WW oritr g 
lhe winners among distributors, consecutively, wer Machine Comnpanv. leit headquarters late in March to arrange 
Or Store Equipment Compar San lose, Calit bree , ‘ gy of the new stores 
(suv and ¥ me Company, Oaklane Calit Othce Equy = 
ment and Supplies Company, Inc., Aberdeen, Was! State Champions Offered Free Trip to Coast 
The three w g dealers we ollows Sta ut he Underwood Typewriter Company repeats its offer 
lypewrit { | Pittsbure Penna | I \lbrigl ice 1926 and 1927 oft free trip to State s ool \ 
Ne York, N t Pitt 7 ew ‘ { Pit i t sts. to visit and « ete the ant Inter 
burg Penna t Twp riting Contests C ote this ea s 
> special ttractive s ( nternati i s ft 
Remington Shows Increased Earnings noid to Califcenic 
e Reminegtor [ypewriter Company, in its pamphlet | a valify » tietn , trip is outline des 
eport dated December 31, 1927 s| ved a consolidated net recently sent out \\ D> M _ nons. manage + the 
nco! f S> 7H) IR3 after taxes. depre ation et equiva l'nderwood School Dey irtment Loca Underw r 
ent atte civic ‘ ement er cent st pre resentatives « ' vherse vill ec erate ait tea ers 
ferred al ‘ ‘ ent second ere stocks t $21.57 esiet wy their lL nderwoue students t ‘ \ as) State 
‘ a} © «€ é 6.000 shares ‘ on stock This champi typists and get — the free ¢ , 
Orn] re wit ‘ © « $2 397 $18.75 i share n iit ne whi llv expla eC n the le ré ree ( 
OD Ot) « : ’ . 1U2¢ —— 2 
> “National” Cash and Carry Store in Chicago 
F. L. Reynolds Transferred to Los Angeles The Nat ish and carry store, a division of Horder’s 
‘ I Rey Ids I < cars ie the Pitts ( j Was pene Ma 114 ort 
i mc f \ erica Writ w Ma ine ( pan Yells s t Ss ¢ ecter  % s s ‘ r 
Ai a et president . ta} vt lvpewriter . 7 stores the « ce ext y e 
nd Adding Mac e Dealers \ss tio is bee trans ‘ es st the r cise s 
erred t | s Anweles Calit to take ‘ ' a ew rane . Sie d atte select t ” . i 
vhu ! i establishe South Spr w street ‘ ( g wor he ils rece ‘ i 
Cad x ‘ ace t ecessar®&\ tor nin t ike ue Che pol the st ( S i i 
eSipg is cent thie Pitts » \ssociatiot d at S| S ite s I erchandise r store 
i tarewe i juet \larcl 12 Mir Revnolds was pre s¢ < . vith t extende eX i i 
sented ) < tes vit mnads ‘ srive ciwarette ‘ nstra Sone t ne é er ité s e sewrewatet 
a - ; _ | ; ‘ f faithful anc . lement service ia re aw nage 
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SATIONAL CASH AND CARRY 
STORE AT 134 NORTH WELLS 
STREET, CHICAGO, ILL.—This was 
pened early in Marct is a divisior 
f Horder’s, It The window is par 
ea at tne re wi I I iKes in ef | 
tive backer ud for the massed dis 
s in the windows Every item is 
riced t! figures being wer that ' 
t es Sit bie gT = Service A 
aT ‘ = T ‘ ! 
I Ie M n t 
e store is | d 
= aispia I na 
nants of the building a 
splays faces Washinet street, s« f 
hundred f dis ind brings 
t 
kes t the situat makes the essary explana shown, and entered the building to view the new stationery 
: d demonstrations store and to buy 
All shelving and unters are of steel, and the facility An L in the rear, entered from the lobby, as well as 
‘ hich the store was stocked and arranged after the from the store, contains office furniture and other heavy 
é g was completed is eloquent testimony to the items \s is common to all the Horder stores, reserve | 
desirability ot steel equipment An “island” display case stocks are not carried in the National division. The usual 
shows merchandise ins for the customers’ handling daily inventory is made, and supplies requisitioned from 
\t either end are glass showcases for pens, pencils and the warehouse. Special deliveries from stock to store are 
small machines. Steel shelving lines the walls That de handled as in the case of the company’s “service” stores. | 
ted to loose leat and blank books is fronted bv a counter lhe opening of the store was signalized by the reception i" 

; ° : : ' 
ilitating the examination of the merchandis« of many handsome floral displays from representatives of ae 
The window display facilities are exceptiona The et manufacturers who serve the Horder business. These har- ie 

re Wells street front is one large window, with the excep bingers of good will came from The Carter's Ink Company, 
tion of the entrance Massed displays are shown, all priced Fk. F. Harris; Joseph Dixon Crucible Company, Chas. P i; a 
> . . : 
[he rear of the store faces the building lobby, and twe Mueller; Esterbrook Steel Pen Company, Joe Hildreth; . 
irge displavs here merchandise the stocks to the building Gibson Art Company, W. R. Adams; Sanford Ink Com- 
tenants and visitors One of the lobby displays faces pany, Chas. Evans; Service Steel Corporation, Ray Eichen- 

' ist 
Washington street ‘ ustomers passing along on that laub: L. E. Waterman Company, Mr. Argersinger; Wilson- et 
< et. seve ‘ eet away. have s e stationery Jones Company, Geo Cormack . 
INTERIOR OF NATIONAL CASH AND ' 
CARLY STORE.—The “island” case in ; B: 
the center is devoted to open stocks of 1 Bi 
pencils, and a miscellaneous array of sta ; Bl 
tionery and office utilities, shown in bins iat 
all priced At each end of the “island” iat 
is a show case for moderate priced pens : ; 
ind mechanical pencils, and various of ae 
fice devices, which are shown to custom ’ 
ers on request. The wall shelves at the ia Fi 
left contain loose leaf and blank books, eB! 
ind packaged merchandise of various ; 
types. A counter is. provided to permit int 
showing the merchandise to customers at 

This section of the store receives the ; 

special attention of Ben Gerber, the man 

ager. as the element of service in cor 


sidering merchandise is a factor 
4 similar array of shelving on the right 
not shown in the victure, carries among 


other items inks, adhesives, pencil 
sharpeners, waste boxes, box files, maps, 
stapling machines, postal scales, cuspi- 


dors, pencils in cartons, stamp racks 
rubber bands in bexes, clip boards, T 
squares and other devices for architects 
engineers and artists. Glass front swing- 
ing bins along the floor contain twine 
sponges, dust cloths, etc. This merchan 
dise is open to customers, who make their 
selections and hani them to the young 
women clerks for wrapping and making 
change. An “L” at ihe rear, to the right, 
contains many items. such as office fur- Li 
niture and the heavier stationery goods. + 
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Report of the \Olc ‘ble / 


More About Addressing Machine Merger 
March 
consolidation of the 
Mass., 


makers of 


On page twenty-nine of the issue an item was 


published concerning the reported 
Elliott Addressing Machine 
Addressing Machine Lompany, 


] 


Company of Cambridge, 


and the Rapid 


the Belknap addressing machines and systems, Roselle, 
N. J This report has been confirmed 
Harmon P. Elliott, president of the Elliott Addressing 


states that while all the details are not 


Machine ( 


vet fully worked out. there ts nevertheless going to be a 
merget \ll interests except those of E. D. Belknap per 
sonally and Harmon Elliott personally have been bought 
tor cash, and when the merger is completed, Mr. Belknap 
will own one-fifth of the common stock and Mr. Elhott 
four-fifths of the common stock 

Th merwer of these companies rings together tw 
widely known organizations in the addressing machine held 
Through the vears they have devel ped ind rehned their 
respective mat es i | svstems til they a 1e Ver i 
enviable position tn the industry Lhe unthcation of inter 
est ‘ ne 

a 
National Cash Register Stock in Demand 

Che New York Evening Post of March 15 reports a brisk 
demand for \"’ stock of the National Cash Register Com 
pany, aS an outstanding feature in the stock market. Durfing 
1927, it is said, net available for dividends was-equal t 
considerably more tha twice the present $3.00 dividend 
requirements o1 \” shares, while business is understood to 
be running current! ibout thutv per cent ahead of the 
Same pert d last vea With full dividends being paid on 
the small total of s’ stock,” says the Post ittention was 
called t the pos ilities of a small extra later.” 


> 


Marchant Calculating Machine Co. Stocks Active 
Fy incisco ( hronie e¢ ol Friday March 16, records 
Marchant Machine 


Francisco curb exchange the 


Che San 


lively trading in Calculating Company 


shares on the Sar previous 


day It is stated that the stock, which was quoted at 


seventy-five cents on the first of the month, opened at 94 


on March 15 al d s< ld upon a heavy turnover to $I 30 It 
dropped back to 97 then 


at $1.15 


cents and went ahead to a close 


Rumors of a consolid Marchant and another 


widely know! concern ire denied 





NEWS ana | 
MISCELLANY | 






ies 
in Every Section of the Field. 


Best Year Reported by Dictaphone Corporation 


[The annual report of the Dictaphone Corporation was 


published presse g covering the vear ending December 31, 


1927 [his shows that last vear was the most profitable in 


the history of the corporation Net profits were $512 


100.62 after all charges against the year’s operations, with 
dequate provision for deprecaition and taxes 
I ( Stowell, the president reported further that the 
gross sales for 1927, both domestic and foreig showed 
gains 192¢ It is felt that the publi eptance of 
he lictaphone is growing rapidly 
Sales ft < ' 1928 give ‘ it sta 1 
ist ‘ resen Vea ( < the ne ae I 
Q?7 IT hye ¢ ‘ eS < , id 
t 4 ‘ ire 
> 
National Cash Register Increases Earnings 
\ financial statement of the National Cash Register Com 
ul ippearing the New York Evening Post, Marcl 
12, states that he con earned $4.69 a the 
ed A and B comn stocks in 1927 st S45 
er share 1926 Net inc rie 1927, $7,044.64 1926, $6 
760,639 Sales tor 1927 were $46,961,517 ately 
$900,000 above the 1926 record. New working capital at the 
beginning ot 1928 was S$28.843. 362 i! re 
than $1.7C0.000 over 1926 
B Patterson, preside t r rted t ‘ 
s developing machines for new markets and fields 
- an 
Dictaphone Common Yields $4.28 a Share 
Che New York Times for March 6, 1928, is authority 
the statement that the Dictaphone Corporati ind sub 
sidiaries showed for 1927 a net income of $512,100 after 
depreciati n and taxes, equival nt, atter exeht per cent pre 
terrea dividends, to $4.28 a share on 93,953 shares of 
ir con n s k, against $506,638, or $4.22 a share, 
1926 
> 
Sheaffer Fen Company's Dividends Mount 
The W. A. Sheaffer Pen Company. Fort Madison. Iowa 
show a net income for 1927 of $1,119,902 as against $1,075 
618 for 1926. This is equivalent to $5.59 per share on com 
mon stock for 1927, compared with $5.36 for 1926 The 
New York Evening Post of March 12 is authority for this ; 


Statement 
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Report of International Business Machine Corp. 

The International Business Machine Corporation and 
subsidiaries, according to a news item appearing in the 
New York Times of March 20, 1928, report for 1927 a net 
profit of $4,435,318 after interest, depreciation and Federal 
taxes, but before amortization of patents and other items. 
This is equivalent to $7.66 per share on 587,643 shares of no 


: - at. i . 
pat value common stock Profits for 1926 were $3,766,249, 


or $6.51 a share. The surplus for 1927 after all expenses 
was $1,905,399, as against $1,814,947 for 1926 
a ee 


Additional Common Stock for U. S. Envelope 

According to an item appearing in the New York 
Fvening Post of March 15, the United States Envelope 
Company, Springfield, Mass., is to issue 8,750 additional 
shares of common stock at $100 per share. Common stock- 
holders of record March 21 are to be given the privilege of 
subscribing to one new share for two each two shares they 
now hold. Subscriptions will be received up to April 17, 
with a fifty per cent installment payable by that date and 
the remainder payable by May 15. 

=> - 

Royal Typewriter Company Directors Elect Officers 

At a meeting of the board of directors of the Royal Type 
writer Company, held on February 28, the following officers 
were elected to serve for the ensuing year: H. H. Vreeland, 
chairman of the executive committee; Geo. Ed. Smith, presi 
dent; E. B. Hess, vice-president; C. B. Cook, vice-president; 
E. C. Faustmann, vice-president; F. J. Carney, treasurer, 
and H. A. Way, secretary Junior officers elected are C J 
Sigloch, assistant treasurer, and J. H. Forshay, assistant 
secretary 

ae —_ 
A Reminder to the Trade Concerning Defiance 


Patents 
The Defiance Sales Company, 72 Spring street, New York 
City, New York, desires to remind the trade through Office 
Appliances that their Perfection, Gem and Jumbo calendar 


stands are patented under Patent No 1,661,038, dated 


Februar 28, 1928 They state that certain other manutac 
turers are putting out stands which, in the opinion of the:r 
counsel infringe this patent The trade, of course, under 


stands that purchasers of an infringing device are intringers 


ng with the 1 frit ging manufacturers tnereo! 


i ce people greatly regret that there is any dis 
revard of their patent rights, but since their rights 
apparently have not been respected in some quarters, the 
compa! is confronte with the necessity of protecting 
themselves. This they purpose to do by every legal means 

cessary to the object sought They express the hope 

the trade will co perate to the end that expense and 
eml rrassment may be avoided by evervone concerned 
> 

Foster Chairman, Brainard President, “G-F” Co. 

W. H. Foster, for many years president of The General 
Fireproofing Company, was made Chairman of the Board 

Directors at a meeting of that body on March 20, filling 
the vacancy caused by the death of M. | Arms on October 
9, 192¢ Mr. Foster’s many friends sincerely hope that he 
will find his new position agreeable in ever wal 

Mr. Foster is succeeded as president by George C. Brain 

d, who was vice-president in charge of operations. J. §$ 
Sprott continues as vice-president in charge of sales, and 
RK. M. Bell remains as secretary-treasurer 

lor the following sketch of Mr. Foster and Mr. Brainard 


we are indebted to the Youngstown, O., Vindicator of 
March 21, 1928 
‘ir. Foster became identified with General Fireproofing 


Company upon its organization in 1902, when he was elected 


secretary and a director of the new company He was 


not active in the early days of the concern, as he was en- 
gaged as secretary and sales manager of Youngstown Sheet 
& Tube Co., at that time in its infancy. 

Ill health compelled Mr. Foster’s retirement from busi- 
ness for a time, and after he recuperated on a farm near 
Newton Falls he re-entered active life with General Fire- 
proofing Company in 1905 as vice-president and general 








W. H. FOSTER G. C. BRAINARD 


manager. January 30, 1912, he was elected president, which 
position he has held until today. 

Growth of General Fireproofing into one of the most suc- 
cessful industrial ventures in Youngstown is attributed to 
the keen business acumen and excellent sales ability of 
Mr. Foster. He will now gradually relinquish actual man- 
agement to President Brainard, a much younger man. Mg. 


Foster will be 62 on October 4 of this year. 


Says He'll Be Advisor 

“I will act mostly in an advisory capacity,” Mr. Foster 
said this morning, but those who know him say that he 
will continue to direct the destinies of the company in his 
new official capacity 

Mr. Brainard has an impressive record. He is a graduate 
of Cornell, and came to Fireproofing in 1923 from Hydrau- 
lic Steel Company, where he had been vice-president and 
general manager. "He came here as superintendent of the 
metal furniture division of Fireproofing. 

During the war Mr. Brainard, who is recognized as one 
of the foremost pressed steel mechanical engineers, was 
on the staff of the chief ordnance director at Washington, 
and was placed in charge of the production of artillery 
ammunition for the U. S. army. Mr. Brainard was made 
general superintendent of the plant in 1925 and when Shir- 
ley S. French, vice-president in charge of operations, left 
the company to go to Canton with the Berger Manufac- 
turing Company, Brainard was elevated to his place and 

as also made a director in January, 1927. 


Some Underwood Elliott-Fisher Appointments 

(On March 23 W. V. G. Riblet was appointed an assistant 
secretary and an assistant treasurer of the Underwood 
Elliott-Fisher Company. J. J. Hinchman is also an assist 
ant treasurer of the company. Both report to the treasurer 

a 

Murray Vernon Retains Hand Ball Championship 

Murray Vernon, president of S. E. and M. Vernon, Inc., 
loose leaf manufacturers, New York City, defended suc- 
cessfully his national one-ball handball championship at 
the Crescent Athletic Club on March 9. He defeated the 
challenger, Mr. Alexander, three out of four games 

Mr. Vernon is also prominent in the ranks of tennis 


' 
players 
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Twenty-five Years with the N. C. R. 


George G. Stichweh completed twenty-five years’ service 











vith the National Cash Register Company on January 73 
(On January 23, 1903, he started to work for the National 
Cash Register Company at a time when there were two 
shifts, one for the day and one for the night \ few 
weeks after Mr. Stichweh started. he had to break in a 
wht « erk maki gw it necessar©r\ for the te acher to vo 
Gc. G STICHWEH 
rty-six hours ontinuously In the fall there was a 
wsiness slump and the night shift was discontinued, the 
dav force being reduced to eight hours’ work This reduced 
his income so that he went back to clerking in a grocery 
store. which business also being slack, soon found it neces 
sary to reduce expenses lle, therefore, came back to the 
National Cash Register Company on January 30, 1904 
taking a temporary job in the tool room In two weeks 
he was transferred to the woodworking department as tine 
clerk and fter several months achieved the position of 
chief clerk in that department When Mr. Campbell was 
ippointed ipervisor, Mr. Stichweh was made secretar) 
to him. In this position he served until July 3, 1909, whe: 
ve was transferred to the weneral auditor's office, where 
he remained for about nine years 
Having had considerable experience in auditing bills for 
dvertising, he saw an opportunity in the advertising de 
partment and made his wishes known to Z. L. Potter 
then advertising manager, who took him into the advert 
tisine department, where he has remained tor over tet 
vears He handles all orders for printing, engraving and 
photographs ine checks all bills tor advertising in trade 
papers, magazines and newspapers 
Mr Stichwe owns a he me at 148 Iilinois avenue, Dav 
tor where he | es with his wite and one son Chester. wl 
¢ now im his sé d vear at Obhv state \ niversity taki A 
1 course in chemical engineering 
Mr Stichweh savs that his hobbies are the radio and the 
ttomoburle 
thee A ha es poms In wis ey nm many ore vears 
service t s eld 
> 
Czechoslovakian Interested in New Lines 
Richard \ Monter Hareist Nabr« 1 12 Prague \ zex 
slovakia . _ 4 s « intry until the utter par ot Apr 
ecking ne : hee equi to Tanke ac u 
i 1 witli \ ‘ i t ild 1s ess ‘ Ss < 
amen ingements with e equipment concerns 
! i : es, especially adding machmes, mailing ma 
nes aC ess a! aK nes and checkwriters He can fhe 
eache while here at 600 West One Hundred and Fort, 
st stree New y rk \ \ 





Montgomery Advanced by Berger 


The annual meeting of stockholders and board of direc 
tors of the Berger division of The Central Alloy Steel Cor 
poration was held at Cleveland, Ohio, Fel ry 24. S. S 
French, president of the Berger division, a vuunced that 
| seph B Monte mmery Ir las ce mace ce-president 
Hie had been assistant to the president [he other officers 
t the corporation were re-elected S. S. Fre president 
George H Harlan, secretarv-treasurer () \\ Chaffec 
ssistant treasurer: James B. Robins issistant secretary 

he vwoard of directors consists « H. Coul loseph O 
rato Fred J. Griffiths iT I Fairless, S. S. Frencl 
ind Josey BR. Montgomery 

\ satistactor ear vas reporte« t 1927 e outlook 

1928 is ) st according to S. S. | president 

a E 
Excuse Us, Please 
A Double Error Corrected. 

ly attempt wt correct an error mn prices wl occurred 

t ke ary advertisement of The G e-Wernicke 
( ompat il ten 4s prominel thy plac ed ive 136 or 
t he March ssu¢ referring to the advertisement of The 
Globe-Wernicke Company opposite and stating that a 

error 1 prices occurred o1 the second ane ot that 
udver sement 

Chis was entirely wrong. The prices which should have 
been corrected were those quoted in the February adver 


tisement referring to the Steelzuard 
the 


le. 
in February advertisement were $8 and 


They 


green, and $11 each, finished in mahoga 


spective finishes should have 
ry 

thee 
set aright any misapprehension that may exist 


> 


lhe 


been S9 each, 


Apphances hopes that the foregoing correction 


prices quoted 
in the re- 
hnished 
r walnut. 


1! 
will 


We're Sure We Wrote “Java”—Not “Iowa” 


Mr. Steelin 


k, of Firma H. P. J. Steelink 


whose head 


office is in Weltevreden, Java, paid us a visit last month. 
We wrote of him in the Guest Book, page 38. of the March 
issue of Office Appliances, as “Mr. Steelink of lowa”- 
it least this was the caption, while the text gave his correct 
esidence It may seem like a far cry from the Hawkeye 
state t the place tar tamed for its coffe except that 
lowans imbibe considerable quantities of “Java.” But the 
connection ts closer than might at first appear. Tr vriting 
these two names in longhand—of course it would be well 
nigh :mpossible for anyone to duplicate our editorial long 
hand, not to mention the deciphering of our hieroglyphics 
We believe wever, that vour own experiment will par 
illy exonerate us' 
> 
Henn Now Stromberg Manager at Chicag 
\ news item appearing on page 40 ebruary issue 
stated im th caption that Howard R Het id eck 
anager of the Cleveland office of the Str erg Electri 
[he statement was errone s ¢ te ¢ 
eat tiv apt stated the acts rrect \l Henn has 
ome Ch veland where € was sales i ig¢ ‘ f the 
ictanhons ce. to hecas manage F she ¢ go « : 
the St erg Electric ( 
> 
Apologies to Mr. Frampton 
On page 109 of the March issue of this ear 
4 ead MMi co — ( 7 \f ec letr 
bitice lhe cts state \ e correct xKce i t 
letr t inaverT was rete . *V\ r ot 
stead of W. S. Frampt O ; 


sepa: 
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Baines New Comptroller Underwood Elliott-Fisher 
Company 
At the recent meeting of the board of directors of the 
L'nderwod Elliott-Fisher Company, E. R. Baines, until this 
time comptroller of the Elliott-Fisher Company, was 
appointed to the position of comptroller of the united 
interests of Underwood, Elliott-Fisher and Sundstrand. 
Mr. Baines joined the Elhott-Fisher Company in 1919 














E. R. BAINES 
mediately followin the conclusion of his service as a 
major in the motor transport corps during the World War 
general anditor After three years 
of successful service in that capacity he was made comp 
troller, which title he held later in the Sundstrand Corpora 
tion and the General Office Equipment Corporation as well 
Previous to his joining the ranks during the World War, 
and before going with the Elliott-Fisher Company, he was 
associated with Phillip D. Wagoner, president of the Under- 
wood Elliott-Fisher Company, who at that time was prest- 
dent of the General Vehicle Company, Incorporated, ot 
Long Island Cit Mr. Baines has made an enviable record 
in this field of endeavor and has long been well known in 
—— 
Duncan Secretary-Treasurer of Underwood E.-F. 
Company 

The appointment of C. S. Duncan, formerly secretary 
and treasurer of the Elhott-Fisher Company, to the office 
{ secretary and treasurer ot! the Underwood Ellhott-Fisher 
L_ ompany has ee! annot nced by the board of directors 


representing the amalgamated interests of Underwood Type 











In February, 1912, Mr. Duncan became associated with 
Phillip D. Wagoner, at that time president of the General 
Vehicle Company, Inc., Long Island City, N. Y., and later 
was appointed assistant to the president and secretary of 
that company. He remained in that position until the 
company’s plant was absorbed by the government during 
the war. In 1918 and 1919 Mr. Duncan was a first lieu- 
tenant in the Chemical Warfare Service, serving a portion 
of his time as liaison officer and as a member of the con- 
tract Loard of review at the headquarters of the Gas Defense 
Division in New York City. Between 1919 and 1921 he 
was employed in an executive capacity for the nationally 
known firm of accountants, Lybrand, Ross Brothers and 
Montgomery, serving that company with competency and 
making an excellent record. 

Since 1921, and previous to his latest promotion, Mr. 
Duncan held the position of secretary and treasurer in the 
Elliott-Fisher Company, and later served in the same 
capacity for that company’s subsidiary companies—the 
Sundstrand Corporation and the General Office Equipment 
Corporation. 

Over a period of some sixteen years, C. S. Duncan has 
made a remarkable record. He has proven his ability, and 
this new honor comes as just reward for exceptionally fine 


service 


a 
Geo. Damon Visits Miami 
Geo. E. Damon, president of the Geo. E. Damon Com- 
pany, Boston, Mass., left early in March for his winter 
vacation at Miami. This is Mr. Damon's second visit to 
that popular resort. Mr. Damon expects to motor home 
and says he will have to pick up enough business on the 
way back to pay the expenses of his trip. 
a > --- 
Mr. Kastner on Pacific Coast Trip 
E. J. Kastner, sales manager and a director of the L. E. 
Waterman Company, New York City, N. Y., left on March 
23 on the first lap of a trip which will include the Pacific 
Coast and intervening points. He will be away about six 
weeks and will call on as many dealers as his time will 


permit 


——— 
Leonard & Company Reincorporate 

leonard & Company, stationers, 3104 West Grand boule- 
vard, Detroit, Mich., have increased their capital stock to 
$50,000 and have reincorporated his has been done on 
account of the increasing volume of business which re- 
quires more capital. 

The new officers are as follows C. W. Leonard, presi- 
dent and treasurer; Gerald A. Eubank, 67 Wall street, New 
York City, vice-president: Frederick C. Bazley, formerly 
with George A. Drake & Company, secretary, and Albert C 
Voss, assistant cashier of the National Bank of Commerce, 
issistant treasurer 

They are located in the rapidly growing North Detroit 
district, and in close proximity to the General Motors 
building. They anticipate a busy year and their organiza 
tion is constantly being augmented to care for new business 
ind in consequence a reasonable expansion of space to carry 


it on is anticipated in the very near future 


= ae = 
Fred. Butenschoen Well Again 


red H. Butenschoen, president of the Imperial Methods 
Company, Forest Park, Illinois, has returned to his desk 


after several weeks spent in the South recuperating from a 


serious surgical operation which kept him in the hospital 
ior more than three weeks. His general condition was 
good, which accounts for his prompt and satisfactory recov- 
ery. On his southern trip Mr. Butenschoen visited Hot 
Springs, Arkansas; Mobile, Alabama; Fairhope, Alabama, 
nd New Orleans, Louisiana, stopping a short time at 


Evansville, Indiana, on his return 


wm 
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MEETINGS—DINNERS—CONVENTIONS 


Third District Stationers Have Capital Meeting 


Regional Meeting of National Association of 
Stationers, Office Outfitters and Manufac- 
turers at Baltimore, February 21. 

The meeting of the third district of the National Ass 
ciation of Stationers, Office Outfitters and Manufacturers 
held in the Hotel Emerson, Baltimore, February 21, showed 
a good record attendance. One hundred and five registra 
tions were made, of which 73 were dealers—making a 70 
per cent dealer attendance—while 29 were manufacturers 
representatives and 3 were from trade papers 

The Banquet and Its Speakers 

Attending: the evening banquet were 165 persons, includ 
ing a number of dealers’ employees. A splendid program 
of entertainment was provided. W. B. Settle handled his 
job as toastmaster ably He is not only a stationer but 
also one of the leading attorneys of Baltimore 


Teddy McKelvin, secretary to the mayor of Baltimore 


welcomed the group. He did justice to his role as “pinch 
hitter the mayor was sick and unable to perform the 
honors—and told of the “firsts” that Baltimore could boast 


Baltimore erected the firs monument to George Wash 
ington, built the first railroad, built the first submarine, and 


possesses, the finest art gallery in the world 
Woodson P. Waddy, president of the National Associa 


tion, and former regional governor in this district, compli 


mented the Baltimore Stationers’ Association on the care 


with which this successful meeting had been planned and 
arranged lie urwed them to “carry on” and also to attend 
in a body the national convention next October 

Charles | Falconer, former president of the National 
Association, and one ot the most prominent dealers in the 
third district, emphasized the value of cooperation betwee 
employees and their employers, between competitors in the 
field, et He also made a plea tor those already established 
to aid newcomers to avoid hard knocks due to ine xperience 
The yvounag al dl less experienced met today WW ll ¢ the pre 
prietors and executives of to-morrow—why not give then 
the best truit of more mature judgment and experience 
Hie urwed a continuance ot the wood work of the Associa 
tion and-expressed his hope that the Association would 
come Aagmatt t Raltimore 

] ( Hullett president oft the Baltimore associati 
nade a strong plea tor increased me bersh p the Na 
tional Ass« ition, as well as tor a greater number of loca 
issociations He ‘ t o1 tive id intage of excl inee or 
ideas and experience ctwee th located im different 


cities 


Hullett Welcomes at Regular Meeting in Morning 


1. C. Hullett it the regular meeting at l0 a m., extended 
the welcome icting is CcCapacit iS president of ti 
Baltimore ass t He sj e wit atistaction of the 
good uses j ‘ erat is has been brought about 
iy the loca iss itor i ( irles | Falconer e zg r 
nuch credit for the way in which he served the Associat 
during many years \lso to William Henry Brooks « 
Philadelp! me-time national president s due great 
thanks for elping t unite the flagging energies of th 
Associatior n days t stress “The \ssociation’s greatest 
value has been the warm friendships formed, the real spirit 
of helpfulnes developed, and the toleration toward each 
other which has resulted from our twenty years of working 
together. The competition is fairer and cleaner, the service 


we can render is much improved, and there is much more 
I han we ever knew before.” 


Ov wm our 


usigess t 


Why should not the whole district work together as do 


the local associations? All have the same problems, handle 
the some commodities, and render the same essential serv- 
ice Why should all not work together to gain a tatr 
retur capital invested What would ippen if all 
Stationers were to go on a strike Busine ss would stop 
or be hobbled by reasor t lack of supplies very tal 
to business 


Che stationer does not secure a sufficient retail price to 
enable him to make a fair profit. Baltimore banks charge 
1 $12 annual service fee for all who keep a monthly aver 
age below $200. Every bank in the clearing house must 
abide by this rule or be subject to a $1,000 fine. What 
would the Federal Trade Commission say to such an agree- 
ment made by a stationers’ association? 


} 


Stationers need a much more closely knit organization 
’ 


If stationers were more sold on their business they would 
alue more highly their own services. Is it not of value to 
a business man to have your salesman call on him, show 
him how he can better conduct his business, save money, 
wr sell more goods? Would a C. P. A. charge only for 
the paper and pens he uses? As a matter of fact, stationers 
too often sell articles at less than it costs to service the 
Cooperation can perform wonders if we will but 


pool our interests and abilities 
Regional Governor F. B. Irwin Speaks 


Mr. Irwin of Philadelphia, regional governor of District 


Number 3, followed Mr. Hullett After having each indi- 


vidual rise and make known his identity, he told what he 


elieved to be the function of these meetings, viz., to afford 


pportunity for all concerned in the trade to work out their 


tual problems That there is something wrong with the 
de is a gross misstatement, said Mr. Irwin, but we do 
need etter conditions in the stationery business and a 
greater desire to progress We need to assimilate the 
ivailable knowledge of our field. Other lines of business 
ire making larger profits than we It's our job to learn 
vy they do it \lthough we must continue to carry many 
ort-t t es we should clean out unessential stock 
iving a ¥ margin, and emphasize the more profitable 
es, there reducing the average overhead per item car 
ec Teach employees better merchandising methods 
Jeter nat 1 \ ] ccomp sh esults 
\fte tr 1 w the afi Ss eutenant 2g ernors of the 
at ot Mr Ir ‘ led por \ Py }? \\ ddy fer 
Mr. Waddy’s Address 
Mr. Wad rst reported on the recent favorable de 
sion of the ederal Trade Commission, continuing with 
‘ , a J the place the stationer nies in 2 
t Lsuallv he finds iF t e a leader ir the 
st t where e lives i ict which should ive ore 
eral recognition among the trad 
Mr. Wadd irged stationers to study their problems in 
etail, and said that the National Association had sent ut 
sults « the Harvard Resear Bureau's st to al ! 
reva ess t ther ership the ssociat 
state t t he was if wre ent with dealer vho 
suggested an open forum type of meeting instead of 
g¢ a few set speakers This suggestion was later 
irried out in the meeting, and considerable profit was 


lerived tr m the exchange ot ideas 


le emphasized the value of association work from the 


ersonal point of view, better acquaintance leading to 


iendships and good-will, leading in turn to confidence and 


Continued on page 62 
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SESSION OF ALL STAR CLUB IN THE 


All Stars of Burroughs Sales Meet at Detroit 


AUDITORIUM OF THE BURROUGHS ADDING MACHINE COMPANY 


matter used judiciously will make the initial contact that 


the salesman can vitalize into a sale. 


The annual ce é n of the All Stars club of the Bur 
ghs Adding d e Company brought 375 militant Addressing the tinal session of the All Stars, L. V. Britt, 
smi Dy a veeks ago. They ranged through general sales manager, showed the insistent call from all 
SINCSS im the mpany’s auditorium, enjoyed parts of the country for increasing profits by reducing office 
‘ e Motor City, and viewed a pri expenses Ile quoted Herbert Hoover, secretary of the 
er 150 machines of Bur Department of Commerce, Alfred P. Sloan, president of 
51 factur n display This was the thi Genera! Motors, financial editors of metropolitan news- 
e All St not one ol papers, and Harold Stonier, director of education for the 
t ed Stitie aS a tugury for the \merican Institute of Banking. The office appliance sales- 
mb ystemat vork is nds his field well tilled 
\ll Star membership today carries with it added respon 
at ened the ibility.” said Mr. Britt. “The star opposite a salesman’s 
;, cw the yeat ame in the company publications is a mark of distinction, 
I esent ¢ . s All Stars ‘ re 1s expected of that man.” 
. t e Burroughs 
‘ vine sis of his G. E. Sassinot Heads All Stars 
teria 927 onor of heading the All Stars club in 1928 went 
ted St ~ g i Ne Orleans man, G. E. Sassinot, a representative 
‘ é the Burroughs agency in that city His career with the 
é aluc lance ompany has been dynamic. He joined the New Orleans 
1 fact nization as a junior salesman in 1918; became a senior 
\ X lume n 1919, and an All Star salesman the same year. In 1924 
, e became a life member of the All Star club. The elec 
Mr. Sassinot as president was by the popular vote 
¢ all Burroughs All Star salesmen attending the conven 
tion from the United States and Canada 
the B ghs porta One of the impressive features of the convention was 
to meet the creas the model business show, said to be the most complete 
s azo there,was one porta display of its kind ever held. The exhibit covered 6,246 
one I ae Ma other square teet of floor space To provide for this display one 
( the Burroughs line, total f the wings of the office building was remodeled. The 
ements ost of the exhibit, including machines and fixtures, was 
said to be $250,000. A total of 152 different adding and 
ge f ogestions unting machines was included in the exhibit. These 
9 ' il pr ol » the wns inged from an $80.00 portable adding machine to a highly 
‘ terial. and specialized accounting machine costing $2,500. 
O s] e s ut , vt Attendance at the All Star convention was limited to 
spect lvert ¢ ugency managers and salesmen who sold 100 per cent, or 
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growth of the sales staff 


1928 


1927 Lhe 


shown by the 


more, of their quota in 


in size and efhciency ts attendance ot 


375, against 215 delewates at the last convention 


> 


Office Equipment Institute Meets in Atlanta 
Leaders from every phase of the office appliance industry 


and problems relating to every angle of the 


Southern 


were present, 


business were discussed at the first meeting of 


the Otftice which closed a two-day ses 


Equipment Institut 


sion at Atlanta March 9 
M.S. Eylar, president of the institute and representative 
of the General Office Equipment Corporation of New York, 


Atlanta 
apphance 


presided over the meetings, which were held at the 
Athleti 
dealers, 


the South 


Club, and a large number of office 


and salesmen from all parts ot 


branch managers 


were present. 

who served as special speakers or as lead 
ers of discussion groups were \. J. Amberg, of the Am 
File and Index New York; E. D. Belknap 
of the Rapid Addressing Machine Company, New York; F. 
Hl. Bloom of the Rochester, N. Y.; L. V 


Among those 
Company 


berg 


Todd Company, 


britt of the Burroughs Adding Machine Company, Detroit 
1 M. Cheney of Ditto, Inc., Chicago; W. M. Cooper of 
the American Sales Book Company, Elmira, N. Y.; J. A 


Davilla, Jr., of the General Office Equipment Corporation, 


New York; J]. L. Dowsey of the Autographic Register Com 
pany, New York: |. W. Dozier of the National Cash Regis 
ter Company, Dayton; W. C. Dunlap ot the American Mul 
tigraph Sales Corporation, Cleveland: Clement Ehret, of 
the International Business Machines Corporation, New 
York; E. E. Ford of the International Business Machines 


Corporation, New York; H. I. Gilloghly of the Remington 
Rand Business Service. New York: W. C. Gookin of the 
Toledo Scale Company, Toledo; H. C. Grubbs of the Daiton 
Adding Machine Company, New York: J. C. Nevins of the 


Felt and Tarrant Manufacturing Company, Chicago; H. A 


Noble of the Diebold Safe and Lock Company, Canton, O 


( J. Rogers of the | ( Smit! Type writer Company 
Syracuse. N. Y.: H. R. Russell of the Remington-Rand 
Business Service, New York: W ( Snodgrass of the 
Dictograph Products Company, New York: E. E. Spencer 
of the Stromberg Electric Company, Chicago; |]. S. Sprott 
of the General Fireproofing Company, Youngstown, Ohio 
M. C. Stern of the Egry Register Company, Dayton; L. ¢ 
Stowell of the Dictaphone Corporation, New York; Stanley 
Cwist of the Gilman Fanfold Company, New York; L. ¢ 
Walker of the Shaw-Walker Company, Muskegon, Mich 


G. P. Wigginton of the Remington-Rand Business Service. 
New York, and |]. T. Willson of the International Business 
Machines Company. New York 

rhe subjects treated were Cooperative Advertising and 
Its Benefits to the Office Equipment Institute; Our Method 
of Payment of Branch Managers; In Our Production De 


\re \W c 


partments We Reclaim Protits trom \\ aste Doing 
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What Are 


Have 


End of Our Business? 


Employment of Juniors: 


This in the Marketing 
Good Arrangements for the 


You Considered Making a General Publication Out of Your 


House Magazine, and What Are Your Arguments Pro and 
Con?; Should Sales Contests Be Held During the Period 
When Business Is Naturally Good, or Should They Be 
Deferred Until the Period of the Year When Business Is 


Plans and How 
Maintain 


Not So Good?: New Phases of 1928 Sales 


They Are Working Out; What Can Be Done to 

Proper Protit Margins in the Face of More Active Compe 
tition How We Help Our Salesmen Make Better Use of 
Their Time: How to Use the Big City Sales Record to 


Make the Most of It, and General Publication Advertising 


Versus Business Publication Advertising. 


Chere was an open forum, at which time subjects not 


long discussion could be introduced. 
Atlanta 


who wished to play, at the 


requiring 
Luncheon and dinner were served at the Athletic 
club and there was golf for thos« 


Lake Club. 


1927-1928 officers of the Office Equipment 


East 

The 
are M. S. Eylar, General Office Equipment Corporation 
New York, N. Y., president; R. N 


vice president; H 


Country 


[Institute 


\ddressograph 
R. Russell, 


RKemington-Rand 


Fellows 
Chicago, IIL, 

Accounting Machine 

Ine . Ne W 


Company 
Division, 


York, N \ 


Powers 


Business Service ‘ secretarvyv-treas- 


urer. 


Entertainment features of the meeting included luncheon 


at which visiting office appliance men were 


Association, and the 


Thursday 
vuests ot the Atlanta (thee A\pphanes 


noon, 


mnual banquet of the institute held on Thursday evening 


. i. k 


> 


Stationers and Travelers Plan 


Meeting 


Seventh District 


\t a rece eeting of the statroners Des Moines and 
the arrangements committee of the Northwest lravelers 
Club, Sterley F. Jerue, governor of the seventh district of 
the National Association, was present The meeting was 
for the purpose of completing arrangements tor the regional 
meeting to be held at Des Moines on June 5 and 6 in con 
unction with the Northwest Travelers Club meeting, which 
vill be held June 4 

Che arrangements cot ttee < the N wes ivelers 
Club consists of A. R. Skibbe, secretary red ( ™ ele 
rst vice-president; Bol Valleat second ice-president 
Harry Murd treasure une Bill Dalte Gever's 


I. S. M. A. Meeting at St. Louis, April 20-21 


Districts number 3, 4, 10 and 11 of the International 


Stamp Manufacturers’ Association will hold a combined 
meeting in St. Louis, Missouri, April 20 and 21 [his is 
the first meeting of these districts in the Mound City, and 
irrangements e bemmg made te i large attendance 
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New York Sales Divisions, Underwood Elliott- 
Fisher, Hold Pow-wow 


Che New York City sales divisions of the Underwood 


Elliott-Fisher Corporation held a joint meeting Saturday, 
March 3, in the employment department auditorium of the 
Underwood Service building, 63 Vesey street 


Chis meeting was made up of the New York sales organ 
itions of the Underwood Typewriter Company and the 
General Office Equipment Corporation, with the Elhott 


Fisher and Sundstrand Divisions 


Songs for the joint meeting had been prepared and were 
e lustily These ‘ncluded several old favorites. whose 
rds had been rewritten to fit the occasion 

(George Crouch, Metropolitan manager for the Underwood 





JOINT M 
t 


EETING OF NEW YORK CITY 
LLIOTT-FISHER CORPORATION 


[ypewriter Company, started the ball rolling. He spoke 
of the recent “marriage” of the Underwood Typewriter 
Company and the General Office Equipment Corporation. 
Like all marriages, he stated, it is usually the custom for 
the family to celebrate the event. That, he said, was the 
reason for the meeting which was a sort of a reception 
to commemorate the union of these organizations He 
stressed the point that all present were working for the 
one company and the one cause. He stated that if he were 
successful in getting over to all the men present the one 
idea of co-operation he would feel that the meeting had not 
been !n vain 

The man who can be depended upon to co-operate will 
always find reciprocity in co-operation from others. The 
purpose ot the meeting was for all to get together to fra 
ternize and to hold out the hand of good fellow ship to one 
inother and incidentally to increase the sales, thus assuring 
gooc income tor evervone 

Mr. Crouch stated that not every merger that takes place 
today is successful but he made the assertion that this par- 
ticular merger must be successful and that the Underwood 
Elliott-Fisher Corporation had at its head one of the great- 
est leaders of industry today. In conclusion he said that he 
knew this merger will be successful because all of the sales 
en will give their hearts and souls to the best interests of 
he business and that the officials can depend on their giving 
everything they have to this cause 

Manager Crouch then introduced District Manager C. H. 
Reed of the General Office Equipment Corporation, to 


vhom he referred as the “Chauncey Depew of the equip- 


Mr. Reed stated that the Elhott-Fisher and Sundstrand 


salesmen of the General Office Equipment Corporation of 


to the Underwood typewriter salesmen their sincere 
felicitations, kindest thoughts and best wishes for the utmost 
and « peration of efforts. He referred to 

ordination and « peration as two of the best words 


which could possibly be used in connection with this merger. 
He then read excerpts from the letter which President P. D. 
Wagoner sent out on December 29 to the Underwood El- 
liott-Fisher family. 

He stated that the reason for this meeting was to acquire 
a better understanding and a broader knowledge of each 
other's products and machines. He referred to an organiza- 
tion as nothing but the expression of our social impulses 
commercialized. He stated that “our philosophy will be our 
guide and our success will be our philosophy.” He referred 
to business as the most important vehicle in the life of the 
world today 

Following this thought he stated that until every indi 
vidual unit in the Underwood Elliott-Fisher Corporation 
comes together and feels alike it is not an organization but 





SALES DIVISIONS OF THE UNDERWOOD 
IN SESSION IN THE EMPLOYMENT 
DEPARTMENT AUDITORIUM OF THE UNDER- 

WOOD SERVICE BUILDING. 


a mere crowd of individuals without coherence and unity. 
The business of the companies in 1927, was remarkable 
and indications point to a much larger business in 1928. 
He referred to the mottoes which were hung around the 
meeting hall, some of which read, “One for all and all for 
one”—“Co-operation is the multiplication of thoughts and 
—“United 


deeds which produce the correct answer, results’ 
we stand, divided we fall’”—‘“Do it now.” 

He stressed the tremendous benefit which may be gained 
through the medium of unity of organization and team- 
work. He referred to successful selling as intelligent con- 
versation enthusiastically executed eight hours a day and 
said that team-work stands on the pinnacle of utmost col- 
laboration and supreme effort. He then referred to the 
three business Graces, “quality, price and service,” and said 
he would like to substitute the three words, “Underwood, 
Elliott-Fisher, and Sundstrand,” in their places. 

He also referred to the comprehensive exhibit of the dif- 
ferent products of each division of the company on display 
and urged all present to learn the different features of these 
machines 

At this juncture President Wagoner entered the room and 
was given an enthusiastic reception. 

Continuing his talk, Mr. Reed referred to competition as 
the nerve of business and said that competition is the life of 
trade because it puts pep and go into business. He stressed 
the point that we benefit through the efforts of our com- 
petitors. Competition is a fight. It isn’t the size of the dog 
in the fight, but the size of the fight in the dog that counts. 
He stated that there are one million institutions in greater 
New York which can use the different products of the com- 
bined companies, and said it is the obligation of every sales- 
man to sell these products to the people who do not use 
them already. In conclusion he referred to the office appli- 
ance industry as the imperial industry and stated that every 
man should be proud to be a part of that great field. 


He then offered a Swiss Chronometer as a prize in a 


i 
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‘ ntest which he proposes t we rk out with Mar izer steel stamps al d brass e1 wravers T} e matter et with the 
Crouch, rules and regulations to be announced later approval of those present \ specia was a 
Mr. Reed then introduced President Wagoner who was pointed to discuss ways and means of g t this 
wwain greeted with enthusiasn roposits 
President Wagoner stated that it gave him a great deal \ dinner was served and entertainme: 
f pleasure to face the men of the New York offices of th > 
‘adeited Sites. Chee Carnarct Ble ‘aten vefecred Branch Office Advisory Council of L. C. Smith 
to the mottoes n the wall parti tlarl mentioning Worl A branch office advisory yuuncil has ga red by 
more, fight more, sell more and earn more,” stating that he the L. C. Smith & Corona Typewriters, | held a 
had believe: that for ma years Do it now” and “It three-day session at the exec . es, 5 se, N. ¥ 
can be don il ippealed particul to hin some weeks ago The fiel Ss represent e tollow 
He referred the history of the Elliott-Fisher ( , g gentlem me oa 2 r, Minnea s, M H. I 
t a tine vie i certal jyective was take r the Pogue Newark N | H \\ ey Por Maine 
crease of thei siness a period of twe ears He E. Rosema bost Mass.; J. J. Merritt, Dallas, Texas 
tated that the target set seemed almost impossibk t Ofthcials of the executive of es teel that the coun: is com 
attainment it througn constant work it was accomplish a posed of men ably fitted by experience a! da lit to take 
ind again he stressed the motto ‘It can be done.” art im the consideration ot the manv matters import 
Mr. Wagoner said, “If everyone of you men will fix in ince that were discussed 
your minds that ‘it can be done’ you will be surprised what The meetings were opened by Charles gers mes 
can be accomplished.” tic sales manager, who introduced Frank rd The 
Reierring to Mr. Reed's talk he said that he thought Mr president welcomed the members of the « il to Syra 
Reed had overlooked the fact that in the Underwood Elliott cuse, and commented favorably on the idea resulted 
Fisher organization they have the combination of both the in the tormation of the council lle anticipat« much good 
size and the fight of the dog. He urged the men to rise from its operations. The president devoted an entire day t 
above the thought of the commission check at the moment the council proceedings Francis E. Van Buskirk, vice 
realizing to the full that the total commission checks will president, entered into the deliberations fre: and gave 
be greater the greater the success of the entire family. He the council the benefit of his experience in tl rious mat 
urged that if at any time they can help the other branch of ters considered 
the family it would result in the other branch helping them Luncheons were served at different Sy: Se otels 
which would finally result in the success of the entire At one luncheon W. L. Smith, chairmar ird 
famuil ind mean the success of every ndividual i! it cdirectors, Was present and expressed his pic sur t cing 
In closi he stated that after he had seen the watcl present. He greeted the members ] 
vhich Mr. Reed proposed as the first prize in the contest extended his congratulations to then 
e ft ight ‘ da pl t the three gentleme present 7 —_ : , 
» as wine ; io tee tet es GRRe Om Gettinete fa thas Partners Unite on Victor Adding Machines 
lla aie lob Straight and L. G. Vincent, both of Gra ids 
I \ the eC es the met ed over the differe chigat entiy formes . . ers 
, inne ephtal ere on display and watched them den indling « Victor adding ut S M S Q re 
' te the ine ladies yl vere present for that s \ Saies agent s ez { 
tii ce ’ Vincent \ \ 
- Tvs we S the rece t ersa 
Local New York Stamp Clubs Discuss Consolidation the Victor Adding Machine Com 
Che New York Stamp and Stencil Club met at the Hotel a 
es February 27 with thirty-one members present Victor Adding Machine Office in Des Moines 
The ma nen , ler consideratiot ncerned the combi | lackson. until recently with the Real S + a? 
w of the 1s cal clubs, w ave consisted thre é l s M 
‘ te c lhes« vere stamps ste ( . \ t ice i” 





GATHERING AT FIRST BRANCH OFFICE ADVISORY COUNCIL OF THE L. C. SMITH & CORONA TYPEWRITERS 
INC Front row. left to right Kliwyn Smith, head of experimenta ind service department R t. Shannor comptroller 
Carleton F. Brown, vice—president; Frank R. Ford, president; Francis E. Van Buskirk, vice-president: B. C. Milner, assistan 
to president. Second row, left to right: (+. D. Harris, secretary branch office advisory council; H. McD. Brown idvertisir 
manager: Gordon Laurence manager statistical department Victor H. Davidson, assistant domestic sales manager; Charl 
1. Rogers, domestic sales manager. Back row, ieft to right: R. L. Manning. manager supplies department: H. E. Pogue 
manager Newark branch; H. W. Foley.* manager Portland (Me.) branch; Lee E. Roseman,* manager Boston branch; E. L 
Eylar.* manager Minneapolis branc} Names starred (*) are members of the advisory council. J. J. Merritt, manager Dallas 
br « » * ur } 


eonxRe 


aT does not appear in this picture He was shown in a group of advisory council members. but unfortrnately tl plate 
was so large that space c« ild not be found for it 
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\CES” OF THE DICT 


HONE CORPORATION x 
sANTA, GA The banquet at 
the Ansle rictel Mar ) 
“ t d by President and 
Mr I ‘ Stowell Mer 
Ss S v ‘ president (sy ge 
D. 5S ! ssistant to tl si 
de and others including the 
ID phor managers from the 
Lix and District Manager 
I tt N. Brown presided 
Dictaphone’s President Predicts Good Year. 
t ft Ss Veal il] ‘ I of the most profitabl cars 
r the Dictay] ne corporatiol is predicted by 
| ( St ll. president t the corporatior addressing 
‘ istern divis meeting of the Dictaphone 
re \t ‘ Marcl 10 
Mr. Stowell stated that during 1927 net profits amounted 
t $500 the ges the story I the cor i and 
t s ss ] Februar f this vear showed 
< « ; ‘ ces eT ; r the « res ‘ re the 
§ 1927 ting ‘ rrent vear will be as g d 
‘ tha 27 ‘ Ss enthusiast rospects 
( eT the devel I t the 
‘ r str Atlanta sec 
ce Ste tw avs is at tine 
An< : 1) ta P € ~ ‘ ; ; a 
é < 1 ] \f Cs 1] 
. ~ ed M S s of New \ esident 
{ o { Smit ils New \ 
cer I Atlant . ue 
N. C. H if New O s, Will S Bir 
. WV Cl S will ‘ es 
1 Hun Nas! ‘ H ri ‘ - 
\\ l I int. M 
~ ( \ < ( rk tte 
U M tie Dicta 
’ ‘ ‘ ? . | 
irlotte, N the president's 
st percentage yuota during Febr 
< " ri< es set and the res 
‘ ~ p recident the Dict 
( ilso p Q 9 t 
. ‘ : manage é es 
th e territ 
Mrs. S l é Mr. Stowell 
\ < ¢ e ’ rst time she : ‘ 
. i] eeting the men in the A territor 
‘ cor nent UO pehall t 5 . 
,- <_. ¢ st R. W Zoll Ta 4 
Mr«e Stowe sutiful sil . 
a gta 1 speech 
‘ ' Ae \ ' \ c ell 
rns ( N. Brow . wre 
\\ t Ret Credit Cor iI 7; Wf re 
\ ghouse Electr mpa J. J. Doran, Davis 
‘ ( ‘ exte e sers LD t £ 
c, , " ent Stowell: Me _ ‘ ‘ 
S c t i sales Cc res¢ tatives f the » itl eastern 
eram of enter ment was pr . Tulia 
Boe who resente number f feats f lewer 
, Fred Hous led the yunit ging 





Boston Typewriter Dealers’ Association 


Che regular meeting of the association was held at the 


Parker House, Boston, Mass., Tuesday evening, March 
13, 1928 

J. R. Garrett, Boston manager of The Wm. J. Burns 
Detective Agency, and R. L. Brown of The General Type- 


writer Exchange, New York, were the guests for the 


Mr. Garrett outlined a plan by which the members of 
the association would receive prompt action in tracing and 
recovering missing machines. It was voted to accept the 
plan and put it into effect immediately. 

\ nominating committee was appointed to bring in nomi- 
ations at the April meeting for officers for the ensuing 
year. Members of the committee are: Deane S. Reynolds, 
The Office Appliance Company; Joseph Ash, Boston Type 
writer Company; Hyman H. Saunders, New England 
Adding Machine Company. 


i fie ee ng was well attended and one ofl the most 

teresting the association has had tor some time 

Fe 
Toronto Stationers Active 

e Commercial Stationers’ Association, of Toronto, 
Canada, at their regular meetings are continuing their policy 
scussing matters of imterest to different members of 
organizatior Some of the subjects, tor example, are 
k trol, handling t salesmen, and UVIng At a 
eeting. Malcolm Smit! one ot the members spoke 
ling. ruling, at so Ot The association pro 
ses co 1¢ this educational plan throughout the year 
nection with the Commercial Stationers’ Associa- 


hich J. S. Luckett is president, it may be of in 


rest to note that Mr. Luckett has an article entitled “A 

le Stock Control Systen in the March issue of the 

Bookseller and Stationer Tne Bookseller and Stationer is 
1 leading Canadian journal devoted to office equipment 


Newark Association Holds Annual Banquet 

] e Stationers Ass ciation of E ssex County New Jersey 
eld its fifteenth anual St. Patrick's Day banquet on March 
17 at 6:30 p. m. in the Hotel Berwick, Newark, N. J]. Walter 


E. Spitz was chairman of the entertainment comm’‘ttee, and 


i very interesting program was arranged for the beneft of 
those in attendance 


> 


S. E. & M. Vernon’s New Blank Book Catalogue 


Ss. | & M. Vernon, Inc., 65 Duane street. New York, 
Y.. have recently published a new descriptive price list 
veringe their Roval” line of blank books of numerous 





See 

















DINNER TENDERED TO CHICAGO BRANCH OF THE WOODSTOCK TYPEWRITER COMPANY BY 1M 
HACKNEY, GENERAL SALES MANAGER 


>? 





Chicago Woodstock Salesmen Dine Merrily ning, February 23, at Krause’s restaurant About fit 
IT he ( | ‘ i ch saics rvanization ol the \\ od ere present when President ( ( Shee ( alled the meeting 
stock ype writer ({ mipal vas entertamed at 1 dinner to rder This meetine was the forty-sixt! regular meet 
\larcl lf Vl lackney general sales Hananuet Phe ne of the club 
least vhu ‘ . er ed it t] 1s arck hotel commen Following the routine usiness the report tne ri 
ated the < i wine the Chicago bran h. vhiu mittee tor i new meeting place was taken uy (hairman 
ca ed the wie wercentawe juota tor rebruary Ll he 1) nnelly reported that arrangements ¢ suld be made to hold 
er Ww | ecognitiot f the substantial increase 1 tuture meetings in the beautiful new ome ot the Level 
usiness 1 ‘ , the Chicag staff Mr. Hlacknev was Club at 253-267 West Seventy-third street he report was 
toastmastet! He ntrodu ed \ > Brightn il assistant received vith Ssatistactior and the rst meeting was sched 
weneral sal nage ©. A. Hokanson, works superintend uled to be held there in Marcl 
ent Arthur Wollams export manager, and ( Youngberg Ben Kokl in the absence of Chairman Ges rege Nitschke 
engineer, Ww ippraised the achievements of the Chicag of the entertainment committee reported that arrangements 
staf and made prophecies tor the tuture Mr Hackne 
spoke from the 1¢ ypomt ot the sales executive | if 
Morse. the Chicago manager. is to be congratulated on the 
showing made by his met 
Infor al entertainment was resented \ tive members 
ot the Chicage staf Harry Kramer exercised the puiat 
and led the singing lle was accompanied by H. S. Bran: 
of the Chicawo service department whose execution on the 
banjo led to christening the instrument the “Brann) 
Fred Van der Haak wave an exhibition of sleight-ot-hand 
Chis dinner led the Chicago Woodstock men to threaten 
il early repeat of ther Februar record because the 
surely enjoved themselves the night ot March If 
> 
Connecticut Valley Schedule 
Che March meeting of the Connecticut Valley Stationers 
Associath ! was held on March 21 at New tilaven The 
executive committee met at the City Club, Hartford, Mor 
day evening, February 27, to outline a program for the 
comme vea Chis program includes the March meeting 
above reterred to April meeting to be held m Bridgeport 
Conn.; the May meeting in Hartford, while the June meet 
ing will be the annual outing to be held at Holyoke, Mass 
an invitation extended the association by the manufac 
turers of that vicinity 
oo 
Stationers Club of Washington Elects Officers 
Phe Stat ners Club of W ashi gton, D { has elected 
new ofhcers, wl will begin their duties April 1. Following 
is the lu s,s new heal staf? President (,eorg< I Dietz . F 
R. PLA vs Pape e-presid lames P ~ oro capil rine 
Mor irit \ . | aper ( \ S< < i H rN assy = : na 
Livingston. 1 gston. Inc treasurer. Llewell | Dvys< . - 
The a — of thy el cla sents 200 ; ; 
S. F. Dvwse & Brother, Alexandria, Va : ; : : , 7 
ickets wet Retetiestad a« shout 50 were pa 


> 


Stationers Square Club Holds Enthusiastic Meeting ‘' at ©! kets $1.5 : a0 res seats 
The Stat Square Clu f New York. held = ‘ t $2 Donald MacLou f ¢ San ren Pen ¢ 
+} k i ] 


‘ Silas et vs 





>) ipril, 1928 OFFICE APPLIANCES 41 








iii 


be bi 


UR brands Typewriter 

Ribbons and Carbon 

Papers are the most 
prominent today. 


Above 
the Price 


explains why ‘‘our line’”’ 

Typewriter Ribbons and 

Carbon Papers are the 
Best in the World 


The progressive stationer 
today selects the most stand- 
ard goodsof the various lines. 
Prominent among these 
are the goods we make, 
therefore he selects “our line” 
as being the most standard 
on the market, the best and 
most favorably known and 
adopted by the most partic- 
ular users. 


"~_vrr,r, — ~~ 
~_errrreyvr-y wv _e”reyrrryrrrrrrrrrererrrerreyrererrrrrrrrry,rrrr, 


The reason you should se- 
lect “our line” is because it 
can be depended on always 
and is always “it to the 
minute.” 





MITTAG & VOLGER, Inc. 


Principal Office and Factory: PARK RIDGE, N. J., U.SA. 


Branches 


S97, We 
ey MITTAG & VOUGER PAR 


<A (4S 


New York Boston Chicago 
261 Broadway 115 Federal Street 205 W. Monroe Stree 


St. Louis Los Angeles 
Merchants Laclede Bidg. 102 San Fernando 
(406 S. Main St.) 


Cleveland San Francisco Min is 
326 Erie Bidg. 591 Mission Street 1040 Mc 


"w~wuwvweeeeeeeeeeee Ss 
_—wwvwweeweeeeeeeeeeeeeeeeeeeeeeeeeeee ehh hh he i i i i i i ee ee eee eee eee ng 
i ee ~_errrry. © ~~ Tr, 4 
i i i ek ~..T,TTeeeememhmemhmermherhermhlh ehh 4 ~rr,r, eee COO CFO OE 


Agencies all over the world 
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Stock Cuspidors 


Now for spring sales 


Stationers 

who fill their 
stock at 

present prices 
effect a sub- 
stantial saving. 
The sure advance 
in the price of 
copper will 

result in higher 
prices for cuspidors. 
It will pay you 

to anticipate 

your requirements. 





be, 
Che ao 
MAT 3.CO 
DETROIT —~ 


1500 BEARD AVENUE 

















f the Esterbrook Pen Company is in charge of the pro- 


At the conclusion of t 


joyed an entertainment furnished by Dillworth, the Magi- 


= ae 
Kansas Book Dealers Hold Twelfth Annual 
Meeting. 
The twelfth annual convention of the Kansas Book 
ers Association was held in Topeka February 20 and 21 
at the Hotel Kansan. The meeting was called to order by 
President Phil. M. Anderson, who introduced all the mem- 
rs present, also the wholesalers and guests. 

Charles L. Mitchell, past president of the National Asso- 
ciation, gave a report of the Federal Trade Commission 
decision He asked the secretary to write a letter of appre- 
ciation to Mortimer W. Byers for his successful efforts in 
handhng the legal end 

President Anderson followed Mr. Mitchell with a talk 
describing his experience before the Federal Trade 

W. C. Miner, past president of the Illinois Booksellers 
and Stationers Association, who was a guest of honor, gave 
a short talk and extended greetings from Illinois. 

Che president then read an interesting letter from F. G. 
Orr, Wichita, who suffered a loss by fire just a few days 
before Christmas. The convention instructed the secretary 
to write a letter of congratulations to Mr. Orr on his good 
settlement with the insurance company 

Miss Mary Stromberg, acting secretary, gave a report of 
the finances at this time, showing a deficit of about $178.00. 

On account of the deficit in funds, Mr. Mitchell made a 
motion, seconded by Mr. Mcllhenny, that the president turn 
the matter of raising funds over to an executive committee, 
Harry Tibbs, chairman, L. H. Endacott, L. L. Bolt, Richard 
Milk and E A. Pierce 

[his committee conferred and recommended that the 
dues be increased from $5.00 to $10.00 in towns over ten 


- 


thousand, from $5.00 to $7.50 in towns from five to ten 


1 


thousand, and in towns under five thousand population the 
dues to remain the same as before, $5.00 a vear 


Mr. Anderson then announced that he had received from 
turers all over the United States many fine souve- 


nirs These were given out at intervals during the 


The president read a letter from the secretary of the 
State Book Commission in regard to new text books, and 
i his time Mr. Anderson asked Geo. Smith, of Fort 
Scott, to tell of his experience with junior high school books. 
Several of the members told of their experience in handling 
inior high and high school books. Mr. McMillan of 
Wamego said he had each student sign up for the books he 


required, and he ordered just as many as were signed for, 


| 
saving expense, overstock and loss QO. Scott Morgan of 
Baldwin said to avoid overstock and loss they w uld have 


get at the root of the evil, which was not the Kansas 


the association 


Book Company, but the publishers, and 


should ask the commission to protect the merchant 





Mr. Mitchell made a motion that a resolution be drafted 
ppointing a committee to work with the school book com- 
mission, presenting a carefully worded resolution of the 

ssociation’s side of the question regarding the junior high 
ind high school books, at their first meeting. The president 
then appointed the following committee: Mr. MclIlhenny, 

George Smith and Bradford Daugherty 

[his committee conferred and formulated a resolution 
which will be presented to the school book committee before 
the new fall books are adopted or approved 

The fountain pen guarantee was analyzed by representa- 


tives of several fountain pen manufacturers 
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= CARBON PAPERS 
= me. oan RIBBONS 


;—4 “The Line that can't be matched” 















































































































































A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 















Manifold Supplies Company 
188 Third Avenue 
BROOKLYN, cstationt2) N. Y., U. S. A. ">. 
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Samson Tables 


MERIT 


In every respect SAMSON Office Tables 
measure up to the standards of excellence re- 
quired by the meticulous buyer. Purely on in- 
tegral merit, SAMSON has reached the first 
place of prominence and salability. Every 
buyer is pleased with his purchase ; every sale 
adds another name to the long list of satis- 


TAKE FIRST PLACE ON 


fed users 

Strength and beauty are perfectly combined 
in SAMSON Office Tables. The smooth-run- 
ning drawers are dovetailed front and back; 
heavy cleats are used in the under top con- 
struction; the legs are of box construction 
with taper-mitre joints that allow for full 
strength and thickness of stock the entire 
length; and the brushed brass trimmings and 
fine durable finish give that air of distinction 
that is always apparent in SAMSON Office 
Tables 

Investigate the SAMSON Line. Start to- 
day by sending for a catalog and price list 


MUTSCHLER BROTHERS COMPANY 


FIVE HUNDRED FOUR MADISON STREET 


NAPPANEE, IND. 





OFFICE AND OIRECTORS' TABLES 
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called for dealers’ experiences 


Hultqvist, Mr. Crow 


President Anderson then 
with guaranteed fountain pens. Mr 
and Mr. States gave some personal experiences. President 
Anderson asked for a vote on how many members present 
carried one line only, ana found ten members who were 
content with one line He then asked which members car- 
ried two brands, and fourteen hands went up. In answer 
to the third question, how many carried four brands and 
up, fifteen more hands were raised President Anderson 
insisted that the dealers explain to their customers that the 
factory and not the dealer, wuarantees the pens 

Store remodeling was discussed by Mr. Endacott, who 
has had some experience along this line. He said it paid 
to move stock around, as changing the merchandise to 
different places in the store helps to sell it 
\ H. Reed of the Crane Company 


some practical and helpful sugwestions on the subject. 


Topeka also vave 


The Banquet 


banquet was served in the beautiful 


The twelfth annual 
root garden of the Hotel Kansan. which had been specially 
decorated by the Kansas Company for the occasion. Phil 
M. Anderson of Newton acted as toastmaster. During the 
meal a committee composed of Kay Allen, Royal Jones, 
Roy Thompson and William Reed passed around souvenirs 
from the wholesaler friends 

Programs engraved with an original etching were fur 
nished by the Lee Bell Engraving Company of Kansas 
City, Kans. The Lin Weave Text paper for the programs 
was furnished by the Midwestern Paper Company. The 
tables were decorated with the famous wax trees from the 
Denn‘son Company The speakers’ table was decorated 
with flowers by the Topeka Chamber of Commerce. The 
music by the Kansan orchestra was furnished by the Lee 
Mercantile Company 

Following the banquet. M1: 
troduced Paul Van Hess, with his group of twenty “Grotto 
This feature, which was furnished by the Hall 


Anderson, toastmaster, in- 


Chanters.”’ 
Greeting Card Company ot Kansas City, consisted of 
original and popular songs, and was a very clever number. 
Miss Cecile Burton, reader from Kansas City. gave some 
selections from Kent Eubank’s “Horse and Buggy Days,” 
which pleased the guests very much. W. E. Smith of Smith 
& Marshall, Chicago, praised the Kansas organization, also 
the reader of “Horse and Buggy Days.” This occasion was 
Mr. Smith's second trip to Kansas, he said, and the special 
purpose of it was to find out how Charlie Mitchell conducted 
The next number con 


Miss Ceora 


himself when in his home town.” 


sisted of original monologues Lanham, 


‘a 


reader, of Topeka. The last number on the program was 
a nature-talk by Dr. Thomas C. Hinkle of Ottawa, author 
of “Tawny,” “True Boy” and many other animal books 
Dr. Hinkle’s talk brought out the fact that our dumb 
animals all have more than instinct He said they have 


ibundant common sense 


Second Day. 

Walker of 
the State Printing Plant. who announced the new books to 
Kansas s¢ 


Board ot Instruction prescribes the books and 


The second dav's session was opened } Mr 
be used in the Hools next fall He stated that 
the State 
that the state could print adopted books but not approved 
books 

Mr. Pinet of the Kansas State Reading Circle spoke on 
the increased quantity of books used in the last three years 
Che first year they sold $42,000 worth, the second vear 
$50,000. and the third vear $60,000, and they hoped to make 
it $70,000 next vear. He also stated that all the book 
business should go through the dealers’ hands 

The Kansas State Reading Circle approved books for use 


in district schools, and the state law of Kansas savs that 


each board must buy a certain number of books a vear 


Ie 











April, 19 





A 


OFFICE AFPLIANCES 


EVERY HOME 











HE Remington Portable is 
"Raceaaael typewriter. For 
the young and old, and for all 
ages in between, it is always the 
same handy little helper and time 
saver. So simple and easy to oper- 
ate that anyone can quickly learn 
to type at a speed far surpassing 
the pen. 

The Remington Portable is the 


lightest and smallest of all stand- 
ard keyboard portables—weighs 
only 8!4 pounds net and fits in a 
case only four inches high, but it 
is a strong and reliable machine— 
complete in every feature. 

Can be purchased on terms as 
low as $5 monthly. Send for our 
booklet, “For You—For Every- 
body.” 





Remington Typewriter Division 


Remington Rand Business Service, Inc. 
374 Broadway, New York 


Branches and Dealers Everywhere 


Remington 
PORTABLE 
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If it is WEAR you 
are after, why not 


get it? 


BUSHNELL 
PAPEROID 
Envelopes and 
Pockets will give 


you WEAR and 
plenty of it. 


The reason is no 
secret. Long fibered 


hemp rope made into 





tremely tough and 
durable. 


i 


ve 


ALVAH BUSHNELL COMPANY 


Paperoid”’ hemp rope 


Filing and Mailing Containers 


Vanufacturers of 


Philadelphia 


13th & Wood Sts. 
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rt above plan makes it certain that each district school ; 
has a good library of worth-while books : 

[he next meeting place was then up for consideration 
Bert Allen of Wichita put up a plucky fight for the next 
meeting place, but Wichita was defeated by four votes in 
lopeka’s favor 

The 1929 convention will be held February 18 and 19, at 
the Hotel Kansan, in the roof garden 

The president asked for a report of thi nittee, con 
sisting of George Hultqvist, Charles McCrum and Charles 
States, on the Irving-Pitt contract, and Mr. Hultqvist re 
ported that they voted to re-adopt the Irving-Pitt line for 
another vear 

This contract calls for ninety gross of a student's ring 
book, size 8% by 10 inches, and is used in every high school 
in Kansas. 

The $100,000 contract for school tablets and small note 
books, with the K. B. D. A. copyright design, was the next 
thing on the program, and the most important of the whole 
convention 

President Anderson appointed a committee, consisting of 
George Geiger, T. L. Pattison, and O. Scott Morgan, who 
conferred with factory representatives, and after a thorough 
investigation this committee recommended that the contract 
be awarded to the Lee Mercantile Company, who have suc 
cessfully held this contract for the last ten years 

rhe election of officers was then in order and President 
Anderson recommended that an entire new group of officers 
be elected, as the present officers had served for the past 
eight years, and turned the meeting over to the assembly 
Charles Mitchell moved that the rules be suspended and the 
present officers re-elected The move was seconded and 
carried with great approval. 

A. S Allen, of Wichita, asked to be relieved of his duties 
as vice-president. His wishes were respected. Charles M 
States of Dodge City was elected unanimously as vice-presi 
dent 

Next came the award of souvenirs donated by wholesalers 
consisting of books, fine stationery, pencil pointers, work 
organizers, fountain pen sets. The convention voted Mrs 
Charles Mitchell a beautiful box of stationery irnished by 
Eaton, Crane & Pike, in recognition of the fine lunch served 
it the golf tournament. Miss Mary Stromberg, acting sec 
etar was voted a beautiful fountain pen set, furnished | 
Smith and Marshall of Chicag rhe president. Phil Ande: 

1s so presented with a handsome fountain pen set 
shed by the Sheaffer Pen Compan. 
Associate Auxiliary Formed. 
\ rew of the wholesale representatives ge ether a 
i é " Associate Auxiliary to show their appreciatiot 
Y idq larters ft shed ft \ r le \ ? 
i issociati I " " s headed b 
1 sisting Benjat Ee. Kir he Lee 
\ ( pany, Earl F. Opi the A can Crave 
{ i — 5 1) \ e Sheafte | ( Da 
l 2 ( s s¢ t Q Parke 
Sheaffer Pen ¢ Ipal Hende l 
gra ( Fat Cra & Pike | aaa 
Gibs & | North Enera go | | 
{ \\ L¢ i ( ~ Leat \y s ( I i 
\m«e Cr Compa Irving-] M ng 
( ny, S1 & Marshall, A. W. Faber | Sa 
1M cturing Compa National Blank Book Con 
F Bell Engraving | pan A. ( McClurg & 
( Hall I ers, Grosset & Duplap, Rand-McNalls 
( DD s Manufa g ( any, B Pub 
ge ( any Ihe H D. Lee Me i e « npa , 
American Pencil Company, U. S. Playing Card Company : 
Hunt Pen Companv and the Wilson-Tones Compan 4 
Golf Tournament 
On Si iv, February 19, preceding the convention, many 
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Portable 
with 4. BANK 


STANDARD KEYBOARD 


UNDERWOOD TYPEWRITER COMPANY 


t UNDERWOOD BUILDING 
NEW YORK CITY 

















« « « Send for This 
Catalog of Profitable 
Office Specialties 


Every item in the 
new FOX catalog 1s 


a proven profitearner 


The (s¢0 I Fox 


Line consists oft ¢ 


ter made ofhce sy 





ialties Includes 
(Chair Cushions. Desk 
Pads Desk Sets, 
Desk rrave Desk Fex Ventilated Cushion 
Tops, Glass Desk 
Pads and lrays, 
Folding Desk Pads, 


Work 


Linoleum 


Distributors, 
Pads and 
Tops and many other 


new rtems 


Put any of these in 





stock and see what 


sure-fire sellers they Pex Pelt or Sponge Kubber Cushion 
are. FOX Specialties 
are designed to meet 
the needs of your 
customers. They are 
masterpieces ot 


beauty and utility 


Send fer our complete 
catalog. 





Pex Glass Desk Pad 


GEO:E:Fox & Co. 








325 W. Ohio St. Chicago, Ill. 
Eastern Distributor 
A. H. Denny, 356 Broadway, New York 
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LNX¢ 
members came a little early and met at the Shawnee Coun- 


golf tournament 


try Club for a The contest narrowed 


down to two players, John Crow ot the Hall 
Mitchell of Crane 


players accompanied these two met 


Stationery 
Company, and Charles L & Company 


All the 


round, as it was so close, it was decided to 


m their last 
jay one more 
hole, which was won by Mr. Crow by a narrow margin ot 
one stroke. Mr 
and Mr. Mitchell a dozen golf balls 

The guests then adjourned to Charlie Mitchell's 
Mitchell served an appetizing lunch 

incenen 


Philadelphia Stationers’ March Meeting. 


The March meeting of the Philadelphia Stationers’ Ass 


Crowe was awarded a very fine golf clul 
haees 


where Mrs 


ciation was for members only, or for those non-members 


who would join. Forty-three persons gathered for a 6:30 
Bellevue-Stratford hotel to hear Mortimer W 
tvers, National 


and legal counsel of the local association 


dinner in the 


secretary and counsel of the \ssociation 


ially the Phil 


stated, he 


espet 


Mr. Byers spoke of trade associations 


adelphia association The local association, he 
had known throughout his seventeen years as secretary of 


the N itiona! 


signincance 


Association, and found it had lived up to the 
of “Philadelphia, City of Brotherly 


the members had been living and working together in peace 


Love.” for 


ind good fellowship. He commended them for their virility 


for their advanced methods, and their generally ethcient or 


ganization 
tions sound or 


Is the philosophy underlying trade associa 
must be sound, Mr. Byers reasoned, for trade 
held, and i perusal of 

d 


shows their significance and neces- 


unsound? § It 


associations have grown up in every 


the “Nation's Business” 


sitv. The initial motive force behind their creation was price 


and regulation tut this is out—price agreements have 


Che object now is education in 


The general belief is tha 


fallen of their own weight 


solving trade problems t one does 


not lose but gain by sharing his ideas and experience with 
his fellows in the trade 


ition and good fellowship than by “splendid isolation.” 


One gains more through co-oper- 
Busi 
ness is too closely knit today, and one’s interests are too 
much bound up with those of others in the trade for an tn 
dividualistic policy to be tollowed 

The National Association was organized in 1904, although 


T he 


years 


local associations were already in existence at the time 


* trorts 


Boston association, for example, can boast of torty 


existence. The Philadelphia association goes back to 1906. 


During the nineteenth century the theory of unlimited, 


though “fair” competition held sway. But at the end of the 


t 


century trade associations began to spring up e theory 
that each person in the trade has something of merit to 
share 

In 1914 trade associations were made a target by the 


newly formed Federal Trade Commission, created as at 


anti-trust effort demanded bw the reverberations of Roose 


velt’s strenuous trust-busting efforts. During the Harding 


1dministration trade was disturbed bv the attitude of At 


General Daugherty. who reasoned from a legalistic 


torney 
viewpoint and saw in every trade association an effort to 
evade the law. Herbert Hoover, Secretary of Commerce 
however, was and is a business man and constructive engi 
neer, who saw the best in trade associations | throug 
them carried out his program of simplificati 

Philadelphia, however, beat the U. S. Department 


Commerce by ten years in a program of simplification. I 


1914 the 


association's committee on loose leaf, Messrs 


Prizer and Welsh, with the co-operation of the loose leaf 
manufacturers, succeeded in effecting simplification of the 
lines, urging distribution through bona fide retailers, and 


pomting out to dealers the advantage of selling at lis 
Before Mr Byers was called upor it was announced 


next meeting would be open t ill stationers and 


that the 


eee 
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ses to determine how 


lowing U rofitably- 
Check the fo Addressograph pro’ 
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IRTY-FIVE years ago [| x1MPRINTING | 
the Addressograph was Short mena oe Gweichen 
merely an addressing machine —— >ING FORMS 
. HIPPING = *. 
—addressing envelopes from Hae ccsey, Bile of eding. RS ie 





Labels, Shiprens jy or in gang 





sundry lists of names. 





The constantly increasing de- 
mands of business generally 
for more cost-cutting, profit- 


The Addressograph Re- 











roducing methods made checks 

ibe ploniedan devel- Pay roll sheets ‘Eee LO — a = place 
opment of Addressograph = £ you a truly amazing 
equipment. % PRODUCTION, - record set o a gathered from 
Year by year new applica Time corde ay — eee ation. the actual experiences ot 

J Stores thousands n thousan ds 
tions and new equipment STIFYING | of “obs oa ee sae 
have been created. go coon Iadenes: Mest haonoe ens of eal pe 





Beaders, 
a Piates, See Tags, Metal 
Shrubbery TSGh, oS” Metsl Labels. 


The Profit Analysis Sheet, 
at a glance, gives some con- use Addressograph equip- 
ception of Addressograph’s ment for imprinting, list- 
resent broad service to the ing and edlicaing 165 
world’s industrial, commercial and social life. distinct business forms. The work is done by 


Two minutes spent in checking this list will dem- Addressograph methods 10 to 50 times faster 
onstrate to you, and to other executives and de- than by pen or typewriter — errors impossible. 
partment heads in your organization, that This Research Bureau will gladly make a sur- 
Addressograph methods can be used profitably vey of your business to convince you that 
in every department of your business. Addressograph methods will cut your expenses, 
If you have thought of the Addressograph as bring you more business and increase your profits. 
merely an addressing machine, your impression has _A request from you will start the survey or bring you 
been limited to only a , heen of Addressograph’s uses. eames wr went eaten ach er 
Sales and service agencies in the principal cities of the world 


ADDRESSOGRAPH COMPANY, 901 W. Van Buren St., Chicago 
Canada: Toronto, Vancouver, Montreal. European head office and factory: London, England. 
Manufacturers of Graphotype Addressograph Dupligraph Cardograph 






commercial activities, who 














Electric 
PRINTS FROM TYPE alice 
universal 


in appli- 
cation. 

















Copyright 1928 Addressograph Co. 





Hand models 
for small lists of 


hand i 
qnane end comet. and operated machines to full auto 


matics. Prices from $20 to $4400 




























The Model il 
lustrated shows 
the New Inking 
Attachment. 
May be attach- 
ed to model 5 
Underwood 
Duplicator at 
a slight cost. 


Saving Office Dollars 


HE Underwood Revolving Duplicator 


holds down office overhead. 


It reproduces in quantity all kinds of written 
work. It:takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost of print- 


ing or multigraphing. 


It is so simple that anyone can »2perate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 


duplicated. 

Any Underwood office can give complete 
information on the Underwood Revolving 
Duplicator. Write or telephone for these 


dollar saving facts. 


UNDERWOOD TYPEWRITER CO. INc. 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD 
Revolving 


DUPLICATOR 
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. 

their 11es orces it ‘ Ed ( ittie r the 
Wabash Cabinet Compa: would be iker 1 the 
subject of filing supplies. The meeting will be held 
April 16, instead of April 12, as previous ant need 

Communications were read from t | the late 
W B¢ rcy Mills expressing ner il tne syim- 
pathy shown them; from the Federal Trade Commission, 
dism‘ssing all claims against e orga Irving- 
Pitt Manufacturing Company, expressing their pleasure at 
eine able serve the the re 1s ge whe their 
Mr Douglass spoke and ex ss wa it the ight 
be continued service t tive As mmunication 
ca r I the Wils« } C Lon i I Adams of 
th conipa als sp ke a Febri ¢ re 

it Was re rted that a delegat* <8 gest one at 
the Baltimore meeting f District Numbe had repre 
; ted the Philadelp i ass oO 

Benia Wachte t Parke I \ vas 

t > ele ed a xali ( c \ 

oe 


New York Stationers Announce Golf Schedule 


() ' ' ler 


New York ( 


Cease er Ace 


. . i — : 
c I 
‘y 
‘ ~ S ; ~ " 
i 
‘ ‘ 
89 
' thir 
j } 
i Tie 
| 
‘ ( ( ( State 
< t 24 eS ‘ —T 1! 
“ ‘} 
‘ S he opel 
Ma ‘ Queens Valley ( é ) lie 
. . 
(; Clul lune 12. Knick er ( ( lune 2¢ 
Rockwoor Hall Cou tr Ch J 10) Le Holl ¢ tr 
T > 
{ ru 24, Enel ‘ ( try ( Augu 14, Bonn 
| i ( \ Clul Se pte l \ | { lt Clu 
Septen F 25. P ( Chy ( | } 
( ntry Cl 
The meet wv an ‘ the will be eld + 
‘ d { trv Club lctohns 


Eighth District Meets 


> 


at Kansas City March 26-27 


ihe sta ners of Distri Number & me the Baltimore 
el il s ( ty \l \i Z 7 \ pe p 
rowxTa was Carrie t | re 2 i 
Ope ( ve satis S 
ih i Was I s te Ss 
\\ s P. Waddy es Ass 
( ( Ie t re, . 
‘ | _ | s ck \\ ll 
S the |] . & S 4 
ull s RN s 
& Ce I ‘ H { Vest 
l gra & Othce S 1eCOTe 
& ‘ — () ~ ‘ & 
ri Ka w the re 
1) sey 1) vias of < Weeste | = Vv 
Oklain i i ] Lonsta e Palace 
Office Supply, Tulsa, w y e] 
resentatives 
\\ B Wilmans t the ! smit I gy \ any 
Fort Smith; Edward ©’ Bri f the De at Printing & 
Lithographing Company, Little Rock { Pugh « 
the Puel }? + g are T hograph g ( ’ Little 
Rock \W¢ luded at v ‘ lelega . Ark sas 
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A PERFECT POINT FOR EVERY PERSON 28 





- 


1858 


More Spencerian 


Steel Pens Are 
Sold Every Year! 


HEN you think of all the typewriters and fountain pens 
used today, isn’t it interesting to know that our sale of 
steel pens increases every year? 


AND THIS IS WHY 


It’s the same old story in 2 parts: 

1. Making a quality product. 

2. Telling the world about it. 
The Spencerian slogan “A perfect point for every person and for 
every purpose”’ is a truthful one backed up by pens made in ac- 
cordance with the most precise standards of fine quality. 
The trade slogan “Nationally advertised pens move faster” is also 
true. And we shall continue not only to sell the best steel pens 


that can be produced but to cooperate with you to increase your 


turnover on Spencerians. 


Our dealer help material is at your disposal. 








NATIONALLY ADVERTISED PENS MOVE FASTER 








NAME ADDRESS 1683 
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ANOTHER NEW LAMP! 


A better lamp for the better trade 
continuing the designing and produc- 
tion of the high grade desk and table 
lamps 


It is 27 inches high, and has a 173 inch 


diameter shade. Equipped with three 
candles and bulbs, in Antique Bronze 
finish, Old Italian Brass finish, and 


Antique Brass finish 
Send for prices and information. 


Silverglo Lamps, Inc. 
300 East Federal St. Baltimore, Md. 
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Willamette Valley Stationers Meet at Corvallis 

A successful meeting of the Willamette Valley stationers 
was held at Corvallis, Oregon, February 13, at the Benton 
hotel. Many important subjects were discussed. 

A motion was carried that a letter be written to the state 
representatives at once to do all in their power to see that 
the Capper Bill on price maintenance for the manufacturers 
is passed 

The stationers from the valley were invited to a luncheon 
and talk held at the Multnomah hotel by H. H. Wittstein, 
vice-president and manager of sales of the Globe-Wernicke 
Company, and John Hibbard, western representative for the 
same firm. The stationers also were invited by Hal Patton 
to attend a picnic at Salem given by the Salem stationers. 

[hose present at the meeting were Ed Chapman, of the 
Helwig-Chapman Company, Portland, president of the Pa- 
cific Northwest Stationers Association; John Coe, of Coe 
Stationery Company, Eugene, vice-president; H. S. Berry, 
of The Irwin-Hodson Company, Portland, secretary and 
treasurer; John Lorhr, Office Equipment Company, and L 
LD. Corl of the Corl Book Store, of Corvallis; Hal Patton, of 
Patton Bros.; Cooke Patton, of Patton Bros.; A. A. Guf- 
feroy, Commercial Book Store, and W. I. Needham, Atlas 
Book Store, of Salem; James Ball, Kilham Stationery & 
Barney May, Bushong & Company; C. 
Bowles, Kubli- 


Printing Company 
W. Heppner, J. K. Gill Company; G. H 
Howell Company, Ned Hockinson, The 
Company; H. M. Harris, Glass & Prudhomme, and L. D 
McManus, Pacific Stationery & Printing Company, Port 


Irwin-Hodson 


land 
<———_ 


Stamp Men Hold Joint Meeting in Boston 


A lively and interesting meeting of stamp men was held 
in Boston on March 7, 8, 9 and 10. The districts included 
numbers 2, 5, 6 and 9. The meeting was well attended 

The meeting was presided over by Governor Edwards of 
District No. 
Che territory covered by the several districts which met on 


1 and about seventy-five persons were present 


this occasion consists of the Eastern seaboard as far south 
as South Carolina. The association’s board of governors 
were present at the meeting. There was a theater party 
on Friday evening at Keith's theater. Among the prominent 
stamp men present and men from allied trades were Presi- 
dent Evers of the International Association from Provi- 
dence; Secretary Manzer and James Corbett from Pitts- 
burgh; S. M. Babson, vice-president of the Bates Manufac- 
turing Company; L. C. Kelting, treasurer of the R. A 
Stewart Company; Frank Schmidt of the Consolidated 
Stamp Manufacturing Company; William A. Force, presi- 
dent of William A. Force & Company, Inc.; Samuel Curry 
of Philadelphia; R. Cooper of Baltimore; R. B. Hayes of 
the Stamp Trade News and Arthur Fales of Omaha. B. A 
Stewart and Mr. Jenkins of Pittsburgh, after attending 
the regional meeting in California, came east by way of the 
Panama Canal and arrived in Boston just in time for the 
meeting 
Among the most valuable features of the event were 
blackboard demonstrations of how to use I. S. M. A 
information in figuring costs. 
_—-— or 
Ribbon and Carbon Organization at Los Angeles 


[he Carbon and Ribbon Dealers’ Association of Los 
Angeles has been organized formally. Of recent months 
the dealers met at informal lunch twice a month. The 
association will hold its meetings the first Thursday of 
each month. Officers chosen for the first year are: W. E. 
Sibertson (American Ribbon & Carbon Company), presi- 
dent; Arthur G. Wilson (Wilson Company), vice-president; 
John H. Ruff (Columbia Carbon Paper Company), sec- 


retary-tseasurer 
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The Da Vinci--one of the many new ““CLEMCO”’ Suites shown in our Display Rooms 


Beautiful, New “CLEMCO” Display Rooms 


OR the benefit of ““CLEMCO” Representatives, we 
have just completed additional rooms in which to dis- 
play the many new ‘““CLEMCO" Fine Office Suites. 


Here, under the most advantageous conditions, we can 
show your customers the broadest range of Fine Office 
Suites ever designed. 


Being located in Chicago, ‘“The Great Central Market, ' 
we present a distinct sales advantage to “CLEMCO 

Representatives in that they can avail themselves of our 
Factory Sales Service wherein we do their selling for them. 
Let Us Give You Additional Information As to How We Can 


Help You Build Business Through Our Progressive Adver- 
tising and Selling Policy. 


THE CLEMETSEN CO. 


Makers of a Complete and an Exceptional Line of Desks and 
Fine Office Suites for Business, Bank and Professional Use 


3403 West Division Street Chicago, Illinois 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS : 


Woodson P. Waddy, President, Richmond, Va.; Richard B. Carter, First Vice-President, Boston, Mass; Arthur C. Moench, 
Second Vice-President, San Francisco, Calif.; Charles M. Marshall, Third Vice-President, Atlanta, Ga.; Roy J. Simpson, Fourth 
Vice-President, Chicago, /ll.; Harry G. Horder, Treasurer, Chicago, Jil. 


REGIONAL GOVERNORS 


District Ne. 1. J. F. Mol- District No. 6. Carl M. 
loy, Meriden, Connecticut. Schutz, Browne - Morse 


District No. 2. Richard B. ao Seeroe, 
Lockwood, Millington F 
Lockwood, Buffalo, N. Y¥ 


District No. 3. Francis B. 
Irwin, James Hogan Co., 
Ltd., Philadelphia, Penn- 


District No. 6 Sidney E. 
Collins, Automatic Pencil 
Sharpener Company, Chi- 
cago, Illinois. 


evivenia. District No. 7. Sterley F. 

District Ne. 4. A. W. Me- Jerue, McClain & Hed- 
clure, The McClure Office man Co., 8t Paul, Minn- 
Equipment Co., Macon, Ga. esota. 





REGIONAL GOVERNORS 


District No. & 8S. B. Hud- District No. 11. James 8. 
son, The Star Printery, Ball. Kilham Stationery 
Muskogee, Oklahoma. & Printing Co., Portland. 

Oregon. 


District No. 9 E. Clifton 
Wilson, Wilson Stationery 
& Printing Co., Houston, 
Texas. 


District No. 12. Howell D 
Melvin, Melvin, Roberts & 
Horwarth, San Jose, Cali- 
fornia. 


District No. 10. ce 
Hoffhine, Hoffhine Print- 
ing & Stationery Co., 
Casper, Wyoming. 


District No. 13. William F 
Dawson, Chas. F. Dawson, 
Ltd., Montreal, Canada. 


SECRETARY'S OFFICE—4! Park Row. New York, GENERAL OFFICE and INFORMATION BUREAU—493-405 Conway Building. Chicago 
Twenty-Third Annual Convention Will be Held October 8 to |1, Inclusive, at West Baden Springs Hotel, West Baden, Indiana. 


Some Figures on the Recent Federal Trade. 
Commission Hearing 


As announced in Office Appliances last month, the action 
before the Federal Trade Commission in the matter of 
National Association of Stationers, Office Outfitters and 
Manufacturers, et al., was dismissed by order of the 
commission on February 9 last. 

The figures regarding the cost of the action which ter- 
minated in the dismissal of the charges are of interest to 
this trade, whether members of the association or not, show- 
ing as they do the heavy expense forced upon the associa- 
tion to defend its integrity and its very existence. Could 
this money have been saved it would have been used in 
work of a constructive character of immense benefit to the 
industry. Furthermore, the figures given show only the 
expenses of the National Association of Stationers, Office 
Outfitters and Manufacturers in this action. The expenses 
of all the other associations involved must also have 
amounted to a considerable sum. 

The following information is taken from a statement by 
Mortimer W. Byers, secretary and legal counsel of the 
National Association, published in the March issue of the 
National Association News 

The original complaint was issued on April 8, 1924, by 
the Federal Trade Commission against the National Asso- 
ciation, twenty local associations, the Wholesale Stationers’ 
Association of the U. S. A. and the Stationers and Pub- 
lishers’ Board of Trade. The document contained a for- 
midable series of allegations charging conspiracy to main- 
tain prices 

On May 6 the National Association of Stationers, Office 
Outfitters and Manufacturers filed its carefully prepared 
answer, consisting of denials and as exhibits five letters 
constituting correspondence with the commission in 1915, 
1917 and 1918. On November 25, 1924, the commission 
issued an amended complaint containing a restatement in 
somewhat different form of the charges Originally set forth. 
This required the filing of a new answer, which was done 
on December 20, 1924. The answer, in addition to the facts 
set forth in the previous answer, included a report made by 
the Department of Justice to the Federal Trade Commission 
setting forth the reasons why no prosecution by the former 
of the National Association would be justified. That docu- 
ment had become public property after the original com- 
plaint was filed 

In the effort to prove its case, the commission took tes- 
timony beginning in May, 1925, in Chicago. At intervals 


thereafter the trial examiner of the commission, accom- 
panied by two attorneys representing that body, visited a 
number of cities and examined witnesses at great length. 
At these hearings the association, of course, had to be rep- 
resented by its own attorney. The cities in which evidence 
was taken are as follows: New York, Boston, Philadelphia, 
Baltimore, Richmond, Atlanta, New Orleans, Little Rock, 
Ark.; St. Louis, Kansas City, Mo.; Omaha, St. Paul, Minne- 
apolis, Denver, Salt Lake City, Spokane, Seattle, Portland, 
San Francisco, Los Angeles, Chicago, Louisville, Buffalo, 
Pittsburgh, Washington, D. C. 

The commission rested its case in Chicago on November 
30, 1926, the testimony taken therewith having covered 6,187 
typewritten pages of minutes, including the testimony of 
about 180 witnesses and 2,056 special exhibits. The National 
Association called in defense about twenty witnesses, 
offered less than thirty exhibits and about nine hundred 
pages of testimony were taken in its case. The testimony 
was closed in February, 1927 

On April 30, 1927, the examiner filed his findings com 
prising in all eighty-seven pages covering not only the 
National Association charges but all of the other associa- 
tions involved. These findings contain citations from the 
testimony and exhibits. To this document it was necessary 
to file exceptions in order to present the points upon which 
the argument was to be made. This was done for the 
National Association, fifty-two exceptions being taken in 
May, 1927. 

Because of the size of the record and its complexity, 
counsel for the commission were unable to complete their 
brief within the time fixed by the examiner and obtained 
an extension until August 20, 1927, for that purpose. The 
brief was received on August 29 and contained 244 pages of 
argument and citations to the record and exhibits. As this 
marked the final step of the case prior to argument, the 
National Association took great care in the preparation of 
its brief. The entire record was reread and notes made of 
Significant testimony. Exhibits were re-examined and the 
various decisions of the commission and of the courts were 
consulted. These activities were compressed into five weeks 
of constant labor, the association’s brief consisting of 120 
pages which were printed and twenty copies mailed to the 
commission about December 1, 1927. 

The case was set for argument before the commission 
on January 17 last. The arguments extended over the 
hours between 10:00 a. m. and 4:00 p. m. with an hour out 
for lunch. Burt W. Henry was counsel for the New 
Orleans Association; H. Arthur Dunn represented the Sta 








ee ee! 


srw 2 














= VU) 


, h 


ry 
1d. 


eS 


es" 


4 





1928 OFFICE APPLIANCES 5 





a 























— 


SWIFT FLYING 


It is not mere speed, but flying speed, that has made 









the Mimeograph a great duplicating device. Its abil- 






ity to produce, with faithful accuracy, thousands of 











clean-cut duplicates in every hour of the working day, 
has given it prominent place among the outstanding 


economizers of the age. By the simple writing, with 






typewriter or stylus, on a stencil sheet, letters, bulletins, 





forms, maps, charts or diagrams are ready for duplicat- 












ing. No expert help needed. No time lost in prepara- 





tion. A thousand letters ready for mailing within a 






few minutes. And privately printed. The excellent work, 









which the Mimeograph does smoothly, at flying speed, is an 


important matter we would stress to you. Send today for 






interesting booklet to the A. B. Dick Company, Chicago. 








MIMEOGRAPH 





















































Six Erasing Points 
THIN—Righi to the Center 





No. 1065 “PLANET” Typewriter Eraser 


HE unusual thinness of this eraser and the fact that it is thin right to the 

center is made possible by discovery of an entirely new red eraser com- 
pound which gives it a firm thin body that permits erasure of single letters 
without impairing either of the letters on the sides of the one being erased. 
Its firmness prevents wavering when in use. 


They are packed | dozen in a box, | 2 gross in a carton 


EBERHARD FABER 


The Oldest Pencil Factory in America 


NEW <> YORK 
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Are you weeks behind your business? 


.. +++ don't wait until the end of 
the month for facts you need today 


DAILY— instead of monthly—picture of your 
business! Wouldn’t you like to secure it— 
without adding a name to your payroll? 

Now you can have a complete statement of your 
business every day. A statement that tells you 
whom you owe and who owes you .. . that shows 
at a glance each vital fact you wait eagerly to see 


on the first of the month. 


No additional help is needed 
Sales, inventories, stocks, net worth—all com- 
pared with figures of a week, a month, a year ago. 
Facts by which you can guide your business more 
surely. A closer, tighter grip on every department 














Product of 


Grom! Ope Fevoment Sporto 


342 Madison Avenue, New York 


ALSO MAKERS OF SUNDSTRAND ADDING-FIGURING MACHINES 


cliott - Fisher 


FLAT SURFACE ACCOUNTING-WRITING MACHINES 


—every operation. With Elliott-Fisher accounting- 
writing equipment, your present accounting de- 
partment can furnish this vital information each 
morning with the mail. 

No additional help is needed. Elliott-Fisher so 
simplifies and combines several operations into 
one that often even a smaller personnel can do 
faster and better accounting work. 

How Elliott-Fisher can fit into your own business 
can be simply told. Ask your secretary to mail the 
coupon. The complete story of how you can prof- 
itably use Elliott-Fisher 
will be on your desk 





by return mail. 








General Office Equipment Corporation 
342 Madison Avenue, New York City 


Gentlemen: Kindly tell me how Elliott-Fisher 
can give me closer control of my business. 


Name 


Address 
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ONE Model Now 
Meets 90% of Your 
Customers’ Needs 
















Sturdy, dependable, 
long lived; in its new 
lustre-black finish and 
Mandarin red handle. 


AMERICAN 


V/SIBLE 


NUMBERING 








American isthe 
ONLY visible ma- 
chine. 

Prints— 


Consecutive 








654321 


Impression of Figures odels for every 
inducer: 






BY THE MAKERS OF 
AMCODATER s:fsss., #729 


At leading stationers, rubber stamp 
dealers, or mailed on receipt of price. 


American Numbering Machine Co., Brooklyn, N.Y. 











Proof of Current Advertising 
Running in Saturday Evening Post and Nation's Business 


—No more dead stock on 
dealers’ shelves 


—Extra discount terms 
easily earned 


—A machine thatattracts 


ENTIRELY NEW APPEARANCE 


Rich lustre-black frame and 
Chinese Red handle are a great 
eye catcher. 


Write Today for 
SPECIAL COMBINATION 
Discount Offer 


American Numbering Machine Co. 
224 Shepherd Avenue, Brooklyn, N. Y. 
123 W. Madison St., Chicago, II. 


CANADIAN AGENTS: 
S. S. STAFFORD CO. Ltd., 146 King St. West, Toronto, Canada 
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tioners’ Association of California; Morris Popper repre- 
sented the Wholesale Stationers’ Association, and John W. 
Ogren of Chicago accorded the counsel for the National 
Association much of the time allotted to them in order that 
the contentions of the principal respondent might be dis- 
cussed as completely as possible. Walter B. Wooden, the 
attorney for the commission in this proceeding, opened and 
closed the argument. A large mass of the material gathered 
in the various cities in the course of the taking of testimony 
was of course eliminated by the commission at the final 
hearing. 

The expense to the National Association in dollars and 
cents, involving copies of reporters’ records, printing bills, 
traveling expenses and lawyers’ fees has been heavy. The 
schedule of expense is as follows. This includes cost to the 
National Association alone 


Traveling expense ....... $ 2,559.85 


Copies of reporters’ records......... _— . 1,972.75 
Printing of photostats and briefs P Ags BE. 619.47 
Attorneys’ fees ........ ies , 5,600.00 

Total , pis ca kD jens $10,752.07 


Mr. Byers points out that this is not a net loss, because 

(a) The National Index has been vindicated 

(b) The National Association has received a baptism of 
fire and has emerged better and stronger for the ordeal. 

(c) Courage to maintain a costly conflict has found its 
reward in renewed confidence in the cause for which the 


association stands. 


ss - 
Hanson Appointed Lieutenant Governor for 
Louisiana. 


J. D. Hanson, manager of the office furniture department 
of the Perry & Buckley Company, Ltd., of New Orleans, 
has been appointed lieutenant governor for the state of 
Louisiana by A. W. McClure, governor of the fourth dis- 
trict of the National Assoc‘ation of Stationers, Office 
Outfitters and Manufacturers 

a 
Regional Meetings to Come 

rhe following regional meetings of the National Associa- 
tion of Stationers, Office Outfitters and Manufacturers are 
scheduled for the near future 

District No. 4—North Carolina, Tennessee, Georgia, 
Alabama, Mississippi, Florida, Louisiana and Kentucky; 
meeting April 12-13 at Windsor Hotel, Jacksonville, Fla. 
A. W. McClure, Macon, Ga., regional governor 

District No. 5—West Virginia, except Wheeling; Ohio, 
Indiana, Michigan, southern peninsula; meeting April 26-27 
at Deshler Hotel, Columbus, Ohio. Regional governor, Carl 
M. Schutz, Muskegon, Mich. 

District No. 6—Illinois, except East St. Louis; Wisconsin 
and northern peninsula of Michigan; meeting, June 4 at 
Milwaukee, Wis. Sidney E. Collins, Chicago, Ill... regional 
governor. 

District No. 7—Minnesota, Iowa, North Dakota, South 
Dakota and Nebraska; meeting, June 5-6, Fort Des Moines 
Hote! Des Moines, Iowa. Sterley F. Jerue, St. Paul, Minn., 
regional governor. 

District No. 10—Wyoming, Colo., New Mexico and the 
city of El Paso, Texas; meeting, June 19 at Denver, Colo 
C. E. Hoffhine, Casper, Wyo., regional governor 

District No. 11—Montana, Utah, Idaho, Washington, 
Oregon and British Columbia; meeting at Portland, Ore., 
Iune 11-12. James S. Ball, Portland, Ore regional 
governor 

District No. 12—California, Nevada and Arizona; meeting, 
lune 14-15 at San Francisco, Calif. Howell D. Melvin, 


San Jose, Calif., regional governor. 
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In Washington, D. C. 


Leading Stationers Fe 


THE STOCKETT- FISKE CO. 


yn cern. F © AF 8 B 
Producing Stationers 
Washington, D.C. 


February 25, 1928 


WeEIS MANUFACTURING Co. 
MONROE, MICHIGAN 


Gentlemen: 

I am very happy to express my high re- 
gard for the Weis Manufacturing Company and its 
merchandise. Probably the best evidence of this is 
the fact that while handling the Weis line for a 
period of twenty five years or so we have successfully 
resisted all temptations to replace Weis merchandise 
with competive lines. 


Briefly described, Weis merchandise is 
Quality Merchandise, Popularly Priced. If affords us 
a nice margin of profit (quite an attractive thing in 
these days of 1.1% Net Profit), and our turnover on 
this line is somewhat above our average turnover. 


Add to this a most gracious treatment in 
all our transactions with the Weis company and we 
have a true picture of a business relationship which 
has been a pleasure and a distinct asset to us in the 
steady growth of our establishment. 


Very truly yours, 
THE STOCKETT-FISKE COMPANY 
W. E. STOCKETT, Jr. 


Weis Products 


CHAS. G. STOTT & CO., INC. 


Paper Dealers and Stationers 
4310 New York Avenue 


Washington, D. C. 


January 5, 1928 


WEIS MANUFACTURING COMPANY 
MONROE, MICHIGAN 
Gentlemen: 

We have carried the Weis line for approxi- 
mately twenty years and it is the only line of wood 
card trays and cabinets that we have ever stocked. 
We feel that the Weis Manufacturing Company is 
the outstanding manufacturer in the field, and 
have always had a very high opinion of your organ- 
ization and policies. We are always glad to be able 
to say a good word for the Weis Manufacturing 
Company. 

Very truly yours, 


Cuas. G. Stotr & Co., Inc. 


CA LS | C)\ 
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' Single, Double and Multiple 


a 


# 


Card Index Cabinets 
Good Year-Round Sellers 1. 


Aside from being good year-round sellers, Weis Single, Double and Multiple 
Card Index Cabinets give universal satisfaction. Users appreciate their appear- 
ance, quiet operation and rugged construction. Nothing is more attractive for 
office card index work than nicely finished, wood card cabinets. | 


Made in sizes to meet necessary requirements and 
in finishes to harmonize with office surroundings. 





All drawers are equipped with self-locking steel 
follow blocks to keep contents in vertical position. 
Drawers must be tilted to remove, thus preventing 
accidental pull outs and spills. Rubber feet pre- 


is NN any eet 


vent the marring of polished surfaces. 


oo manner <P ca ge 


AtTractTIvE Two Covtor CrrcuLars FoR YOuR 
PACKAGE AND Mau. DutsrrisuTion 


The Weis Manufacturing Co. 
162 Union Street 
Monroe - Michigan 


New York—A H. Denny, In Chicago— Associated Stationers Supply Co 
356 Broadway Franklin Screet 
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When Better Wood 
Desk Trays Are Made 
Sf Will Make Them 


Apologies to Buick 


Weis Desk Letter Trays have been improved from time 
to time, untiit today they are preferred by many hun- 
dreds of dealers and many thousands of users. 
The wood used in Weis Letter Trays is selected for its 
quality; ani the workmanship is of the best. 
Corners are dove tailed, glued ani carefully rounded. 
Lower inside of the two ends and sides are grooved, 
into which is set the non-warpable three ply veneer 
bottom, a method of construction which guarantees long 
life to the tray. 
Full sized green felt covers the under side of all trays, 
preventing the scratching or marring of polished desk 
surfaces. 
The inclusion or absence of these numerous important 
features are often apparent to the buyer and are good 
selling points for the salesmen to remember. 
Weis Desk Trays are made in letter and cap sizes and 
furnished in Light Quartered Oak, Mahogany and Walnut 
finishes. 

Don't overlook the Steel Posts for building 

trays two high and the new Weis Redi-Rack 

for three or four tray combinations. Our 

No. 18 circular, for free distribution, tells 

the story in words and pictures. 


} 


The Weis Manufacturing Company 
162 Union Street 
Monroe - Michigan 


New York—A.H Deany,Inc Chicago—Associated Stationers Supply Co. 
386 Broadway Franklioa Screet 
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sterteook (Pen Poiatrae 


Better merchandising of better merchandise means greater satisfaction 
satires 


for everybody 
Esterbrook 


helps you sell 
‘0 BANKS 


Too many banks buy from peddlers. 


It’s unsound from their own standpoint. 
And it robs you of much profitable business! 


Esterbrook is telling banks that it’s to their 
own advantage to buy Esterbrook Radio Pens, 
and buy them from the established local 
stationers. We're using their biggest publication, ~Pohcy al 
the mails and personal interviews. In every 
possible way Esterbrook is fighting to get back 
this business for you! 

Are you using this effort for your advantage? 
Are you giving the service necessary to re- 
capture your bank’s business? Are you selling 
your services to your banks? Esterbrook hopes 
you are. 

Look at Esterbrook advertising, please, as a 
golden opportunity for yourself. 


April, 1928 
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Published by the Esterbrook Pen Co., Camden, N. J. 








This publication reaches 
EVERY purchasing officer 
of EVERY worth while 
bank in America. That 


Reserve Board Fortunes of War 


Veewen (bes bee: @atching 6 ite rem cum rete comtreseres 
—® Artes D Wetton 


When the Market Masquerades 


ed) Oe Semen voter 


means that the ne pee 

want to sell are reading 

Esterbrook advertising — 

learning the advantages 

of Esterbrook Radio pens 

AL La —being advised to buy 
. pens from you. 





Ou ene - 














Your local stationer carries 
stocks of Esterbrook pens so 
that you can be supplied quickly 
and in just the quantity you 
desire. Call on him for Ester- 
brook Radio pens. Esterbrook 
Pen Co., Camden, N. J 











This strong paragraph in 
our bank advertising helps 
YOU fo sell to banks. 
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Two-way sales from window cards 


made with DRAWLET PENS/ 


Everything 


tor the 


Of fice 


This card lettered with 

Drawlee Pens. Ask us 

how ou can use ‘Dha ets 
ta c € u 


UPPOSE you want to advertise a 

filing cabinet. What better than 
a neat showcard in your window? 
Easily, quickly, you yourself can 
letter an effective, cleancut job with 
a Drawlet Pen. 


Then, on the bottom, write with a 
smaller Drawlet: “This card lettered 
with Drawlet Pens. Neat—quick 
easy to use. We will show you how.” 


That one card means sales of two 


profitable items— your files and your 
Drawlets ! 


Get the Drawlet Display Case! 

With a dozen of each Drawlet 
style—17 dozen in all-—we give you 
free a handsome walnut-finish dis 
play case. 

Quicker sales, cleaner, more con- 
venient stocks of Drawlet Pens, are 
the chief reasons why stationers are 
securing this case. 

Write us now for full details! 
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ROTAPRINT 


pr tt ™ etterheadsa, factory 


forme photostats mn quant 

es, and all forme of adver 

tising and other matter re 
quiring luplication without 
the cost f engravings 

troty pes stereotypes compo 
sition ae uP or make 

ready produces genuine 


- HE at prices which 
you never thought pos«sible 


Suite 1106 


olaprint 
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An Entirely New 
OFFICE PRINTING MACHINE 
doing REAL OFFSET f 
LITHOGRAPHY e 


AQ 


The Newest, the Fastest and the 
Most Economical Means of 
Reproducing and Duplicating 


BOY 


OTAPRINT work is distinctive, “‘different’’ and far removed from 
the amateurish ‘“‘home-made looking’’ material which comes from 
duplicating machine ribbons or stencils. 


And with Rotaprint no type nor cuts’ ence with experienced office specialty men 
are required. Just a thin, flexible metal- or organizations is invited, with a view of 
sheet—as easy to handle and to file away _ establishing additional Rotaprint exclusive 
afterwards as a sheet of paper. sales agencies in new territories. 


Rotaprint- clean, speedy, accurate and If you think that your territory, organi 
exquisite in the work it produces, gives zation or experience is the sort which will 
— real lithography as different from fit the Rotaprint sales expansion pro 
duplicator . letterpress printing as 1928 gramme, write us NOW for full details on 
advertising is from that of 1900. the Rotaprint proposition. You will be 
Rotaprint——a quality product, is sold only surprised at the exceptional scope and 
by exclusive representatives. Correspond profits which it embraces. 








= 


One Park Avenue New York, N. Y. 


AGENCIES 
Cleveland Canada Chieag 


cece Coast Pacific Coast ) 
0. C. Hane 0. C. Haney Corp., Rm. 604, Ohio Rotaprint C ration, Rotaprint Company, Chicago Kotaprint Agence 
404 West Ninth Se St. 149 New Montgomery 5&t., Suite 503, Prospect-Fourth Bidg. 52 Spadina Avenue, #10 First National Bank nidg., 
Lee Angeles, Calif. San mo Calif. Cleveland, Ohice Torente (2) Canada Chicago, Illinois 
wees on. Hartford Richmond 
Mt "iitenix Co. Inc.. et o_o Corporation, (Connecticut Rotaprint Corporation. Retaprint Salew Company of Virginia. 
he A 186 Pearl Street. East Main Street 


vie uirteeuth at. 7 2. =~ = 
Washington, DP. 


Toledo Ctacinnati 

Oble Retaprint Cerperation, Ohio Rotaprint 

1407 Canten Street, 106 E. Fourth Se. 
Ohle Cincinnati, Ohio, 


Hartford, Conn. Richmond. va. 


Atlante &t. Louis 
Piedmont Rotaprint. Inc. Rotaprint Co. of S Louis. 
408 Rhodes Building, 804 Pine Street. 


Atlanta, Georgia St. Louis, Mo. 


Texas 
Clark and Coarte. 
Sra Fleer, Galveston, Texas 
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The president said that at the next 
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Stationers’ Association of New York Holds Lively 


e New York Station 


rs’ Association was held Monday, March 19, at the Drug 


; und Chemical Club, &5 n street, New York City 


President Hill ar unced that three members of the 
Stationers Associatior id died during the past month, 
umely, Jacob Meyers Mevers Stationery and Print 
gw (ompa Thomas { Steele \ | angstadter and 

hn J. Vaughan of Keid-Gould 


t} 


meeting nere would 


e an election of five directors to serve a period of three 
vears to replace the following Edward Gash, William 
: C. Siegert, J. Thomas Hill, Louis C. Giels and Samuel 
i ibien He appointed as nominating committee: Myron 


5 : : 98 : 
Stein, chairman; J. Hirsch, Mr. Walker, } Arnold and 


Che annual amateur night will be in charge of Chairman 


Eddie (as and the met ers ot his entertainment com- 
ttec This will e the ] eeting ot the season and will 


The subject for discussion was the 
ow to Display and Sell Blank Boo 
Ir.. of the National Blank Book Com 


n announced, namely 
ks.” Charles Krickle, 


pany, was introduced 


nd adv cated that dealers visit other stores al d see how 
ther dealers sell and display blank books He urged that 


+} } ler tall } } 1 rot - ‘@ "+ , ’ " - 
e dealers talk wit the lanutacturers representatives for 


new ideas He emphasized the fact that dealers should 
keep samples of lank books out where people can see 
them and arrange them in a silent salesman rack, with the 
Stock T I ng on the sn es so as to ket cle 

Samuel Libien of tl Libien Press than took up the 
ealer angle and spoke ut the misunderstanding which 
sometimes arises when certain customers ask a particu 
lar kind of blank book In one case, an accountant means 
one class of blank book while the average business man 
neans an entirely different kind ut they both use the 
same nomenclature He urged that it was up to the dealer 
t nd t what the | k was t e used i yrescribe 
as a doctor. for the need 

\ lively informal discussion tollowed 

Henry Frank cautioned the manufacturers that certain 
dealers are not equl| ped to handle everything in the way 
of blank books The manufacturer should not be dis 
appointed when that dealer misses a sale on a blank book 


which he has little call for and does mn 


thought that the manufacturer could 


selecting a diversifed list of dealer 
group would handle the entire line 


ler the manutacturer should not 


t carry i stock He 


he problem |! 


ry 
s sO tl at the whole 
if the stationer loses 


ler going direct 


an or« consi 
to the consumer, because that same order would probably 
e taken by a stationer who did handle a part of the other 
: line He stated that every dealer should know how to 
: ecommend set ks to the consumer! ut that he 
lidn’t think the dealer should be expected to install a whole 
system, as that 1s the work of an accountant (onsumers 
tten don't know what they want in blank books and that 
t is the duty of the dealer to teach then 
Mr. Krickle then brought up the point that he didn’t feel 
lepartment stores were competing in the selling of blank 
f ks with commercial stationers, because department 
t stores cater more particularly to women and do not get 
the calls from the business ver that the mercial sta 
tioner stores receive 








Harry Erny ot the ( vard Hunt Pet ( mpany spoke 


against what he term« sharp-shooters” or dealers who cut 
prices on what are commonly called leaders or well adver 
tised products in the hope that they can get a large number 
of people into the store to buy other products as well 


Waldon Rots 


World’s Quality St 


Sw ‘ + 
né 


elo mul > @ 5s nome 


UUM 


Dealers know from experience 
that they are safe in recom- 
mending “World’s Quality 
Standard” Erasers to their 
trade. When they seek to give 
certain satisfaction—-when they 
want their patrons to come back 
for more of the same kind— 
they sell Roberts Erasers. 
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ES ee eS 
tnd nit MUU Tm ir 


Drawer 
Letter 
Files 


—o —_ 


\ Points 








Superiority 


Maximum filing 
] capacity a cab- 
inet 28” deep 
with 133 inches 
of net filing space 


4 drawer with 
guide rod and 
: that 


compressor 





takes standard 
guides and fold 
ers 


Extreme rigidity 
super strength 
due to reinforce 


ing framework 
and our new 
“torque plate” 
construction 


Frictionlesa, bal 
bearing suspen 
sion; easy run 


ning drawers, no 
rebound - they 
stay closed with 
out a mechanical 
catch 


Fiush finished 
SF ena cases suit 
able for individ 


ual or battery 
use, with the 
usual high grade 
Steelcase stand 
ard finishes 


Get The / 


Facts Now 


This new Steelcase 
Five Drawer Letter 
File is a proven 
winner. It bulld« 
sales! Let us tell 
you how and why. 
The facts are here— 
they ought to be in 
your possession. Ask 
for them today. 


Metal Office 
Furniture Co. 
Grand Rapids 
eel s 30 dee Diner Dumsina Michigan 


12} im. wide x 10 3/16 in. high x 25h in. deep 














—~ found where business succeeds 
ODDEST UOU OOOO OST 
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Third District Stationers’ Meeting 
(Continued from Page 40]J.) 
cooperation, all combined resulting in success and hap- 
piness. 

He spoke also of the merchandising exposition to be 
held at West Baden as the first one to have sufficient space 
to permit an adequate showing of manufacturers’ products, 
and urged all to take active part to insure its success. 

Following Mr. Waddy's remarks, a brief, silent tribute 
was given to the memory of M. Baumgarten, S. Thalheimer 
and W. Percy Mills—members of the district who passed 
away since the previous meeting. 

T. A. Steinmueller Turns on the “Light” 

rl. A. Steinmueller of Lucas Brothers, Baltimore, pro 
ceeded with an able address ‘Turn on the Light.” He 
opened with the statement of John Wanamaker that “no 
man need go over his road in the dark, if he can take 
with him the light of other men’s experience.” He said 
that he had made free use of all available sources, with a 
view to finding an answer to the question, “What's the mat- 
ter with the stationer?” In justification of this procedure, 
he quoted Carlyle: “That man is the most original who 
adopts from the most sources.” 

Let us first understand ourselves as the government 
sees retailers in all lines,”’ continued Mr. Steinmueller, quot 
ing from “Constructive Merchandising,” by Robert E 
Ramsay 

‘In the government's investigation into marketing and 
distribution, a rule like the following was promulgated: The 
retailer's true function is that of serving as a purchasing 
igent for his community When the retailer enters 
business he assumes the responsibility of performing a 
public function, that of providing commodities and services 
to his community, economically and conveniently, and main 


taining such environment as is necessary and desirable to 


the consumers who support him. If he fails in his respon 
sibility and performs only as a distributing agent for the 
manufacturers, he ceases to be an economic factor in the 
community 

[s there any clearer proof that retailers have their place 


in the present scheme of things, and that the public is 


best served through them? Why then do we not net a 
profit commensurate with our service rendered? What 
is the matter with the stationer The Harvard statistics, 


quoted by Mr. Steinmueller, indicate an unsatisfactory con 
dition which should be the concern of all local associa 
tions, and which will no doubt be the principal topic of 
the next national convention 

He called particular attention to a passage in a book pub 
lished by System on “How to Run a Store with a Profit” 
“When you ‘guess’ in the difference between buying and 
sale price, you guess in your own profit Paper 
profits are no insurance for the merchant who keeps his 
expenses in the dark or fears to face them—turn on the 
light of your business! itemize expenses and make the 
price to cover! Think nothing of large gross profits 
measure your success only by net profits.” 

The public demands a service of the kind we are pre- 
pared and willing to render, albeit one which has proven 
more expensive to carry on than any except the retail 
jewelry business. I see a little prospect of lowering our 
expense sheets so that they will show the satistactory 
average gain to which we are entitled 

Rather, in the direction of elimination of goods taken 
under competitive contract prices, and substituting more 
profitable merchandise, lies the hope of the trade. It cer- 
tainly requires no courage to give up that part of our busi- 
ness which harms us, and it ought not to be very difficult 
to replace it with business that reasonably compensates us. 


Then, too, merchandise must be carefully and properly 
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The complete 


VICTOR Jine for 
every type of business 


One model, in three capacities. 
Simple, sturdy construction 
gives years and years of trouble- 
free service 


The Victor “6” 


Capacity, $9,999.99 — six col- 
umns. Addition, multiplica- 
tion, subtraction, division. 
Triple visibility (on keys, tape, 
and adding dials). Standar 
keyboard. Repeat or calculat- 
ing key. One-stroke totals. 


*75 


The New Victor “8” 


Direct Subtracter. Capacity, 
$999,999.99 —eight columns. 
Addition, multiplication, sub- 
traction, division. Triple visi- 
bility (on keys, tape, and add- 
ing dials). Standard keyboard. 
Repeat or calculating key. 
One-stroke totals Totals auto- 
matically printed in red. Non- 
add key with indicator. 


$100 


The New Victor“ 10” 


Direct Subtracter. Capacity, 
$99,999,999.99—ten columns. 
Addition, multiplication, sub- 
traction, division. Triple visi- 
bility (on keys, tape, and add- 
ing dials). Standard keyboard. 
Repeat or calculating key. 
One-stroke totals. Totals auto- 
matically printed in red. Non- 
add key with indicator. 


$125 


All prices, at Chicago 
One year's free service 


Wide carriage (13 inches) on 
all capacities, $25 additional. 
All capacities standard in black 
“Crackle” finish. Speciai colors 
at $5 additional. Wood grain 
finishes, $7.50 additional 


On monthly payments 
if desired 


Guaranteed by the manufac- 
turer—serviced by 1200 au- 
thorized representatives 
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Announces for big business 
where large capacity is required 


a 10-column, heavy duty, direct 
subtracter at $125 


te YEAR—tenth year of Victor history —finds this 
Company again pioneering in low cost, high quality 
adding nashiinn he new, ten column, heavy duty 
Victor, with 100 million dollar capacity—providing 
direct subtraction at no additional cost—now makes 
Victor quality and Victor _ available wherever this 
large capacity is required. 

The Victor was the first standard adding machine to 
sell at $100. It made adding machine equipment pop- 
ular in thousands of small businesses that had haba 
they couldn't afford an adding machine. It enabled 
large businesses to buy an entire battery of Victors for 
the cost of two or three machines of other makes. 

Today, more than 130,000 Victors are giving depend- 
able service in all parts of the world. 


VICTOR ADDING MACHINE COMPANY 
3900 North Rockwell Screet, CHICAGO 
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THE SEATS OF THE MIGHTY ARE MILWAUKEE CHAIRS 


Still 
another reason why 








you should sell 
MILWAUKEE 


CHAIRS 


@rtore 





They win repeat orders! 


If your present line of office chairs doesn’t bring 
you many repeat orders, here are some facts 
you ought to know. 


More than twenty years ago the U.S. Govern- 
ment tried out a few Milwaukee Chairs. They 
proved so satisfactory that shortly afterward 
the government specified them as standard 
equipment. Today Milwaukee Chairs are used 
in every important government office, including 
the White House. 


For 15 years the Standard Oil Company has been 
buying Milwaukee Chairs without even switch- 
ing from the design of their original purchase. 


THE MILWAUKEE 


Executive Offices: 624 So. Michigan Ave., Chicago, Ill. - 


MILWAUKEE CHAIRS 


Samuel Insull, president of the Commonwealth 
Edison Company of Chicago, has had forty Mil- 
waukee Chairs in his private offices for over 
forty years. These chairs are still in perfect con- 
dition, and more like them have been ordered 
from time to time. 


Thus it is evident that MilwaukeeChairs repeat! 
Why not sell office chairs of such comfort, du- 
rability and style that they bring repeat orders 
instead of complaints. 


Exclusive representation is still to be had in 
many important towns and cities— maybe yours. 
Write quick, before it is too late. 

CHAIRS COMPANY 


Factory: Milwaukee, Wis. 
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selected with a view to turnover. The Harvard bulletin 
shows that those firms with the largest turnover were in 
the group having the highest net profit. To increase turn- 
over means to increase total sales. This can be done only 
when one keeps in the “glare of favorable publicity” by 
centering customer’s choice on a happy selection of quality 
articles, and by making known in every way possible what 
one has to offer in goods and abilities. “To keep up the 
sales, keep up the quality. Aim first to sell satisfaction, 
and the goods that give it will re-sell themselves.” 

Quoting from an address by L. H. Copeland of the Leo- 
pold Desk Company, he said that the tendency too often is 
to scramble for the business of the active buyer who buys 
on price. Effort should rather be used in going after the 
active prospective buyer and selling him something he 
needs or could use to advantage. More effort expended 
in the direction of making attractive to buyers a real quality 
line, rather than in price competition, will bring greater 
results. Otherwise, increased sales may not result in any 
greater net profnts 

It is the creative sale that adds to sales volume—and it 
is this sale which should be the profitable one. It offers 
opportunities not only in large items but in small as well. 
The power of suggestion can here be used to good advan 
tage, provided of course that it is sincerely employed 
Often a cheaper article is sold when a better might just as 
well be sold, with greater future satisfaction to the cus- 
tomer. Higher-priced articles need not be sold when there 
obviously will be no beneficial increment resulting from 
their use in a given case. If the public has come to appre- 
ciate higher-priced fountain pens, why not numerous other 
articles which we sell? 

There is something the matter with the stationery and 
office outfitting business—something decidedly the matter 
with it—as shown by the Harvard bulletin. By attending 
conventions we can better ascertain what our trouble is 
and remedy it. 


John C. Hullett Nominated for Next Regional Governor 

Mr. Irwin appointed the following committee to select a 
candidate to be presented as regional governor of this 
district at the national convention in October 

C. E. Falconer, chairman; T. A. Steinmueller, Baltimore; 
W. H. Brooks, Sr., Philadelphia; W. J. Casey, Philadelphia; 
L. B. Herr, Lancaster, Pa.; C. W. Honeywell, Wilkes-Barre, 
Pa.; Fred Bates, Richmond, Va.; C. A. Stott, Washington, 
D. C.; and G. H. Alexander, Pittsburgh, Pa. 

The name of John C. Hullett was presented as that of 
the nominee, and was unanimously accepted. Mr. Hullett 
briefly expressed his appreciation and promised to do his 
best to carry on the work 

A telegram from W. Neil Stewart, former national pres- 
ident, regretting that he could not be present and express- 
ing his best wishes, was read. 


J. E. Richardson Addresses Meeting 

J. E. Richardson of Baltimore spoke on “Fraternity in 
Business.” After commending the nomination of Mr. Hu! 
lett he proceeded to compliment the Baltimore local asso- 
ciation. He paid tribute to the efforts of William Henry 
Brooks of Philadelphia, as well as to Charles E. Falconer, 
first president of the Baltimore association, and to Mr. 
Thalheimer and Mr. Steinmueller, who were associated in 
the work of its early days 

The character of the business has been developed and 
improved. A fraternal feeling has been brought about and 
the honor, morality and justice of the membership has made 
possible the success of the association. Material success 
alone does not bring happiness. Happiness comes about 
through a sense of well-being in one’s relations to his fel- 


lowmen. Through companionship comes culture, profit and 


OFFICE APPLIANCES 65 








-—— another popular GUTH 
TABLE, the ‘‘Six’’ Series, that 
reflects a dignity and elegance 
without extravagance in Con- 
ference and Directors’ Rooms. 


Its outward appearance is truly 
representative of the inner 
quality combined in this popu- 
lar design - throughout, the 
work of master craftsmen. 


GUTH TABLES are recognized 
for their “‘Inbuilt Worth’’— 
descriptive of the care and 
attention given to construction 
details, winning the preference 
of a large dealer clientele. 


If you are not acquainted with 
the GUTH LINE, we invite your 
inquiry. If it’s something 
special, our designing staff will 
gladly work with you for the 
presentation of plans and sug- 
gestions for your client. 


“a—- 


constitute a 9 
comprehensive 
line + from the 

simple to the most 
elaborate designs 
- sizes from three 
to sixteen feet. 


Have you our Catalog? 


: J 
Veen 














HENRY L. GUTH ASSOCIATES 
ALLENTOWN, PA. 
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Ask For 
NEW 
Order Blank 


Price Lists 






TYPEWRITER 
PARTS 


for leading makes 








Supplies 


“INVINCIBLE” 


24 HOUR 
PLATEN SERVICE 


Rough—Premier and 
A. W. M. Co. Grade 


TYPEWRITERS 


4 AMERICAN 
WRITING MACHINE CO. 


449-455 Central Avenue 
NEWARK, N. J. 


And 21 Principal Cities 
Established 1880 
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the widspread desideratum of a life of morality, honor 
and justice. 

In business the buyer soon learns whether the dealer is 
square with his fellows, and deals with him accordingly 
Mr. Richardson made a plea that the dealer in the field 
be just in all dealings—then buyers will find the path to 
his door 

He suggested that the contacts one has in the stationery 
line are with some of the best minds and finest characters 
in the business world. He assured his listeners that he 
valued no friendships more highly than those he had formed 
He also urged the need and 
relations between manufac- 


among people in the trade. 
value of continued friendly 
turers and dealers 

[The government is today especially concerned with the 
question of economic distribution. The retailer has as 
his duty the selling of goods which the consumer needs 
rather than what he wants. If the dealer is a master of 
his business, he will be able to effect a much more equita- 
ble distribution of the products which he purveys. 

Exhibits for National Convention Endorsed 

Mr. Irwin presented a resolution of the third district 
action of the executive committee in pro 
National Convention at West 
the resolution 


indorsing the 
viding for exhibits at the 
Baden in October. After some discussion, 
was unanimously adopted 

Mr. Waddy, national president, announced that the slogan 
of the next convention would be an “Educational Expo- 
sition of Modern Methods and Merchandise,” and sug- 
gested tentatively the following arrangement 


ducational 
xposition 
of 


odern 
ethods and 
erchandise 


Open Forum Proves Successful 

rhe meeting was thrown into an open forum, in which 
numerous subjects germane to the problems of the indus- 
discussed. Many of the 

out were of much more than ordinary interest, e. g., the 
idvantage of increase in volume without corresponding in- 
profits, the value of studying proper buying 
(“goods well bought are half sold’), the advisability of 
formulating a code of practice, justification of refusing of 
unattractive business, and the need of increasing the respect 


try were frankly points brought 


crease mm 


of the customer 


[The members of the district were active in the discus- 
sions, and it was the unanimous opinion of those present 
that the result was profitable to all 

lI a 
Fifth District to Meet 

Che fifth regional district of the Nationa! Association of 
Stationers’ Office Outfitters and Manufacturers will hold a 
regional convention at the Deshler hotel, Columbus, Ohio, 
April 26 and 27 

This district is under the governorship of Car! M. Schutz 
f the Browne-Morse Company, well known his ability 


in this field 


William R. Diehl of the Diehl Office Equipment Com- 
inv of Columbus is the convention committee chairman 
> 
Gill’s Planning 1928 Business Show 

rhe J. K. Gill Company, Portland, Ore., is formulating 
lans for its third annual business show While the date 
has not been set definitely, indications are that the third 


floor of the Gill building will be given over to office equip- 


ment and supplies the third week in April 














a") ee ee 


ls 





ET er it ace Aili + EE ERO eager. 


A CRNA Ce I. 





April, 


1928 





OFFICE APPLIANCES 67 

















cAnnouncing the New ““SECURITY”’ 





HIGH FILING CABINETS 
THEY REDUCE FILING COSTS 


Saves Floor Space 
Speeds up Filing 





Single Action Side Locking Compressor 
that keeps Correspondence Filed Neatly 


The filing vision in the top drawer of this cabinet is 
only 56” in height from the floor, which makes it 
possible for the average height girl to use all five 
drawers for active filing. The bottom of each of the 
five drawers is flat, eliminating the guide rod. The 
contents are held neatly and firmly in place by 
means of the single action side locking compres- 
sor illustrated above, which is an exclusive 
“SECURITY” feature. 


ORPORATION 
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Mars Gnd) Pays a Visit! 


to the 
Allen-Wales Corporation 


HE dear old soul’s ears had been burning — she deter- | 





rey’ 


§ 





mined to get facts instead of rumors, so she came straight | 
to headquarters. Her report is as follows (and so that | 


figures may reflect a condition and at once set straight | 
the innuendoes, here they are): 

The Allen-Wales Corporation is headed by Ralph C. Allen. | 
His twenty-five years’ reputation and experience in the adding 
machine business makes it possible for him to make statements 
without fear of successful contradiction. He states:—“The financial 
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structure of this corporation is sound. The list of directors looks 
like a roll call of Wall Street. The manufacturing set-up is beyond 
the slightest doubt as perfect as that of General Motors. The serv- 
ice organization (in some 37 cities) needs no explanation to its 
satisfied users. The old Wales sales group 1s intact, backed by a 
machine (sort of daddy to the rest) that has never had a superior. 
The new machines, perfected after years of precision demands, 
stand squarely on their own, without apology or excuse. Their at- 
tractive prices, based on the highest type of exacting manufacture, 
are under the so-called ‘market prices’ by such a margin that 
competition has reason for being disgruntled and annoyed.” 

Mr. Allen further adds:—“At no time in the short history of 
adding and calculating machines have users been so high-pressured 
into purchasing. Men with minds of their own are capable of 
determining after fair trial exactly what they want, when they 
want it and at the price they want to pay. I realize that this is a 
buyer’s market and it is going to be for a long time to come. 
We welcome the opportunity to let business men judge business 
machines on their merits. We invite the keenest competition for our 
machines and willingly submit our figures on our machines for un- 
prejudiced choice—dollar for dollar, service for service, life for life.” 

The Allen-Wales Corporation invites correspondence with bust- 
ness men, retailers, wholesalers and banking houses. 


ALLEN-WALES CORPORATION 
233 Spring Street, New York, N. Y. 


























BOVE is reproduced the 

headline of the full-page 
advertisement that in 
March and April is appear- 
ing in the trade papers. 
This advertisement will be 
seen by almost every bank 
large numbers of 
and commercial 
firms. In thus calling at- 
tention to stocks carried 
by stationers, we help you 
sell. Other aids we offer 
our distributors are 


and by 
industrial 


preparing 
catalog advertisements or 
Inserts. 


Cooperation § in 


Special folders for enclos- 
ing with outgoing mail. 


1. 

2. 

3 Large circulars to be used 
* in mail campaigns. 

4 Instruction sheets for sales- 
* men. 

5. 

6. 


Midget sample boxes for 
saleamen to carry. 


Inquiries are forwarded to 
local stationers. 


7 Orders are forwarded when 
* stocks are carried. 


Observe these four vaults 
fully equipped _ with 
LIBERTY Boxes Many 


distributors are developing 
business and 
You can, too, with 


excellent 
profits 
our help 
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Storage Filing Boxes 


19 Standard Sizes 


ae 





Size No. 11—for Letter 


Sterage and Transfer 


Rated Stationers are invited to send 


for samples and 


full information. 


BANKERS BOX CO., Inc. 


Rand McNally Bldg. 


Chicago, Il. 
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Complete Rem Rand Service at Chattanooga 
Consolidated interests of the Remington Rand Business 
Service, Inc., at Chattanooga, Tenn., have been domiciled at 
734 Georgia avenue. The office is in charge of John J. 
Klein, district manager, who is well known locally as he 
had been Kardex office before the 
merging of the various companies. In 
the prospect can see and have demonstrated the Remington 
typewriter, Rand Kardex Dalton adding 
and bookkeeping machines, Library furniture and 
supplies, Safe-Cabinet products, Kalamazoo loose leaf de- 


manager of the Rand 


this establishment 
visible systems, 
Bureau 


vices, Powers accounting machines, Baker-Vawter account- 
ing supplies and Line-A-Time copy holders 

Assisting Mr. Klein in the operation of the Chattanooga 
branch are the following managers: A. J. Hitchcock, type- 
Fansler, accounting division; C. H. 
Bland, 


writer division; H. E. 


Cobleigh, maintenance division: H. T visible divi- 


sion 
Fresno Branch of C. F. Weber & Co. Improved 
C. F. Weber & Company, dealer in office equipmert, 


school supplies and public seating, with main office in San 
Los Angeles, Oakland, 
has recently 
The 


francisco and branches at Fresno 


(Calif.), Reno (Nev.), and Phoenix (Ariz), 


' 
iocation. 


made numerous improvements in the Iresno 

















FRESNO STORE OF C. F. WEBER & COMPANY OF SAN 


FRANCISCO 


lease has been renewed and a reorganization of sales force 
has taken place. E. C. Cathcart, formerly of the office 
furniture department of the San Francisco store, has been 
Fresno branch \ department 


a special effort is 


appointed manager of the 


of office supplies has been added and 


headquarters 


Weber 


being made to utilize the Fresno store as the 
for all the lines of merchandise handled by C. F. 
& Company in the upper San Joaquin Valley 
. piiinechatie 

Colorful Fountain Pen Display at Atlantic City 

During March a display of fountain pens and mechanical 
pencils was an important feature of the du Pont Products 
Atlantic City. One of the large Boardwalk win- 
to it. 
pens, pencils, pencil sets and ink pencils, made of “Pyralin” 


exhibit at 


dows was devoted Among the items shown were 


in a large variety of plain colors and color combinations 


The colors included red, blue, dark green, canary, black 
green and amber. For “atmosphere” the display included 
“Pyralin” rods, tubes and sheet stock. The effect of a 
orner in the home library or study was given by means 


display were 


of a desk 


, “4 
made by The 


The pens and pencils shown in th 
Pick Pen Company, 

sstniniiiitinitee 
Dayton Concern Distribute “Greylock” Ledger 
The Dayton, 


appointed ¢ Dayton and vicinity for 


Cincinnati, Ono 


Buyer's Paper Company, Ohio, has been 


listributor in “Grey 


lock” linen ledger. This is one of the quality lines manu- 


factured by the L. L. Brown Paper Company, Adams, 


Massachusetts 
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Choose from these 
Three Qualities 


of 


By 70 Yl 


one-piece, all-leather 


Price Book 


Covers 


HANDBOARDED 


Mahogany, Style HP 
Black, Style GP 


The highest class users of ring books 
are attracted to genuine handboarded 
cowhide by its fine appearance; and 
become buyers after discovering its 
flexible, leathery “feel.” Let your 
prospect handle a GP or HP cover 
and he will usually complete the 
sale himself. 


Those who are willing to pay for 
the dest prefer a natural graining 
rather than some artificial pattern 
foreign tothe hide. Unlike other pro- 
cesses, handboarding is done with- 
out excessive heat or pressure; for 
that reason the leather lives longer. 


Old-fashioned manual labor ver- 
sus machine processes is the secret 
of the wonderful quality of leather 
produced by handboarding. We are 
justly proud of the “class” stores 
numbered among our customers 
showing Styles GP and HP 





No. 1 COWHIDE 


Morocco-levant Grain 


Black, Style KP 


Finest quality of No. 1 cowhide is 
selected for our Style KP covers. It 
is finished in morocco-levant; one 
of the neatest natural grains and 
comparatively new; quite different 
from ordinary levant. 


No ring book cover now on the 
market is made from higher quality 
cowhide than Style KP; it is sturdy, 
dignified and good looking. At 
present prices it is the outstanding 
value for commercial uses when ap- 
pearance and quality are demanded, 
and cost is a consideration. 


Compare Style KP with any other 
cover of this type. It will assist you 
to secure the best class of business 
and at prices that will show a profit 
for you. 







SECOND QUALITY 


Black, Styles ] and JP 
Mabogany, Style LP 


Second quality cowhide is genuine 
cowhide; the next “split” under 
the No. 1 quality, which is the out- 
side of the hide. 


There is no comparison in wearing 
quality between artificial leather and 
second quality cowhide, which wears 
and lasts for a long, long time under 
severe usage. It is real leather, arti- 
ficially grained; largely used in the 
shoe industry and for hand luggage. 

Our Styles J (without pocket), JP 
and LP (with pocket) list at prices 
that appeal to buyers for big indus- 
trials, whose orders run into thou- 
sands of book covers. They want 
covers for hard usage and low per- 
centage of replacement, at moderate 
cost. Get quotations and samples. 


All exposed metal parts are nickel-silver and brass, heavily 
nickeled. They will not rust. No metal on outside of covers. 


TRUSSELL MANUFACTURING CO. 


23 to 29 Cottage Street 


Poughkeepsie, New York 
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IN THE PRESIDENT Leopold presents a brilliant 
achievement in the creation of office furniture in 
“the grand manner”! 

Distinctly for offices of the better class. 

The medium employed is choice Walnut, with 
carvings of Solid Walnut, inlays of Ebony and inlays 
and overlays of stout English Oak. The design is a 
masterly blend of classic Greek and pure Tudor 
- - - beautifully correct in every detail of its 
expressive carvings, arched panels and stately fluted 
Corinthian columns. 

THE PRESIDENT Suite is complete with desk, tables, 
chairs, costumer and waste basket. En Suite 
occasional chairs and settee and proper floor cover- 
ings, drapes, lamps and similar fitments have been 


> E & Provided --- 


o !TJeopold 
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Chattanooga Has New G. O. E. C. Store 
The General Office Equipment Corporation at Chatta- 
nooga. Tenn., has established the consolidated offices at 105 
East Sixth street, in a ground floor location in the heart of 
the business section. Splendid window display facilities 
are included, as well as increased space for the various 
activities of the branch toth Elliott-Fisher and Sund- 
strand divisions are represented, in charge of F. P. Burgess, 
the local office manager. 
a ae 
Unique Dixon Revolving Counter Display 
Dixon’s No. 435 “Movie” pencil assortment is a new re- 
volving counter display in which five cent rubber tipped 
pencils are shown, including the “Ticonderoga.” The 


1 





DIXON'S “MOVIE” ASSORTMENT NO. 435 


Joseph Dixon Crucible Company, Jersey City, N. J., de- 
veloped this assortment for the convenient and successful 
merchandising of items in its popular priced line. The 
“Movie” revolving display is done in effective colors. 
———— 
Hart Receives N. A. S. O. O. M. Appointment 
Carl K. Hart, advertising manager of the W. A. Sheaffer 
Pen Company, Fort Madison, Iowa, has been appointed a 
member of the manufacturers’ committee on fountain pens 
and mechanical pencils of the National Association of Sta- 
tioners, Office Outfitters And Manufacturers. His asso- 
ciates on the committee are H. L. Blackman, The Parker 
Pen Company, Janesville, Wis., and A. G. Frost, the 
Wahl Company, Chicago. 
a 


St. Petersburg Stores Combined 

The Office Outfitters, Inc., and the Pinellas Printing & 
Stationery Company, St. Petersburg, Fla., have been com- 
bined at 263-65 Central avenue. In addition to stationery 
and printing, the company’s activities include the handling 
of “G-W” filing systems, supplies and safes, office furni- 
ture, Victor adding machines and the manufacture of 
rubber stamps 

ee ee 
Thieme an Officer of Cutlery Company 
Otto Thieme, works manager at Hartford, Conn., for 


the Underwood Computing Machine Company, has been 


elected vice president of the Williams Brothers Manufac- 
turing Company [he latter concern is a manufacturer of 
cutlery. 
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Your Customers 
will welcome UW 


pon pr 


A new watermarked paper has been 
added to the Kamargo Mimeograph 
line, as an additional item of 

only. 


It is called “Pen Plus” and is available 
in wove 16 and 20 Ib. 


Altho resembling to some extent a 
good quality bond paper it is absorb- 
ent enough to dry ink quickly and will 
of course take a pen and ink signature 
without smudging. 


Your customers who own Multigraph 
machines will want “Pen Plus.” 


Kamargo reproducing papers are con- 
sistently advertised. Always in de- 
mand they assure repeat business and 
steady profits. Write for sample book 
and name of nearest distributor. 


KAMARGO MILLS 


Knowlton Brothers Watertown, N. Y. 


Founded 
1808 


KAMARGO 


WATLS MAGEED 


® 
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Why Not 
Immediately? 


Instead of taking the round about 
way, let’s check up on MASTER- 
GRADE UNDERWOODS right 
now; there are many business 
people in your territory for whom 
high grade remanufactured type- 
writers are best equipment. 
You’re looking for best service 
for this class of prospect and 
you'll get to MASTERGRADE 
sooner or later; why not have 
them on hand and play them up 
for the coming season? We are 
in position to save you some 
money and to ship immediately on 
receiving order, Write for price- 
list. 


The Wholesale Typewriter Co. 


Exclusive Distributors of Mastergrade Remanu- 
factured Underwoods and Largest Wholesale 
Distributors in the World 


428-430 Broadway, New York, N. Y. 
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Red Cross First Aid Training at New York 

In an endeavor to cut down the number of accidents in 
New York City, the New York County chapter of the 
American Red Cross has conducted classes in first aid a 
number of years. It teaches men and women to administer 
first aid treatment promptly and intelligently when emer- 
gency demands it. The dissemination of first aid training 
and information has produced a far-reaching and bene- 
ficial influence in the prevention of accidents in the home, 
in summer camps, on railroads and in industrial concerns, 
the employees of which are peculiarly liable to casualties 

The Red Cross first aid course not only points out to 
each individual the special dangers of his occupation but 
teaches him ways of preventing accidents and caring for 
injuries when accidents occur. The standard or primary 
course is given by a physician and consists of ten lessons 
and covers the following subjects: Treatment of cuts, 
bruises, burns, scalds, sunstroke and heat exhaustion; frost- 
bite and freezing; bandaging; treatment of fractures, dis- 
locations, sprains, strains and bruises; treatment of all 
wounds; bleeding; burns and scalds:; sunstroke and heat 
exhaustion; frost-bite and freezing; unconsciousness or 
insensibility; poisoning; suffocation, and artificial respira- 
tion; drowning; electric shock; gas poisoning; common 
emergencies and injuries in the home and of indoor and 
outdoor sports; transporting the injured; home preparations 
for sick and injured. 

At the completion of the course an examination is given 
and the Red Cross first aid certificate issued to the stu- 
dents who attain the required average. 

Classes, open to the general public, are heid in the eve- 
ning from 7:30 to 9:00 and meet twice a week at 325 East 
Chirty-eighth street, New York, N. Y., but registrations 
must be made at the office of the American Red Cross, 
598 Madison avenue. A small fee is charged for the course. 

Where it is desired this instruction will also be given 
in industrial plants and business houses to employees and 
an instructor provided for the classes if the expenses are 
met by the employer or the members of the class 

The Red Cross is also prepared to supply first aid books 
and equipment at reasonable prices. So many industrial 
concerns have requested the American Red Cross to advise 
them about first aid supplies that a number of kits have 
been standardized to meet the particular needs of various 
industries as well as those of everyday life 

plienatiitiniteiens 

New Co-operation Answers New Competition 

“New Co-operation” between distributors—retailers and 
wholesalers—is an answer to the “new competition,” Alvin 
E. Dodd, manager of the domestic distribution department 
of the United States Chamber of Commerce, declared in 
an address before the San Antonio Chamber of Commerce 

“Retailers and wholesalers will work together during 
the next ten years more closely than ever before,” Mr. 
Dodd declares. “It is safe to predict that merchandising 
methods and policies will be improved by this new type of 
co-operation more rapidly than most of us now realize. 

“The competition of the immediate future will be founded 
largely upon a close study of public wants, and in many 
trades retailers and wholesalers will unite in making this 
study. 

“At the first National Wholesale Conference held in 
Washington a few weeks ago, we saw signs of this develop- 
ment. It was emphasized repeatedly that the wholesaler’s 
problems are closely related to those of his retail customers. 

“It was clear also, from the discussions, that a completely 
successful solution of either set of problems—the retailers’ 
or the wholesalers —means that the other must be solved 
as well 

“There has been a good deal of talk about the new com- 
petition. In the next few vears, there is going to be another 
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227 DESKS AND TABLES 


Would you like to sell an order like 
that? Our dealer in New Haven, Conn., 
Mr. J. J. Doody, sold the above order 
to the New York, New Haven and 
Hartford R. R., as a part of a large 
installation of shelving, files, desks 


and tables. 


Large organizations throughout the 


country recognize the superiority of 


Van Dorn Desks. Their advantages for 
general office and executive use are 
well known. And the small desk user 
is just as frequent a purchaser as the 
large user, for these desks are priced 
right to sell to all classes of buyers. 


You are sure of profits if you sell Van 
Dorn steel desks and tables. May 
we explain our selling plan to you? 





BUSINESS 7 STORAGE < 
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THE VAN DORN IRON WORKS COMPANY . 
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National Accounting 
Machines are used 


This is just a partial list of users 
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A profitable change in forty 


major lines of business 


in these lines 


Accountants 

Auto Accessories 
Auto Manufacturers 
Auto Sales 
Bakery—Wholesale 
Banks 

Building Material 
Clothing Stores 
Dairies 

Dairy Supplies 
Department Stores 
Drugs—Chain 
Drugs—Wholesale 
Dry Goods—Wholesale 
Electric Supplies 
Factories 

Film Distributors 
Furniture 

Garages 

Grain Elevators 
Grocers—Wholesale 
Hardware—Wholesale 
Hotels 

Insurance 

Laundry 

Mail Order 

Meat Packers 
Millinery—Wholesale 
Oil Companies 
Paper— Wholesale 
Plumbing Supplies 
Public Utility 
Publishers 

Radio Equipment 
Railroads 
Railway—Electric 
Shoe Manufacturers 
Shoes—Retail 
Sporting Goods 
Tobacco Companies 











UNDREDS of concerns in more than forty 

major lines of business have found the change 
to National Accounting machines an extremely 
profitable one. 


Many different problems are represented in the ac- 
counting work of the lines shown here. Analysis of 
sales, payroll distribution, general bookkeeping, 
purchase and expense analysis, cost analysis, gen- 
eral posting—all are types of work on which this 
machine has produced unusual results. 


There is not a manufacturer, a wholesaler, a mail 
order house, installment house or retailer who could 
not profitably investigate this machine. 


Its flexibility makes its application practically un- 
limited. It produces results quickly and accurately 
and at a much lower cost than other methods. 
Learning more about this machine may mean a con- 
siderable improvement in your present methods. 
Our nearest representative or our Accounting 
Machine Division at Dayton will be glad to give 
complete information. 


NATIONAL ACCOUNTING MACHINES 


The National Cash Register Company 
Dayton, Ohio 
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emphasis—the new co-operation will take the center of | 
the stage. 

“Retailers and wholesalers are realizing that their inter- | 
ests are linked inseparably. And when they act upon this 
knowledge we will have an interdistributor co-operation 
which, I firmly believe, is to lead to the more efficient 
and economical distribution of merchandise. 

“The modern wholesaler is not asbtract in his desire to 
co-operate with the retailer. He has something to gain. 

“They have an opportunity to utilize a valuable back- 
ground of merchandising knowledge and experience. With- 
out question, the wholesaler has these—and when he is 
ready to put them at the service of retailer, an opportunity 
exists which means much to all retailers.” 


—_—__.g—— 
Glimpses of Standardization Progress 

The monthly bulletin of the commercial standard group, 
United States Bureau of Standards, reports several develop- 
ments of interest to our readers. 

Manufacturers and distributors of lead pencils are work- 
ing out a simplified practice. recommendation to simplify 
the lines of lead pencils produced in the United States. A 
preliminary conference was held early this year with the 
Stationers and Publishers Board of Trade at New York, 
which was attended by manufacturers. A survey has been 





made of the existing varieties with a view to effecting a 
reduction in the number of items offered. 

A simplification program prepared by manufacturers of 
blank books has progressed so that manufacturers, distribu- 
tors and users are to be circularized shortly for the accept- 
ance of the program. A simplified practice remommenda- 
tion has been formulated 

A conference in New York on simplification of bank 
checks showed that the three sizes recommended in the 
simplified practice recommendation had become recognized 
nationally in the commercial field. It is estimated that sev- 
enty-five to eighty per cent of the checks now in circulation 
are in accordance with the recommendation. Manufacturers 
and distributors of mechanical pay roll equipment are being 
brought to support Simplified Practice Recommendation 
No. 50, which covers bank checks. 

Simplified Practice Recommendation No. 50, on black- 
board slate has been adopted by the manufacturing and 
distributing interests 

Visible stock record systems are recommended for the 
facility with which low limits can be recognized oppor- 
tunely, with ample time to replenish stocks. A contributor 
to the “Executive,” quoted in the Bulletin, states that large 
quantities of raw and manufactured materials lie dormant in 
yards and storerooms because needs that never could exist 
were anticipated. To wait for stock disbursement with no 
actual knowledge of past, present or coming requirements 
is against all principles of good management. Detailed 
study of individual items is the first precaution. Maximum 
and minimum figures should then be established to serve as 
an intelligent basis for an organized turnover plan. With- 
out systematic control of stock, plants may suffer from a 
shortage or overstock of materials. 

onnamiainiiin 


Before and After Taking 
Portland Advertising Spotlight] The typewriter salesman 
vas calling on a customer. “Well, sir,” he said, “how do 





u like your new machine?” 

“It’s great!” said the customer. 

“Would you mind writing me a testimonial?” 

“Certainly not.” And he dashed off the following: “after 
useing these atypewriter fro tree month and oVer, i un- 


hesitattingly pronounce itto be al adn mor than the Manu- 


facturs claim? Durinb the tyme he is in my pozession it 
has moor than pd for *jtself id the savink ofF time e 
and (lal . 0 

a 4. 1aV001 














“The Wonder of the Binder World.” 
This booklet has been prepared at con- 
siderable cost for everyone interested in 
loose leaf binders. Have you received a 
copy? It is yours for the request. 


Dealers particularly, find it attractive. 
So do their customers. With word and 
picture it tells the complete story of 
Fiexi-Post — the only binder in the 
world with Unlimited Capacity — Two- 
Inch Working Space — Non-Protruaing 
Posts — Direct Screw Compression. 


LEXI-POST 


— enables the dealer to build a consist- 
ent, profitable “repeat order binder 
business.” Let us tell you of the Fiexi- 
Post selling plan — National Maga- 
zine Advertising — Direct Literature 
— Local Newspaper Advertising. 


F.iexi-Post Binders, Faultless Visible 
Records, and other Loose Leaf Books in 
thecomplete Faultless Lineareknownthe 
world over for convenienceand efficiency. 


STATIONERS LOOSE LEAF CO. 
Chicago ork 


MILWAUKEE New Y 


—note che exclusive prin- 
ciple of flexible link posts. 
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LOOSE LEAF BOOKS 
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ENUS 


COPYING 
PENCILS 


EATURE VENUS Copying Pencils, 
and you will be surprised at the 
number you sell. 
Their use for signatures on banks checks 
is legal; orders should be written with 


them and so should auditors memos be 
made with indelible lead. 
















SANTA 


They are specially adapted for railroad 
work; dentists use them for marking 
plates; physicians for their patient's rec- 
ords and prescriptions, and there is a use 
for them among all business and profes- 
sional men. 


The remarkable smoothness of the lead 
in a VENUS Copying Pencil means com- 
fort; its special toughness means economy 
—dqualities appreciated by both users and 
purchasing agents. 


Post your customers on these particular 
points of the UENUS Copying Pencil. 


N09 1I9N3d NVIIYIWY 


American Lead Pencil Company 
220 Fifth Avenue New York 


The durable point and 
Silky Smoothness 
of its leac 


165—MEDIUM 
168—HARD 
and 20 other styles 


Se Recent” 
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Federbush Loose Leaf Business Expands 
Federbush Brothers Loose Leaf Company, formerly at 
88 Park place, New York, N. Y., has moved to 160 Varick 
street, where 200 per cent more space is occupied than was 
An entire floor is occupied at 
modern 


the case at the old plant. 
which is in a 


the Varick street address, new, 
building. 
The company installed a great deal of new machinery 


for the production of its loose leaf lines. These machines 
include gluing, cutting, embossing and stamping machines. 
Additional equipment is a machine adapted from the shoe 
making industry for turning round corners automatically. 
The factory is modern in 
by electric 


This is a very ingenious device. 
every way, and all the machinery is 
power. The company operates its own machine shop, manu- 


driven 


facturing and assembling the loose leaf metals used. 

The offices are up to date. There are two private offices 
for M. W. Federbush, president, and J. D. Federbush 
secretary and treasurer. These offices are equipped hand- 
somely with “Y and E” period furniture. I. Federbush is 
general manager of the business, assisted by J. Weiss. Two 
other Federbush brothers are connected with the company. 

Cooke Postage Meter Manager at Detroit 

Dwight R. Cooke has been appointed branch manager 
at Detroit, Mich., for The Postage Meter Company, with 
offices at 740-42 Michigan Theater building. He has made 
rapid strides in the sales organization of The Postage Meter 
Mr. Cooke joined the company several years 
From that posi- 


Company. 
ago as a salesman in the Chicago office. 
tion he was promoted to be manager of the Buffalo office. 
Buffalo was an outstanding mark 
Detroit 


His excellent record at 
of achievement, and the recent 
a token of for past achievements and a 
wish for greater success. 

Mr. Cooke carries with him the good wishes of his many 
associates in the office appliance industry. 

a 

Commercial Stationery Store in Jefferson Park 
Knobbe has established the Jefferson Park Sta- 
toner at 4853 Milwaukee Ill. This is 
located in one of Chicago's leading suburbs, on the North- 
Highway, a station on the Chicago & Northwestern 
Knobbe carries a complete line of commercial 


promotion to was 


reward sincere 


Louis J 


avenue, Chicago, 


west 
railroad. Mr 
stationery items and school supplies as well 
Before embarking in business for himself, Mr. Knobbe 
the Walter 


had been in charge of repairs and service for 
H. Fox Typewriter Exchange, Chicago 
ss 
G. O. E. C. Has Store in Nashville 
With the consolidation at Nashville, Tenn., of the Elliott- 
Fisher and Sundstrand divisions of the General Office 


Equipment Corporation, a ground floor site has been se- 
North, where 


lected. This is at 147 Fourth avenue, more 
space has been acquired, and large display windows in 
which the various items of the companies’ production can 
be shown. Additional salesmen are operating Nash- 
ville, and larger stocks of machines are carried. G. F. 


Carter is the local manager. 
—___—_.g——— 
Lin-May Receives Patent on Device 
The Lin-May West Jackson street, Chi- 
cago, Ill, has patent on its typewriter 
This is U. S. No 


foreign 


Company, I11 
received letters 


anchor, silencer and shock absorber 


1,660,648 pending on this device in 


Patents are 
countries. In the short time it has been on the market the 
Lin-May attachment has been shipped to practically every 


state in the union, from coast to coast, and from Canada to 


re gulf. 
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A STEP AHEAD 


Realizing the present day demand for Colonial style desks, 
n presenting this thoroughly high grade, FOUR DRAWER 
SERIES, we feel confident we are A STEP AHEAD in meet- 


ng this demand, not alone for large users, but for the individual 


I 


F 866 idlustrated above 





tting out a single modern office. 


BRIEFLY DESCRIBED 


s series is made in all Walnut exteriors and in Mahogany combined 
ther high grade Cabine Woods. Finished with four coats of high 

acquer! Equipped with English Antique Brass Knobs as illustrated 
roPpS—1% inches thick with moulded edge LEGS—2\ inches thick, 
nded and turne equipped with metal slides INTERIOR—fnished to 
r with ateside surfaces DRAWER BOTTOMS, 3-ply faced 


Full particulars sent promptly on request 
JASPER OFFICE FURNITURE CO. 
Manufacturers of Desks and Office Furniture 


JASPER, IND. 


805 illustrated belou 
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WESTO 


BYRON WESTON CO. 
LINEN RECORD 


CENTENNIAL 
LEDGER 














F great importance to users and 
converters of ledger papers 
is the uniformity of the 

papers they use. CENTENNIAL LEDGER 
is always dependable because it has 
_ all the good qualities, plus. Color, 
formation and bulk, as well as the 
trimming and squaring of the sheets, 
are essential characteristics which 
make it possible to complete a job 
on sc hedule and render one of entire 
satisfaction to converter or buyer, 
when CENTENNIAL LEDGER is 
specified 
It eliminates the tedious groping 
through sample books because it 
takes color printing beautifully, is 
tough and Pers vay Se flat and does 
not disintegrate through long usage 











MOOTH 
ann HARD 


IKE the frozen brook that lies 
a and cold in the winter- 
bound field—so is the surface 
of BYRON WESTON Co. LINEN 
RECORD — smooth as ivory to the 
impression of pen or typewriter; 
hard of fibre to withstand much 
handling and abuse— stout-hearted 
for permanent recording. 
Far-sighted public officials and 
exacting industrial and financial 
executives will accept no other be- 
cause they know its inbred qualities 
and its uniformity. It is the best 
choice for many other important 
uses, too — such as wills, deeds, 
policies, contracts and mortgages. 
Comes also with the made-in binge 
for loose leaf work 


WAVERLY LEDGER 





ERS 


DEFIANCE 
BOND 


IMPORTANT 
DOCUMENTS 














ORMULATED in 1823, the 
F Monroe Doctrine was the com- 

position of many thoughts of 
statesmen of that day who were wise 
enough to visualize the problems 
of the generations to come and pro- 
vide for their protection. 

The makers of DeriAance BOND 
have put into this good paper the 
sturdy quality and enduring beauty 
which fit it to carry such important 
documents down through the years, 
and preserve their original form. 

A wonderful sheet for executive 
or personal stationery, trust deeds, 
contracts, documentary forms, stock 
and bond certificates, or insurance 


policies because it bespeaks dignity 
and does not disintegrate. 


FLEXO LOOSE LEAF LEDGER 
TYPOCOUNT LEDGER 


Specify a WESTON paper for any requirement. Samples gladly sent to 
anyone interested, or obtainable through your regular source of supply 


Byron Weston (sompany 


A family of “Paper ~Nakers for over sixty-five years 


at Dalton, Massachusetts, U. 8. A. 
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Meilink Sales Contest Provides Vacation Funds 
Salesmen handling the products of The Meilink Steel Safe 
Company, Toledo, Ohio, are participating in a contest which 
runs from March 1 to June 30, inclusive. Cash prizes are 
paid for every sale made, and grand prizes offered for total 
sales during the contest, based on production aggregating 
five, eight, ten, thirteen, fifteen, twenty and twenty-five sales. 
Ratings on individual safes are based on the model number 
in each of the three Meilink lines, “Hercules,” “B” label 
and “A” label. 
The announcement giving details of the contest included 
a page of selling ideas, and indicated the elements of a 
systematic canvass. It included a potent verse: 
Beneath the name on every store, 
You'll usually find some kind of door, 


And on that door you'll find a knob, 
Just a little old door knob. 


What's behind that door you never can tell, 
But this I know, and know it well, 

[The more you pull, the more you sell; 

Just a little old door knob. 

Salesmen entering the Meilink contest have the option of 
receiving prizes on individual sales at the end of each 
month, or at the end of the contest. Grand prizes will be 
paid within ten days after the end of the contest. 

— fj ——- 


Marchant in New Chicago Home 

The Marchant Calculating Company has moved its Chi- 
cago district office from 36 South State street to Suite 410, 
330 South Wells street. The new location affords increased 
space for the executive and sales offices, as well as con- 
venient quarters for the service department. A room for 
the storage of stock is on the same floor. The new offices 
are easily accessible to the financial district of Chicago. A 
staff of eight salesmen operates in the Chicago territory, 
under the direction of H. E. Shiflette, a man of extended 
experience in the calculating and adding machine fields. 

The salesmen appreciate the new location, as parking 
space without restrictions is in easy reach. They had no 
opportunity to park their cars on State street, the nearest 
space available being in Grant Park, several blocks away. 

The Marchant is making splendid strides in the Chicago 
territory. The promotional work done by Mr. Shiflette 
since he took hold several years ago at Chicago is bearing 
a goodly harvest. 

—— 
Doty Business at Joplin Moves 

The Woodstock Typewriter Sales Company, conducted 
at Joplin, Mo., by H. D. Doty, has been moved from 410 
Joplin street to 319 Main street. The new store is more 
centrally located than the former establishment, being in 
the heart of the city. The company now occupies a better 
type of building, and has more effective display facilities. 
The store is opposite Hotel Connor, the largest hostelry in 
the city This is especially convenient for the traveling 
public. The increase in business from this class of cus- 
tomers alone has more than justified the move. The store’s 
regular customers find it just as convenient as in the past 
to discuss their business affairs. 

In addition to distributing Woodstock typewriters Mr. 
Doty sells Corona portable typewriters, Victor adding 
machines and office supplies, and does a repair business. 

—E—— 


Kalamazoo Dealer Moves to Better Location 
J]. M. Hays, dealer in new and used office and store 
equipment, Kalamazoo, Mich., has moved from 421 East 
Main street. The new location at 122 North Edward street 
is nearer to the business center. Mr. Hays occupies about 
6,000 square feet of floor space at the Edward street store. 
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wATcH! 


for our 


May advertisement 


in this magazine. 


We have something 
of real interest 
to announce to 
all progressive 


Office Supply and 


Stationery Dealers. 


The Sun Rubber Company 


Barberton, Ohio, U. S. A. 
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THE GREATEST 
CHAIR VALUE 
THE NATION 
HAS EVER 
KNOWN! 

THE EFF 4% C 
SCIENTIFICALLY 
CORRECT CHAIR 
SOLD ONLY BY 
OFFICE 
FURNITURE 
DEALERS 


Phone For Trial Chairs Today. 








The Fritz-Cross Company 


Guardian Life Bldg., Saint Paul, Minn. 
MANUFACTURERS 





Dealers —Write for Catalog and Discounts. 
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Direction Devices a Guide to Increased Business 

In charting the avenues of a business house the stationer 
has frequent opportunities to increase the field of his sales. 
The average office of considerable size is not provided ade- 
quately with “range finders” for the casual visitor. He 
must make inquiry to locate the department or individual 
with whom he wishes to transact business. If it be his ill 
luck to ask someone new in the organization, he may be 
come disgusted in his efforts to get located, and leave with- 
out making the contact he sought. The stationery sales- 
man, in meeting the wants of the office for its usual run of 
supplies, has an opportunity to increase his sales and im- 


prove the service to the customer. 


Desks of executives, order clerks, information clerks and 
others should be identified by neat desk name plates. These 
are inconspicuous, yet easily read, and impart a business- 
like air to the office. Individuals located behind partitions 
can be heralded by “Edgelight” signs which glow softly, 
yet proclaim with certainty that the cashier, purchasing 


agent or other ofhce personage 1s to be located by the sign. 


MR. BALDWIN 





DAVENPORT-TAYLOR CHANGEABLE NAME PLATE 


Offices in which a number of salesmen have their desks 
should have “In-and-Out”™ boards, on which are shown the 
names of the various salesmen, whether in or out, and if 
the latter, when they are expected to return This board 
is placed usually near the telephone operator, where she 
can determine at a glance if the individual is in or out, and 
if the latter, when he will return to call back the customer 

Every up to date sales manager has a current sales record 
showing the percentage or volume of current sales by each 
individual in the organization. Such boards can be obtained 
from stock, and permit the sales manager to have a daily 
visible record of his progress, and if any territory is falling 
behind, he can take steps to determine why, and how to 
build up the delinquent territory 

The stationery salesmen will find numerous opportunities 
to serve customers and supply their “range finders” to fa- 
cilitate matters for visitors. Desk name plates are often 
badges of promotion, and upon learning that an individual 
has attained sufficient responsibility to be dignified with a 
name plate, the salesmen can take steps to start matters by 
getting in touch with the purchasing authority who will 
order such a plate. These name plates are made in various 
styles, including plates with a changeable feature, on which 
the name of the individual, or his position, can be altered as 
the office personnel advances or changes 


> - 


A. G. Moore Takes Southwest for “Ediphone” 

A. G. Moore has taken the Southwestern territory as dis- 
tributor of the “Ediphone.” His offices are located at 1714 
Commerce street, Dallas, Texas. This is a central location, 
across the street from the post othce \ staff of salesmen 
installs and demonstrates machines in the vicinity of Dal 
las. Representatives are stationed at Fort Worth and Abi- 
lene, Texas. A school of instruction with competent teach- 
ers trains operators for the business houses served by Mr 
Moore’s organization 

Mr. Moore had been special representative of Thomas 
\. Edison, Inc., for a period of twenty years, covering the 
United States and Canada. His many years of road work 
have enabled Mr. Moore and his organization to install 


many “Ediphone” systems in the vicinity of Dallas 
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will op 


No other “IC and dla 


with this 
smooth, silent 
ball bearing case 


and no other file offers as many features 
to reduce sales resistance. Following are 
some of the substitute inserts available 
for any filing need: 

LETTER INVOICE 6x4 CARD ROLLER SHELVES 


cAP DOCUMENT 5x3 CARD SWINGING GATE 
CHECK LEDGER PLAIN SHELVES CASHIER UNIT 


Either Standard Height or Counter 
Height units are available in baked-on 
clive green, oak, mahogany or walnut as 
shown in the illustration. 


This complete line of Berloy “800” and 
“1800” Series verticals with perfection of 
drawer operation unequaled in the in- 
dustry sells at the same price as any 
standard grade vertical of equal quality 
without the famous Ball-Bearing Sus- 


pension. 


Can you sell a line like that? An Agency 
Franchise awaits the organization that 
can qualify. Mail the coupon today. 


THE BERGER MANUFACTURING CO. 
CANTON, OHIO : BRANCHES AT 


Berloy Ball!l-Bearing Drawer Sus- 
pension is the outstanding feature of 
modern file construction. Marvelous 
ease in action. Endurance that dehes 





mortality tables 


Albany Des Moines Los Angeles Pittsburgh 
Atlanta Detroit Milwaukee Roanoke 
Boston Houston Minneapolis Rochester 
Chicago Indianapolis Montreal Fan Antonio 
Cincinnati Jacksonville Newark, N. J. San Francisco 
Columbus Kansas City New York Seattle 
Dallas Long Island Philadelphia St. Louls 
City Toronto 


EXPORT DEPT. 516 W. 25th St., New York City 


| Canton, Ohio. | 


| Please send information regarding your Agency | 
Franchise () 
= ndly send information and catalog concerning | 
iy Ball-Bearing Filese—Series 800 and 1800. () 


BERLOY 


Firm Na 


| 

iz | 

| 
DEALERS! | your Nam | 

F | 

® | 

| 





Are you familiar with the Berloy “600” 
plan for sales development P An unusual 
plan of cooperation for selected dealers 
who have qualifications. Write us today. 


State 


THE BERGER MANUFACTURING CO. 
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Corona in colors! 


Tue beauty of these new colored Coronas is the 
result of painstaking effort to produce the most 
beautiful portable typewriter in the world. Exam- 
ine one of the machines, and see for yourself the 
perfection of every detail. 


The colored finishes are applied directly to the 
aluminum frame of the machine—and are extremely 
durable. They will keep their bright colors in- 
definitely. 





The type bar segment, key levers, and all ex- 
posed screws are finely nickeled. Space bar, platen 
knobs, ribbon spool, line indicator, etc., are colored 
to match the frame. 


The colors available are: Mountain Ash Scarlet. 
Channel Blue, Bruce Green, Maroon, Lavender, and 
Cream—and, of course, the standard Black. 





L C Smith — the 
Ball Bearing Office 
Machine. Its light 
touch, easy action 
and speed increase 
output, and reduce 
fatigue. 

Try our Type Bar 
Brand Ribbons and 
Carbons. 











LC Smith & Corona Typewriters Inc 


Established 1903 1121 E. Washington Street, Syracuse, N. Y. 


Sales offices in principal cities of the world 
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Fifteen Years Ago 


News and Features Which Greeted the 
Reader as He Perused Office Appliances 
for April, 1913. 


The late Alvah Bushnell was the subject of the frontis- 
piece, which characterized him as a “vigorous pioneer.” 

“Rubber in the Office” told the stationer how his sun- 
dries stock of rubber goods originated, and explained how 
the different items were produced for his customers. 

The catalogue commission of the National Association of 
Stationers and Manufacturers—no longer one of the activi- 
ties of this organization, had met at Chicago. An ex- 
tended illustrated account was printed of its deliberations 
and conclusions 

“Influence of the Well Furnished Office” told of the 
effect produced on customers as well as occupants of 
offices fitted out in good taste, with comfortable furniture 

Richmond, Va., was hailed as the third largest typewriter 
city in the United States, having more typewriters per 
capita than any other municipality save Pittsburgh, Penna., 
and Des Moines, Iowa. 

The B. D. Underwood Typewriter Exchange had been 
merged with the Young Typewriter Company at Chicago 

An extended illustrated account was published of the 
business show held at the First Regiment Armory, Phila 
delphia, in March 

W. H. Beardsley, head of the General Typewriter Ex- 
change, Brooklyn, N. Y., had celebrated his thirtieth year 

the typewriter business. 

Stevens, Maloney & Compary had moved into their new 
store in the Central Y. M. C. A. building, Chicago. Pictures 
were shown to prove that this was an up-to-date commer- 
cial stationery establishment 

Oe 
His Touch System 

Co-op] “Where did you find this wonderiul followup sys- 
tem? It would get money out of anybody.” 

“I simply copied and adapted the letters my son sent 
from college.” 

<—————— 
The Approach in Reverse 


The Little Schoolmaster’s Classroom in Printers’ Ink 


narrated an experience while the observer was waiting in 


the reception room of an advertising agency \ salesman 
entered and told the reception clerk that he would like 
to see the purchasing agent regarding ofhce supplies 
“I’m sorry,” the clerk said, “I'm afraid it won't do you 
ny good. You see we are now buying our office supplies 
ie house ind our needs are well taken care of ] 
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No. 5542 Oak 


HOOSIER DESKS 


Let our standard be yours! 


The four words “Built True— 
Clear Thru” constitute our 
slogan—our creed. These 
constitute a worthy standard, 
a goal to attain. This slogan 
is kept before each and every 
employee, not only as a part 
of our trade mark, but as an 
ideal. The Hoosier organiza- 
tion has one united purpose— 
not only to uphold, but to 
strengthen our reputation for 
quality and dependability. 


This is your guarantee. It is 
full assurance of the most 
value for the money in med- 
erately priced desks. 


Have you a copy of our recent 
catalogue? 


HOOSIER DESK COMPANY 


JASPER, INDIANA 





No. 5442 Oak 
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Skrip, successor to ink! 


Skrip is not ink in the old sense 
of the word. It is a modern 
writin?-fluid invented by Sheaffer, 
and probably the greatest improve- 
ment in writin’, fluids ever made. 
It was evolved especially for 
fountain-pen use. 


For years a corps of ink chemists 
worked to produce the miracle of 
Skrip. A real advancement! They 
strove to develop a pen fluid that 
would be intensely rich in color, 
sparklingly clear and thoroughly 
suited to fountain-pens. And Skrip 
is the reward of that research. An 
exclusive process gives it full body 
and deep dye, yet keeps it so free 
from Zumminess that Skrip never 
clogs the fountain-pen nib, clogs 
the flow, or dries in the sack. Skrip 
contains no harmful acids or Sums. 


In all colors needful—blue, green, 
red, violet and black, regular Skrip 


is now made. It dries quickly on 
paper, leaving, a bright color. Yet 
soap and water will wash it out of 


clothing. It is ideal for school and 


general use. 


But now, also, Skrip is made a 
record ink in our new Permanent 
Royal Blue Skrip. Once on paper 
it will not change or fade. It tena- 
ciously holds its legibility—the 
ideal fluid for records that must 
be kept intact for years. Perma- 
nent Royal Blue Skrip! Another 
first-rank achievement for Sheaffer 
ink chemists. 


So long, as Lifetime’ pens are filled 
with Skrip they will write a per- 
fect record. Skrip makes all 
fountain-pens write better, and the 
Lifetime pen write best. It flows 
evenly to the last drop without 
flooding, makin3, possible an al- 
ways clean and keen pen point. 


OHEAFFER'SS 


PENCILS+SKR 
W. A. SHEAFFER PEN COMPANY - FORT MADISON, IOWA, U.S. A. 


Reg. U.S. Pat. Of. 
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Skrip, sales-builder and 
friend to salespeople! 


Skrip is a steady-profit item. But it has a larger 
function. It is itself a Sheaffer salesman. For, 
wherever it writes, it puts high the name of Sheaffer 
in the esteem of all who use it. Thus, salespeople 
who suggest a bottle of Skrip to customers, at every 
g00d opportunity, not only better their records with 
extra sales, but provide that customer satisfaction 
which builds a valuable clientele, and so help to 
earn their employer's notice and his appreciation for 
~ood business dealing. Skrip is the salesman’s friend. 


















Washable Skrip—15 and 25 cents a bottle—in blue, Areen, violet, red and black 


Permanent Royal Blue Skrip—25 cents a bortle 


At better dealers everywhere 


HEAFFER'’S 


PENS* PENCILS: SKR 


W. A. SHEAFFER PEN COMPANY - FORT MADISON, IOWA, U.S. A. 
New York . . Chicago . . San Francisco 
W. A. Sheaffer Pen Co. of Canada, Ltd. - Toronto, Ont.— 60-62 Front St., W. 


~ 
“| " 
ina 
> Wellington, N. Z. - Sydney, Australia - London—199 Regent St. 
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Newer and Better---the Choice 
of Massachusetts Mutual 


ND now another Big Office turns to this 

famous metal desk equipment for 
greater clerical efficiency. Over seven hundred 
Jamestown Metal desks have already been placed 
in this building. Jamestown Metal Desks incor- 
porate many exclusive and unique features 
which make for prolonged life and utmost effi- 
ciency in service. They completely meet the 
demands of big offices. . . Likewise they are no 
less suited for small offices. 


APPLIANCES 
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Left—One section of the large maim 
office of the Massachusetts Matual Life 
Insurance Co. Completely equipped 
with Jamestown Metal Desks. 


Lewer—Main Office Building of the 
Massachusetts Lif Insurance Co. Full 
fireproof construction even te the effice 
equipment Jamestown Meta! Desks. 





That big offices as well as small offices through- 
out the country are buying Jamestown Metal 
Desks in quantity lots, visualizes for the Office 
Appliance Dealer the vast volume market to 
which this equipment appeals. 


Jamestown Metal Desks are beautiful in design 
and finish, and through volume production the 
prices are kept low enough to compete with 
similar equipment in wood. 


Write for our interesting sales proposition—today. 


Beautiful, strong, quiet and fire-resisting. The 
“| patented knock-down construction permits |/* 
| economy of shipment and storage. 


JAMESTOWN METAL DESK CO., JAMESTOWN, N.Y. 











JAMESTOWN 
METAL 
DESKS 


i X. 
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The “MARVEL” 


—a NEW “Apsco” Model 


The purchasing agent put him off for a month or two, 
and the salesman went on his way. 

Then the purchasing agent: “Listen, Miss Smith,” he 
said to the information clerk, “if that bird comes in again 
tell him I’m busy. And if he won’t take ‘no’ for an answer, 
have him thrown out.” 

Which is one of the incidents that make it difficult for 
a genuine salesman with a message of service to get an 
interview. 

Ee 

Eberhard Faber Informs Coast Newspaperman 

Sam Ewing, a staff member of the San Francisco Bul- 
letin, interviewed Eberhard Faber at San Francisco while 
the latter was traversing the Pacific Coast. Mr. Ewing 
secured the following from the New York pencil man- 
ufacturer: 

se ¢ 4 

Pencils and pencil erasers. 

A million a day they are made. 

Now, where do they all go? 

“The people certainly don’t chew them all up,” laugh- 
ingly observed Eberhard Faber of New York, who makes 
them by the carload. 

This Palace Hotel guest says that in spite of the type- 
writer and other modern office appliances, the demand for 


pencils and erasers is greater than ever. 

His company’s output is 365,000,000 pencils and 365,000 
tons of erasers every year, he declared. 

The supply of cedar wood suitable to use for pencils 
has given out in the Southern states, he said, so his com- 
pany is now getting most of its supply from California. 
He added that his company is to build a large lumber mill 
in Oakland to reduce the cedar logs to pencil size before 


shipment to his Eastern mills. 
_— 


This Mechanical Age 

The public prints are paying more attention to the office 
machine and office accessories these days than heretofore. 
When one considers the number of “mills” in the modern 
newspaper establishment it is a source of wonder that the 
wags of the local room don’t give their typewriters a line 
now and then. 

* > * 

The Chicago Herald and Examiner has a topical column, 
“All in a Day,” It paid the following compliment to the 
accuracy of the typewriter: 

One of Chicago’s most business-like poets confessed the 
other evening that he cannot compose without using a type- 
writer. 

“I almost always get the meter wrong when I try to 
write by hand,” he said. “But when the poem is all done 
I copy it by hand, so that my heirs eventually may be able 
to make some money, I hope, by the sale of my ‘original 
manuscripts.’ ” 

> * > 

Now comes the Canadian Bookman, discussing the me- 
chanics of literature: 

“There are writers and writers. We all love to cling 
to the picture of the pale, shabby, temperamental young 
man who spends more time striding up and down the 
creaky floor of his garret, starving to death, apostrophizing 
the gods and sundry sweethearts, than he does in actual 
composition. We all hate to picture a well fed chap in a 
sack suit and clean shirt sitting down to a_ well groomed 
| 


typewriter and turning out a set number of words in a 
hxed space of time. It contradicts all the lackadaisical tra 
ditions of literature It makes writing a sordid commer- 


cial thing, like bookkeeping or juggling money in a bank.” 
* > > 
Again the Chicago Herald and Examiner 
Sir: Can you remember when—oh, ever so many years 
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The “MARVEL” has the new, ad- 
justable self-centering Pencil Guide— 
a patented ‘“‘“APSCO”’ feature which 
holds pencils or crayons up to 15/32 
of an inch in perfect alignment with 
the solid steel cutters. 








And here is the best known machine 
in the world—The ever popular model 
6“ 99 
The “CHICAGO 
the famous Dollar Pencil Sharpener 
The “CHICAGO”, The “GIANT”’ 
and The “MARVEL” are the three 
“APSCO” Models which live 
dealers are featuring for use 
IN THE HOME 
Write for Catalog 
Automatic Pencil Sharpener Co. 
CHICAGO ILLINOIS 
—© 
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It Pays Dealers 
Because It Sells! 


The Rotary Lettergraph is the 
only machine of its kind on the 
market: 

The simplest mechanically— 

With fewest parts— 

The lowest priced, and there- 

fore— 
\Vith the widest appeal! 


THE 


rotary LET TERGRAPH 


Does all that a higher priced 
machine will do— 

Does it as well— 

Does as much of it. 

Copies anything typed, writ- 

ten or drawn— 

One color or more 

Post card size to 9x15— 

At about 25c per 1000 copies. 


Sells for $35 complete 


With a liberal 
dealers— 

And no servicing needed! 

Leading dealers everywhere 
feature it— 

Why not you? 

Write— 





profit to 


The Heyer Duplicator Co., Inc. 
Manufacturers 


Since 1903 


945 W. Jackson Blvd., Chicago, III. 
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ago—the equipment of every successful business man’s desk 
included a penwiper? We used to make them out of little 
circles of flannel or chamois. I made my boss such a pretty 
one that he married me.—Helen. 

> * * 


We crave one more thing. Go back to the days of the 


metal typewriter cover. How unctuously the typist raised 
it in case she was late to work, so the clatter of sheet metal 
might not reveal her delinquency. Then came the rub- 
berized machine cover. It was silence itself, yet frail 
compared to its metallic predecessor. The old-fashioned 
girl would take the “stitch in time” in her machine cover 
before the rips in the seams had gone too far. The O. F. G. 
of today, if there be any of her, disdains needlework in the 
office, even though she has a sewing kit in her desk for 
apparel repairs in emergencies. So the machine cover 
grows tattered until it is no longer a protection for the 
typewriter, and a new cover must be bought. 
Saou 
Essentials for the Business Man’s Desk 

At the head of the attractive correspondence form used 
by Guthrie & Company, Evansville, Ind., is the statement, 
‘Do You Know That There Are Seventy-two Small Items 
Essential to Every Business Man’s Desk?” That's one of 
those “interrupting thoughts,” that causes the business man 
to look over his desk to see how his own census totals 


If he asks Guthrie's for the list, the following is sent: 


1. Acme Visible data book 37. Mi—Reference book 
2. Airator 8. Moistener 
Ash tray 39. Name plate 

1 Blotter pad 10. Note book 

5. Blotter, deck 41. Note book punch 

6. Blotter, hand 42. Numbering machine 

7. Brief case 43. Order book 

8. Calendar pad 14. Paper weights 

%. Chair, swivel 45. Paste 

10. Chair, arm 46. Pencil, black 

11. Chair, mat 47. Pencil, red 

12. Chair, cushion 48. Pencil, blue 

13. Clips 49. Pencil, indelible 

14. Clock 50. Pencil, sharpener 

15. Columnar pad 51. Pencil sharpener clamps 
16. Cuspidor 52. Pin tray 

17. Cuspidor, mat 53. Pins 

18. Dater 54. Postage scale 

19. Diary 55. Rubber bands 

20. Desk—Hi cabinet 56. Ruler 

21. Dictionary 57. Serap book 

22. Dust cloth 58. Scratch pad 
23. Deep drawer index 59. Shears 
2+. Deep drawer folders 60. Stamp pad 
25. Eraser, pencil 61. Stamp pad ink 
26. Eraser, ink 62. Stapling machine 

27. Expense book 63. Telephone bracket 
28. Fountain pen desk set 64. Telephone memo roll 
29. Fountain pen ink—black 65. Time stamp 
30. Fountain pen ink—red 66. Unitizers, I-P Personal 
31. Ink eradicator 67. Unitizers, I-P, Pending 
32. Knife 68. Unitizers, I-P, Quotations 
33. Lamp 69. Unitizers, I-P, Dictation 
34. Letter opener 70. Unitizers, I-P, Purchasing 
35. Letter trays 71. Unitizers, I-P. Sales 
36. Map 72. Waste basket 


Readers are invited to check over this list to see how it 
compares with the essential desk equipment in their own 
cities. Desk habits and equipment are local in many in- 
stances, and things which are absolutely indispensible to 
the desk man in one city may have no place on the desks 
of other communities 

\ printed list of such desk essentials might be a useful 
stuffer for envelopes and parcels. The numbered items will 
get attention where a mere list of names might be passed 
over. 

If any reader has a list which he considers an 1m- 
provement over the Guthrie enumeration, Othce Apphi- 
ances will be pleased to receive a copy 

---— oS 
Smoky Times for Chicago Ribbon Men 

Two of the Chicago houses distributing typewriter rib 
bons and carbon paper were nearly smoked out in a fire 
March 13. Carter & Allen, Inc., distributors for Mittag 
& Volger, Inc., and Robert S. Leete & Company, both at 
205 West Monroe street, were exposed to a fire on Wells 
street adjoining, when the building of the Manhattan Elec- 
Some smoke dam 


trical Supply Company was destroyed 
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New Low Prices 
on STEEL DESKS 


Added improvements at less 


N amazing 
value in steel 
desks . . . Your 
customers will be 
quick to see the advantages of the Art Metal 
“1500” line. There are many new improve- 
ments and the cost is lower than ever. 

This lowered cost is made possible by Art 
Metal’s immense facilities and quantity pro- 
duction. Though the cost has been lowered, 
these desks have actually been improved. Art 
Metal workmanship has given them the same 
ruggedness and strength—the same conveni- 
ence—the same durable finish found in higher- 
priced lines. 

Removable drawer strikes . . . among the im- 
provements on the Art Metal “1500” line is the 
removable Drawer Strike. This feature alone 
can mean a lot to your 
customers. Desks can 
readily be changed 








Steel Office 


cost make the Art Metal “1500” without moving 
Line an amazing value... 


them from one 
department to 
another. Drawer 
arrangements can be made to exactly suit 
the work without incurring any great extra 
expense. 

Larger drawers... the drawers in the “1500” 
line desks have been increased in depth 2% 
inches over previous models. They have a new 
general locking device that is simple and 
positive in action. All hardware is solid bronze 
in brush finish. 

These and other new features added to the new 
low prices and Art Metal scientific design give 
the “1500” line a big appeal to the business man 
looking for economy. If you have not yet re- 
ceived full information on this new line of steel 
desks, write Art Metal 
Construction Com- 
pany, Jamestown,N.Y. 


at 





Equi pment 


JAMESTOWN ~- NEW YORK 


Fire Safes, Steel Desks, Filing Cabinets, Vertical Files, Steel Book Cases, Steel Shelving, 
Plan Files, Transfer Cases, Steel Office and Vault Tables 
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| Office Machine Men 


Wanted to Sell the New 


; V 


IDA\ JER 


LETTER VY OPENER 


NOTE THESE FEATURES 


1. It does not cut—it abrades the surface. 
2. It grinds off six thousandths of an inch of the envelope edge. 






3%. It has no cutting blades. 

4. It requires no sharpening or attention. 

5. It does not cut a strip off the envelope; it makes no mess. 
3 


. It does not cut or mutilate the enclosure. 


. It feeds automatically at a speed of 15,000 per hour. 
&. Envelopes can be placed in the feed receptacle while it is 
feeding, assuring a continuous, uninterrupted operation. 
9. Requires no previous preparation of envelopes to prevent 
cutting enclosures. 
10. It cannot cut the enclosure. 
11. Metallic substances such as coins, clips, etc., do not in- 
terfere with operation but pass through unnoticed. 
12. All sizes and shapes of envelopes run smoothly; no ad- 
jJustment is needed. 





Here is an unequalled opportunity for high grade men with successful 
records. Many choice territories requiring but very little development 
are available. This new machine is the invention of Dr. Maxwell 
Vidaver, a man with a record of successful inventions. It performs an 
important service in a new and better way; it is far in advance of any- 
thing previously on the market. All the ‘“‘bugs”’ have been removed 

it is in every respect ready for the sales organization. 


| 
i 
i The VIDAVER LETTER OPENER operates at a speed of 


15,000 an hour; it feeds automatically, continuously and infallibly. It 
cannot destroy the contents of a letter; it doesn’t cut a strip from the 
envelope and it has no blades. Clips or coins pass through the machine 
undisturbed and without interfering with the operation. It contains an 
abrasive disc which grinds off about .006 of an inch from the edge of 


i the envelope. The VIDAVER LETTER OPENER will not require 
! service. It is,of simple, rugged construction and it will run for years 


| without wear. 


Men who have sold adding, addressing or duplicating machines, type- 
writers, etc., who can show a clear record of good results are here offered 
an opportunity greater than ever. Write us in detail, enclosing photo- 
graph and indicating territory preferred. All information will be kept 
confidential. Full particulars of the machine gladly supplied upon request. 


VIDAVER LETTER OPENER CO. 


1755 Broadway New York, N. Y. 
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age was done to the ribbon and carbon stocks. There 
was a trifling water loss in the Carter & Allen establishment, 
as some of the firemen fought the blaze from the company’s 
rear windows 

[he reporter calling for news after the fire was re- 
minded of the heatless Mondays of the war period. The 
aasement of the Williams building at 205 West Monroe 


street was flooded, and the elevator put out of commission. 


So the structure became a “walkup” for the time The 
heating plant and house pump were also affected, so neither 
heat nor water were available 

Both Carter & Allen and Robert S. Leete & Company 
were thankful that matters were not worse. The ground 
floor tenant, a silk manufacturer, had stocks of silk fabrics 


stored in the basement, and suffered an extensive water 


damage 
—___<ge>———— 


House Organ Philosophy 


Select the timber of your sales force with the same care 
you use in selecting the merchandise you sell. Compare 
the requirements of the position with the fitness of the 
applicant. Will the result be a misfit or a match?—The 
Lincoln Line (Commercial Furniture Company) 

* * » 

To be useful is to be happy.—The Coach (published co- 
operatively by the Boorum & Pease Company, Eastern 
Manufacturing Company, C. Howard Hunt Pen Company 
and Sanford Manufacturing Company). 

* — * 

An optimist is a man who has entire confidence in the 
label; a pessimist refuses to take a chance on the contents 
Sa-Fax (The Meilink Steel Safe Company) 


* 7. of 


One reason why so few men recognize < 


because it is disguised as hard work.—The Mouthpiece 


pportunity 1s 


Dictaphone Sales Corporation 
7 » > 
If you want to try your memory, try to remember the 
things that worried you yesterday.—Art Metal Welder (Art 


Metal Construction Company 


* 
Making light of your troubles may help you to see the 
way lear Faultless Le se Leaf Bulletin (The Stationers 
Loose Leaf Company 
+ * * 
A man could be surer about liking his wife's new gown 
he knew what it cost Fritz-Cross Service The Fritz- 
Cross Cx any 
> = * 


done for hin The Webster Way (F. S. Webster Com- 
pany, Inc.). 
* > * 
Suggestion for an invention: a self-washing automobil 


j 
I ve t oticed it tne hap] est peopk iré the 
1 > 
| siest ) ce ] pics Baker Print @ Ck pany 


A true trier s one es us in spite ¢ i¢ eve 
ments.—Bramw ls The Bramwood Press 
> > > 
Big ‘ et little t gs get ther i Q g seldon 








A High-Power, Heavy Duty 
Card and Paper Punch 


A powerful punch for cutting 4%” and 1%” 
round holes in heavy layers of loose leaf sheets, 
cards and pas Jaws 1” deep, with Ad- 
justable Gauge for uniformity. Size, 64%”. No. 
140. Retails at $2.50. 


Our No. 160 Card Punch punches 1%" round 
holes 11%” from edge of card. Size, 5". Retails 
at $1.25. Both punches have spring action, 
parallel jaws and full nickel finish. 


RETAIL 
$2.50 





TRADE MARK REC 


STATIONERS 


TOOGS 


Made by the Makers of 
TRIUMPH EYELET PUNCHES 
THE WM. SCHOLLHORN CO., NEW HAVEN, CONN. 
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F Adding Machine Company Organizing at Orlando 


The Hayes Adding Machine Company is organizing for 
the manufacture of a new adding machine at Orlando, Fila. 
Eight acres of land have been acquired, and some of the 
mechanical equipment has been ordered. The first unit 
will be 65 by 135 feet, of steel and concrete blocks. It is 
expected that construction of the factory will begin about 
April 1. The factory is to be in production late in time for 
fall business. 

The new machine was invented by B. P. Hayes; is said 
to be of very simple construction; adds, subtracts, multiplies 
and divides. The design provides for adjustment permit- 
ting the user to figure in foreign currency, widening the 
field of the device. The design provides for interchangeable 
unit construction. Split keyboard operation is available. 
Che machine is 9 by 18 inches, and weighs 19 pounds. It 
is estimated that it can be built to sell for $75.00. 

H. J. Fletcher, of Orlando, will be sales manager of this 
new business. He had been with The Dalton Adding 
Machine Company sixteen years. The officers of the Hayes 
Adding Machine Company are: Charles H. Moorehouse, 
retired wholesale grocer, president; E. I. Matthews, former 
assistant Florida state auditor, vice-president; Martin Cara 
ballo, director of the National City Bank of Tampa, secre 
tary; E. G. Duckworth, treasurer; C. J. Ficcion, executive 
director, Tampa. The board of directors comprises the 
officers and the following: James G. Yeats, president of the 
First State Bank of Port Tampa; W. B. Coarsey, director 
of the Citizens Bank & Trust Company, Tampa; Philip 
Shore, president of the Philip Shore Shipping Company, 
Tampa; B. P. Hayes, mechanical engineer and inventor of 
the adding machine; David A. Hill, formerly with the Bur- 
roughs Adding Machine Company, consulting engineer. 

sennsieindiliiaiiinniiie 
T. A. Heyer Returns from Shrine Tour 

Mr. and Mrs. T. A. Hever returned to Chicago late in 
February from a tour made with members of Medinah 
Temple, Mystic Shrine, Chicago, which gave them a splen- 
did view of the countries bordering on the Gulf of Mexico 
and the Carribean Sea. During the trip Mr. Heyer had 
opportunity to call on representatives of the Heyer Dupli- 
cator Company in several countries, and arranged several 
new accounts for the distribution of the “Rotary Letter- 
graph.” 

Che trip was made on the SS. “Megantic,” which was the 
home of the travelers twenty-two days. There were 480 in 
the party, making a congenial group with the savour of 
fraternal affiliation. 

[he trip started from New York, with the Panama Canal 
as the objective. An excellent conception was obtained of 
this important connection between the Atlantic and Pacific 
oceans. Visits were made in Colombia, Venezuela, Porto 
Rico, Bermuda and Cuba. Abundant entertainment was 
offered, and many in the party revised their school day 
conceptions of geography and distance through traversing 
the seas and viewing the important cities of the countries 
visited [The “Megantic” returned to New York, whence 


1 


the travelers returned to their homes by rail 


= 
Office Machine Theft at Springfield, III. 

Dean A. Cato, of the Cato Typewriter Exchange, 324” 
South Fifth street, Springfield, Ill, reports the theft of 
several machines from his place of business March 4. The 
exchange was broken into and the following taken: Rem 
ington portable typewriter No. NX78,920; one eight-column 
Sundstrand adding machine (gravy model) No. 101,620; one 
seven-column Corona portable adding machine 

Dealers who may have occasion to service these machines 
will confer a favor on Mr. Cato in reporting to him, and if 
possible, detain the holder of the machine until the police 


can act 
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We recommend 


FiberstoK 


ENVELOPES | 
VERTICAL FILING FOLDERS | 
AND POCKETS 

sf 

























A FEW GOOD SAMPLES 
LEAD TO MANY SALES 








FiberstoK products as it is to sell poor quality 
stuff. Since there's nothing skimpy about the 


Flat and Expanding Envelopes ‘ . 
“Congress Tie” Envelopes way the modern office is run, why not let busi- 


Flat and Expanding File Folders . ; 
aa oh feake ae, | ee me have the merchandise that comes up 


| T'S just as easy to sell one of these high grade 
| 
| 


Partition or Pocket Envelopes to their standard? 
Mailing Enve Flat , , . : 
gia se il The FiberstoK line includes such a wide range 
eh ells Soa of envelopes and filing containers that youcan 
Scmctaamiee safely confine yourself to this one line. You will 
Photo Mailing Envelopes find a steady stream of repeat business follow- | 
Collateral Filing Envelopes ; ; ral ic ; 
teeth Nenich en, ine in the wake of satisfactory service. 
mage ee ae Come, get started with FiberstoK now, while you 
e ues . Ps . 
Catalog Envelopes think of it. Send for trade discounts and samples. | 
FiberstoK | 
Coe) | 


National FiberstoK Envelope Company 


429-447 Moyer Street Philadelphia, Pa. - 
New York Office: 150 Nassau Street 
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Bridging All 


from Period Beauty 
oe MYRTLE Line 


ee 
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A New Note of Beauty 


The new Myrtle 3000 series, in Walnut, backs our belief 
that a new note of beauty has entered the office appli- 
ance field of today. 
Superbly designed and soundly executed, the beautiful 
center matched Walnut and gleaming striped Walnut 
surfaces unite with the graceful posts and massive top 
in producing a desk that has beauty for its keynote and 
dignity for its watchword. 

Write or wire for full details on this 3000 series or 

ask for the consolidated Myrtle and Alma catalogue 


New York Warehouse 
Pier 21, East River 
J Wallace, Representative 


MYRTLE DESK COMPANY 


High Point, North Carolina 


April, 1928 
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Desk Nee 


to Strict Utility 
She ALMA Line 






















lhe Alma 1090-1100 Series 
1000 Plain Oak 1100 Mahogany and Walnut 







For Low-Priced Utility 


Alma does not claim to make the best desks --- they do 
claim the best desks for the money. 

Joined with the Myrtle line for buying convenience, 
desk buyers can obtain in Alma and Myrtle every re- 
quirement from period beauty to strictest utility--all 
priced for generous profit and speedy turnover. 
Alma’desks such as the 1000 series shown in Oak (1100 series in 





mahogany or walnut) are good looking, sturdy desks at low prices, 
difficult to reconcile with their selling appeal and wearing qualities. 
’ Write for prices or send for the Alma 
} and Myrtle consolidated catalogue 
-_ New York Warehouse 


Pier 21, East River 
J. Wallace, Representaliv« 


ALMA FURNITURE COMPANY 


High Point, North Carolina 
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SOLOR PRODUCTS 


TYPEWRITER RIBBONS 
TYPEWRITER + PEN & PENCIL 


CARBON PAPERS 
REFLEX 


WRITING INKS SHOW CARD COLORS 
STAMPING & NUMBERING 
MACHINE INKS 


























THESE ARE ALL COLOR PRODUCTS 
SOLD BY 
OFFICE SUPPLY DEALERS 





The fact that our business has 
grown and developed largely, 
over a period of 48 years, is in 
itself first evidence that super- 
ior goods are produced, that 
they are sold at reasonable 
prices, and that satisfactory 
service to thousands has been 
rendered. 


Grade for grade—price for price, 

there are no stationers’ color 
oo“ that surpass the A. & 
. Line. 
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John R. Davies Heads Moore Push-Pin Co. 


The board of directors of the Moore Push-Pin Company 
held a meeting March 7 at the offices, Wayne Junction, 
Philadelphia, Penna., to choose a successor to the late 
president, William Percy Mills. John R. Davies was elected 
president. He had been a member of the board of direc- 
tors and vice president of the corporation many years. 

Mr. Davies is well known in manufacturing and public 
utility circles, not only in Philadelphia, but also in Chicago 
and New York City. In addition to his many other activi- 
ties, he was president and general manager of Willow 
Grove Park, Philadelphia, many years. This is the city’s 
largest amusement park; Mr. Davies retired from his offi- 
cial position there two years ago. He is a member of the 
Union League club, the Rotary club and The Wanderers 
of Philadelphia. This organization bestows annually a gold 
medal and a certificate upon the Philadelphian who ren- 
dered signal service to his fellow citizens during the year. 

~_ 


Huffman Company Takes More Space 


The Huffman Typewriter Company, Inc., Aberdeen, S. 
Dak., has moved into a new store at the corner of Third 





avenue and South Lincoln street. The former location was 
20 Third avenue, S. E. The store was reconstructed for 
the company's occupancy. About ninety per cent of the 
commercial and high school students pass the store every 
day. A floor space of 1,250 square feet is occupied, afford- 
ing excellent location and ample space to care for the local 
demand for typewriter and adding machine supplies. The 
Huffman Typewriter Company is distributor for the L. C. 
Smith and Corona typewriters, Victor adding machines, re- 
built typewriters of all kinds, and also handles adding ma- 
chines, check writers and supplies. 

Aberdeen and the Northwest are due for much prosper- 
ity and growth in the coming years, and R. E. Huffman, 
manager of the company, says he is ready for it. 

—— ee — 
Lakeland Men Buy in St. Petersburg 

The St. Petersburg Office Equipment Company, St 
Petersburg, Fla., has been bought by E. T. Lockard and 
Carl A. Kern, proprietors of the Southern Office Equip- 
ment Company, Lakeland, Fla. The owners will continue 
the store in charge of a manager, and conduct an active 
campaign for business. The St. Petersburg Office Equip- 
ment Company was established eight years ago, and occu- 


pies a prominent place on Central avenue. 
>->_ © 


Gustave Meyer Returns from Pacific Coast 

Gustave Meyer, of Meyer & Wenthe, returned to Chicago 
April 8&8 from an extended tour of the Pacific coast. He 
attended meetings of the International Stamp Manufac- 
turers’ Associations, and visited with old friends. Mr. 
Meyer returned east by water, through the Panama canal 
to Cuba, New York, and by rail to Chicago. He enjoyed 
the trip, and returned to his work refreshed and prepared 
for a vigorous spring’s work. 

ee 
E. F. Gibbs Opens Counselor Service 

E. F. Gibbs, who had been advertising manager for The 
National Cash Register Company the past five years, has 
established himself in New York. He has organized to 
act as counselor in sales promotion, advertising campaigns 
and sales contests. Mr. Gibbs had spent about fifteen years 
with The National Cash Register Company during three 
different periods. He was also advertising director of The 


B. F. Goodrich Company, Akron, Ohio, at one time. 
——E— 


\ good organization's boss is seldom around.—The Coach 
(published co-operatively by the Boorum & Pease Company, 
Eastern Manufacturing Company, C. Howard Hunt Pen Com- 
pany and Sanford Manufacturing Company) 
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HE modern business man is a discriminating 

buyer. He insists upon quality, distinctiveness, 
and value. Yet the business of this shrewd, selective 
buyer is not hard to secure if you have the product 
that meets his needs. 


No matter what the requirements may be, there is a particular 
type of B. L. Marble business chair that will meet them fully. 
On points of construction, design, and finish B. L. Marble busi- 
ness chairs are above equal—the recognized leaders in their 
field. This reputation for quality and dependability is a dis- 
tinct advantage in favor of the B. L. Marble dealer. 


Catalog No. 33, “‘The Blue Book of Business Chairs,”’ may 
virtually be regarded as a Sales Manual. It is replete with 
illustrations and descriptive details and its frequent use will 
prove an incentive toward greater profits through increased 
sales volume. 


af 


The season of better business is at hand! It is reflected in 
the reports of financial statistics and by increased activity 
in new building projects. If there is a bank, library, 
school, or public building contemplated or now under way 
* in your territory, write for the details of the special selling 
cooperation available to B. L. Marble dealers. 


Saves 


>» 


The B. L. MARBLE CHAIR COMPANY 


BEDFORD, OHIO 











Db’ L MARBLE 


B I INESS CHAIRS 
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tyde Drug 


| Metal 
Fibre Hinge 
Back 


A New SPEED Record 


for Business Facts 


new National Ring Type Visible is ideal remove or insert one sheet without distur g 
the credit, or sales manager’s desk, the _ the rest 
records of the protessional man, small mer we , 
, nee” Cover is best grad Wack iImitat n ieathel 
int ub, agency, et 


over heavy boards 
hinges are steel; ba: kplate of fibre, stec 


1 


' ' , omplete thts SYUtM) to S (HM) 
ard, yet light; will not wear or fray Complete Outhts < to $11 


lhe 18 rings work in gangs of six. You can Write tor literature and dealet 
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National Blank Book Company 


HOLYOKE, MASS. 


New York Boston Chicago Philadelphia 
52 Duane Street 70 Franklin Street 618 W. Jackson Blvd 1001 Market Street 
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Ninth District Stationers and Travelers Meet 
[he ninth regional district convention of the National 
Association of Stationers, Office Outfitters and Manufac- 


turers was held in Waco, Texas, Thursday and Friday, 
March 29 and 30, at the Raleigh hotel. Preparations had 
een made for one of the largest and finest meetings of 
s kind 


The Texas Travelers got together at the same time, and 

addition to the business sessions put on an interesting 
program of entertainment 
he Friday morning program of the Texas Travelers, 

ning at 6:00 a. m. and concluding at 10:00 a. m., when 
the regular session began in the main convention hall, con 
stituted a lively affair and created even more laughter in its 
carrying out than it did in its publication. 

\ few of the milder stunts were as follows: 6:30 to 7, 
setting up exercises, led by Jack Gram, special exercises 
tending to strengthen the muscles of the throat and stomach. 
Seven to 7:30, demonstration in room 649—“How a Sales- 
man Can Sleep Till 9:00 a. m. and Get by with It.” Roy 
Simpson was the subject From 7:30 to 8 o'clock Ceorge 
Cunningham explained the difference between pints and 
quarts (of ink) and also how he carries his samples without 
awakening suspicion. From &:30 to 9:00 o'clock there were 
coffee and rolls in the dining hall with an address by Ernie 
Parrette on “Who Pays tor the Breakfast.” This was fol- 
lowed by an interlude for introspection, which in English 
means, “time out to get your wind.” 

At 10:00 a. m. the stationers and travelers met in the maim 
convention hall when the session began. 

On Friday afternoon a golf tournament was held and in 
the evening there was a banquet under the direction of the 
Texas Travelers 

Office Appliances h 


ypes to have a fuller report of this 
meeting in the May issue 
_ 
Recent Doings of Seattle Typewriter Dealers’ Asso- 
ciation 

Advertising problems and good and bad publications were 
thoroughly discussed by members of the Seattle lype- 
writer Dealers’ Association at the first two weekly meet 
ings in March. 

Six months ago members of the association agreed to 
contine their advertising in the Pacific Telephone and Tele- 
graph Company's Directory of Seattle to one listing, except 
where certain contracts for additional space existed. With 
the issuance of the directory in March a special committee 


reported eight different listings: one quarter page advertise- 


ment; two one-twelfth page ads, and three one-inch ads 
Che special committee omposed of former President H 
Q) Mr. Walke was requested to interview 
ue ¢ ( ne their directory advertis 

r g listing 
Progress was reported by Mr. Roper on assembling the 

ssary data for revising trade-in allowance lists 

In view of a request Irom a Los Angeles dealer for as 
sistance in locating a typewriter it was suggested that Sec 


retary Burke of the Retail Trade Bureau of the Seattle 
Chamber of Commerce, through which the association fune 


tions, write the Los Angeles Typewriter Dealers’ Associa 


relative to the achievements of the Seattle Association 
‘ 
During the interchange of credit and lost machine infor 
i March, two members reported two machines lost 
Considerable was also devoted to a discussion of some 


o get data on pawned typewriters from the Bureau 


of Records, City of Seattle, at the time of pawning, rather 


in thirtv davs later when the machine is found to be 
issing. The subject of embezzlement insurance was dis 


ussed briefly but no action taken. —J. C. J. M 
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This Year Sell 




















(LUMBIAN 


_ ART CALEND 





For 


side. 


Modern Offices 


Newly - designed 
metal bases that 
can be used from 
year to year and 
refitted annually 
with new sets of 
loose-leaf calendar 
pads. The bases 
are finished in at- 
tractive and mod- 
ern Duco colors. 
Rubber feet pre- 
vent damage to the 
most highly - pol- 


arches are of a new | 
hinged style, open- | 
ing with slight pres- | 
sureforreplacement | 
of calendar and | 
snapping firmly 
locked with a finger 
touch. Each calen- 
dar leaf is clearly | 
and sharply print- 
ed, like lithography 
for easy readingand | 
neat appearance. 
Edges of pads are 
stained to prevent 
easy soiling. The 
punching is stand- 
ard. Prices are as 
low as for the old 
black enamel bases. 
Pads are in sealed 
packages with 
punching diagram 
printed on the out- 





COLUMBIAN TEAR-CLEAN WALL CALENDARS 


There are four sizes of this efficient and orna- 
mental wall calendar. We are the seiling agents. 











201-215 N. Franklin St. 





Write For Full Trade Information! 


In considering your 1928-9 line of calendars you 
should know all about the Columbian Line. During 
the last year it proved itself to be a most popular 
modern line, well received and extensively purchased. 

Write today to 


AsSociATED STATIONERS’ SuppLy Co. 


WHOLESALE COMMERCIAL STATIONERY 


Chicago, Ill. 
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“TRANSFOUR” 


A Revolutionary Idea 
in Carbon Paper 
































No. 1. Very tough, clean and 
durable—exceptionally fine for 
one copy at a time. 





No. 2. Standard, clean corre- 
spondence carbon, for use up to 
4 copies. 


No. 3. Medium weight and fin- 
ish—designed for clear mani- 
folding up to 8 copies. 


No. 4. Featherweight—for heavy 
manifolding of more than 8 
copies. 


In this manner the typist 
is equipped to perform 
efficiently EVERY mani- 
folding requirement within 
the range of typewriters. 


Write for dealer proposition 


Neidich Process Company 
Burlington, N. J. 


“The Line of the Lowest Ultimate Cost’’ 
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Monroe Goldman Makes New Connection 
Monroe Goldman has recently joined the sales organiza 
tion of the Metwood Office Equipment Corporation, 26 
East Twenty-third street, New York City For the past 
three years Mr. Goldman has been doing business under the 


firm name of the Standard Specialty Corporation, carrying 


i complete line of office furniture under the Standard name 
He was pre viously connected with the New York office of 


1¢ Van Dorn Iron Works for a vear, and prior to that he 


nducted a business under the name of the Bankers’ Spe 








c 
ialty Corporation, which made coin trays, etc., especially 
MONROE GOLDMAN 
for banks. His wide experience in the field qualifies him 
admirably for the duties of his new position. The Metwood 
. ' 
Office Equipment was organized a short time ago. E. Gil- 


bert, formerly with The Globe-Wernicke Company, is man- 
ager Che corporation handles a well selected line of ofhce 
furniture 
- ~— — 
Aluminum Company’s Furniture Booklet 

“Aluminum Furniture for Modern Offices” is the title of 
an attractive little booklet published by the Aluminum 
Company of America, Pittsburgh, Pennsylvania. It shows 
a line of chairs, constructed of high-strength, heat-treated 
aluminum alloys which are said never to warp or loosen at 
the joints. Types have been selected for serviceability 
rather than for ornamental value. Nevertheless, they have 
a simplicity which, the booklet states, implies a “rare 


beauty.” Baked enamel finishes are available in plain colors 


or in naturai wood grains. Surfaces, it is stated, will resist 
defacement from boiling water, alcohol, or lighted matches 
Lightness and non-combustibility are among other advan- 
tageous features claimed for these chairs 

The booklet shows five styles The executive, executive 
swivel, curved back utility, mat agers swivel ind executive 
side chair This, however, does not exhaust the complete 
line Furthermore, new models are being created 

Information may be had from the branch ofthce nearest 
the inquirer There are offices in Pittsburgh, New York 
Citv and Chicago, and in fifteen other cities 

> 
Triad League Club Uses Royal Portable as 
Advertising Subject 

In an advertising contest conducted by the Triad League 
Advertising Club of New York University the Royal 
Portable [vpewriter will be the subject ot all advertise 
ments entered. Both copy and illustration in the adver 
tisements will be confined to certain limits and will be 
directed toward selling the Roval Portable Advertising 


nager William A. Metzger will be one of the judges 


he contest which closes in April 
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Steel Shelving Lockers Cabinets Counters 

Steelart Folding Tables and Chairs. General Steel 
Storage Equipment and Steel Furniture. The Lyon 
name and trade mark attest the strength, finish, 


usefulness and durability of Lyon Steel Products 


STEEL 


‘CABTN 


I ¢ 


E 


AP PE 
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Desk-hi is popular with executives, secre- 
taries and others because it provides close 
at hand storage, under lock and key, for 
papers, records, documents and supplies. 
Desk-hi, strongly built and gracefully de- 
signed, is typical of the other Lyon Steel 
Cabinets. Their different finishes—ma- 
hogany, walnut, oak, ivory gray, white and 
dark green—fit them into any office fur- 
nishing scheme. They are widely known 
through national advertising. They are a 
profitable line—giving satisfaction both to 
dealer and to user. Write for information. 


LYON METALLIC MANUFACTURING Co. 
Aurora, Illinois 
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* THE EXECUTIVE LINE 
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ni The two articles illustrated on this page are members of the new 

1) Executive line of Dietz desks and tables. ae) 

= This new line has genuine walnut exteriors and interiors as well. 
Bis} Note the massive, yet graceful appearance. It carries a strong ) 
P appeal to those who are interested in quality furniture. 

y The Dietz line includes five complete grades of desks and tables. 

OX) These various grades are sufficient to meet all your requirements. 
On All writing beds, including table tops, are finished with lacquer 


—the ever lasting, beautiful finish. 


¥ 


bere 


~ pa! ° . - 
} Our new catalog is fresh from the press. Write for your copy. 

mx € The Logical Line for Your Trade or 

: The Shipping Point Convenient to You =< 
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Freight and Time Saved are Added Profits. 
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Miner H. Paddock Heads Boston G. O. E. C Office 

\ front page announcement recently appearing in all 
the newspapers of Boston, Mass., gives the interesting 
information that Miner H. Paddock, Jr., is now manager 
of the Boston office of the General Office Equipment Cor- 
poration, Elliott-Fisher and Sundstrand divisions, with 
headquarters in the new Statler building. 

Mr. Paddock is a Bostonian. He has been for a number 


of years active in various civic and fraternal organizations. 














MINER H. PADDOCK 


He has held the presidencies of the Boston Automobile Club 
and the Boston Civitan Club, in addition to memberships in 
1¢ Boston Chamber of Commerce, Belmont Spring Coun- 
try Club, Aleppo Temple, Watertown Elks, Y. M. C. A., 


Sons of the American Revolution, Society of Mayflower 


He has been in the typewriter and accounting machine 
business for more than twenty years For some fourteen 


vears he was associated with the Remington Typewriter 


Company as salesman, special representative of the account- 
ing machine department ind manager of the Syracuse, 
N \ othce tor several years He managed the office at 
Rochester, N. Y., for the CC. Smith Typewriter Company, 
| served as district sales manager for that company tor 
years He served 1 st recently as manager ot their 
Bost office for four irs 
Mr. Paddock is thoroughly sold on modern office ma 


ne equipment, and is a believer in efficient sales service 


‘A few short years ago,” he states, “the writing machine 
vas a veritable stranger, groping its way into the com 
nercial lite of America Today the business institution 
not equipped with some sort of modern office machinery 
is the exception. The cost of writing and maintaining the 
necessary records of any business would be prohibitive 
vithout mechanical assistance. Modern business expan 
sion is largely due to the benefits of these modern methods.” 
he states that “the modern business executive de 
mands his balance daily In every branch of accounting 
the human factor has been eliminated. The mechanical 
placing of figures on paper machinery carries with it the 


totals and necessary controls to furnish a daily balance in 


each department, as well as a recapitulation of all opera 
tions daily [The machine is always faster than it 
is humanly possible to operate it.” 


Ofhce Appliances extends its congratulations and best 
wishes to Mr. Paddock in this new position 
ee a 
Esterbrook President Returns from South 
E. S. Wood, president of the Esterbrook Steel Pen Man- 
ufacturing Company, returned to Camden a short time ago 
from a southern vacation. He came back with reinforced 
health and some enviable golf scores 
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MR. AUDITOR 


1928 calls for 1928 equipment 


What about your 

sorting methods? 
Here is a sorting device that will sort any 
series of 1000 pieces into 10’s in one sorting. 


In a recent test an inexperienced girl in 
1% hours sorted 1000 checks into correct 


numerical order. 


N erical, A hical, 
um ~~ Geographica 


On 
desk 


Space 
required 
for 
sorter 
6x 18 
inches 


only 
when 





No. 462 


Made in any size and indexed to fit your needs. 


Representative firms using 
from 3 up to 160 sorters 


NEW YORK 
Alexander Hamilton Insti. 
John Budd Co. 


CHICAGO 
A utomatiec Electric 


Hib Spencer Bartlett Macy. R. H., & Co. 
| Ss. ester MeCreery, James & Co 
‘ +. Gee Ne k ‘Edison 

M -Ward ew 

Nasthoen ak New York Telephone 
Swift & Co. . 


ler & Hippach 
1 & Co. 


ise 6¢ueue Pittsburgh, Pa 
cocccccccee EES Be Oe 
s66>.aueee Philadelphia, Pa. 
26 ewes Albany, N. Y¥. 
vee eu bbaausdedstuneee Brooklyn, N. Y. 





More than 18,000 banks all over the world. 


We shall be pleased to give you the ideas we have 
gathered in the 12 years we have specialized in 
this work. Catalog and full details upon request. 


THE KOHLHAAS CO. 


Manufacturers of Instant Reference Files 
183 N. Dearborn St. Chicago, III. 
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Here is a 


FILE 


that meets every 
need at a price 
surprisingly low 


Let’s reduce the question of filing 
equipment to simple terms. 


Oby iously, the chief function of a 
letter file is to hold letters, and protect 
them. Filing clerks like files that have 
easy rolling drawers, that material 
may be filed or removed quickly. GF 
file drawers are noted for their smooth, 
almost effortless movement. 


Filing clerks like quick releasing fol 
lower blocks so there is no straining or 
pinching to release a crowded line of 
folders. GF follower blocks release in- 
stantly, yet hold rigidly until released. 


These GF file drawers are 28 inches 
deep. And, with the unusually com- 
pact follower, you sell the greatest fil- 
ing capacity per dollar found in any 
file. 

[In GF 700 Line Files, you not only find 
the admirable qualities listed, but a 
completely diversified line to meet 
every filing need. 


Coupled with these excellent selling 
points, are the exceptionally low prices 
that big production has made possible. 
This means less sales resistance for the 
GF dealer—a happy circumstance in 
these days of keen competition. 


THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 


Canadian Plant: Toronto, Ontario 


a The GF Allsteel 


April, 1928 
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Line: 

Filing Cabinets 
Shelving — Sectional 
Cases —- Transfer Cases 
Storage Cabinets 
Safes— Document Files 
. Desks Tables J 

' Supplies 
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700 LINE FILES 
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—has a sales 
appeal to 
every one 


customers 
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PERMANENT 
PROTECTION 


for Vital Business Records 


of your 


NSURANCE 
against loss is regarded now as a 
necessity in carrying on business 
transactions. No responsible busi- 
ness man denies this as a principle. 
err 
Many a business man is jeopardiz- 
ing the most vital assets of his 
business by not protecting them in 
the best possible manner. 
Business records tell how much a 
company owes, and how much is owed to it. 
Precious little bits of paper they can 
never be replaced, once they are lost 
through fire or mislaid through negligence. 
Yet, they can be protected, just as surely as 
any other valuable asset is protected. GF 
\llsteel Safes are the answer. Here is pro- 
tection that is so sure, so positive, that 
records kept in these safes are regarded as 
practically tmsured! 


~ 
« 


Through scores of disastrous fires, these GI 
Safes have built up their enviable reputation 
for safety by always bringing their precious 
contents through. Fires that have reduced 
all other property to worthless ashes have 
failed to damage anything that was stored 
in a GF Safe. 

Sell your customers on tnsurance for their 
business records,—naturally the answer will 
be—a GF Allsteel Safe. 


Backed by the Underwriters’ “‘A’’ and ‘‘B”’ Labels 


THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 


Canadian Plant: 


Toronto, Ontario 


/ THE GENERAL FIREPROOFING 
COMPANY, 











Youngstown, Ohio. 


dealer proposition in this territory. 
Name 
Firm 


Address 








~™ City State 


Please advise me regarding the GF 
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SZ 
DISTINCTIVE DESIGNS 


IN 


ATTRACTIVE COLORS 
ARE 


ADDITIONS TO THE 
[-P 


STUDENT NOTE Book LINE 
6G Line ALL STANDARD SIZES 








The 9200G Line is made of a tough, 
water-resistant paper, grained to rep- 
resent imitation leather. The color is 
a deep olive green 


THESE NEW DESIGNS 
CARRIED IN STOCK 
BOUND IN 


RED 
BLUE 
BLACK 
BROWN 


The 17200-Line is bound in imitation 
leather with the new elephant grain 
that gives a sturdy and attractive ap- 
pearance. The front cover is em- 
bossed with the classic design and 
proves to be a fast selling item. 


The 16100-Line is the highest develop- 
ment in a stiff bound students’ note 
book. The binding is of a good qual- 
ity imitation leather, grained and em- 
bossed. Full length metal parts with 


steel back 17200-Line 





The 19100-Line is an entire new line 
of student covers. They are flexible 
Bound in imitation leather, crushed 
grain. Full length metal parts with 


steel back 


The Range of Prices 


A 10'4x8 cover in the 9200-G Line sells 
to the student at 25c, the 17200-Line 
at 50c, 16100-Line 75c, and the 19100- 
Line at $1.00 each. 


ortZaeh 


IRVING-PITT MANUFACTURING Co. 
NEW YORK KANSAS CITY CHICAGO 
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Federal Trade Commission Pursues Searching 
Inquiry 
\ questionnaire, containing twenty pertinent questions, 


as just been sent out by the Federal Trade Commission 


pursuant to a resolution adopted by the commission on July 


> 


5, 1927, directing the chief economist of the commission to 


inquire into the maintenance ot manufacturers’ resale prices, 


it wholesale and retail and to report to the commission. 


l Phe advantages and disadvantages of resale price 


naintenance (a) to competing manuticturers employing it 


and to other competing manufacturers; (b) to competing 


wholesalers and retailers employing it and to other com 
< re wholesalers and retailers; (Cc) to the ultimate 
( serTrs 
2. The costs, profits and margins of manufacturers and 


distributors and the prices to consumers on competing price 


uintained d non price maintained goods and particularly 
he relation of advertising expenses to such costs. profits, 
mare Sa prices 
he causes and motives for price cutting by distribu 
rs a n general below the total cost of the dis 
utor; (c) below the purchase price paid by the distribu 
ot goods; the justification tor such price cutting, if any 
he effect of price cutting on manutacturers, distributors and 
cons ers rticularly with reference to: (a) How far, it 
at all, price cutting increases volume of business for a dis 
oftsets the decreased profit per unit; (b) how 
far, if at all, price cutting has eliminated manufacturers 
and distributors from business; (c) the effect of price cut 
ting by distributors on the prices, profit and margins of 
itacturers 
4 The relat ( resale price ma tenance iny 
the multiplication of distributors, and, if such effect is found 
he relation of this multiplication to the cost of marketing 
5 Any other facts pertinent for the consideration of 
congress with reference to legislation on this subject 
6. The character of the legislation, if any, which should 
be recommended by the commission 
he object of this questionnaire is to obtain as accurate a 


cross section of opinion as possible on the subject of resale 


rice maintenance with a view to presenting the informa 


obtained in the consideration of the bills now pending 


ress on this subiect It is pointed out that in 1916 


i referendum of the Chamber of Commerce of the 


United States 74 per cent of the votes cast favored legisla- 
t permitting resale price maintenance In 1926 on a 

lar referendum about fifty-four votes were in favor of 
the idea. The questions involved in the inquiry cover what 
is believed to be every phase of the subject and 1 general 
tollow the idea of the resolution above quoted It is greatly 
t e hoped that those who receive this questionnaire will 
answer the questions as fully as possible and promptly re 
turn the questionnaire with their replies to the commission 


We believe that there is no more important subject before 


he business community than that of resale price legislation 
nd congress is entitled to a full and unbiased expression 

opinion by business met 

he questions asked by the commission are not altogether 
asy to answer. They have been prepared as a result of a 
areful analysis and many of the questions demand much 
ought in formulating a satisfactory reply. We might point 

here that under English law resale price agreements are 
gal It is of interest, howe ver, to note that provision 1s 
parently not made under the English rule for the allow- 


nce of quantity discounts. It would be interesting to know 


ust how this matter is handled by our British friends 


One of the pertinent points developed by the question 


naire is when, if at all, a merchant is justified in selling at 


es which do not cover the prices which he paid for the 
ds, plus his cost of doing business. When is he justified 


Second Message 
to Salesmen 















Cihetes a 
future for the 
man who 


nows Filing! 


THE MAN who knows filing can look into 
the files in his customer’s office and find business. 
He can point out the needs and suggest methods to 
correct troubles or increase efficiency. The man 
who does not know filing merely waits for orders 
and cusses at the hard times. 


A study of filing methods will pay any sales- 
man who has the necessary ambition, brain and 
personality to apply himself to the relatively simple 
units of which a filing system is made and to master 
methods needed to meet different conditions. 


Let us help you increase your sales by help- 
ing to increase your knowledge of Filing Supplies. 


To Sell More, Know More! 


CThe WABASH CABINET (2. 


WABASH, INDIANA 


MAIL THIS COUPON 
The Wabash Cabinet Co, 
W abash, Indiana Date = 
Please place my name on your list to receive Sales 
Stimulators, and tell me more about your plan to 
help increase my sales. 





Name__ 
Address nceniatials 


Firm 





ee. RE 


























You Can Eliminate | 
Ribbon Guesswork | 


The Bucki Supreme Typewriter 
Ribbon takes the guesswork out 





of ribbons and ribbon selling. 


Under day in and day out pound- 
ing—continuous typing—this rib- 
bon stands up, giving clean, sharp 
impressions and renewing itself 


overnight. 


The renewing process—ink mov- 
ing from one part of the ribbon 
to another—is what makes it so 
universally satisfactory. 


The Bucki Supreme ribbon is 
well supported by carbon papers 
of like quality—a most pleasing 
combination for any typewriter 
supplies department. 


Both products are backed by the 
Buckeye plan for creating a suc- 
cessful ribbon and carbon depart- 
ment. Ask us about it now. 


THE 


BUCKEYE 
RIBBON & CARBON CO. 


1466-68 East Fifty-fifth Street 
CLEVELAND, OHIO Established 1896 
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in selling at prices at or below the prices he paid for the goods, 
and when may he sell below the price suggested by the manu- 
facturer, but at a price which yields a net profit to him. 
It would appear that legislation referring to resale price 
maintenance should make some provision for the disposal of 
contract price goods on which the distributor finds himself 
overstocked. 

The questionnaire goes into the subject of price cutting 
and its effects upon the volume of sales and its general 
effects upon the business involved. In fine, the questions 
are adroitly drawn and should bring out a most instructive 
series of answers providing those who receive them will 
give them prompt and careful consideration. This we urge 
every retailer to do. These questions may be obtained by 
application to the Federal Trade Commission, Washington, 
D. C., if one has not already received them 

_ 


Kendall Company Opens Store at Stockton 

The W. S. Kendall Company, Inc., of Stockton, Calif., 
was recently incorporated for $50,000 by W. S. Kendall and 
associates. Mr. Kendall was formerly agency manager for 
The Safe-Cabinet Company in Stockton and the San Joaquin 
Valley and was later district manager for Remington Rand 
He started his own business last July and this is the busi 
ness which was recently incorporated. Associated with him 
are several former Safe-Cabinet men who are helping te 
build up a fine office equipment business. 

The company has opened a new store at 135 North Sutter 
street, where they carry office furniture, desks, files, sates, 
etc., and are seriously considering adding a stationery de 
partment to their fast growing business. Mr. Kendall finds 
that they have so many calls for stationery that it seems 


the company is going to be obliged to install a stationery 


department if they are to give the service the trade is 
accustomed to getting. All of the members of the organiza 
tion are well known and have a wide circle of friends in 


Stockton and vicinity 
Mr. Kendall says that they would like to line up with a 


' , 
+h. ‘ } 


good stationery man who would take over this part of the 
business and cooperate with them in building up a well- 
balanced institution lf this is found to be not practical, 
they will open a new department and employ a first-class 
stationery man to run it. Mr. Kendall states that his con 
tracts with large manufacturers give him territory north 
including Sacramento, where they hope to open a new store 
some time this vear At this time, however, with the 
present force they are kept rather busy in Stockton an 
vicinity 

Mr. Kendall has resided in Stockton for sixteen years and 
is well established there Prior to coming to Stockton 
lived in Chicago and in Wisconsin 

> 
Zimmerli Building Razed by Fire 

Those in this trade not already apprised of the fact will 

learn with regret of the destruction by fire late in January 


+ 


of the Zimmerli Business Furniture Company's premises at 


130-132 South avenue, Rochester, New York. The contents 
of the four-story building were completely destroyed \ 
high wind added to the difficulties of the fire department 


and for a time the entire block was menaced 


Che loss to building and stock is said to have amounted 
to a quarter of a million dollars 
ae 


Art Steel Company Improves Offices 
The Art Steel Company, 401 East Twenty-third street, 
New York, N. Y., have recently made some changes in 
their first floor, adding up-to-date equipment and increasing 
considerably the general attractiveness of their office and 


tactory. 
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What 


NEW JERSEY’S 
LARGEST 
office supply store 
says about the 
worth of their ex- 

clusive 
SHAW -WALKER 
Franchise. 





SAMUEL R. 
BAKER 











Your territory 

may be open. Why not share 
in,the success and profits_that 
huinidreds of Shaw-Walker 
dealers enjoy’ Write,us today 
for full information. 





| SHAW-WALKER, Muskegon, Mich. 
Tell me about the exclusive Shaw-Walker Franchise and how it can bring increased 
business and profits to my store. 
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No. 478 Pedestal Typewriter Desk—- 
32x60 inches. Covered by our 
new 400 semi-quartered line, 
quarter -sawed tops and 
fronts. Also made in 
walnut and mahog- 
any finishes. Lac- 
quer finish. 


THE JASPER DESK CoO. 


Desks and chairs can be purchased from us in pool cars, at c 
arrive in first class condition, with 


Jasper Desk Company 
Jasper, Indiana 
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No. 150 No. 151 
Quartered Oak Quartered Oak 


No. 250 No. 251 
Imitation Imitation 
Mahogany or Mahogany or 
Imitation Imitation 
Walnut Walnut 








These chairs are lacquer finished in light 
oak, dark oak, fumed oak, standard brown, 
mahogany finish and walnut finish, 
and are constructed with the same 
rigidity that characterizes the 
entire Jasper Chair Co. lines. 

Our suggestion to you is: 

Look at ours and the 
other fellows--and may 
the best chair win. 





on 





>. AND JASPER CHAIR CO. 


at ca [ad discounts, lower freight rates and the assurance that goods 
ithom damage. We solicit your inquiries. 





Jasper Chair Company 
Jasper, Indiana 
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THE PERFECTION 


DaILY REMINDER 


The iatest addition to the Per- 
fection line of Calendars. 


Made in three sizes — 4%” x 63’, 
52"x8", 62°x 10". 
New exclusive features:— 


Permanent metal Base with 
rubber plugs which prevent 
scratching. 


Ingenious method of punching 
the Pad with half round holes 
to fit the posts. This facilitates 
mounting the Pad and permits 
a sheet to be removed without 
leaving a ragged edge. 


Two pencil racks as illustrated. 


The “House o/ 


DEFIANCE © 


SALES CORPORATION 


Service 








\ 
’ 
as 


Stationers’ Glassware, Hardware and Specialties 


72 SPRING STREET NEW YORK 
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Adams, Cushing & Foster Celebrate Fortieth 
Anniversary 


On Thursday, March 1, 
Soston, Mass . 


the house of Adams, Cushing & 


Foster, Inc., of celebrated the fortieth anni- 


versary of the beginning of the wholesale and retail sta- 


tionery business purchased of C. H. Whiting, which subse- 
he part- 
ners of Hopkins & 


Cushing, as the firm was then known, had been associated 


quently became Adams, Cushing & Foster, Inc 
the purchasing concern, Greenough, 


with C. H. Whiting in positions of management, and on 
March 1, 1888, the stationery business of C. H. Whiting 
was separated from the book business, which was taken 


over by DeWolfe & Fiske Company. C. H. Whiting had 
been preceded in the business by Hall & Whiting, Nichols 
& Hall, and concerns of an even earlier period. 


The business, which was established on March 1, 1882, 
by Greenough, Hopkins & succeeded by 
Greenough, Adams & Cushing and later by Adams, 
& Foster, these changes in the partnership and later the 


changes in 


Cushing, was 


Cushing 
incorporation having been brought about by 
personne] 

In celebration of the organization of the house forty years 
at the Exchange Club by Mr. 


ess and the 


ago, a luncheon was given 
Cushing, who sketched the history of the busin 
careers of those employes present in an interesting and 
entertaining speech. The employes who were present at 
who have been connected 


Che remark 


the luncheon consisted of those 
with the company the greatest length of time 
able length of service represented by several of the people 
business 


Hopkins 


& Cushing was formed and are still active in the business. 


present elicited comment. Several came into the 


soon after the original partnership of Greenough, 

Mr. Cushing gave some interesting figures relating to the 
volume of business in comparison with the early period 
These figures are striking in demonstrating the difference in 


bulk of 


a great change in business customs has come about during 


volume of sales and merchandise Furthermore, 


the forty-year period. 

A spirit of good will, efficiency and loyalty pervaded the 
luncheon 

—-. 
Royal Assistant Sales Manager Completes 
Long Trip 
from months’ tour and business 
\ssistant Manager W. ] 
| 


Portable typewriter sales for the Royal Type 
' 


Returning a two survey 


of his field, Sales Montgomery, 


in charge of 
writer Company, brings back the news that the month of 
Roval Portable 


activity since this machine made its appearance a little over 


January was the biggest month in sales 


a year ago. 
Mr. Montgomery’s visit took in most of the Royal deal 
ers along the route from the east to the west coast and a 


thorough survey of the territory along the west coast was 
made. 


a 
Art Steel Catalogue Shows Several Additions 
[The Art Steel Company, Inc., 401 East Twenty-third 


street, New York, N. Y., have recently put out 


i pretentious 


ind valuable catalogue of their products Chis catalogue, 
No. 15, is printed in green on good quality cream-colored 
paper. It is well-illustrated, and has an attractive light tan 
cover. It has twenty-four pages including covers. Several 
new lines have been added “in an endeavor to serve all of 
the needs and requirements of the trade.” Attention is 
called to the card cabinets; the Ideal file to stand on the 
desk, equipped with sliding front to facilitate fling, finding 


and reading without removing papers and cards from the 


the bankers’ coin trays and note 


check deposit holders; the bill head and 


e; the card index cases; 


cases; the cases 


the post office boxes. 
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Parker Pressureless Touch 


Capillary attraction combined with gravity feed makes the ink flow 
at the slightest contact with paper —Barrel now Non- Breakable 





a 





This latest Parker achieve- 
ment adds still another value to 


the NEW 1928 Parker Duo- 
fold at no increase in price. 


An added value that will 
turn the tide of public favor 
more than ever toward Parker. 


For people will be quick to 
see that the new model Duo- 
folds, at $5 and $7, represent 
by far the greatest pen value 
ever offered. That it is folly to 





Five Flashing Colors 


to help you meet the new buying psy- 
chology — the new demand for color 
and design that is such a big factor 
in modern selling. 

Parker's leadership in Color can 
mean added sales and profits to you, 
if you take advantage of it. 


pay less, useless to pay more. 
That money cannot buy finer 


writing, longer lasting pens. 


Parker Pens and Pencils 
have a big sales advantage 
because they have a big price 
advantage. A big price ad- 
vantage to the public. A big 
price advantage to the dealer. 


Are you making the most 
of it? 


THE PARKER PEN COMPANY, JANgsviLLe, WISCONSIN 


Parker 


ER-Si> - 
nos" Dysofold @) 


FR ae A 
Phen adr ant aed owe ry 
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Read the 
| Verdict oj7 
552 Pen Dealers 





On Quality — Demand — Comparative Sales — Sales Increase 








Quality 


What Pen do you Con 
sider Best from a 
Quality Stand- 
point? 


Parker | 32.6% 

“6 A» | 32.4% 
“—_ | 15.6% 
= j 5.9% 
“TT” | 3.9% 
“oR” | 3.3% 
All Others 6.3% 












Letters designate names of other standard makes of pens 


Late in the fall of 1927 newspaper in- 
vestigators obtained detailed reports from 
552 leading dealers on their fountain pen 
business. 

These stores were selected on account 
of their importance without regard to the 
makes of pens they handled or featured. 
This insured a fair, accurate and impartial 
investigation. 

The survey covered 36 cities, large and 
small, in all parts of the country, soit gives 
an excellent cross section of the American 
fountain pen market today. 


What the Survey Showed 


A recapitulation of the 552 dealer reports 
{as shown above} revealed the following: 


More dealers reported PARKER as the 


THE PARKER 











Largest 


Demand 
a mea rsonal Best Seller Increase 
preference, what pen Which is the best w 
do you get the most selling pen? hich pen has shown 
calls for? the greatest increase 


during the past year’ 


— 43.0% | 40.6% 42.4% 
29.5% | 27.7% | 29.2% 
13.4% | 12.2% 6.8% 
5.4% | 5.3% 4.4% 
2.9% | 4.7% | 3.7% 
8% | 2.8% 2.6% 
5.0% 6.7% 10.9% 








best pen from a quality standpoint than 
any other make. 

More dealers reported PARKER as the 
pen they get the most calls for than any 
other make. 

More dealers reported PARKER as the 
best selling pen than any other make. 

And more dealers reported PARKER 
as the pen that had shown the greatest sales 
increase in 1927 than any other make. 


No dealer who sells fountain pens can 
afford to overlook the significance of this 
impartial survey. Here it is — you can in- 
crease sales and profits in your pen depart- 
ment by concentrating your efforts on the 


pen the public favors — PARKER. 


If you are interested in securing more 
detailed information on this survey, write 
us to have our representative call. 


PEN COMPANY 


JANESVILLE, WISCONSIN 
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Weis ougeay Ranks om in Low Labor Turn 


Late in 1927 the Bureau f Business Research of the 


iversity of Michiga sent questionnaires to several hun- 


red manufacturing concerns in Michigan, the purpose of 


c Was eter c ré i c eTce izes ADOT 
tur? > F Stat iparis s es and 

i wns 

The following table contains interesting information 
along these lines and shows where the Weis Company 

n ‘ ke Ww il eT 

Weis Furnitur Small tow 
T Pay r Industry District lichigan 
! year 24.6 2.1 25.4 

"\ i s.4 »4 ‘ ¥ i¢ 
) r 9 78 6&9 7 rs 
( year bt $7.2 0.9 43.7 
Over { year 61 $0.1 $9.8 t 
‘> year 30.7 Ss 27.1 
ver 10 years 25.2 10.9 12.4 9.0 


te = 
Attractive Steel Counter Display Case 


The Quality Park Envelope Company of St. Paul, Minn., 


und Chicago, IIL, have perfected an attractive display case 
made of steel finished in dark green for the counter display 





STEEL CASE FOR DISPLAY OF 


LEATHEROID DE LUXE WALLETS 
line of Leathers DeLuxe expanding wallets. This 
case occupies a space of 12% by 18 inches and is filled 
with ninety wallets of the most popular sizes. The company 
vill supply further particulars on request 
ae 


Fincher Changes Address Without Moving 


W. T. Fincher, manager of the Art Metal Constructien 


pany branch at Birmingham, Ala., is a lu ky chap. 
blithe and gavsome moving season he gets a change 
é g a hand, while c less her 
y s i Ss manutl factu nw ce s aré 

pia! Za ” a at idress 
e | bra Art Metal ad eC it 1020 
ra \ it 1020 ( er ] 2 


Re 
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THE WORLD IS RIGHT 
AS LONG AS IT WRITES 
WITH 
COLUMBIA PRODUCTS 


KNOWN THE WORLD 
OVER FOR THE BEST 
RESULTS WITH ANY 
WRITING OR DUPLICATING 
MACHINE 


No Matter What Your Requirements, Some Kind 
of Columbia Ribbon or Carbon Will Meet Them 


Samples and Prices on Request 


~ COLUMBIA 


Ribbon & Carbon Mfg. Co., Inc. 


Dizon, Holmes & Dizon 


69-71 Wooster Street NEW YORK 


1305 Arch St., FOREIGN--Viale Abruzzi No. 20, 
Philadelphia, Pa. Milano 119 
Dwight Building, 22 Bush Lane, London 
Kansas City, Mo. E. C. 4, England 


And Agencies in all other Principal Cities 
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See the star at bottom of 
this state outline 


JASPER, INDIANA--a 
comparatively small, pro- 
gressive city — famous the 
country over, for desks. 


More good desks, in the 
moderately priced field 
come from Jasper than 
any other city in the world. 
We don’t make all of them, 
of course; but we do make 
a large number. 

Indiana is rich in raw ma- 
terial for the production of 
good desks. Jasper is hap- 
pily located with respect to 


shipping facilities. A source 
of materials and good ship- 
ping facilities are two good 
points to consider when 
tying up with a desk manu- 
facturer. 


The Indiana Desk line is 
complete from business 
office desks to juvenile, 
students’ and teachers’ 
desks, in all popular sizes 
and styles. You will take 
pride in representing it. 
May we tell you more about 
the line? 


INDIANA DESK COMPANY 


JASPER, INDIANA 


JASPER is located here 
on the Southern Railroad 
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LaNicca Heads Remington Rand at Mobile 

[he consolidated offices of the Remington Rand Busi- 
ness Service, Inc., at 66 Dauphin street, Mobile, Ala., are 
under the direction of W. B. LaNicca, district manager. 
He also gives personal supervision to the mechanical divi- 
sion. His territory includes southern Alabama and eastern 
Mississippi. Mr. LaNicca was district sales agent eight 
years for The Dalton Adding Machine Company with 
headquarters at Mobile 

[he new headquarters are well organized with a complete 
stock of all classes of equipment, together with Remington 
nd Dalton inspectors to render prompt mechanical service 
J. E. Dolbear is in charge of the systems department. 
He had been in charge of the Baker-Vawter business in 





this territory, with headquarters at Montgomery, several 
years His division includes Baker-Vawter, Kalamazoo 
loose leaf, Kardex, Library Bureau and Safe-Cabinet. There 
are three salesmen engaged in the distribution of these lines 


The mechanical department embraces Remington type 





writers, Dalton adding machines, Remington accounting 





ichines, Dalton bookkeeping machines, Powers account 


hines, Line-A-Time copy holders, and all supplies 


And now — a 
larger market 


for 


kevin machine ines POSTUR CHAIRS 


Victor Adding Machine Co. Anniversary 


The Victor Adding Machine Company, Chicago, IIL, is 


Remington and Dalton machines. Earl H. Johnson is 
direct charge of this division, assisted by four salesmen 
who attend to Remington and Dalton sales and supplies 


Mr. LaNicca personally handles all accounting and book 


Larger and larger grows the 


in its tenth vear as a factor in the adding machine field . 
; ; ' : market for Uhl Postur Chairs. 
The company 1s celebrating this event through nationa " 
Agee : it. Each chair so'd seems to open up 
ertising and other intensined forms of sa'es promotion 
Sor ane . an avenue for another sale. 
New models are to be added to the present lines. 


At first Postur Chairs were sold 
largely for use by stenographers 
and clerks in offices. Now, how- 
ever, executives are finding them 
the logical chair for a better day's 
work—because they prevent pre- 
mature fatigue. 











Fatigue is eliminated by the sc'en- 
tific construction—low back and 
special seat. Correct position is 


assured. 


Are you getting the most out of 
these good chairs? Let us tell 
you about the many opportunities 
for sales. 


Ohe 
Toledo 


| Metal Furniture Co. 
f the American Writing Machine Company's effi 


nt and popular branch managers Mr. Waedekin has dis 1404 Hastings Street 
nguished himself as manager of the company’s Milwaukee 


ffice, and Mr. Fricks has made an emphstic success as TOLEDO, OHIO 


inager of the branch at Atlanta, Ga 





J. O. WAEDEKIN W. D. FRICKS 


























Mr. Meilink Home from Trip 
C. F. Meilink, president of The Meilink Steel Safe Com 
pany, Toledo, Ohio, has returned from a trip West. He 
| 


to see his company’s dealers in Chicago, Dallas 


Los Angeles, San Francisco and Denver He came back 
with verv fine reports as to the business conditions on the 
Pacific Coast 
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Are you in a position 
to figure a proposition 
like this? 


One of our dealers handled the 
above contract complete from start 
to finish. 


Successful carrying out of plans 
and specifications is insured by a 
force of trained Engineers who pro- 
vide for every item of detail. 


The reception extended Watson 
equipment by the country’s leading 
Architects and Engineers increases 
the possibilities of the line for you. 


If you would care to inspect 
Watson equipment with a view to- 
wards taking on the line we can 
refer you to numerous installations 
in your vicinity, and also refer you 
to other dealers who have success- 
fully handled Watson products for 
many years. 

We also manufacture insect 
screens of all kinds; further descrip- 
tive matter will be sent upon appli- 
cation. 





CWATSONS 


WATSON MANUFACTURING CO. 


Jamestown, 


New York 


Youthful Salesman Also Travels High Seas 

In the tiny town of Almond, Allegany county, New 
York, lives a youth—at least he lives there when he’s home 

of only twenty-one years of age, known to his many 
When on 
the ancestral stamping grounds he is a canvasser for his 
father, R. C. Mason, who operates the typewriter exchange 
of Almond. The father and his typewriter exchange are 
known quite widely throughout Allegany and Steuben coun- 
ties, which are located some fifty miles due south of Roches- 


friends and acquaintances as Edward S. Mason. 


ter. Edward, however, has no need to bask in the glory 
of his father’s dignified reputation. 
a writer, as well as a typewriter salesman, 


Edward is ; 
and has sought adventure on the high seas for material 


and “local color.” On January 25, he started out as quar- 
termaster on a merchant steamer laden for India. The 
vessel crashed into an oil tanker at Liberty Light in New 
York harbor, however, and had to go into dry dock. He 
shortly afterwards signed up to go to Jamaica. His parents 
read in the Sunday paper that the boat had been broken in 
two and had gone down, with the entire cargo lost. A com- 
forting telegram received a few days later informed them 
that he was soon to be safe in New York along with the 
rest of the crew. 

He has been on the sea intermittently since he was in 
his early ‘teens, has been through the Panama canal several 
times, served on Pacific steamers, been to English and 
Welch ports several times, and has been around the horn 
at Good Hope and up the east coast of Africa. On one 
trip his boat ran into the typhoon which devastated Florida, 
and which nearly sunk his craft. His vivid description of 
this gale gave him the sobriquet of “Typhoon,” which he 
has adopted as a pen name 

With such experiences as suggested here, young Mason 
should have an unlimited storehouse of experiences from 
which to draw when he voyages via the good ship “Type- 


writer.” And of course he comes from an “office appliance 
family.” 
= —_ 
Notes of Seattle Typewriter Dealers. 
Announcement of obtaining the exclusive distribution 
rights for Maribou carbons and typewriter ribbons, han- 
dled by a New York concern, for the state of Washington, 
British Columbia and Alaska was made at a recent meet- 
ing of the Seattle Typewriter Dealers’ Association by the 
University Typewriter Company, 4220 University Way, 
Seattle. 
es * 8 
Two typewriter dealers in Seattle have recently pur- 
chased Neon gas signs. They are Jerry's Office Equip- 
ment Company, 4308 University Way, and the Typewriter 
Corporation of Washington, 1105 Fourth avenue 
e ¢ 2 


Increased sales of standard keyboard portable typewriters 


have failed to decrease the sale of standard typewriters 
or affect rentals of large machines, Seattle typewriter 
dealers reported during March.—J. C. J. M 
>_— 
American Writing Machine Moves at Chicago 


Several changes are to be made in the location of the 


American Writing Machine Company's sales branches 
Chicago. The main store, 171-73 North Dearborn street, is 
to move about April 1 to 177 North Dearborn street. This 
brings the branch closer to Lake street 

\ new store will be opened May 1 at 229 North Wabash 


avenue. A ground floor site will be occupied, with a work 


The American Writing Machine Company also oper 


? 


room on one of the upper floors 
ates a store at 329 South Dearborn street, in the Standard 


Club building 
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Is Your Shop a Liability? 








Do You Know Exactly How 
Much It Costs You to Rebuild 


Your Underwoods? 


Do you know how much your overhead 
is, or how much money you have invested 
in your equipment? These items have to 
be figured in your rebuilding cost. We 
know what it costs to rebuild Underwood 
Typewriters and if they could be rebuilt 
any cheaper we would do it. 


Do You Always Have Machines 
on Your Shelves Which Should 


Be, But are Not Ready to Sell? 


Send your Underwoods to us— our re- 
building or semi-rebuilding service will 
enable you to always have your stock of 
Underwoods in shape ready to sell and 
your mechanics are free to put their time 
in on other makes of machines which you 
are unable to have rebuilt by outside 
concerns. 


Do Your Underwoods Have the 
Best Nickel and Enamel Ob- 


tainable? 


Many sales are made by appearances. 











A typewriter can be mechanically per- 
fect, but if the finish or nickel is not 
first class, it is just twice as hard to sell. 
An Underwood that has a wonderful fin- 
ish and is also mechanically O. K. will 
bring much more money and make a more 
satisfied customer. Our Rebuilts or Semi- 
Rebuilts will solve this problem for you. 


Does Your Shop Worry You— 
Are You Losing Money—Have 
You Too Much Money Tied 
Up in Parts? 


Let us help eliminate your shop worry. The 
principal reason for a dealer having a shop 
is to service the machines that he has al- 
ready sold or rented, and to take care of 
minor complaints. The only way money 
can be made in rebuilding is to go into it 
on a large scale. Many dealers have a 
considerable amount of money tied up in 
parts, many of which are obsolete and 
are only used maybe once or twice a year. 
Our Rebuilt Underwoods will eliminate 
part of your shop expense. Our Semi- 
Rebuilts will cut your rebuilding cost and 
stock of Underwood parts in half. 





Do You As a Dealer Spend More Time in Your Shop 
Than You Do Selling? 


The successful dealer today is the man who spends most of his time selling. If he is 
forced to help out in his shop or spend most of his time supervising, he is unable to 
produce more than his mechanics. The big money today is made in selling. 


Let Us Solve Your Problems 


Write today for our booklet ‘‘9 Ways to Save Money”’ 


SHIPMAN-WARD MF6. CO. 


tablish : 6 Years Serving the Dealer 


1774 Shipman Building 2 
4401 Ravenswood Ave. 





Chicago, Illinois 
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TERRELL 


STORAGE 
EQUIPMENT 


‘‘Meets Every 
Storage Need’’ 
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Turn The Storage Problem into Profits! 


COMPLETE/ 
Styles 
And Sizes Make The 
Terrell LineComplete 


Twenty - Five 


| 
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The demand for convenient, economical storage equip- 
ment was never greater. Offices, factories, public build- 
ings, garages, schools, etc., are fast realizing that supplies 
piled on desks or heaped in a corner mean confusion, 
waste and needless expense. Capitalize on this situation! 
Tie to and push the best and broadest line of storage 
equipment in America—-TERRELL’S! 


Our catalog of Steel Storage Cabinets, Wardrobes, Shelv- 
ing and Lockers contains a wealth of information of real 
cash register value to you. Ask for a copy. Have our 
complete data right at hand. Dealers the country over 
know that TERRELL’S Storage Equipment is a profitable 
line to handle, and has been for years. Let us send you 
the facts. 


TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS MICHIGAN 
mM , | js MT 
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Youngstown Firm Takes New Quarters 
H. H. Treudley and Company, Youngstown, Ohio, until 
recently located at 17 East Commercial street, during the 
first part of this year, moved their office equipment and 





Z commercial stationery store to their new headquarters at 


123 East Commercial. This new building, just one block 


east of the former place, they purchased with a view to 
securing a larger and more permanent location. The busi- 


ness, it is said, has been for some years in need of at least 


fty per cent more spac Commercial street is to be 
widened twenty-seven feet this Spring, making it a new 
vide business artery, which has been badly needed for 
years This project will no doubt act as a stimulant to 


usiness for those located on the thoroughtare 
> -— 

Vickers Takes Important Remington Post 
D. Vickers, formerly manager of the Remington Type 
iter Company at Jacksonville, Florida, has been appointed 
issociate manager for that company at Buenos Aires, and 

s now in the Argentine taking over his new duties 

Vickers’ personality and attainments fit him admir 
ly for the new job. His ability as a business man is a 


guarantee f efficient work and his inclinations as a club 








4 
sportsman and general all around mixer insure to him 
if a great degree of popularity in the South American capital 
r. Vickers’ experience with Remington ranges from 
salesman t manager in such territories as (Cincinnati, 
y Charleston, W., Va.; Dallas, Tex., and Jacksonville 
; os = 
Gage Succeeds Hillman as Inland Press President 
The Henry O. Sheppard Company “The Inland Press’’- 
42 Sherman street, Chicago, Ill, in a very attractive eight 
page booklet, mak« \ Report and an Announcement” to 
; ustomers, in which it is stated that Harry Hillman 
served so ably as general manager and later as presi- 
ent of the company is resigned and plans to enjoy a 
( €a est i i ad, while lohn J. (sage 
S ass he e and duti es esidet 
‘/pportunity s take the booklet to announce the 
tenant grow sales me durit 1927 and 
ink tl ustomers W have made this | ssible *The 
™ i ices eve i é the 
SACS Casure ibors well performed 
S s 2 ve it expres 
S \ ese iT ts < arde 
oe = 
Otto Fischer’s Store Burns Out 
nery store of Otto Fischer, 21 Hamilton street, 
Pa S N. J vas ed it n Februa 23 The 
rig é € ¢ Ss KNOW It nas pee I if d 
poss salvag tne onte s the store 
Me acher ia fnctumate « gh. however. t » ineumenes 
‘ er the loss sus . 
t eadat S ave bee ened 13 8 
; str Paters N. J 
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You Hear It 
Everywhere! 


‘‘THE BEST SELLING 
MOST PROFITABLE LINE 
OF OFFICE TABLES IN 
AMERICA—BAR NONE” 


St. Johns 


That's what the wise dealers of the country 
think and say about the St. Johns Line. 








They have this decided preference for St. Johns 
Office Tables because they meet a universally 
insistent demand. They give more real value 
for the money. They sell at a very moderate 
price—sell quickly and easily, and net a very 
substantial profit. 

St. Johns Office Tables are famous ‘for their 
sturdy construction. They are built for hard 
usage. Made in all popular sizes—in any 
desired finish. All tables have ,dove-tailed 
drawers with three-ply bottoms. 


Dealers Like Our Easy Selling Plan 


Our plan of selling makes it convenient to 
handle St. Johns Tables. You need make no 
extra investment, increase your inventory or 
carry any stock 


[his popular plan, combined with amazing 
table values, makes the St. Johns line the most 
outstanding proposition ever offered 


Write today for full particulars—prices and 
complete description. Get the jump on the 
office table business in your territory. 


ST. JOHNS TABLE CO. 


Cadillac, Michigan 


Stdohns 
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gures That 
Spell Profit or Loss 
~ are not alone the 
‘sures made by the 
Per’s Pen 
Today the existing re| 
twee. ationship 


ect post 
me fee ure 
Rrofits 1S NO mere A, 


ation, but 


Another Advertisement 
That Drives Home the 
Value of Perfect Posture 


and the advantages of the Sikes X69-} 
Perfect Posture Chair. 


Read it in the April 21st Saturday Evening Post. 
Then if you are not now handling this remark- 
able little wage and space saver, write for com- 
plete information about the Sikes franchise. 


SIKES COMPANY 
Chairmakers for More Than 60 Years 
PHILADELPHIA 


The Nationally 
Advertised 
Office Chairs 
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Parker Pen Company Notes Larger Sales 

The Parker Pen Company of Janesville, Wis., makes the 
interesting statement that its shipments for February, 1928, 
were in excess of those of any February in the history of 
the company, being larger than those of February, 1927, by 
twenty per cent. Up to March 13 shipments for that month 
showed an even larger ratio of increase than that of Febru- 
ary. An official of the company says that this increase ts 
coincident with an increase in the company’s newspaper 
advertising. The products of the company, says the state- 
ment, have never been so highly perfected as at present. 
Prospects for the second quarter are warranting the com- 
pany tn making further increases in their advertising start- 
ing at once and continuing until Christmas. Among the 
additions are full pages in black and white and some in 
four colors scheduled in several metropolitan publications. 
The official states that establishments show a marked ten- 
dency to purchase all colors. This tendency to colors is 
reflected in other merchandise as well as in interior decora- 
tions and clothing, etc here is also a decided increase in 
fountain pen desk set sales 

> 
A. B. Holmes and Wife Go Abroad 

\. B. Holmes of the Columbia Ribbon & Carbon Com- 
pany, 69-71 Wooster street, New York City, sailed with his 
wife and family on Saturday, February 25, on the S.S 
Saturnia—destination, Naples. Mr. Holmes planned to 
make a rather extensive trip on the continent, visiting Italy, 
Spain, Portugal, the Scandinavian countries, etc. He and 
his family expect to sojourn for a time in Ireland before 
returning to the States. Their expectation when leaving 
was to return about June 1. 

Mr. Holmes purposes, of course, to mix business with 
pleasure, visiting an associate company in London, calling 
on the various representatives of the Columbia Ribbon & 


Carbon Company throughout Europe, and in general using 


his time to the best advantage to further the interests of 
the company abroad. 
; ———— 
Shipman-Ward Sees Good Year for Dealers 

James P. Ward, president of the Shipman-Ward Manu- 
facturing Company, 4401-09 Ravenswood avenue, Chicago, 
Ill., forecasts a very successful year for typewriter dealers, 
in view of recent developments in the field 

The company’s new price list has been published, showing 
cownward revision of prices. Several new features have 
been embodied in the price list. All the different services 
for dealers have been combined in this price list 

The new semi-rebuilt service of the Shipman-Ward 
Manufacturing Company has met with a very favorable re 
ception by dealers. This service is suitable only for deal 
ers who operate their own shops, or are able to complete 
the assembly of the machines [The company has added 
select rough Underwoods and adjusted Underwoods for 
rental services to its many conveniences for typewriter 
dealers 

a 

Zant Made Victor Adder Assistant Sales Manager 

Louis Zant has been appointed assistant sales manager 
for the Victor Adding Machine Company, Chicago, Ill. His 


rst trip with the new portfolio was to the Pacific coast 
Mr. Zant had operated for Victor in a smaller territory, 
il d h is ¢ xpanded to a larger issignment 

an 


Part of Ready Pension Returned 
The will of the late John M. Ready, the veteran of the 


joseph Dixon Crucible Company sales organization, con 


tained a novel clause He directed that $5,000 of the money 
received from the company as a pension should be re 


turned to the company 
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TRIUMPH SELF INKER 


rare Sit ' THE DEFIANCE BAND 
friumph Self-Inkers are made in DATER 


eleven sizes and are fitted for plain 
dies or with type daters. 

The Triumph is just one of the 
many special service stamps in the 
Stewart line of rubber and metal 
marking devices. The line is com- 
plete tor all marking purposes. 


Made by 
R. A. STEWART & CO. 


stew EXCELSIOR SEhiNKING 


| For forty years, Volger’s supreme stamping ink, 
_the New Departure Penetrating Ink and Excelsior 
TT 4) Stamp Pads, ete., have set a standard for that 
ea ' merchandise. They comprise a full line of pads 
li 4% and inks and supplement our line of rubber and 
A similar impression can be used 
on either Defiance or Triumph :| metal stamps. 
a 














Band Daters. 
Made by 


B. G. VOLGER MFG. CO., Inc. 


Passaic, N. J. 


— — 
= se So 


v 
ZADY FORY 
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EXCELSIOR 
INDELIBLE STAMPING OUTF/7 


Wilt) REO OR BLACK (An 





ee 


BOX LID CANNOT CRUSH DOWN. 


———e 


WARRANTEL NOELIBLE 





, a Ly . 
C i Wy Yy 
wy ee _——_EORPORATED 


80 Duane Street 
NEW YORK CITY 
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Larger Label 
Legible to the Top 
Easy to Insert A Better Guide 
- C3 line Card with - 
Simpler bs te omensdieiabel 
io tab of improved 
design — for pol- 
icy, ledger cards 


files and all card 
control systems. 




















The New 
TOP-O-GRAPH GUIDES 


ap — 
Another F. E.BeeLine Invention 


Branch Offices 


NEW YORK, N. \ 
3550 Broadwa 
NEWARK, N. ] 

17 Academy St , 
HARTFORD, CONN to Filing Efficiency.” The list is still growing. 
49 Pearl St 


PROVIDENCE, R. |] 








“Original” and “Ingenious” are the words business 
men use when they first see the various new products 
with which the F. E. Bee-Line is constantly demon- 
strating its right to serve you as “The Shortest Way 


Consider this new Top-O-Graph Guide Card. Com- 
36 Exchange Plac: pare it with the guides you have been using. A very 

FALL RIVER. MASS definite improvement—an improvement in principle 
124 So. Main St and design as well as in actual strength, service and 

SPRINGFIELD, MASS simplicity ! 

MANCHESTER, N. H 


Larger label area — the entire tab-area and more is 
PORTLAND, MI 


made useful and visible at a glance—simply by dis- 
carding the bothersome end-insertion idea for the 
sie ies push-up label-slot and friction-lock principle which 

ony permits Top-O-Graph labels to be handled in strip 


Washington, D. C ; . e 
ers a oi form and inserted more easily. 


Birmingh: la : : : 
neg “whe Stronger—made so by simply die-cutting the press- 
atias, eXas - a =a rrr . 
board to form the backbone of the tab. The celluloid 
is made an integral, rigid, non-breaking part of the 


Distributors in 


Los Angeles, Cal 


at Francisco ( il 
Seattle, Wash card by tubular rivets and cement. 
Denver, Colo 
Cu = sme All Standard Sizes Send for Samples. 
icago, I! . . 


Filing Equipment Bureau 


@\ INCORPORATED )@= 


113-115 PURCHASE STREET 


BOSTON, MASS. 








1928 











19 28 








McMaster Joins Berger Manufacturing Company 
H. B. Mc Master, until lately Manager of Agencies of The 
Art Metal Construction Company, Jamestown, New York, 
: has become sales promotion manager of The Berger 
Manutacturing Company, Canton, Ohio. 
In the interval between leaving The Art Metal Company 
going to The Berger Company he has been doing 


ndustrial organization work at Massillon, Ohi 





H. B. McMASTER 


In the steel furniture and metal lath lines, both of which 
ire essential Berger activities, Mr. McMaster is adequately 
experienced through a former connection as secretary and 
sales manager of The General Fireproofing Company at 
Youngstown, Ohio 

a 
Stocker Takes Royal Agency in Northern New 
York. 
] | 


J. J. Stocker has been appointed authorized dealer and 
agent for the Royal Typewriter Company for all of north- 
ern New York, according to an item published in the 
Watertown, N. Y., Daily Standard of March 2. He has 
taken offices at 22 Paddock Arcade, Watertown having 


leased a part of the premises used by the General Typ« 


writer Company The Royal agency will operate inde 
pendently of the Gencral, there being no connection between 
the tw 


Mr. Stocker is well known among the business peopk 


Watertown and northert New York hav ng been co! 





ected w the Underwood Typewriter Company for nine 
ears, six vea that time having been located 
Watertow!: The Royal line includes machines in both 
ndard und portable models 1! the standard black and 
d s] \ Ss ar \ any 
. rk : 
; C. me Ss " S ‘ ( eral J ‘ 
{ ( c ce i 4 a 
k ] { ypew ( ca es 
S es ht astra ad re 
‘ ew er « s ess in¢ 
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H. P. Preston Becomes Californian 
he it he " er I 
‘ g@ fac e rece H. P. Pres 
: = i s< ers i lige 1 \t 
‘ \ ‘ is lay, ertis g ry < S-] Sal 
ge e sate-' ( eck Writer ¢ i ot 
‘ . kes his he: irters the 
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A Better Service 
For Desk Users 
exclusively GUNN 


Made in Grand Rapids 


Help your trade to get the best results 
from their staff. Sell them the unex- 
celled service of GUNN LINO. These 
distinctive desks do more than enhance 
the office interior. They promote 
accurate vision and add to the user’s 
comfort. 







“It isn’t a 
No 
Unless It’s a 
GUNN” 





The Gunn Furniture Co. 
GRAND RAPIDS, MICHIGAN 
Branch Offices and Salesrooms 
11 East 36th St., New York City 


1027 So. Broadway, Los Angeles 
21 Second St., San Francisco 
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IN-MAY 


Anchor-Silencer- Shock Absorber 

















Pater N 

Foreign Patent 

Pending 

It has a definite 
place wherever 
there are typewriters 


nN 
neo 





Just Two Hands and a Screwdriver 


lo install the Lin-May simply 
up-end the machine, place the 
Lin-May in position and insert 
two screws. The job is done 
No damage or disfigurement 
to the desk then or after- 
wards. The typewriter may 
be moved—permanently or 
for cleaning—at any time 
without bother 


Slip It On or Slip It Off 


[Two insulated clamps hold 
the typewriter rigidly in po 
sition, but no adjustments 
are needed. The machine may 
be slipped on or off the desk 


at will. All parts instantly 
available tor the repair man 
or for cleaning. An_ ideal 


initary arrangement 


She works at ease with 
the Lin-May 


Phe Lin-May equipped 
typewriter can be turned 
in a considerable angle and 
still be firmly held to the 
desk It may be just a 
slight move for better 
light or to get her legs 
from under the desk—but 
she'll be comfortable, any- 
way 


The Lin-May is simple in 

design, sturdy in con 
struction, easy to install 
and surprising in its 
many advan 
tages 


660648 


matter what the make 


An intelligent demonstration of this device is 


THE 


sure sale. It takes two minutes to install. 


LIN-MAY COMPANY, 


111 W. Jackson Bivd., Chicago, UL, U. 8. A. 
Cent! ’ t 

Send 1 mplete details a i rt tior ; 

2 as P is nformat ' < re he I Ma ast 
and ti t pportunities ~ rr me 
Nan 
Address 
NOTE ] ‘ 1 wisl 1s sample s heck below and w l 
send you mplete Lin-May fastener retail yf $4.01 
( oOo. Dv (or send check) 

Roy Remington I Cc. Smith I l \ 1 

Woods hy N me as 
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Baltimore to Have Business Show 

The first “Baltimore Business Show and Efficiency Expo- 
sition” is to be held in the Court Square building, Baltimore, 
Maryland, April 9-14. The show is being sponsored by the 
taltimore Office Appliance Managers’ Association, in 
co-operation with the Baltimore Association of Commerce, 
the school board, the three accounting associations and the 
city of Baltimore 

The show is to be operated on a _ co-operative basis 
through a committee of exhibitors, assisted by the staff of 
the Association of Commerce. A report on March 10 stated 


that the number of exhibitors up to that time was twenty- 


one, with room available for a few additional ones. The Office 


Appliance Managers’ Association is certain that the exposi 
tion will be enthusiastically received Much interest ts 
ing manifested by the business men of the city. 

Che Office Appliance Managers’ Association reports a 
successful year in 1927, with a program which evoked 
expressions of keen interest. For 1928 the organization has 
undertaken an even more ambitious program, of which the 
usiness show will be one of the most significant teatures 

+ 


Victor Safe Company Issues New Sales Aids 

Che Victor Safe Company, Marietta, Ohio, recently issued 
a loose-leaf volume oi sales aids, entitled “Protection Extra- 
Ordinary,” shown in the accompanying cut It is attrac 
tively bound in brown imitation leather, and contains in 
addition to sales information and pointers, an illustrated 
catalogue of the complete Victor line. Because of its loose 


leaf feature, it may be used for the inclusion of additional 








VICTOR SAFE CO. SALES KIT 


interesting material to be published from time to time 


+ 


The aim has been to make it a complete sales kit in every 
way 

The motive in publishing the volume is to acquaint their 
dealers and dealers’ salesmen with the line, on the suppo- 
sition that lack of information is for any salesman the 


most serious handicap he can work under Suggestions 
“e om ' ‘ >t] lc ff 1eeting inert! nd objections 
ire made as to methods for meeting inertia a object 
on the part of customers. The successful salesman must 
be able, so the Victor company holds, to meet objections 
before they are raised, and have a reasonable and definite 


ianswe to ill questions which possi! le uvers are likely to 
— > — 

Klabundy Covers Western Territory for Spencerian 

sseph Klabundy, salesman for the Spencerian Pen Com- 


| 
pany, New York City, until recently covered the metropol 
itan area for that company, but has of late moved to the 


he covers the district from Denver 


western territory, where 


to the ist [he lure of the West endures 
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RETAILS AT *60 —BEST DISCOUNT IN THE FIELD 






This man needs the 


CORONA 


There are thousands 


him in every city in 


PORTABLE 


like 


America meant ppetny nae sey ts 
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PORTABLE ADDING MACHINE 





Full descriptive 


ple ote dealed’s 


you. Mail « 


pre 
oup 


ADDING MACHINE 


matter and com- 
position will be sent 
m at once. 


PORTABLE ADDING MACH. CO. 
Dept. 2-A, 7038 BE. Washington St., 
SYRACUSE, NEW YORK 





Portable Adding Machine Co., 
Dept. 2-A, 708 BE. Washington St., 


Syracuse, N. Y. 
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D, you control salesmen 
by direction . . or by indirection? 


By W. C. DUNLAP, Vice President in Charge of Sales 
The American Multigraph Sales Company 
Better organization of selling, more intensive sales methods, are 
in the air. Only thus can many concerns meet a situation in which 
decreasing profit accompanies increase in volume. In selling, they 
find little to aid them beyond the two forces with which they have 
greatest familiarity——salesmen’s hours and advertising dollars. They 
are prone to say: ““We can’t increase the number of dollars, but we 
can have more intensive direction of the hours by General Sales 
Management. We can turn those hours to more profitable account, 
use them to get the kind of orders that cost less in calls per sale, 
or bring more repeat business, or entail fewer slow accounts.” 

So far, so good; but will the men cooperate? My contention is 
that they will not — at least to the fullest extent —if the attempt is 
made to control them purely by direction, that is, by executive orders. 
They will, however, cooperate willingly in plans which they under- 
stand, which they see working out to their personal benefit, and in 
which the House commits itself to carrying out, and paying for, its 
just part of the program. It’s merely one more illustration of the 
fact that Management must really manage, and that the indirect in- 
fluences of its actions are often more powerful than its direct orders. 

What I am coming to is this: that among the indirect influences 
upon which a salesmanager can rely, as I know from experience, 
is a more definite relation between those advertising dollars of which 
we made mention and what the salesman does with his time. The 
Multigraph enters into it, because it reduces the cost and shortens 
the time of establishing such a working partnership between adver- 
tising, company policy and salesmen’s day-to-day activities. This 
partnership has certainly been one factor in the present healthy and 
successful condition of our own business as shown by (1) higher 
average earnings of salesmen, (2) larger volume, (3) lower cost of 
advertising to sales, and (4) increased net profit. 

Similar results have been attained by many of our customers. 
I shall appreciate the opportunity to discuss this further with you. 
Address your letter to W. C. Dunlap, 1836 E. 40th St., Cleveland, O. 


"” MUOLTIGRAP/T 
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Gee Turnout for Chicago Stamp Makers’ Club 


ted by twenty-four individuals, 


| gnhteen rms represel 
a Ma c e¢ w the Chicago Stamp Manu- 
T Clul [The meeting discussed the coming zone 
nvention of the International Stamp Manufacturers’ 


Association at St. Louis, M it which Zones Nos. 3, 4, 10 


il i ret s< € 

new faces appeared at the meeting, including repre 
sentatives of manufacturers who had rejoined the club, and 
two new members—Miller & Louer and the Bankers’ & 
Mer nts’ Stamp Company 


a 
Novel Showing of Display Cut-Out 

idvertising m of Will Howell & Associates Inc 

nu hicago, Illinois, are the cre 

tractive girl artist cut-out here presented 

This cut-out is only a sample of what they do in the way 


sales-creating cut-outs and materials of var‘ous 





i Ss el n here Sa i e to be 
+ 1; 
ace es eSK | es n the tront a portiono 
afi. ol en 2 —— oe oe : tend : 
ri ( a Sa Im p« ‘ eproductions or W aow dais 
lays that the firm has created during the past few months 
[here are illustrations therein showing displays for Parker 

t ' Sécctact — - ee ‘ 

i ‘ €¢ia { ICTs Magazine pe cls, € 

an 


Smith New District Manager for Victor at San 
Francisco 


D. Smith, former proprietor of The Typewriter 
pany, 531 California street, San Francisco, California, 


district manager f the Victor Adding Machine 


Smith has had many years’ experience in the type- 


business, having been manager of the Wholesale 


riter Compa! west ist distributors of typewriters, 
= Weas C—- = men oe af - 
ear < Sa } cisco r a numbe ot vears 
1 1 | 
\i Nrrrt s< i representative busine ss mar +? his com- 


Rudnick Takes Rochester Office for Royal 
[The Rochester, N. ¥ office of the Roval Typewriter 
ww in charge of H. L. Rudnick, formerly 


anager of the Roval company’s office at Minneapolis 
[. Graham, salesman at the Minneapolis office, was 
ted manager to succeed Mr. Rudnick Mr. Rudnick 
the business done during the month of February as 

rT rT Tr ft 
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PATENTED 


FILE-FITTING 
TRAYS 


Have been immediately adopted every- 
where in preference to old style, inflex- 
ible card filing methods. 





They fit any file. 

File EVERY size. 

Combine all sizes and permit expansion 
in the same cabinet. 

Removable for desk use. 


Extensively used as desk trays. 


Altogether the most modern, economical 
and convenient method of card filing. 






PATENTED 
Nov. 14, 1922—No. 1435351 
April 15, 1924—1490353 








Company 
Grand Rapids, Michigan 
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A Perfect Average 


Recently a Derby dealer placed on trial 





with numerous concerns in his city more 
than one hundred Derby correct posture 
hairs. Not a chair was returned—those who 
ed them were unwilling to give them up 
iltho their purchase necessitated the displac 
ng ot chairs which generally were in good 


would have been continued in use 


Such a record gives a definite indication ot 
trie merit of the Derby correct posture 


chairs. Their comfort appeals to the persons 
who use them, makes them want on Their 


‘ ' ’ 


physiological correctness, making for les 


sened tatizgue and nervousness with resultant 
vettered efhciency, appeals to the ofhce 
manager who seeks the est functioning 


thy ; 


ce orce, 


There is much said of correct posture 
seating nowadays Derby has pioneered a 
movement toward better seating By virtue 
t his control of the Thompson patents, 


rwever, Derby alone can make the chairs 
which, in the opinions of leading health 


iuthorities, actually secure correct seated 


Few cities are now without a Derby dealer. 


| i dealer in each of these cities, Derby 

eel . cae hicl a +} 
will make a propositK which includes the 
exclusive representation teature 


. DERBY & CoO., INC. 


Chairmakers for 84 Years 
GARDNER, MASS. 


New York, N. Y. Boston, Mass. 


One Park Avenue 197 Friend St. 
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Wholesale Stationers Define Association Objects 
A booklet recently sent out to members by the secretary 
of the Wholesale Stationers’ Association, tells of the “Ob- 
jects and Purposes, the General Activities and the Current 
Program” of the association. 

The purpose of the organization is the “elimination of 
obstacles to economical distribution and to foster the in- 
terests of service wholesalers, by means of legitimate co- 
operation between the wholesalers of America, and between 
the wholesalers of this industry 

The current program for the year is built around the 
najor subject of distribution in all its phases, more espe- 
cially the question of “simplification of lines and reduction 
of excessive varieties and numbers.” 

[he activities of the association are all co-operative. The 
committees are working with manufacturers for better pro- 
tection of the wholesaler, better packing of merchandise 
elimination of waste, simplification and reduction of lines, 
standardization and economical distribution It aims to 
select bona fide service wholesalers for distributing the 
great bulk of products. It would insure fair competition, 
adequate discounts, and elimination of duplicate outlets 
Its numerous distribution activities are calculated to protect 
the wholesaler in his true function—that of affording eco- 
nomical distribution to the retail trade, as well as of making 
it as expedient as possible for the manufacturer to anticipate 
needed production and effect the most efficient distribution 

Simplification work has been an important branch of the 
association activities With the assistance of the U. § 
Department of Commerce, Division of Simplified Practic« 
the association has carried out this work with such major 


’ ) ? thesives net 
ines of the industry as pencils, inks and adhesives, pe 


points and composition books. Definite results are hoped 
for from all of these 
[he association has been using its influence to secure the 


passage ot the Capper Kelly Resale Price Maintenance Bill, 
which would protect wholesalers against vicious price cut 
ting of identified or trade-marked merchandise 


The Standard Catalogue Committee has perfected plans 


for the adoption of a standard size loose leaf sheet for 
lesale salesmen’s catalogues, and many manufacturers 

are making sheets carrving out the specifications This is 
said t ‘ T stit ite one qr tive T st i t st il dard zat T) 
ctivities ever attempted by the s 

lhe ooklet als« presents ten 12 eas s if ill vn le 
sale stationers’ alig x ‘ s¢ es WwW the activities of 
the associatior 

The thirteenth annual meeting rt the Wholesale ot 
t ers Association will be held t West Bade springs 
hotel, West Baden, Indiana, on April 30 and May 1, 2 and 3 

l or it n concer®rt! gr tne ooklet M eferred to and 
conce g ithe cor gw < ent \ supplied | tne 
secretar C. Whittemore, 1741 West Eleventh street 
Brook New York 

> 
Trade Mark Misunderstanding Settled Amicably 
It is stated that a recent misunderstanding between the 


Art Steel Company and Bainbridge, Kimpton & Haupt, 
Inc., both of New York, er a trade mark used on cash 


} } ‘ ‘ ‘ 1] 
xes < e¢ 1diuste ‘ “ . i « ce ‘ 
The < derst ding came ) t t the . 
' P ~ , 
B ridge, Kimpt & H Ro gular-shap¢ 
tr j , | Y | Ace © 
cle - the < s oxes | \ < L oOo \ 
nted t that thev d pre < registered a s il 
| + ’ ] ‘ ‘ ° ‘ 
Sha pet raat I ifK W s ex s¢ el > ei 
oxes § ce the egit w rt 1 ture I ese 
‘ } 9 } 
icts gy made a irent. Ba ge kK t « Ha 
Ine t s stated mie itely gre t St i difterent 
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HE ’ 
efhicier fice Mr. A. H. Fatzinger 
{M.S.&D.A. Byck, Globe-Wernicke 
Avent Sar ah. Georgi Banca 

In S 

S A 
The Standard Oil Con 
T S M gN 


FE checks and rechecks his 
plans and specifications. His 
selection of the right kind of 
equipment for the particular busi 
ness; its convenient, space-saving ar 


rangement: its most efhicient ind eco 


nomic use ill these factors are 
thoroughiy analyzed and carefully 
studied by the Globe-Wernicke rep 
resentative in counsel with execu 


tives ar equip nt chosen and the 


“custom-built” 


arrangement of this equipment must 
turn out more and better work, in 
less time, with less effort, at reduced 


cost. 


Eve ry G-W dealer understands his 
customer's particular needs. By fit 
ting the dealer to satisfy those needs 





GLOBE-WERNICKE EQUIPMENT 
ine ludes 


Steel Filing Cabinets ~*— Steel Shelving 
Steel Safes and Storage Cabinets 
Sectional Bookcases 
Safeguard Filing System 
Visible Record Service 
Office Furniture Library Equipment 
Stationers’ Goods 


Descriptwe literature on any of these items 
sent free on request. Address The Globe- 
Wernicke Company, Cincinnati, Ohio 

















Thie emblem ap- 
pears on the win- 
dow of every dealer 
authorized and 


— to render 
il 


obe-Wernicke 


-_ Service. Look for it 


thoroughly, permanently, and eco 
nomically, the Globe -Wernicke 
Dealer School lays the foundation 
for Globe-Wernicke 
greater sales and profits for the 


Service and 
deale Te 


Through the Globe-Wernicke Dealer 
School and the most progressive and 
co-operative sales promotion cam 
paign ever offered to the trade, 
Globe - Wernick 
G-W dealer the opportunity to be 
come the dominant office equipment 


extends to every 


dealer in his community. 


Globe-Wernicke is open to represen 
tation by live, reliable dealers in a 
few choice sections of the country. 
An inquiry will bring full particulars 


promptly 


Clobe-Wervieke 


OFFICE EQUIPMENT SERVICE 
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: The Logical fale is 
Eastest to Sell 


Globe-Wernicke 
RI-GUARD FILE 


V-CUT POCKET 
TRI GUARD 
SUPPORT 
















o Everything complete 

yy y 45 in the 

ik ha G-W Tri-Guard 
Expanding Pocket File 


 - 
: KG 
 o5" 





SWAY CHECK 






’ ITH the G-W Tri-Guard File you can defi drawer of the Tri-Guard may be used to its full 
nitely show an executive how he can obtain depth. Henee, the file has much greater capacity. 
from his clerks more work and better re 


This feature alone will save him many a dollar. 


sults in less time, at no additional « rpense. _ . or . 
Phere are no fixed partitions or limited compartments 








SHOW HIM THE PERFECT “V'-UCUT FILE in the G-W  Tri-Guard File. The partition guides 
POCKET a distinctive Tri-Guard feature how are self-adjusting and expand with requirements. 
it insures roomy working-space for quick, easy ‘The laborious rearrangement of papers is never 
filing. necessary. 
No longer need his file clerk struggle with the files Conclusively, the G-W Tri-Guard File is the logical 
No need for the “push and pull’ file to buy and the logical file to 
that saps energy and wastes valu a sell. Because of the efficiency it 
able time in filing and finding | adds and the service it offers for 
} The Perfect File Pocket : ; 

: a : many vears to come, it Is an in 
Show him how the Tri-Guard fik _g w 

= 5 vestment your customers and pros 
guides slide along on three rods ' af ¢ 1 lad k 

: vwcts wi ‘gl to make. 
and form pertect pockets for each _ . ” — 
; . : “¢c— 
subdivision of the fil Show him ¥ It is only reasonable, then, to as 
how he can speed up his efficiency sume that the G-W Tri-Guard File 
0" how his pape rs art ke pt — 7 Is the tile which offe rs largest sales 
ee erl . bus ss-l ke 4g . . . 
neat, orderly pees and profit return for vou. Write 
Insures , 

You can save him floor space. Each | Easier Filing and Finding. for the broadside. 
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Every Business-A Sales Opportunity 
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ists without records. The modern, accepted rec- 


I N THESE days of Income Tax, no business ex- 
ord-keeping method is the Visible Card Index. ak — 


Rand Visible Card Records in Sectional Cabinets _ en 
give the stationer an opportunity to profit on this sae Oy 
new development. x 

The sectional cabinet feature gives the dealer — egeey ae Se 
the widest market. No business is too small to use 00. ee, Se eee 


: F it the stati ll. Sold 
the smallest unit—a single tray, and as a record tn ckp-taa savigee steer eal ~ 


grows other trays can be added as fast as needed. six colors, for books, drawing files, 

The Dealer Division furnishes all the necessary and all special indexes. 
material for the preparation of card forms. A li- 
brary of thousands of different records for every 
business purpose gives your customers the benefit 
of the world’s best experience in record-keeping 
methods. 

Install a display of Rand Sectional Cabinets in 
your store. Write us for information which gives 
you an immediate selling advantage and will help 
you profit from the start on this attractive line. 





Rand Visible Name Guides and 
Folders have the famous selling 


Dealer Divia advantage of the angle tab that 
— ee makes the label instantly readable 
Rand Kardex Service Corp., when the file drawer is opened. 


Tonawanda, New York 








: . * 


eR DIV! 
DEAI N. 


TONAWANDA, 


in Sectional 


oer? pout Rand Visible Card Records 


ll us 4 
0 big Cabinets. 
C) We are interested in Rand 


t 
TC) Send us prices and discoun 


Name 
















Guides and Folders. 
Tabs. 


BUSINESS 
TIME SAVERS 


son Makurown Index 





Street 


City 
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HEREVER filing service is indis- 

pensable, you will find Columbia 
enjoying great popularity. In com- 
mercial, educational and professional 
institutions, both large and small, 
Columbia has earned an excellent 
reputation. 
Easy adaptability to difficult filing 
situations is made possible by a sur- 
prisingly varied offering of standard 
cabinets. Rigid construction results 
from correct structural design, accu- 
rate forming of metal, indestructible 
welding of all intersections, and thoro 
reinforcements. 


Columbia Steel Equipment Company 


Office-and Showroom 
1735 Chestnut Street 


igo Salesrooms and Warehouse: 
133-135 W. Lake Street 


Telephone: Central 0645 


Earned 
Popularity 


Serviceability is insured by sturdy, 
progressive, roller-bearing suspensions. 
The drawers glide in and out with 
maximum, trouble-free operation. 
Fine appearance arises from pleasing 
lines and handsome finish. For beauty 
and truthfulness, Columbia wood grain 
finishes are unexcelled. 


The already earned and steadily in- 
creasing popularity of Columbia equip- 
ment is a valuable asset to aggressive 
dealers. Why not let us send you a 
catalog and price list so that you may 
have full information readily at hand? 


P. O. Box 2244 
Philadelphia, Pa. 





COLUMBIA 





A QUALITY LINE OF STEEL OFFICE EQUIPMENT 


7 





























April, 1928 OFFICE APPLIANCES 
———— — — 


PASSED AWAY 

















<= 


Lansing G. Wetmore 

\nother pioneer stationer has passed away in the person 
of Lansing G. Wetmore of Rochester, N. Y., who died at 
Pasadena, California, on Tuesday, March 20, after an illness 
of only a few hours His daughter, Miss Katherine S 
Wetmore, accompanied him to California last fall and was 
with him at the end. Funeral services were held on Mon- 
day, March 26, at 2:00 p. m., at the Wetmore home in 
Clover street, Rochester 

Mr. Wetmore was born in Whitesboro, N. Y., April 6, 
1846. He spent his boyhood in his parents’ home at Dans- 


ville, where he attended grade school and graduated from 





THE LATE L. G. WETMORE 


the seminary In 1866 he came to Rochester and entered 
the employ of Steele & Avery, then the leading book con- 
cern of that city. In 1868 Mr. Wetmore formed a partner- 
ship with Henry Scrantom and established the book and 
stationery business of Scrantom, Wetmore & Co. Six years 
before this he had married Miss Amoret Southworth of 
Clarendon. They established their home in the old third 
ward, where they entertained freely and received many 
notable guests. Mrs. Wetmore died last year, not long after 
they had celebrated their fifty-fifth wedding anniversary. 
Che grief attending the illness and death of Mrs. Wetmore 
was one of the causes of Mr. Wetmore’s declining strength. 

Scrantom, Wetmore & Co., later became Scrantom’s 
Incorporated, and not long ago Mr. Wetmore retired from 
business 

Mr. Wetmore joined the Brick Presbyterian church the 
year he came to Rochester and retained his membership and 
his deep interest in religion and the church until the time 
f his death sixty-two years later. He was ordained an 


elder in the Presbyterian church in 1874, and at his death 


he was the senior elder He served the church in posi 
tions of trust and was foremost among those who super- 
vised its rebuilding in 1892 and its reconstruction after the 


hre of 1903. In 1870 Mr. Wetmore was among those who 


organized a Sunday school at Hudson avenue and Wilson 
street Iwo years later this became the Memorial Presby 
terian churcl He was at one time superintendent of the 
1 s ] his church and recently he was commis- 


sioner to the General Assembly when it met in California 


DEALERS 


Follow The Leader! 


WEEN an overwhelming majority of dealers fol- 





low the leading product of its class for fifteen 
consecutive years, there must be a very definite 


reason for their doing so! 


As a matter of fact, not one, but four reasons are 

responsible for] the unquestioned leadership of 

Peerless Rubber Typewriter Keys. Study them— 

profit by them J They tell the story of why Peerless 

Keys are carried to the exclusion of all other makes 

by this powerful dealer majority: 

First: Peerless Key quality stands the test. Peer- 
less Keys are the only rubber keys sold 
with a five year guarantee against deterior- 
ation and hardening. 

Second: Peerless Keys are the only brand sold 
through dealers for which a consumer de- 
mand has been created. 

Third: Peerless Dealer Co-operation refers consum- 
er inquiries and orders to dealers. Peerless 
Salesmen do missionary work for the dealer. 
Peerless Dealer Helps DO Sell Merchandise. 
(See Erasure Shield offer herewith.) 

Fourth: Peerless Does Not Sell Direct. We do not 
compete with our dealers by selling one 
construction of key to consumers direct and 
a key of different and cheaper construction 


to the dealer. 








= O| 
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PEERLESS ERASURE 
SHIELDS FREE! 


The latest of the well-known 
Peerless Dealer Helps. Car- 
ries your imprint; supplied 
free with an order for Peerless 
Keys. A sure and unique 
way of boosting your sales; 
a dealer help that lasts 
indefinitely in the hands 
of your customers! 

















If you have never han- 
dled any rubber type- 
writer keys, or if you 
are now selling a differ- 
ent make, Jet us prove 
what Peerless Keys 
can do for you—let 
us show you why 4,000 
Peerless Dealers ‘“‘fol- 
low the leader!” 


PEERLESS KEY 
COMPANY, Inc. 
176 Fulton Street, 
New York City 


Peerless Key Company, 176 Fulton Street, New York City. 


Kindly send us, without obligation, details of your 
profit-building plan for dealers, together with sample 


Peerless Key and Erasure Shield, with our imprint. 


NAME 
FIRM 
ADDRESS 
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Combination 
Counter Height 
Unit No. 544 


Feature these 
special BENTSON 


file units! 


The compactness and convenience 

height units when well displayed, have sold many 
prospects Just a good window display with quan 
tities of material stored in the cabinets and with 


door and drawers open, is enough 


Even f you didn’t make a dollar on it, the sugges 
tion of your lat on the cabinet where office records 
ure filed or stationery is stored, is worth a great dea! 
But these inter height units have a sizabjJe margin 
t r 
rhe mbination unit No. 644 is especially useful in 
many offices; the top drawer will arry 3 by or 4 by 
6 inch cards; the two shallow drawers are very handy 
for legal blanks, electros, charts, et and the stand 
ard letter size drawers are nvenient for various 
storage purposes 
rhe asl service unit No 540 s adapted to many 
classes of retail stores and business offices where there 
s a 1 amount of cash transactions The storage 
ympartment has two shelves, the »wer one adjust 
able n il neh centers the compartment measures 
16 inches wide, 204 inches deep and 258 nches high 
Further nformation of these cabinets and of our om 
plete lin with prices and discounts n request to 
dealers 


The Bentson Mfg. Co. 


Aurora, Illinois 


Cash Service 
Counter Height 
Unit No. 540 
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of these counter 


New York Representative 
A. H. DENNY, Inc. 
356 Broadway near Leonard St 
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Mr. Wetmore was one of the founders of the Oak Hill 
Country club. He early identified himself with the Cham- 
ber of Commerce and was a member of the Rochester His- 
torical Society 

Mr. Wetmore leaves three daughters—Miss Katherine S. 
Wetmore and Mrs. Nathan D McDowell of Rochester, and 
Amoret Wetmore of New York City; two sons—Dwight S. 
Wetmore of Pittsford and Lansing S. Wetmore of New 
York City, and six grandchildren. 

Mr. Wetmore was a member of the National Association 
of Stationers, Office Outfitters and Manufacturers and dur- 
ing its earlier years was a well known figure at conventions. 
His passing is deeply regretted by a wide circle of friends 
Office Appl 


family surviving 


iances joins in sympathy to the members of the 


++ + 
J. Thomas McKennan 


February 20, 1928, marked the passing of J. Thomas Mc- 


Kennan, for many years associated with the office appli- 


ance industry 
Mr. McKennan was born May 12, 1891, at New Holland, 
[llinois, his family later moving to Connersville, Indiana, 


where he received his elementary education and later at- 


tended Purdue University from which he graduated in 
engineering. 

\fter leaving the university, Mr. McKennan entered the 
office appliance field, representing the Underwood Type- 
writer Company in Southern Illinois, later representing 
the Remington Typewriter Company in the same territory, 


after which he represented the same company in Chicago; 








J. THOMAS McKENNAN 


later he transferred to the Burroughs Adding Machine 
Company, and in August, 1916, became associated with 
the Elliott-Fisher Company, which company he represented 
with high honors until the time of his death 

Mr. McKennan is survived by his widow, Phyllis Mc- 
Kennan, nee Rexinger; three children: Samuel, 4 years; 
Robert, 2 years; and Phyllis, 4 months; a brother, R. C. 
McKennan, and father and mother, Mr. and Mrs. S. O. 
McKennan. He was buried February 22 at Connersville, 
Indiana, from the home of his parents. 

Mr. McKennan leaves many friends in the office appliance 
ndustry who mourn his passing 


+ + + 
Neil Buckley 


Neil Buckley, veteran stationer widely known in the in- 


dustry, particularly among New England stationers, is dead. 
» 


Mr. Buckley was born in Hyannis, Mass., November 19, 
1872. His first work in Boston was with A. T. Bliss Com- 
pany, printers. In 1897 he went with Thorp & Martin and 
was with them for ten years, leaving in 1907 to go into busi- 
ness for himself His first stand was at 31 Milk street, 
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service 


Meilink dealers are successful safe dealers 
because Meilink Safes merit their customers’ 
confidence. 


All of the so-called modern improvements in 
fire-proof safes are either used by Meilink or have 
been tested and found unworthy of Meilink 
adoption. 

When your customer decides on Meilink Safes 
he is selecting tested and time-proven protection! 
The Underwriters’ Laboratories certify Meilink 
Protection by their labels—‘A’’ and “B” fire 
labels and ‘“‘T-20” burglar label. Meilink Pro- 


The Meilink Steel Safe Co. 


The Meilink line is complete. All practical sizes of Underwriters’ 





- proves it | 


tection is further proved by that great and exact- 
ing testing laboratory—modern business. 


A larger number of America’s largest businesses 
use Meilink Safes. 


It matters not what the demand on a Meilink 
Safe may be, it will give a good account of itself. 
This fact is conclusively proved by Meilink’s 
record of “Better Protection” for the last quarter 
century in actual fires and burglaries. 


The basic principles of Meilink Safes have 
remained unchanged for more than a decade of 
years. 


Toledo, Ohio 


“A” and “B” labe |safes. Also one hour (Hercules) safes together with fire- 


proof vault doors, burgler proof chests and safe deposit boxes. Perhaps your city is not closed on Meilink. A line from you will open the question. 
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ad No Seams 


More Substantial 
Drawer Pulls. One 
Piece Solid Bronze 












Heavier Label! 
Holders 


More Substantial 
Follower Rod 








More for the Money 


Refinements of the highest type have now been built 


into a file that has commanded record bre aki ing sales 
Now, with even greater selling advantages at no in- 
crease in price you will have the most remarkabl 
file value ever offered. Our entire 900 Line is now 
being delivered with the new sales features 


The Line 
No. 900 


Our No. 900 has always been a popular priced line. 
Now it will compare in every respect with high grade 
lines but sold at the same popular price. That, Mr 
Dealer, is your big opportunity! 


Heavier steel sides and back. The case is reinforced 
yn each side by vertical channel bars. Sides cannot 


dent or bulge. The case is as rigid as a desk 





The drawers operate on progressive roller side sus- 


Builtin4-drawer 
‘ pensions. Remarkable smoothness is assured. Draw 


Counter - height 


and Desk-height ers close silently and without rebound. 

sizes. Each height Che cabinet is attractive. Refinements here make dis 
has Card Drawer plays effective. No corners and seams to mar the 
Check Drawer beauty. New label holders and drawer pulls are at 
and Document tractive in design, one-piece solid bronze with a satin 
Drawer Inserts finish. The follower rod is larger and the knob is 
In all popular designed to match other fine fittings. 


finishes 

These refinements added to the features which have 
given this line an outstanding sales record for years, 
will now give you a line you can’t beat. You can meet 
ompetition with a value unheard of. Built in 4, 3 and 

Drawer heights with a complete variety of card, 
check and document drawer inserts and finishes in 
ill popular colors gives you every selling advantage 


Early order can be filled at once. Write now 


Richiiiiiate Metal Furniture Co. 


Manitowoc, Wisconsin 


NEW YORK CHICAGO LOS ANGELES 
R. Orthwine E. E. Blankmeyer M. M. Corbett 


344 W. 34th St. 133 W. Lake St. 420 S. Spring St. 


Steel Channel 
Reinforcements 








~ No Seams 


— Sidesana Back 
Heavier Steel 


-— Ball Bearin 
~ RaceRollers 








April, 1928 


Now, they will sell even faster/ 


Note: Arrows 
show only 
features that 
have been 
added. 
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where he remained until the building was torn down and 
he was forced to move to 48 Summer street, where his busi- 
ness is still located. The business which Mr. Buckley 
started twenty-one years ago will continue under the direc- 
tion of Mrs. Neil Buckley 

Mr. Buckley was quiet and hard working, and did his 
share of association work for many years when he could 
little afford to give the time that it required. His passing 
is especially mourned by the Boston Association 


+’ + + 
Louis J. Reckford 


Louis J. Reckford, president of the American Lead Pencil 
Company since 1896, died at Mount Sinai Hospital, New 
York City, on Thursday, March 22, 1928, after a minor 
operation. He had been at his office at 200 Fifth avenue 
on Wednesday, entering the hospital in the evening. 

Mr. Reckford was sixty-one years of age. He was born 
in New York City, was graduated from Columbia Univer- 
sity in 1886, immediately afterwards joining the company 
which his father, Joseph Reckford, founded. Ten years 
later he assumed the presidency of the company. Under 
his guidance the organization has developed into one of the 
leading pencil houses in the country, with the main factory 
located at Hoboken, and European plants in London and 
Paris. 

He is survived by his wife, Mrs. Louise King Reckford; 
a son, John King Reckford, treasurer of the company; and 
two daughters, Mrs. Louis J. Grumbach and Miss Adelaide 
Reckford. The family home is at 31 East Seventy-second 
street 

Mr. Reckford was president of the Pencil Makers’ Asso- 
ciation of America and was universally respected for his 
ability and fairness. He was a member of the Century, 
Criterion and Hollywood clubs. 

We are indebted to the New York Herald-Tribune for 
many of the facts and dates related in the foregoing out- 
line. 

The passing of Mr. Reckford is a loss to the industry 
His was a fine mind and a loyal, upright character 


+’ & + 


Benjamin M. Kremer 

Benjamin M. Kremer, father of Edna Novick and 
Nathaniel Kremer, died on March 18 in New York City. 
Besides his children he left surviving his widow, Mrs. 
Bertha Kremer, and eight brothers. Funeral services were 
held on March 20 at the West End Chapel. 

The many friends of Nathaniel Kremer, who is widely 
known in this industry in the East, extend profound sym- 
pathy in which Office Appliances joins. 


+ + +- 
Willard N. Parker 


Willard N. Parker, president of The Parker Company, 
\ladison, Wis., passed away March 14 after a month’s ill- 
ness. Complications following an attack of appendicitis 
carried him away. Mr. Parker was born at Fond du Lac, 
\Wis., April 10, 1869. He graduated from the University of 
Wisconsin, and thereafter was active in the educational 
activities of the Badger state He organized the Parker 
Teachers’ Agency, which evolved into The Parker Com- 
pany, a commercial furniture and stationery business of im- 
portance in the community 

He was married in 1892 to Miss Minnie M. Van Dyke, 
at Fox Lake, Wis. Surviving, in addition to the widow, is 
one son, Van Dyke N. Parker. 

During the recent war Mr. Parker delegated his business 
to others, and served as a special agent for the bureau of 
investigation of the Department of Justice, operating in the 
western Federal district of Wisconsin. 

Mr. Parker was active in the community affairs of his 





Four Classes 
of Men 
Can Share the 
Prosperity — 


—of a prominent office appliance 
concern whose business continues to 
prosper year after year. A few men 
are wanted in several localities about 
the country to start in one of four 
capacities and prosper with us. 


Our products have an enviable 
reputation in an ever-increasing mar- 
ket. The territories are large and 
productive, while remuneration is 
more than ordinarily generous. You 
will have the support of comprehen- 
sive and consistent advertising—both 
magazine and direct mail. 


Classify Yourself! 


DISTRICT AGENT—a few offices in some of 
l the larger business centers are available to 
* exceptional men capable of assuming complete 
responsibility for the business development of 

an important territory. 


CALA ene men are needed in 

some of the large District Offices for lucrative 

* sales positions with opportunity for promotion. 

PART-TIME REPRESENTATIVE—for the 

less thickly populated areas who may handle 

* also a non-competitive office appliance of some 
other prominent manufacturer. 

4 DEALER—on our dealer’s co-operative fran- 


chise plan carrying a splendid margin of profit 
* without the necessity of capital investment. 


Write in full giving all pertinent 
information. Your reply will be held 
in strict confidence. 


Address AX-26, care 
Office Appliances, 417 
S. Dearborn St., Chicago 
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A Line of Cabinets For 
Best Equipped Offices 


Steel furniture construction; box 
panel one-piece doors; heavy nickel 
plated auto handle with lock; all 
locking devices enclosed on door 
panel; full nickel hinges; no bolts 
nor rivets exposed on the whole 
cabinet. 


Finished in mahogany, walnut, oak 
and olive green. We can furnish a 
complete line: high line, desk high 
and counter high; storage, sta- 
tionery, wardrobe and combination. 
A line of cabinets which eminently 
is a better line. 


Write Us for Further Information 


Aurora Metal Cabinet Works 











home city, one of the organizers of the Madison club, a 
32nd degree Mason, past president of the Madison Rotary 
club, and past district governor of Rotary International. 


+*+ + + 


Mrs. Isadore Slemin 

Friends of Harry C. Slemin, managing director of the 
Office Specialty Manufacturing Company, Ltd., Newmarket, 
Canada, will sympathize with him in the passing of his 
mother, Mrs. Isadore Slemin. She was the widow of 
Charles Slemin, vice president and general manager of the 
Yawman and Erbe Manufacturing Company. In addition 
to Harry C. Slemin, one daughter, Mrs. William ]. Bab- 
cock, Rochester, N. Y., another son, George C. Slemin, 
New York, N. Y., and three grandchildren, survive Mrs 
Slemin 

' + + 
Thomas C. Steele 

Thomas C. Steele of A. Langstadter, Inc... New York, 
N. Y., recently passed away. Masonic funeral services for 
him were held at McCabe’s Chapel, 152 West 90th street, 
New York City, Thursday evening, March 15, 1928. Mr. 
Steele was well known in the trade and had a large number 
of friends in trade, social and fraternal circles 

+t + + 
Jacob Meyers 

Jacob Meyers of J. Meyers Stationery and Printing Com- 
pany, New York, N. Y., has passed on. Funeral services 
were held at Riverside Memorial Chapel, Seventy-sixth 
street and Amsterdam avenue, New York City, Wednesday 
evening, March 14, 1928, under Masonic rites. Mr. Meyers 
enjoyed a wide acquaintance and left many friends to mourn 
his passing 

' + + 
Charles H. Mohan 

Charles H. Mohan, representative in the Chicago territory 
for the L. L. Brown Paper Company, passed away at Hol- 
voke, Mass., March 1, succumbing to a complication of 
diseases. He had been ailing while covering his territory, 
and after seeking relief at Chicago, left for his family home 
at Holyoke, where it was hoped that he would recuperate. 

Mr. Mohan had been Chicago representative of the L. L. 
Brown Paper Company about three and one-half years 
Previously he was with the J. & J. Rogers Company, paper 
manufacturer of Ausable Forks, N. Y. At one time he was 
with the Crocker-McElwain Company, Holyoke. Mr. Mohan 
traveled through the central west, where he was widely 
known among the stationers and paper trade folk. He was 
of a pleasant, genial disposition, and highly esteemed by 
all with whom he came in contact. 

-’ + + 
William Pearson Airheart 

William P. Airheart fifty-seven years of age, well known 
throughout the typewriter fraternity, passed away at Ford 
Hospital, Detroit, Michigan, March 20, after a long illness. 
Mr. Airheart was a Virginian by birth. His typewriter 
selling career started with the Remington Typewriter Com- 
pany. Later he managed the Underwood Typewriter Com- 
pany’s branches in Louisville, Kentucky, and Hartford, 
Connecticut. When that company opened its own branch 
in Detroit, Michigan, in 1905, Mr. Airheart was selected as 
manager in charge of Michigan. He remained there until 
1916, demonstrating his executive ability by building up a 
fine organization in the state. He tried the automobile 
business in the East, but later returned to Detroit to con- 
nect with Berry Brothers, where he handled special lacquer 
accounts successfully. 

Mr. Airheart was a member of Corinthian Lodge Number 
241, F. & A. M., Detroit; he was a Royal Arch Mason, 
Knight Templar, Thirty-second degree Mason, and Moslem 
Temple Shriner. He was for many years an active worker 
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Advance Trade “Dope” 


on the new 


nstant Safe-guard 


Instantaneous clearance of 
keyboard, by touch on single 
release key 


Selective, instant clearance 
of individual columns, by 
use of buttons shown at 
right 


Payee NAME and Amount 
Protection in ONE Operation. 








Oversized handle, pitched 
for light, silent action and 
slung low on machine. 


Large, clear fig- 
ures show amount 
before printing 
on scientifically 
angled keyboard 


Keys center posi- 
tively on amount 
desired, assuring 
perfect alignment 


Individual imprint or trade-mark 
at remarkably low cost 








Check Shelf in 
same line of vision 
as the keyboard. 


Check feeds to 
exact printing 
position by 
gravity. 


Height 6 inches. 
Length 11 inches. 








Width 5 inches. 


This is not an ADVERTISEMENT, but a Trade ANNOUNCEMENT 
confirming the many rumors that Safe-guard had something “up its 
sleeve for 1928. The familiar Safe-guard Word-Writing machine 
remains unmatched for PROTECTION. The new Instant Model 
Safe-guard is the last word in SPEED. With this are also (by test) the 
greatest ease of operation and the largest, clearest figures. 


Full details on request. Some territories open for the right men. 


SAFE-GUARD CHECK WRITER CORP’N 


Lansdale, Penrisylvania 
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Your 
Profits 
Are 
Bigger 





BELLOWS 
FOLDERS 


—the product 
of specialists 





MANY OF YOUR CUSTOMERS 


ARE USING OVERCROWDED MANILA CORRESPONDENCE FOLDERS 





with these BELLOWS 





FOLDERS! 


They retail for 27c each—at a big profit for you. 


ANY of your customers are 

using overcrowded Manila cor- 
respondence folders when they should 
be using pressboard folders with 
cloth-bound expansion bottoms. The 
“spread”’ of the bellows folder accom- 
modates a volume of papers up to one 
inch in thickness. 
Whenever there are more than 50 
papers under one heading, a bellows 
folder should be used. Besides ac- 
commodating the papers as they should 
be filed, it allows room for the in- 
evitable expansion. 


In the future, make this suggestion 
to each of your customers when you 
have calls for manila correspondence 
folders. It’s a pretty safe bet that 
with every 100 manila folders you 
sell, you can sell a dozen.of these 
bulk correspondence folders. 


Try it. Oxford Bellows Folders, the 
product of specialists, will sell your 
service as the most reliable, your 
merchandise as the finest that money 
can buy. 

Send for full information and price 


list. Start getting the “bigger prof- 
its’”’ on bellows folders now! 


OXFORD FILING SUPPLY CO. 


500 Driggs Avenue 


N. Y. Stockroom: 321 Broadway 


Brooklyn, N. Y. 
Phila. Office: 441 Drexel Bldg. 








April, 1928 




















Apr il, 1928 


in Michigan Sovereign Consistory, Thirty-second degree. 
and served as Thrice Potent Master of Detroit. Carson 
rand Lodge of Perfectior As a recognition of his work 
he was elected, in 1926, to the Thirty-third Degree by the 
Supreme Council at Boston, Massachusetts, and received his 
degree there 

The funeral was held under Masonic auspices at Scot 
tish Rite Cathedral, Masonic Temple, Detroit, March 22. 
Burial was at Louisville, Kentucky. Mr. Airheart is sur- 
vived by his widow and a son, John S., in his twenties 

‘Billy” Airheart was a true friend, always, genial in 
nature and ever just to his associates. His passing is a 
shock to his host of friends 

+ + + 
Charles Wallace Johnson 

Chailes Wallace Johnson, veteran traveling salesman for 
the Sengbusch Self-Closing Inkstand Company, Milwaukee, 
\Wis., passed away at his home in Oak Park, IIL, on March 
21. His death came after an illness of about six months 
following a stroke of apoplexy. 

Mr. Johnson was born in Floyd, Iowa, sixty-eight years 
igo, and was a farm boy during his first twenty-one years. 
le then became a telegraph operator. Later he was a 
commissioner in grains. He was also once in the dry goods 
nd notions business. He has been in active service with 
the Sengbusch organization for almost twenty vears—a 
record unequalled by any other sales representative of the 
ompany. He enjoyed a large number of friends among the 


tationery dealers throughout the country. 





CHAS. W. JOHNSON 

Mr. Johnson is survived by his widow and two children. 

His son, Clarence R., takes over his father’s old territory 
ith Sengbusch 

Masonic funeral services were held at the Johnson home 

Oak Park, Saturday, 

member of the Masonic order for forty-seven years 

+ &F + 
S. E. Parks 


S. E. Parks, national president of Apela Clubs, passed 


March 24. Mr. Johnson was a 


away Thursday, March 15, after complications had set in 
\ flicted 


for quite a period with sinus trouble, he underwent the 


following a supposedly minor sinus operation. 
operation on March 9. Infection in some way gained head- 
vay and entered the brain, resulting in abscesses. He was 
inconscious nearly all of the six-days period following the 
peration 
Mr. Parks had been sales manager of the Atlas Linen and 
Towel Service Company, St. Louis, Missouri, for the past 
years. He was only forty years of age, apparently in 
the best of health. He was a golf enthusiast, and was well 
nown among a large circle in St. Louis 
Mr. Parks is survived by his widow and a sixteen-year 


daughter by a tormer marriage 
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Best sellers 
in their field! 


Some of the many things 


that make them so 


TTRACTIVE new display material—free! It 
will help you get more business right away. 


Rand M€Nally Auto Road and Pocket Maps 
are now in great demand by motorists and 
travelers. 


Thousands of dealers sell them for steady 
profit every year. They will increase their profits 
this year. For more than 21,000,000 cars are 
now on the road. 


Think of the many car owners in your commu- 
nity who will want Rand MCNally Maps. You 
can get this business. And it pays well. 


You receive a generous discount. You are 
provided with the newest sales-making display 
material—no charge. You benefit directly in 
Rand MCNally & Company’s great campaign of 
advertising in leading magazines. 


Wire your order today. Or write us for com- 
plete information. 


RAND MENALLY & GoMPANY 
Map Headquarters 
Dept. T-14 
270 Madison Avenue 
New York 


536 S. Clark Street 
Chicago 
559 Mission Street 
San Francisco 
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STEELCASE 


Commercial Underwriters’ 


Grade Safes ~“B” Label Safes 


Built in a variety of 
sizes and styles to meet 
every safe requirement 


EALERS representing Steelcase Safes are secure | 


in the knowledge that there is no superior to 
any item in the Steelcase line. They know, too, 
that every safe requirement can be met in this line— 
and this at a price that builds satisfaction, good will 
and good profits. 


STEELCASE COMMERCIAL GRADE SAFES 
combine beauty with every advantage 
of utility and safety. Dealers display 
this handsome line with pride. Cus- 
tomers who have been “looking around” 
expect to pay much more for Steelcase 
special wall, door and lock construc- 
tions-—quotations invariably close sales 


promptly. 


STEELCASE UNDERWRITERS’ “B” LABEL 
co SAFES afford an unusual margin of safety. 
Tests conducted by the Underwriters’ 
Laboratories gave proof of Steelcase con- 
struction far surpassing the standards 
established by the Laboratories for Class 
“B” Safes. All superfluous weight has 
been eliminated. This means low 
freight costs; less delivery expense— 
saving every time the safe is handled. 


A, ee | 
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where 


business 
succeeds 





? 


Steel| Desks 
Complete Line 


=| Filing 
=| Cabinets 


~- | Sectional, Send for our sales cooperation 
Lind © Batiery, jor . ‘ 

= 1 Counte- plan, prices and discounts. The 

| fenton Height facts will point the way to good 


business and good profits for you. 
Write today. 


METAL OFFICE FURNITURE CO. 
Grand Rapids - Michigan 


TUM 
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Mrs. Catherine Crowley 
Mrs. Catherine Crowley, mother of Leo T. Crowley, 
president of the General Paper & Supply Company, Madi- 
son, Wis.,- passed away in March. Interment was in 
Calvary cemetery. 
+ + + 
H. D. Lee 
H. D. Lee, president of the H. D. Lee Mercantile Com- 
pany, passed away at San Antonio, Texas, March 15, fol- 
fowing an operation. Mr. Lee was seventy-eight years old, 
and had amassed a fortune in oil properties while a young 
man. He retired from business, but later founded his mer- 
cantile establishment. 
+’ - + 
Fulton W. Clay 
Fulton W. Clay succumbed to heart disease some time 
ago. He had been with John W. Graham & Company, 
Spokane, Wash., the past fourteen years, manager of the 
school supply department. Mr. Clay was sixty-six years 
old, and is survived by the widow, one daughter, one son, 
and a brother and sister. 
' & + 
Wm. Crowley 
Wm. Crowley, who had covered the Arizona territory for 
the Grimes-Stassforth Stationery Company about fifteen 
years, passed away at Los Angeles some weeks ago. Sur- 
viving are his mother, three brothers and one sister 


= 
Book on Mail Order Selling 

S. Roland Hall has written another book. It is his 
thirteenth. And the author says he is not superstitious. 
His latest production is called “Mail-Order and Direct- 
Mail Selling” and it covers the field as thoroughly as Mr. 
Hall has covered other subjects in other works. 

The author in his introduction states that one of the per- 
plexing things in connection with the writing of the book 
was deciding just who is a mail-order or direct-mail adver- 
tiser. Accordingly, he has found it practical to treat the 
two together in a broad way. 

Mail-Order and Direct-Mail Selling opens with a general 
survey of the field and shows the scope of mail methods. 
Costs and results are treated and examples taken from 
actual advertisers are given. 

Planning, literature, business letters and follow-up sys- 
tems are covered and the points clearly brought out by 
illustrations and specific examples from real cases. The 
author has devoted space to such subjects as copy, mailing 
lists, installment and approval plans and sampling. He has 
given particular attention to the problems of the small 
advertiser and cites the plans and experiences of retailers. 

The name of S. Roland Hall on a book is sufficient jus- 
tification for the work and sufficient reason for a reading of 
it by those interested in advertising and merchandising. 
Mr. Hal! has had a wide experience in advertising matters, 
but does not claim to be an expert or specialist. 

Mail-Order and Direct-Mail Selling is published by 
McGraw-Hill Book Company, Inc., 370 Seventh avenue, 
New York, N. Y. There are about five hundred pages 
bound in flexible covers of green cloth with title stamped 
in gold. The price is $5.00. It is a useful addition to the 
advertising man’s library and fits in well with Mr. Hall's 
other works. 

- >_> © 
Wyman on Whist by Radio 

Walter F. Wyman, general sales manager of The Car- 
ter's Ink Company, recently broadcasted whist over station 
WEII. His partner was E. E. Dennison. Opposing them 
were Milton C. Work and Wilbur C. Whitehead, two New 
Yorkers who are authorities on whist. Mr. Wyman’s repu- 
tation at whist is national, and he is acknowledged an ex- 
pert on auction bridge. 
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No. 171 — Black Finish 
No. 172 — Green Finish 
No. 173 — Maho Finish 
No. 174— Walnut i 








i All hard rubber Sengbusch 
Self-Closing inketand, le 4 
est type; 
No. 4 tub beaut 


Durez 














Feature this Powerful and At- 
tractive Sales Building Display 


Dealers who are featuring this dis- 
play in connection with the low 
price complete Sengbusch desk set, 
are doing an amazing “over the 
counter” business. It’s a proven 
business getter on the counter and 
in your windows. Send for this dis- 
play today. Order it with your 
stock of Desk Sets and go after 
the volume sales. 









































The Biggest Seller of the Year! 


Everywhere, the trade has received this 
Sengbusch Desk Set enthusiastically. Big 
value at a low price is making it one of 
the record sellers of the Sengbusch line. 
Dealers who are concentrating on this 
Sengbusch set report that it is proving to be 
the biggest profit maker they are handling. 
If you haven’t stocked this winner, you 
are losing out on the biggest sales pro- 
ducer of the year. You can depend on 
this set for volume business. Place your 

order today. Powerful sales helps, dis- 
play material, etc., furnished. 


Sengbusch 


SELF-CLOSING INKSTAND CO. 
415 SENGBUSCH BUILDING MILWAUKEE, WIS. 
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A NEW AND COMPLETE 
LC SMITH SERVICE 


By Which Every Typewriter Dealer Can Benefit 


nw 





ve 


REFRRP BE 


BX RO RARE HEB GAG BR Fe HEROS 


RRIF 


Sk OIE SEIN NOE EEK ES BRK KORA 


E ARE now equipped to offer you a complete 
I. C Smith service whereby you can profitably 
fulhll every prospective customer requirement 





PRE RHAIERIE HHA ABBA IE AL 


> whether it be for the finest of rebuilts, for cash, or easy 
z monthly terms, a machine for rental, or in selected rough 
: condition, 
»® . ° . ° ° ~ ° 
ie 1. Smithtype Rebuilt 4. Rebuilding Service 
. LC Smiths (Let us be your workshop) 
% 2. Smithtype Rentalgrade 5. Exchange Service 
LC Smiths (Huge stock makes it possible) 


_ 


3. Select Rough ». Installment Financing 


LC Smiths (Immediate profits—no investment) 


RRR HE RERE HX Fe 


END for our New Price List that not 
S only gives you the LOWEST 
WHOLESALE AND RETAIL PRICES 
WE HAVE EVER QUOTED but fully 
explains our comprehensive service. You 
will be especially interested in our Spot 
Cash Commission proposition to dealers 
on new low retail prices for Smithtype 
Rebuilt L C Smiths. A postcard brings 
you New Price List and complete details. 
Write today. 


HX LER VREWE HAGUE HHA HOES LAELIA HAA HS HAE HOE AREAS A 
HERERO 
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Smith Typewriter Sales Corp. 


HARA RRP ROBE BOK BFF COHE BO FF FOE 





The World’s Largest Rebuilders of L. C. Smiths 









HR ROKE SK HA HAGE HRERGRE K HESS H, 


414-360 E. Grand Ave. Chicago 


HEX, 
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% 
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German House to Offer Plan-Filing Device in U. S. 

A novel and apparently practical device for filing draw- 
ings, plans, blueprints, etc., has been placed on the market 
by the German firm, “Plan Spiral, Limited,” Kommandant- 
enstrasse 31, Berlin S. 14. It is already well introduced 
in Germany and in several other countries. It is patented 
in Germany and in the United States, as well as in most 
other civilized countries 


The name of this device might be translated as the “Plan- 


Clip.” It enables one to file all documents of large size, 
without perforation, in firmly clamped “bundles” or collec- 
tions dealing with a single subject. As many as forty to 


htty loose sheets, ranging in width from thirteen inches to 
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THE “PLAN-CLIP” — The upper view 


shows the clip being engaged to a folder 
ontaining materials 

The lower view shows the way in which 
lips @re arranged on racks, 


sixty-three inches, can be quickly and firmly clamped to- 
gether by means of one plan-clip. 

The use of this device makes it possible for materials to 
be easily grouped or as easily separated, and to be arranged 
in a simple, orderly, logical fashion. The material is filed 
vertically, requiring the smallest possible space. Each 
‘bundle” is protected by a “covering-sheet”’ or folder, which 
guarantees against injury and soiling of the materials filed. 

[The clip, as is shown in the upper illustration, looks 
something like a butterfly in shape. The middle of the 
clip (the “body of the butterfly”) engages the top of the 
folder, which has a narrow fold turned over on it to pre- 
vent the middle of the clip from touching the materials 
held in the folder, and even more important, to secure the 
entire folder from slipping out from the clip and falling 
to the floor. The lower portions of the somewhat flexible 
“wings” constitute hooks which go under the narrow fold, 
thus obviating accidental knocking out of the folder with 
its contents from the cli 

The upper part of the two “wings” is so arranged that 
he whole can then be hung on racks, as shown in the 
second illustration In general, the racks are made of 
uniform width. Clips of different sizes are usually made of 


the same width at the top, so that they can be slipped into 








No. 
201 
202 


203 
204 





Steel Sectional - 
OOKCASES 


At the 
Price of 
Wood 


Standard sizes and 
finished in Oak, 
American Walnut, 
Mahogany, in na- 
tural wood effects 
and in Olive Green 
enamel. Construct- 
ed of cold rolled 
steel welded into 
rigid units. 

Each section com- 
plete. No top is re- 
quired. Receding 
doors. Can be had 
with steel doors, 
with glass doors, or 
without doors to be 
used as shelving. 


Dimensions Olive Green W “a ame "Shipping we. 
Base Height 6” $ 4.50 
9%” High Inside 


11” x 11%” x 34” 10.00 11.00 23 Ibs. 
1144” High Inside 
11” x 13%” x 34”.... 10.00 11.00 24 Ibs. 
13%” High Inside 
11” x 15%" x 34”.. 10.00 11.00 27 Ibs. 


Prices are F. 0. B. Mishawaka, Indiana. Liberal trade discounts. 





PREMIER STEEL FILING CABINETS 





‘Built for Business’’ 


Electrically and Acetylene weld- 
ed. Rigid in construction. Beau- 
tifully finished. Full Roller Bear- 
ing. Double drawer fronts. 
Brushed brass finish hardware. 
“Pinch follower, positive in op- 
eration. Drawer capacity 25 fil- 
ing inches. Automatic locking 
device if desired. All standard 
finishes and in 4, 3 and 2 drawer 








sizes. 
° . * 
Constructed for Unlimited Service 
DESCRIPTION PRICE 

Stock Olive Mahg & Wat. 
‘ No. Green Walnut Cr’td 
Statione ry 504 4 Dr. Letter File $33.00 $39.00 135 
Cabinets 504-L 4 Dr. Letter File-Lock 39.00 45.00 135 
506 «64. Dr. Legal File 39.00 45.00 145 
. 506-L 4 Dr. Legal File-Lock 45.00 651.00 145 
Typewriter 304 “ 3 Dr. Letter File 29.00 35.00 115 
304-L. 3 Dr. Letter File-Lock 35.00 41.00 115 
Stands : 3 Dr. Legal File 35.00 41.00 125 
306-L 3 Dr. Legal File-Lock 41.00 47.00 125 
104 2 Dr. Letter File 25.00 29.00 95 
y 104-L. 2 Dr. Letter File-Lock 29.00 33.00 95 
Id 106 §©62 Dr. Legal File 29.00 33.00 105 
Ho ers 106- L2 Dr. Legal File-Lock 33.00 37.00 105 


Prices are F. 0. B. Mishawaka, Indians. 
Liberal Trade Discounts 





Address All Communications to the signed Sales Office 


Premier Metal Products Co. 


JOHN W. MESSIMORE, Sales Manager 


1467 CATALPA AVE CHICAGO 


‘Address: Expert: Inquiries to G. Ww. Snowman, 215 W. 35th St., 


New York City 
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Racks are made in several styles: wall bracket style, 
which may be suspended on a single nail; floor stands of 
various heights; table stands of several forms; racks to be 
placed in wood or steel cabinets, such as safe cabinets, 
locker style cabinets, bookcase style cabinets, etc Racks 
may be adapted to a variety of containers, since the way 
in which the racks are supported is largely a matter of 
taste and convenience on the part of the buyer. The wall- 
bracket type will accommodate eight clips, with a capacity, 
all told, of four hundred pieces of any length. 

Che following are among the advantages claimed: 

1. Safe and firm clamping of matter, without perforation 
2. Vertical storing, in convenient groups. 3. Very simple 
handling of materials. 4. Simple, obvious and logical ar- 
ranging of materials. 5. Saving of time, space and money. 
6. Easy removal and replacing of single sheets “with one 
turn of the hand.” 7. Obviating long searches among un- 
organized masses of drawings, etc. 8. Filing together of 
all materials on a given subject, a given structure, etc., thus 
making immediately available all allied drawings from rough 
drafts to completed plans. 9. Protection against dust and 
damage. 10. Elimination of rolling and folding of mate- 
rials. 11. Accommodation of all ordinary-sized drawings, 
etc. 12. Keeping of materials in a most compact form, ata 
minimum of expense. 

The manufacturers, who also hold the patents covering 
this device, intend to introduce it into the United States 
very soon, and are now seeking a company to act as their 
sole agents. Requests for information or other correspond- 
ence, should be addressed to the head offices in Berlin 

(Ed. Note.—It occurs to us that this device might well 
be adapted to use in retail establishments to keep large 
sheets of paper of all kinds, as well as art prints, which 
might otherwise be kept in drawers, where they are less 


easily available 
= - _ = 
Geo. C. Kingsley Fortunate in Accident 
George C. Kingsley, of Remington Rand Business Serv- 


ice, Inc., Chicago, narrowly escaped serious effects in an 
automobile accident. He, his son, Floyd C., and a friend 
were driving in Evanston when the erratic driving of an- 
other motorist caused a collision. Mr. Kingsley escaped 
with minor hurts Lioyd was injured severely, his leg 
being crushed, and the pelvic bone cracked. The friend 


suffered a broken collar bone and a fractured skull 





— hf - 
Robert Gillette Leaves “Old Hampshire” 
Robert Gillette, who has spent more than twenty years 
promoting the use of “Old Hampshire” bond, has left the 
Hampshire Paper Company, South Hadley Falls, Mass. 


The greater part of his service was passed among the 
trade. In recent vears Mr. Gillette has been in charge of 
the stationery department, and did not have much occasion 
to travel. Mr. Gillette was regular in his attendance at the 
conventions of the National Association of Stationers’ 
Office Outfitters and Manufacturers, where he renewed 


his friendships among the stationers 


> 
European Rumor About Reliable Unfounded 
From various sources throughout Europe reports are re- 
ceived that the Reliable Typewriter & Adding Machine 


Corporation, Chicago and Paris, is retiring from the second 
B 


hand typewriter business in Europe. A Froehlich, vice 

president and general manager, states emphatically that 

there is no basis for the rumor. unless it be that someone 
| 


has “an axe to grind.” The usual intense activity of the 
company, particularly in the export field, should be ample 
proof that the company is in the export business to stay 
Mr. Froehlich intimates that after an important forth- 
coming announcement has been made, there will be little 
doubt that his company is a real and permanent factor in 


serving dealers abroad 
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same high standard of protection is built 


Diebold fire-resistive safes and vaults igh 
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no other line of safes will be advertised 

as extensively as the Diebold Line 





THE COMMANDER—A 
2-hour safe carrying Un 
derwriters’ Laboratories’ 


Labels “B” and “T-20." 






THE 


(Tests over l-hour.) 


There are four driving forces behind the Die- 
bold Fire-Resistive Safe campaign: national 
advertising, business paper advertising, direct 
mail advertising and effective dealer helps. 
Every effort will concentrate on safes. 


The Diebold line is complete. It includes 
maximum-protection safes bearing Underwrit- 
ers’ Laboratories’ labels, quality safes for lesser 
degrees of risk, commercial safes for the small 
business office, vault and record room doors, and 
burglarproof chests. Backed by the year’s most 
intensive advertising and merchandising effort 
on safes, this full line presents a distinct oppor- 
tunity for increasing your profits. 


Diebold Safes are of all-welded steel construc- 
tion. A steel inner case, protected from heat by 














GUARDIAN—-Pro- 
Economy! 


___[)IEBOLD 


ASK YOU RQ 











DOIEBOLD 
COMMER. 
CIAL SAFE— 
For the smaller 
business office. 
A 2-hour safe. 


DIEBOLD BURGLAR. 
PROOF CHESTS carry 
lowest mercantile burglary 


insurance rates. 


the monolithic insulation, provides great struc- 
tural strength even when the exterior of the safe 
is red hot. Maximum fire resistance plus extra 
strength is insured by insulation that possesses 
the greatest heat-resisting qualities known. This 
insulation has been used in Diebold safes since 


1859. 


Bankers know and depend on Diebold Protec- 
tion. Your confidence in Diebold fire-resistive 
safes can be as great as the banker's faith in 
Diebold bank protective equipment. And Die- 
bold advertising will help you sell by building up 
similar confidence in your prospects’ minds. 
Strong dealers are invited to write for details of 
the Diebold plan. Address Diebold Safe & 
Lock Co., Canton, Ohio. 


SAFE. 
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SHE’D GET THE RIGHT ANSWER 
THE FIRST TIME, ON A MONROE 





ISTAKES have a way of dis- 

guising themselves so that 
you often look right at them with- 
out recognizing them. That is one 
of the reasons why few account- 
ants, estimators and others who 
handle business figures, trust the 
first answer they get when they 
work without a Monroe Adding- 
Calculator. 

Granted that checking figures 
back is a protection against mis- 
takes, consider these three 
thoughts. First, it takes an enor- 
ous amount of time and nervous 
energy to check back on figures. 
Second, this expenditure of nerv- 
ous energy increases the proba- 
bility of overlooking errors and 
of repeating the same mistakes 
over and over. And third, when 
any part of the work is subject to 
human failibility you can never be 
dead sure of the right answer, in 
spite of all the checking! 

The simplest, safest and easiest 
way to relieve human minds of 
needless strain and at the same 
time guard against the mistakes 
human minds can’t entirely avoid, 
is to use a Monroe. 
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100% of your figuring on this 
one simple machine 


The new Series 3 Monroe com- 
bines with a// previous Monroe 
features, mens remarkable ad- 
vances in mechanical calculation. 

It adds, subtracts, multiplies and 
divides without the need of setting 
levers. All types of figuring opera- 
tions can now be handled on this 
single Monroe. For example: 

In billing, it shows the quantity, 
price per unit and extension of 
each item, and accumulates the 
total of all the items. 


In figuring discounts, it shows 
gross, net, discount and proof of 
discount. 


In payroll work, cost finding, 
estimating, quota figuring, etc., it 
shows all the factors of each prob- 





HIGH SPEED ADDING-CALCULATOR 


MONROE CALCULATING MACHINE COMPANY, Inc., Orange, New Jersey 
Sales Offices and Service Stations in all principal cities of the United States and throughout the world 


Checked ONCE 
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lem and a final check on the whole 
problem. 

Monroe checking is simplest 
because no refiguring is needed. 
The factors of the problem stay in 
the machine until you clear them 
for the next problem. The proof is 
before you. 

Try your own figures on a Mon- 
roe—in your own office. Telephone 
the Monroe office in your city or 
write our home office. 


Series 3 Full Automatic 
MONROE Adding-Calculator 


SEND— 


for Feature Book de- 
scribing the features 
of essential impor- 
tance in selecting an 
adding - calculator. 





: MONROE CALCULATING MACHINE CO., INC. 
: Orange, New Jersey 

Send mea copy of the Monroe Feature Book 
Name 

Firm , ine ov echdlaiaaeneen 
: Street 

City and State 
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No. 1067. Flat Top 


From New York to California 


Imperial Desks are taking part in business battles 
everywhere. They are used by big business in 
the metropolitan areas, and they are equally pop- 
ular with the small firm in the village. 


Any Imperial Dealer can 
tell you why Imperial Desks 
and Tables satisfy such a 
broad field. 


First, there are four grades 
from the plain to the fine. 
Each is a winner in its price 
class. Each offers the ut- 
most in utility value. Each 
is priced to sell and yet make 
a worth while profit for you. 


Imperial Dealers are mak- 
ing sales and making money. 
There are opportunities left 
in many good sections. 


Write and tell us what lines 
you are now carrying, if any; 
what lines you have to com- 
pete against, etc., and we 
will show you how the Im- 
perial line will make money 
for you. 


Send for catalog, price list, and full details 
ton our dealer co-operation selling plans. 


IMPERIAL DESK CO. 


EVANSVILLE INDIANA 
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A. W. M. Co. Opens New Stores in Metropolis 


On February 1 the American Writing Machine Company 


of Newark, New Jersey, opened a new store in New York 
City at One Hundred and Forty-ninth street and Third 
avenue, Bronx, with Louis Sohn in charge. Mr. Sohn has 
been in the American Writing Machine organization for 
thirtv-eight vears 

On March 1 the company opened another new store at 
Court and Livingston streets, Brooklyn, New York. Henry 
Schrage, formerly manager of the Twenty-third street, 
Manhattan store, has been made manager of the new 


Brooklyn establishment. 
Harry Jetter, formerly manager of the Hudson Terminal 
Mr 


store 


store, succeeds Schrage as manager of the Twenty- 
third street 
Arthur Griffin 1s now in charge of the American Writing 
Machine Company’s store at 321 Broadway, and also car- 
ries the title of assistant New York manager. He has been 
with the company fifteen years. 
E. Newton is New York manager and will supervise the 


work of all five of the company’s stores in the metropolis. 


snail J 
Frank Gibbs Joins Parker Pen Company 
Frank L. Gibbs, widely known among commercial sta- 
has joined the the Parker 
Pen Company, taking up his new duties on Monday, Feb- 


tioners, sales organization of 


ruary 27. For the time being he will be special factory rep- 


resentative calling upon the large stationery firms through- 


out the United States. Mr. Gibbs’ acquaintance is very 














GIBBS 


FRANK L 


extensive and his many friends will be interested in his new 


connection. He is at present working in Chicago, but will 
later visit many of the other principal cities throughout the 
United States 
— 
New Gotham Offices for Automatic Pencil 
Sharpener 
April 16, 1928, the New York offices of the 
Automatic Pencil Sharpener Company of Chicago, IIL, will 


(on 


or about 


be located on the tenth floor of the new Lafayette Towers 


at 103 Lafavette street, corner of Walker. The new quar- 
ters are to be attractively appointed and will be more com- 
modious than the present ones, permitting the carrying 


of a larger stock than has been possible in the past, as well 


as the development of a first-class service department. 
Members of the trade are cordially invited to visit the 
company at its new location 


es 
Royal Portables Added to Reliable Lines 

The Reliable Typewriter Company, 170 West Washing 

ton street, Chicago, Ill, has secured certain assigned terri- 

tory in Illinois for the distribution of Royal portable type- 

to The Reliable enjoys 

a source of supply for dealers of three 


writers dealers the unique dis- 


tinction of being 


leading makes of portable typewriters—Royal, Remington 


and Underwood 
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TODD ANNOUNCES 


The new 


CENTURY 
PROTECTOGRAPH 


with these features 





1. Finely balanced working parts that give remarkable 
speed and ease of operation. Handle can be operated 
with one finger. 

2. Greater visibility—indicators that can be set with amaz- 
ing speed and accuracy. 

3. An exceptionally clear, deeply shredded 
print. 


two-color im- 
4. The prefix chasacter can be made to read “Exactly,” 
“Certified,” “Paid,” or can be replaced by individual 
name or indemnity number. 

The new Century is easily adapted to take checks of 
all descriptions. Can be used for certifying, receipts, 
stock certificates, partial payment forms, price tags, re- 
fund slips, drafts, all negotiable instruments, practically 
any business or personal document that must be 
amount-written. 


ws" 


6. The payee line can be crimped, if desired. 

7. Special metals are used throughout. All working parts 
are hardened and ground. Superior inking facilities. 

8. Unusually attractive appearance, finish is in nickel and 
two colors of enamel. 

9. Three models: seven bank, eight bank, and nine bank. 

Embodies all Todd superiorities developed through 

twenty-nine years of experience, but is surprisingly low- 

priced. 


Todd Expansion Creates Opportunity for 
alesmen 


National advertising identifies the Todd name with the 
protection of bank accounts—-business and personal. New 
models are being made for a constantly widening market. 
This era of expansion means opportunities for men who 
can qualify to represent a progressive organization. If you 
are interested, write to us at once. The Todd Company, 
Protectograph Division. (Est. 1899) 1129 University Avenue 
Rochester, N. Y. Sole makers of the Protectograph, Super-Safety 
Checks and Todd Greenbac Checks. 


TODD SYSTEM 
OF CHECK PROTECTION 


The Protectograph eliminates a large percentage of all 
check frauds by preventing raised amounts. 


Tedd Greenbac Checks, with their patented 
features, prevent change of payee’s name, 
and “counterfeiting.” 


self-canceling 
and number 


Standard Forgery Bonds cover 
possibilities, namely, forgery 
endorsement. 


the remaining check-fraud 
of signature and forgery of 
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A New Binder for 


Permanent Filing 


Automatic Bookbinder 


Saves the bother and risk of send- 
ing out valuable records to the 
Bookbinder—an office boy does 
the same work in a few minutes. 
Most inexpensive and practical of 
Modern Transfer Methods. It 
is meeting with universal favor 
with Public Utilities, Department 
Stores, Banks and Insurance 
Companies. 


SEND FOR BOOKLET 


Every dealer should know about this 
new binder and how it can make the 
medium for increasing sales. De- 
scriptive pamphlets, price list and dis 
counts on request. Also ask for the 
complete catalog of Cesco Products. 


LOOSE LEAF 
The C. E. SHEPPARD CO. 


271 Van Alst Avenue 
LONG ISLAND CITY 
NEW YORK 
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A Newly Patented Perpetual Calendar 

We illustrate herewith a new and practical perpetual cal- 
endar, patented February 28, by John D. Cox, a veteran 
of the stationery trade. The design places the operating 
mechanism in the back, thus preventing all possibility 
of marring or defacing the front of the calendar. By means 
of cover-up slides, the exact number of days in the shorter 
months is shown. A table on the back gives the day of the 
week on which each month begins, for a period of twenty- 
eight years both after and before 1929. A little calculation 
will extend the period as far as the year 2099. The calendar 





COX PERPETUAL CALENDAR 


is indexed on the back so that it can be set exactly, while 
lying face downward. 

Manufacturers and others interested can communicate 
with John D. Cox, 1652 East Thirty-eighth street, Brooklyn, 
Bs Be 

—-_ <> -—- — 

Sales Manager of Kenrick and Jefferson Coming 

J. Reid Adam, sales manager of Kenrick and Jefferson, 
Limited, West Bromwich, England,: expects to visit the 
United States, arriving either in May or June, when he 
will make a tour of inspection to obtain ideas which can 
be adapted to conditions in his own country with profit 
to his house. Kenrick and Jefferson style themselves, 
“Britain’s Business Equippers,” and are among the leading 
office outfitting concerns in the British Empire. Mr. Adam 
is especially interested in sales methods and ideas among 
American concerns similar to Kenrick and Jefferson, rather 
than in the manufacturing end of the business. 

Mr. Adam will be welcome. Office Appliances believes 
that he will give us many good ideas, and we trust that he 
will return with as many which he can apply in the British 
held 

- - > —— 
A Successful Move 

After having been established twenty-five years at 40 
Montgomery street, Jersey City, N. J., the Dobke Type- 
writer Exchange moved a few months ago to 2989 Hudson 
boulevard, at the intersection of the boulevard and Newark 
avenue, one of the busiest corners to be found in the state 
Records for December, January and February in the new 
location, known as Journal Square, showed a handsome in- 
crease over the corresponding months of last year in the 
old location. 

The Exchange carries the full Royal typewriter line, the 
L. C. Smith, Corona, and Underwood and Remington port- 
ables, Victor adding machines, Safeguard checkwriters, re- 
built typewriters, etc. 
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Letter 
Perfect 


Each Royal Typewriter leaves the factory Ostence used t Re "aay Writing Royel 
. -- : sc ¢ , cate Ty it h 

letter perfect—it is made so by veteran high degree. The alignment censor Duta 

. . . e . > oe ll hi w ge an training into the 

type aligners, specialists of high efficiency. final testing of Royal Typewriter 


alignment 
Modern business methods demand clear let- 
ters that can be read at a glance—time 
spent in reading was never more valuable 
nor confusion more costly. 


One reason for the world-wide popularity 
of the Royal Typewriter is that letters 
tvped on the Royal, perfectly aligned, are 
easy-reading. 


This achievement, so agreeable to the eye, 
so helpful during the crowded hours of 
business, is not simply a happy accident— 
it is the result of the highly expert work- 


TRACE 





manship growing out of modern industry ecm TYPOWRTEN 

plus the tireless, close scrutiny that marks TYPEWRITERS 
each step in the building of the Royal 

Typewriter. Compare the Work 


The Royal Typewriter Company, Inc. 


316 Broadway - - - New York U.S. A. 
Branches and Agencies the World Over 
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Comfortable 


+IND 


Beautiful 


The Macey line ‘consists of Steel Files, 
Steel Desks, Filing Equipment Supplies 
Sectional Bookcases and Matched Office 
Suites. Catalogs sent on request. 





[he modern office should be comfortable—and beautiful 
Macey Matched Suites provide both of these requisites 
at reasonable cost 

Matched office suites a few years back, of course, were 
not practical for every office. Price is a factor in most 
organizations and the added cost made such suites out 
of the question 


Now, however, times have changed. No longer are 
Matched Office Suites considered costly. No longer are 
they looked upon as a luxury. Matched Office Suites 
now compete with good commercial grades in price 


So, with the change in the trend of the times and lowered 
costs, a vast market has opened—a market rich in oppor- 
tunities for Macey dealers 


The Macey organization has trained men to help you 
build up business in matched suites. May we tell you 
more about this field? 


THE MACEY COMPANY 


GRAND RAPIDS, MICHIGAN 
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The Guest Book 


Cc. ELMER ANDERSON of the Anderson Typewriter 
Company, Pasadena, Cal., signed the guest book on the 
thirteenth of March. Mr. Anderson is agent for the Royal 
standard and portable machines and stopped in Grand 
Rapids and Chicago on his return from a trip to the New 
York office of the Royal Typewriter Company, and a visit 
to the factory at Hartford, Conn 

Mr. Anderson says business in California is all right but 
requires a little more effort than has been required in some 
more flourishing conditions. The basis is substantial and 
sound, however. Real estate transactions are somewhat as 
they are elsewhere in the country—with the exception of 
Florida. There is a greater percentage of transactions made 
in trades of property without much cash being involved, 
than in purchases by new investors. Values are enhancing, 


howe ver, and oe! 


eral business in other lines is going quite 
well. 

RICHARD A. MONTER, at the invitation of Office 
Appliances, recently visited the New York office. He hails 
from Prague, Czechoslovakia. Mr. Monter is a young man 
who formerly lived in the United States. He is here on a 
visit to get new lines of office equipment to build up his 


business and improve commercial practices in Czechoslo 


vakia. He is interested in office equipment such as adding 
machines, mailing machines, addressing machines, and 
checkwriters. He has not vet made arrangements to handle 
any special lines, but expects to do so before returning 
to his native land the latter part of April. His Prague 
address is Harejsi Nabrezi Until returning, he will be 
at 600 West One Hundred and Forty-first street, New 
York, N. ¥ 

GEORGE B. WRAY, sales manager of the Quigley Fur- 
niture Company, Whitesboro and New York, N. Y., paid a 
visit to Office Appliances on March 1. 

M. MARTIN KALLMAN, New York City, well known 
in the held in office equipment and accounting, called on 
March 2 

LOREN E. SPIECE, manager of the Loren E. Spiece 
Company, Bucyrus, Ohio, paid a visit to Office Appliances 
on March 5. Mr. Spiece is an enterprising young man. 
His company handles Royal typewriters, Edison-Dick 
Mimeographs, and a well-selected line of supplies and 
equipment. The company covers Bucyrus, itself an impor- 
tant railway and industrial center, as well as_ several 
counties surrounding, with their various towns and cities. 
The Spiece business, backed by energetic work and fine 
service, shows a consistent and satisfactory growth from 
year to year 

C. C. HARPER, president of Error-No, Inc., Rochester, 
N. Y., was a visitor to this office on March 6 

M. S. CONNELLY, sales manager of Buxton, Inc., 
Springfield, Mass., spent a few moments in this office on 
March 7. 

J. N. KIMBALL, manager of the International Type- 
writing Contests and other typewriting contests, New York 
City, called last month while passing through Chicago on 
his way to California, where he will arrange to hold the 
International contests this year. An item about this 
project appears elsewhere 

FRED L. REYNOLDS paid a call on Office Appliances 
last month on his way from Pittsburgh to Los Angeles, 
where he will have charge of a new branch store of the 
American Writing Machine Company. The many friends 
f Mr. and Mrs. Reynolds in Pittsburgh much regret their 
leparture They had resided in Pittsburgh nine years. 
Further details of Mr. Reynolds’ activities appear on an 


earlier page of the present issue. 





A. P. G. PHOTO 
MAILING ENVELOPES 




















The A P G Photo-Mailer is designed to carry 
photographs, fine drawings and pictures through 
the mails, as a postage saver, with absolute 
protection. 


The Envelope is of a strong kraft paper, is suitably 
printed in brown or black ink with a design that 
makes it distinctive for mailing photographs. 


Made in two styles, either gummed flap or string 
tie fastener, with a single or double corrugated 
board insert for protecting the contents. 





The A P G Photo- 
Mailer Display 
Carton contains 
ten each of the six 


most popular sizes. 


Write for samples 
and prices. 


SALES OFFICES: NEW YORK-BOSTON: SAN FRANCISCO 
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The Correspondence Machine 
For Office and Home 


BARR 
Typewriter 





The BARR is distinguished by 
Light, Responsive, 
and Snappy Touch 


Unusually uniform over entire 
keyboard, and free from rebound 
upon return stroke of typebar. 


The BARR Typewriter will serve 
equally well at the office during the 
day, or overtime at home, as you 
choose, for it is:— 


Small Enough to Carry Off, 
Sturdy Enough to Carry On. 


Manufactured by the 


BARR-MORSE CORPORATION 
ITHACA, N. Y. U.S. A. 


This machine is a Morse Industries product; other 
Morse Products are: the Morse Rocker Joint Silent 
Chain, the Allen-Wales Adding Machine, the Poole 
Clock, and Thomas-Morse Aircraft. 


Born with a Pedigree. 








HOMER V. PHELPS of Detroit, who is well known in 
the office equipment industry, visited Office Appliances 
March 19. 

STANLEY H. TWIST, Gilman Fanfold Corporation, 
Niagara Falls, N. Y., was a visitor at this office on 


March 22. 


New York Office Guest Book 

M. VOGEL, of Frankfort, Germany, was in this office 
on February 25. 

J. FRANK DUNLEAVY, of The Dunleavy Company, 
Soston, called on February 25. 

LELAND S. GRAFF, of the Graff-Underwood Com- 
pany, Cambridge, Mass., called on March 9. 

J. H. BARR, of the Barr-Morse Corporation, Ithaca, 
N. Y., was in on March 7. 

H. J. ATKINSON, of Boston, Mass., called on March 15. 

ERICH MEZ, of the Mercedes Typewriter Company, 
serlin, Germany, visited this office on March 15. 

sacneeiitiiniaecinas 
Office Equipment Company Maintains Permanent 
Exhibit 

The U. S. Office Equipment Company, with stores at 
3716 North Broad street and 5952 Germantown avenue. 
Philadelphia, are now maintaining offices and show rooms 
at 811 Fox building, Market at Sixteenth street. They 
suggest that catalogues, samples and display material be 
sent them. 

—_—~»> 
Adrian Pembroke, Jr., to Join His Father’s Business 

Adrian Pembroke, Jr., of Salt Lake City, Utah, has for 
some months been fitting himself to take up his work in 
connection with the Pembroke Stationery Company of that 
city 

[The Pembroke Stationery Company was founded by his 
grandfather and is now actively handled by his father. 
Adrian Pembroke, Sr. Of recent months the junior Pem- 
broke has been visiting different manufacturing plants over 
the country which make goods that are sold in their estab- 
lishment in Salt Lake. He has been working in several 
plants as well as on the selling end so as to acquire per- 
sonal direct knowledge of the various products he will 
handle 

Mr. Pembroke is about twenty-five years old and is a 
graduate of the University of Utah. He is at present in 
New York. 

Among the institutions he has studied are those of the 
Boorum & Pease Company, Yawman and Erbe Manutfac- 
turing Company, and other concerns 

It is interesting to note that the parents of the present 
head of the house of Pembroke who are the grandparents 
of A. Pembroke, Jr., have recently celebrated their golden 
wedding anniversary 

—— 
A. B. Dick, Jr., Will Govern Lake Forest 

A. B. Dick, Jr., will be mayor of Lake Forest, IIL, the 
coming year. He was nominated at the town caucus, and 
as there is no opposition ticket, the election of April 10 
will be a formality. Mr. Dick had served on the council 
several years, and was chairman of the finance committee 
On the importunities of the village he accepted the nom- 
ination as a matter of civic duty. Lake Forest is one of 
the charming suburbs of Chicago. 

No, no! Don’t imagine that fellowship in the office 
appliance field with an executive of the Mimeograph organ- 
ization will make it safe to speed through Lake Forest. 


The local speed laws make no concessions to friendships, 
and there will be no magic in the use of the Dick name 
when confronted by John Law 
yee ~ see 
Most men who flee from temptation, do so after having left 


their forwarding address The Honolulu Item (Mercantile 
Printing Company, Ltd.) 
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Hello Jim- 


‘‘T wish you would come over to my 





office because I am inajam ona 
filing problem. This is a tough 
one but I feel sure you will be able 


to solve it as efficiently as you have ie, 
many others for this company. ae Ss 
When can you come over ?’”’ P ad 


Jim has many such customers and it is logical he should 
have because Jim is an authority on indexing and filing. 


You, too, can become an authority on filing equipment 
and its many applications to such an extent that your 
customers will depend on you and ask you to come over 
to solve their filing problems. 


All you have to do is to have a desire to make more 
money and enough ambition so that you will devote a 
few minutes a day until you master a most important 
branch of the filing equipment business. 


BROWNE-MORSE COMPANY 


Makers of the (ill (Imerican Line 
MUSKEGON, MICHIGAN 


Fill in the Coupon, Tear It Out and Mail Today 


BROWNE-MORSE COMPANY, 
Muskegon, Michigan 


Gentlemen:— 


| 
I am interested in becoming an authority on indexing and filing, and to | 

increase my earnings. I wish to enroll my name to receive information which 
will enable me to accomplish this, with the understanding there is no obliga- | 
tion or cost on my part. | 
| 


Firm Name 


Address. . is ohedessewredeus | 


: | 
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HUMAN INTEREST! 
COLOR! 


PROVIDE THE BACKGROUND FOR 
CARTER PEN ADVERTISING 


Full page advertisements in four colors 
and black and white are telling more than 
5,000,000 readers of the Saturday Evening 
Post and Collier’s Weekly about the 
Carter Pen. 


They show “real’’ people—those who ap- 
preciate and buy the best — using this 
smooth-writing instrument in surroundings 
suggestive of both the season and of ‘‘class,”’ 
an association that will impress this large 
reader audience, and make them receptive 
to your suggestion that they try the 
Carter Pen. 


PAGE SPACE! 
CLASS! 


A REMARKABLE 
WRITING INSTRUMENT 


A velvety smooth writing point tipped with 
Osmiridium—smoothest and hardest pen 
point metal known. The new and exclu- 
sive talking point in the Rocker Spring 
Clip—the clip that will not wear the pocket 
or grow weak. A liberal guarantee; a short 
yet complete line with striking Blue Cora- 
lite and Green Coralite, as well as other 
standard colors. Priced at $7 and $5. 
Others at $3.50. A full line of Desk Stands, 
single and double, $7.50 to $28.00. 


Now is none too soon to decide to feature the Carter Pen. An in- 
creasing number of dealers are finding a ready response among those 
who have known Carter’s Inks for many years and find ready 


acceptance for the Carter Pen Line. 


New catalogue and price list 


now ready will be gladly sent upon request. 


THE CARTER’S INK COMPANY 


ESTABLISHED 1858 


WRITING INKS 
ADHESIVES 
FOUNTAIN PENS 


BOSTON NEW YORK 





CARBON PAPER 
INKED RIBBONS 


MECHANICAL PENCILS 
CHICAGO MONTREAL 
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International Typewriting Contest to Be Held in 
California 

J. N. Kimball, manager of the International Typewriting 
Contests, has decided to hold the event this year in Cali 
fornia, city not yet selected, although several cities are bid 
ding for the event, including San Francisco, Los Angeles 
and Sacramento Chambers of commerce and boards of 
trade in California are quite generally urging that the 
contest be held in that state They hint that they can 
arrange a pink tea for the eight champions by Douglas 
Fairbanks and Mary Pickford 

California has always been first in typewriting contests 


They hold a big state contest and 


dozens of smaller sec- 
tional ones 

Contests are now held in all the other states and Mr 
Kimball oversees them all 

; _— . 
New Apela Club at Springfield, Illinois 

\ group of Apelans from Peoria, Illinois, under the gen 
eral leadership of J. L. Harrigan, who has recently become 
National President of Apela Clubs, because of the death 
of S. E. Parks, on March 17 journeyed to Springfield, [li 
nois, to participate in the formation of a new Apela club in 
that city 

[The Apelans from Peoria who made the trip are as fol 
lows: R. W. Morrison, Todd Protectograph Company; E. 
J. Ryan, American Multigraph Company; Paul D. Darling, 
United Auto Register Company; Lynn Alford, Shelby 
Salesbook Company; R. V. Siebenthal, Comptometer Com 
pany; D. O. Ferris, International Time Recording Com 
pany; R. E. Moore (associate member), International Time 
Recording Company; A. Longnecker, Elliott-Fisher Com 
istrand Adding Machine Com 


pany: Van Haverton, Sun 
pany; W. Cashman, Business Equipment Company, J. L 
Harrigan, Tabulating Machine Company. 

[The charter members of the newly formed Springfield 
club include: R. F, Masterson, Dictaphone Company; J. C. 
Barrett, Elliott-Fisher Company; Lee C. Schle-Huber 
United Autographic Register Company: C. C. Hogland 
Capital City Paper Company; C. W. Lowe, Comptometer 
Company; R. R. Winter, Tabulating Machine Company; 
J. C. Hemmeter, Dayton Scale Company; E. W. Swaim, 
Underwood Typewriter Company; W. B. Robinson, Rob- 
ert Advertising Agency 

—_— 
Connecticut Valley Stationers Meet at New Haven 

The association held its monthly meeting at the Hotel 
Garde, New Haven, Conn., on the evening of March 
21. Frank Fargo, president, presided and John F. Molloy, 
district governor, was also present 


lt was voted to accept e invitation of the Holyoke 


+} 
manufacturers to hold the annual picnic in June at Holyoke, 
Mass. The April meeting will be held Wednesday evening, 
April 18, at Bridgeport, Conn The May meeting will be 
held in Hartford and will take the form of an educational 
meeting, the subject to be Stere Salesmanship. It is sug 
gested that dealers bring as many of their employees as 
possible to this meeting 

William Baker, representing the L. E. Waterman Com 
pany of New York, was elected an associate member 


Phe speakers at the meeting March 21 were representa- 


es the Burroughs Adding Machine Company, who 
gave eresting and instructive demonstration of the 
ne Burroug! s bh ikkee re, } ne They < is ¢ 

i it ers i very rta | 

‘ kke ig systems 

\ 1 s vote ks was extended t e Bur 
roughs A Idi g NM ic e for the excell ae o1 
Strat wiv | the t atives 
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Plenty of Business 


but it takes 
men to get it 














IN certain of our districts there are 
more opportunities for sales than 
we have men to make them. There 
is some choice of locations—now— 
for men who know office equipment 
selling. 


Territories are liberal—sales policy 
is fair—product has quality and a 
steadily growing market. Consistent 
advertising backs up your work. 


HANDLE DISTRICT OFFICES should be ad- 
dressed to John M. Lund, General Sales Manager, So 
at the address below. Write fully and in confi- 

dence. Your letter will have his personal 
attention. 


| APPLICATIONS FROM MEN EQUIPPED TO 


Average sales price per unit 
Highest in the office equipment field. 


MARCHANT 


CALCULATING MACHINE COMPANY 


Oakland, California 








TERI pl Si TE AED 
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A NEW 


INDIVIDUAL CAPSULE 


for 


BATES READY INKED PADS 


HE most convenient way 

for your customers to ink 
their Bates machines. Each 
pad is packed in an individ- 
ual air-tight container, with 
tweezers, attractively boxed 
in lots of 12. They may be had 
in all the standard colors. 


This is the surest, most 
satisfactory and convenient 
way to use genuine Bates Ink. It costs your 
customer no more than buying ink and pads 
separately. By insuring a proper mixture and 
adequate application, it keeps down the cost of 
cleaning and upkeep. Inserted in a few seconds 
quickly and cleanly with tweezers as illustrated: 
with no spilling of ink—no 
waste—no dirty hands. Each 
pad is good for 12,000 impres- 
sions. A clean cut profitable 
sale. Carry them in stock. 


Bates Ink 








HY take a chance 
on your custom- 
er’s good will? 


Many inks are labelled 
‘“‘Numbering Machine 
Ink for Bates and Other 
Machines."’ Such ink is 
not Bates Ink and is not 
necessarily good ink. To 
insure the best service 
from any numbering 
machine, it is vital to 
use only the best ink. Bates Ink has stood the 
test of time. It acts as a lubricant and will not 
gum or corrode the type wheels. The best guar- 
antee for the satisfactory performance of a 
Bates (or any other) machine is to see that the 
numbering machine ink bears the name of 
Bates. Why experiment? 


THE BATES MFG. CO. 


Est. 1891 Orange, N. J. 
New York Office, 20 Vesey Street 


Bates Numbering Machines, Bates Telephone Indexes 
Bates Eyeleters and other Office Appliances 
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A Visitor from Germany 

Erich Mez, son of Dr. Herman A. Mez, head of the 
Mercedes Typewriter Company of Berlin, Germany, is vis- 
iting office equipment and office machinery manufacturers 
in the United States. Mr. Mez is chief engineer of the 
Mercedes Typewriter Company. He came to this country 
on October 4 of last year with a group of ten German 
manufacturers on a trip arranged by the Leipzig Trade 
Fair. He will remain in this country until October of this 
year when he will return to Germany. 

During the conducted trip, the group visited New York, 
Albany, Buffalo, Niagara Falls, Cleveland, Detroit, Chicago, 
St. Louis, Pittsburgh, Washington, Philadelphia and At- 











ERICH MEZ 


lantic City. They took in points of interest and visited 
many manufacturing plants, including the Burroughs adding 
machine factory in Detroit, and the Ford, Cadillac and 
Packard plants, as well as the Annheuser-Busch plant in 
St. Louis and the Westinghouse factory in Pittsburgh. 

Since the conclusion of this tour, Mr. Mez has personally 
visited the factories of the United Accounting Machine 
Company at St. Louis; Monroe Calculating Machine Com- 
pany at Orange, N. J.; Ellis Adding Typewriter Company 
at Newark; Smith Premier Typewriter Company, Syra- 
cuse, N. Y.; Remington Typewriter Company, Ilion, N. Y.; 
Remington-Noiseless factory, Middletown, Conn., and the 
Rand Kardex Company at Tonawanda, N. Y. He plans 
to visit the Dalton plant at Cincinnati; the National Cash 
Register plant at Dayton and the Sundstrand factory at 
Rockford, Illinois. Mr. Mez has already visited the Na- 
tional Cash Register plant in Germany. During his stay 
here he has visited ten machine tool factories in the New 
England states, from some of whom he purchased machines 
for use in the Mercedes factories. 

Mr. Mez reports business in Germany as improving and 
in better condition than it was in its depressed state of 
two years ago. The products of the Mercedes Typewriter 
Company include the Mercedes typewriter; Mercedes Elek- 
tra typewriter; Mercedes Add-Elektra bookkeeping ma- 
chine and the Mercedes calculating machine. The com- 
pany has a type factory also, and it is said there is only 
one other in Germany. The company employs three thou- 
sand people in its various plants. 

This is Mr. Mez’ first trip to this country and he has 
found it very interesting. He expressed appreciation of the 
fine reception he has received everywhere. 

a ae ae 
Engagement Announced of Murray Vernon 

Announcement has been made by Mr. and Mrs. George 
E. Ruppert, New York, N. Y., of the engagement of their 
daughter, Miss Cornelia, to Murray Vernon. Mr. Vernon 
is head of S. E. & M. Vernon, Inc., manufacturer of blank 
books 
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How Chicago House Features 
Autopoint for Profits 


Displays Move the Fastest-Selling Pencil in the Trade 


EALERS who are stuck with dead 
encil lines that rarely it ever move, 
should take a leaf from the experience of 
Horder’s, Chicago’s biggest chain of retail 
stationers. 

This window shows how Horder mer- 
chandises. They pick only lines that move— 
then they push them! 

The fact that Horder’s features Auto- 
point regularly with attractive displays 


shows what they think of this rapid-fire 
number. 

Why overlook any bets? There is a ready 
market for Autopoints. Everyone thatowns 
one is a prospect for a more expensive one. 
And every owner boosts it to his friends. 

Read the remarkable features of this 
cyclonic success. Then ask your whole- 
saler’s salesman, or write us for the livest 


pencil you have ever handled. 





ea eS 





3 Big Features 

















1 Cannot “jam”—protected by patent. But one simple 
moving part. Nothing to go wrong. No repairs. 
2 Bakelite barrel, beautiful onyx-like, light-weight 


material. 


3 Perfect balance—not “topheavy”. 


“The B Better Pencil” 


MADE OF BAKELITE 
AUTOPOINT COMPANY 


4619 Ravenswood Avenue, Chicago, Illinois 
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The Silent Salesman—Requires Little Space 
Very Attractive 


For a lirnited time we offer this display assortment of DE LUXE EXPANDING WALLETS containing 95 pi 
in the most popular sizes, packed in a dark green steel display case. 


Size at base, 124 x 18 inches. 


Tan cloth gussets ste Everyone uses them 
Reinforced flaps gpl o They sell on sight 


Protected where the wear = = a No attention required 
is greatest 


QUALITY & QUANTITY ————s 


Katheroia, © 20 nas 


This is the assortment just as it comes to you 


Quality Park Envelope Company 


Midway oo 416 So. Dearborn St. 
St. Paul, Minn. QUALITYBILT PAPER PRODUCTS CHICAGO, ILL. 


- = - 
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A Real Money-Maker 
IF YOU FAIL TO STOCK IT! 


American Writing Machine Company 


except to keep filled 
































Central Ave. / New Jersey 


\ 
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Program of the Fourth Regional District Meeting. 


[he stationers of the Fourth Regional District will par- 
ticipate in an interesting program at the annual meeting 
April 12-13, at the Windsor hotel, Jacksonville, Fla. The 
program of the meeting will be as follows: 


Morning Session, April 12 

To 9:30 A. M. Registration 

At 9:30 A. M. meeting opens. Address of welcome by 
Hon John T. Alsop, Jr., mayor of Jacksonville. Response 
Report of Governor A. W. McClure. Address by Woodson 
P. Waddy, president, National Association Stationers, Office 
Outfitters and Manufacturers. Address, “What's the Mat 
ter with the Stationery Business?” by J. E. Neary. 
Luncheon 

Afternoon Session 

\t 2:00 P. M. Address, “Stock Control,” by Charles M. 
Marshall. Address, “Better Selling,” Jack Johnstone. Ad- 
iress,"* Business on a Narrow Margin,” by W. H. Greenleaf. 

[he balance of the afternoon will be given up to local 
problems, discussion of stock control, etc., by members 
of the district 

Entertainment, April 12 

At 12:00 noon, bridge luncheon at San Jose hotel for 
ladies attending. 

At 7:00 P. M., buffet luncheon, dancing and entertain 
ment by Southern Travelers’ Club 

April 13, Morning Session 

At 9:30 A. M. “The Traveler of the Future,” led by Roy 
Simpson and followed by George Mandeville. There will 
be two other speakers on this subject, but they have not 
been assigned yet 

At 10:00 A. M., tour of the city, showing points of inter 
est in residential and business districts 

Entertainment, April 13. 

At 12:00 noon, motor busses leave Windsor hotel for 
lacksonville Beach, which is a beautiful eighteen-mile drive 
ver concrete highway \ dinner will be served on the 
veach and then a drive of twenty miles on the beach, bath 
ng and bridge 

Golf 

At 12:00 noon, buffet luncheon and golfers’ handicap 
tournament at Hyde Park Country Club. First prize, Wind- 
sor hotel cup; second prize, one dozen Kro-Flite golf balls 
third prize, gold putter. Additional prizes for low man in 
each of remaining foursomes 

Annual Banquet 

At 8:00 P. M., banquet at George Washington hotel, fol 

lowed by dancing 
7 - 

Franklin-Kelly Has Columbia Line in Chicago 

The Franklin-Kelly Company, 75 West Van Buren street, 
Chicago, Ill, has been accorded exclusive distribution in 
that city by the Columbia Ribbon & Carbon Company, 
Inc.. New York, N. Y The Franklin-Kelly Company has 
been established about fifteen years, and has built up a 
large clientele among discriminating users of inked ribbons 
and carbon paper The company has a staff of twelve 
salesmen. It handles a general line of office supplies and 
stationery items, as well as bond paper for correspondence 
work The acquisition of the Columbia franchise is a 
step in the “trading up” plan of the company, which has 
ever striven for the introduction of high quality to its cus 
tomess, realizing that permanence of patronage is best built 

quality products 
>—_— 
Munson St. Louis Office Moves 
The St. Louis office of the Munson Supply Company 


has recently moved from the Granite building to the Rail 


way Exchange building The new address is more or less 
home for them because they had an office in that building 
in 1910 
o- 
Mr. and Mrs. Sheaffer Enjoying Florida 

Mr. and Mrs. W. A. Sheaffer are spending a vacation at 
their winter home, Palm Beach, Fla. They went February 
26, and are not expected back at headquarters of the W. A 
Sheaffer Pen Company, Fort Madison, lowa, until the 


middle of April 











S. closely allied are ACCO Folders, Fasteners and 
Punches, that a sale of any one almost invariably leads 
to a sale of all three. Try this suggestion: See how 
easy it is to add two more sales to each initial one! 


THE FOLDER 


ACCO Binder Folders are made of 
durable pressboard for all standard 
sizes of correspondence and record 
sheets. When filled, ACCO Folders 
take up less room than ordinary ma- 
nila folders because THE PAPERS 
ARE COMPRESSED AND BOUND 
TIGHTLY TOGETHER! An inte- 
gral part of the folder is the ACCO 
Holding Device with ITS SLIDE- 
WAY which holds... 


THE FASTENER 


The ACCO Fastener consists of a 
base with two prongs and a lock com- 
pressor. Papers are bound tightly to- 
gether by compression — they cannot 
slip or tear out. When the contents 
of folder are ready for the inactive 
file, the fastener, securely holding 
them, is slid out of its metal holder 
and a file of SAFELY BOUND AND 
INDEXED PAPERS is ready to be 
put away. When filing, the com- 
pressor is quickly removed. The 
papers, already punched with... 


THE PUNCH | 


ACCO Punch, such as the one illus- 
trated, are ready to fit onto the prongs 
of the fastener. ACCO Punches are 
speedy—they have a short, 

drive that needs only a wrist action to 
operate the steel cutters. They havea 
broad, table gauge that supports the 
paper. They never break, 
rust nor require servicing 
—are fully guaranteed in 
every respect. 


THERE IS AN ACCO 
PUNCH FOR EVERY 
STANDARD FILING 
AND LOOSE-LEAF 
GAUGE AND HOLE! 





se 











Let us tell you more about the unusually 
complete tie-up which the ACCO Line 
of Business Builders offers. Write for 
our new pocket catalog—No. 128, learn 
specifically and in detail just what 
ACCO Business Builders can do for you! 


AMERICAN CLIP COMPANY 
Beebe Ave. & William St. New York City 


CANADA: EUROPE: ARGENTINA: 

Acco Canadian Company, Ltd. Acco Company, Ltd. Fred Berg & 
454 King St. W. 18 Whitefriars St. 448 Sarmiento 
Toronto London, E. C. 4 Buenos Aires 
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Ottawa leather 





give finest 











The De Luxe Panel Desk Pad 


Has a smooth, even writing surface with 
felt back and ends of top grain Eagle- 
Size 20x36. 

some article that retails for $6 


IDEAL LINOLEUM TOPS 


Made of brown and green desk linoleum 
and cut to size for tops of desks, tables 
and other office equipment 
quality 


A hand- 


These tops 


at lowest prices. 
Immediate delivery guaranteed. 


Liberal dealer's discount. 
IDEAL LINOLEUM TOP CO. 


109 W. Austin Avenue 
Chicago, IIl. 

















DELUXE 


Metal Furniture 
Company 
WARREN, PENNA. 






Supplies must 
be easily 
accessible—, 


Storage—the keeping 
of supplies—is a busi- 
ness problem for office 
and factory 


DeLuxe Storage 
Cabinets have helped 
many firms solve the 
problem easily and 
economically. 


Shelves may be insert- 
ed or removed in less 
than a minute—with- 
out tools. This is pos- 
sible because of the 
DeLuxe patent lock- 
ing clips 


Are you thoroughly 
informed on DeLuxe 
shelving and storage 
materials? A request 
will bring you full 
particulars 


= 
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Chemico Carbon & Ribbon Company, Inc. 

In a recent issue of Office Appliances we announced the 
organization of the Chemico Carbon and Ribbon Company, 
Inc., 167 West Forty-eighth street, New York, N. Y. It 
was stated that Frederick P. Schenck was president. This 
Mr. Schenck is attorney for the company, 
Cherry, president, for twenty- 


was an error. 
whose officers are Louise L. 
five years with S. S. Stafford, Inc., during twelve years of 
which period she was in charge of the carbon and ribbon 








LOUISE L. CHERRY HELEN C. McAVOY 





BECKER 


WILLIAM F 


department; Helen C. McAvoy, vice-president and treasurer, 
who was for ten years Miss Cherry's assistant at Stafford’s; 
and William F. Becker, with 
Stafford for four years 

This company was organized for the purpose of selling 


secretary, who was also 


carbon paper, typewriter ribbons and all other stenographic 
necessities under the trade name “Chemico.” 
_ — 
Fountain Pen Sets as Permanent Fixtures 

Wm. A. Welty & Company, 36 South State street, Chi- 
cago, Ill., is making a novel proposition to manufacturers 
and jobbers of wooden office desks. The plan is to make 
a uniform installation of desks in a department, providing 
desk fountain pen and swivel standard. The 
standard is set desk eliminating the base 
usually supplied with the desk pen sets. Such outfits can 
be supplied in quantity at a substantial reduction from the 
usual price for the pen sets with base. The desk tops can 
Should the user dispose 


with a 
into the 


each 
top, 


be bored for the pen standard 
ultimately of his wooden desks bored for pen sets, the desk 
manufacturer could provide plugs to close up the bored 
holes. 

The pen sets offered in this proposition include rubber 


barreled fountain pens, with choice of three sizes of nibs. 









































~The Hotchkiss 


New Wate, Staple 
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A TER one year of experimentation a process of 
freezing wire staples in strips without solder or 
any other rigid substance has been developed. The 
staples are held firmly in strips, yet in the Hotchkiss 
Stapling Machine they are detached with only the 
easiest pressure on the plunger. 

This means that you can now sell and guarantee 
Hotchkiss Wire Staples for use in any similar wire 
stapling machine. It means that you can push all 


quality, known and recognized Hotchkiss Staples 


exclusively—with a consequent saving in stock over- 
head and a proportionate increase in turnover and 
profits. 

Your customers—who already know the Hotchkiss 
name and reputation—will like these new, improved 
Hotchkiss Wire Stapies. They are easier to use, con- 
venient, economical, efficient. They bring you, 
together with the Hotchkiss Wire Stapling Machine, 


the chance to do a record breaking business. 


THE HOTCHKISS SALES CO. 


NORWALK 


CONN. 


HOTCHKISS 


World's Oldest & Largest Manufacturers of Paper Fastening Machines and Staples. 
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Know the Genuine by the 
Red H_ on the box 
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OTCHKISS Paper Fastening Machines are known and 
liked wherever business papers must be safeguarded 

from loss. Since 1894, in fact, Hotchkiss has pioneered in 
the invention and manufacture of paper fastening devices. 
With this force of consumer acceptance and good will behind 
them, Hotchkiss is a name to feature. When Hotchkiss is 
asked for it is folly to substitute. 
The public, for instance, has been urged to identify genuine 
Hotchkiss Staples by the Red H on the box. This mark is 
mutual protection for you and your customers. 
Sell Hotchkiss Machines and sell Hotchkiss Staples. The two 
together represent perfection. 


THE HOTCHKISS SALES CO. 


NORW ALK CONN. 


OTCHKIS 


World's Oldest & Largest Manufacturers of Paper Fastening Machines and Staples. 
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eee 
Goes again leads the way 


Announces new line of Certificates of Award 


Few incentives can spur a child to greater effort than 

the desire to earn a Certificate of Award. All children, 

, J including yours, strive earnestly to win one. Such effort 

CK 4// Ki ICC We 2 | develops character and ability in the younger generation. 
« tA ard 








The new Certificate of Award Line, just published 
by Goes, sets a new high mark of excellence, both for its 
inspirational values and artistic perfection. Based on the 
world old principle of idea suggestion, it expresses that 
principle in terms of the modern age. Beauty of color and 
form, in flowers, birds, and symbolic designs, is wrought in 
richly blended tones by the well known Goes Direct Proc- 
ess of Offset Lithography. The complete series embraces 
five new designs in addition to the standard Goes line. 











— Talk to your school teachers—superintendent—school 

board members. You'll find a ready acceptance of your 

GET A SET OF proposal that they adopt these modern Certificates of 
SAMPLES Award. There's a nice printing job in it for you. Perhaps 

not a very large job to begin with, but a steady repeater 


THE SAMPLES GET you'll be proud to have and one that you can make a 


TH RD substantial profit on. 
EO ERS Send for a sample outfit 


(P.S. We'll always help you with “‘copy’’) 


Goes Lithographing Company, 49 w. 1st St., Chicago 











—— = 


LEADING TYPEWRITER MEN) 


are beginning to realize the important part a good ribbon plays in the performance of their 
type writers. 


It is a fact that too little thought has been given to the ribbon. To many, a ribbon is just “a 
ribbon.” There are as many different qualities of ribbons as there are writing papers. 


The satisfaction your customer receives from his typewriter depends, to a great extent, upon 
the ribbon with which it is equipped. 


Equip every machine that leaves your establishment with the best ribbon you can buy, then 
watch vour business grow. Make every typewriter customer a ribbon customer. 


The result of Ten ei. It is a joy to every stenographer to 

, turn out neat looking letters. She can- 
not do it with a poor ribbon. Sell 
her firm the best and she will be a_ | 
booster for you, your typewriters and 
supplies. 


years’ research and 
manufacturing ex- 
perience. 


N 
N 
N 
N 
\ 


: TYPEWRITER RIBBON q-— — - moore, See 
challenge to all 
competition. 





Send for your sample ribbon today. 
Advise color wanted, machine and 
style of type used. 


Phillips Ribbon & Carbon Co., Inc., Rochester, N. Y. 
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ROBARCO! 


* 
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STENOGRAPHIC NOTE BOOKS 


Qualities—rulings — bindings —sizes 
~ to meet all requirements 


~ 
~~ STOCK BOOKS — 6x9 and 43x9 
J 60 or 80 leaf—full count 


SPECIAL sizes—bindings—imprints 
promptly to order 


May we submit prices and send catalog showing all grades and rulings? 


ROCKWELL-BARNES COMPANY 


823 SO. WABASH AVE. CHICAGO, ILLINOIS 




















Munson Keys Outstanding in Quality 


Prepares everywhere 
know that in typewriter 
keys Munson means the 
standard of quality. 


Progressive merchants give 
themselves the advantage of 
a quick profit on an article 
of National reputation. 





vaimemeuen Munson Supply Company 


ae diate eaies The Largest Rubber Key Factory 
Customers. in the World 


350 Hudson Street New York 
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Belgian Market for Typewriters.—Continued from Page 35. 


present help in time of need for many years. Thus runs 
the selling argument which was found effective 


A National Committee Encourages Modern Practices 


The sale of typewriters, calculating machines, filing sys 
tems, loose leaf ledgers, et: has been greatly enhanced 
by the constituting of a national committee for the methodic 
organization of industrial, commercial and other enter- 
prises. This commission, formed in 1926, has as its func- 
tion to organize business offices in the most modern and 
Lectures with demonstrations are being 
given throughout the country 


efficient fashion 


for the purpose of showing 


what can be done and what results have been elsewhere 


effected 


The committee is of the opinion that the use of the 


typewriter certain cases does not imply sufficient in- 


crease in efficiency to warrant its adoption. In some gov 


ernment offices, for example, machines were introduced, 
only to be later abandoned. In the writing of post office 
check accounts, for example 


have to be 


where only one or two items 
posted to the credit of each customer, it requires 
more time to use the typewriter than to make the entry 


by hand. In 


because the cost seems prohibitive, and because of lack of 


other cases machines have not been installed 


space in which to place or operate them. This is true of 
Such objections will 


modern meth- 


both government and private offices 
give way before the increasing demand for 
ods—as quarters will be rented partly on consideration of 


their adequacy for carrying out modern business practice. 


Chere is, of course, much common sense in considering 
the economics to be effected from the introduction of labor- 
saving devices. There is useful purpose served in advis- 
ing people to buy if their volume of correspondence does 

arrant the use of a typewriter. On the other hand, 
it is difficuit to estimate how much business is secured 
attraction of neatly 


through the typewritten communi- 


cations 


The Advent of Cooperative Stores 


Cooperatives are spreading over Europe of late, and are 
challenging widespread attention. The great department 
stores are being undermined by the cooperatives in some 
what similar fashion to the way in which proprietors’ syn 
dicates some years ago were shorn of their possibilities for 
commanding unlimited power, by the advent of trades 
} 


unions [he cooperatives are capitalized by the subscrip 


tions of the workingmen, who thus become virtually joint 


owners of them. There is every incentive for the working 
class to patronize them and to get as many additional 
subscribers as possible. All net profits are distributed 


among the subscribers 


Although the cooperative stores are only in their infancy, 
the great emporia or department stores are already begin 
ning to feel the draft The latter have starved out com 
petitors and then proceeded to raise prices against the 
consumer The cooperative, on the other hand, which 


exists to supply the workingman with inexpensive goods, is 


forced by its very nature to confine its gains to a modest 


percentage Its shareholders are the consumers them 


selves 


The cooperatives have not yet—at least not to any 


1! 


extent—gone into the selling of typewriters The day is 


at hand, however, when these will be handled by the same 


1 


store which already sells papers, pencils, and other writing 
materials For this reason, the possibility of supplying 
/ 


machines to the cooperatives should be considered without 


delay, for the demand for them is rapidly spreading down- 


wards though the various economic strata of society.—L. R 
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The Season Is On 


Some dealers sell Cordley Water Coolers the 
year ’round and make a continuous profit. 
But those who wait for the season have no 
time to lose to get ready for spring and sum- 
mer business. 


With all the “drink more water’’ propaganda 
going on— from insurance companies, medical 
and health associations and beauty specialists 

you will have to hurry to get your share of 
the business. 


If you have not ordered your stock—do so at 
once. Write for descriptive literature and 
prices. 

This is going to be a big water cooler year, 


CORDLEY & HAYES 


12 Leonard Street New York 


CORDLEY # HAYES 
12 Leonard Street, New York 


Gentlemen: Without putting me under any obligation to you, will 
you please send me full information about your 20th Century Water 
Coolers, how they can be sold the year round and how I can take ad- 
vantage of the aroused interest of the public in hygiene to aid sales. 


Name wien 
Street 
City__ State__ - 


Your Jobber m 
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BIG PROFITS! 


For You 
Selling 


S 
i 
g 


<™ 
» HANO 
PAPERS 


@ 
e 
| 
4 LEAD IN VALUE 


HANO “Copy” Papers are pre- 
sented in six popular grades and 
have the word “Copy” printed in 
red on each sheet. This feature is 
one of the little things that makes 
a big difference in the ease of sell- 
ing. Hano “Copy” Papers are 
offered at a price that affords 
dealers an opportunity to earn 


“BIG PROFITS.” 


All these grades also carried with 
out “Copy.” 


A simple display will sell them 
quickly. There is no com 
petition to meet and the 
demand for HANO 


“Copy” Typewriter 
a 


1S 


< 
Papers is con » 
tinually 


growing. 


& 

<* 
oo 

Aa 


v 
pe 


Get Your 
Free Samples 
NOW 


HANO PAPER 


CORPORATION 
133 Mulberry Street, New York, N. Y. 


Established Over 
30 Years ago 


COMPARE! 








‘i 





Wedding Bells 


Mortimer Solomon Libien Marries 
issue of January, 1928, Office Appliances published 
Mortimer Solomon Libi 


1ounced, the 


the engagement ot en to 
On ow an! 


West 11 


February 25, it is 1 


Martha Shyatt ! 
20 


Sth street, 


couple were married at the Embassy, 
New York City The couple spent their honeymoon in the 
South. and are now residing in the Highbridge section of 
the West Bronx 

Mr. Libien is associated with the Libien Press, a sta 

mery and printing establishment located at 0 Eighth 
ivenue, New York, N. Y. Our best wishes go to both 

> 
Ye Doc’ Stork 
Stork Pays a “Royal” Visit 

Mr. and Mrs. Edward H. Johnson of Chicago are rejoic 

ing over the arrival of a daughter, Norma Josephine, on 


17. She was born during one of the biggest snow 


Mr 


Cypewriter Company 


February 


storms of the season Johnson is one of the Chicago 


salesmen of the Royal 


- 
Stork Visits the Arthur M. Gilberts 


Che stork descended on the home of Mr. and Mrs. Arthur 
M. Gilbert on Friday, March 9, leaving them the happy 
irents of a five and one-half pound boy Mr. Gilbert is 
w a manufacturers’ representative in the New York 


o 
Annual Meeting of Fourth District April 12-13 


Regional Dis 


Che eighth annual session of the Fourth 
trict Conver.tion of the National Association of Stationers 
Office Outfitters and Manutacturers is to be held at the 
Windsor hotel, Jacksonville, Florida, April 12-13 


nament will take place on the afternoon ol 


\ galt tour 





April 13, for which several trophies will be awarded. We 
show a reproduction of the prize, awarded by Mr. Kav 
SILVER TROPHY FOR GOLFERS 
TO BE PLAYED FOK AT FOURTH 
DISTRICT REGIONAL MEETING 
anaugh, manager of the hotel [he rule applying s 
trophy is that it must be won for three consecutive years 


vefore it becomes the winner's property 


A request is here made that club handicaps be ser 


anv member of the golf committee so thi 





may be arranged Those serving on the committee aré 
Frank Ryan of the Milwaukee Chair Compa Chicago 
and Messrs E K Abel and \ be Armstrong the 
H. & W. B Drew Company, Jacksor ville. Fl la 
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5 SUK MS LI 


Typewriter Ribbons and 
Carbon Papers 





-_ 


\ 







Write for Suili and Export 
Price List 






H. M. STORMS COMPANY 


561 GRAND AVENUE 
BROOKLYN, N. Y. 


U. S. A. 














AMES MEANS EXCELLENT SERVICE 








Many Successful 
Typewriter Dealers 


assure satisfaction to their customers by depending exclusively on AMES 
as a source of supply for typewriter parts, tools and rubber platens. By 
concentrating their needs for these supplies in one order, they save valuable 
time and much trouble and expense. 


Branch offices, conveniently located, provide quick service in supplying tools, 
rubber platens, and wide selection of parts. Orders for these goods are 
shipped 24 hours after they are received. By devoting our service to the 
trade, we leave the retail field entirely to our dealers. 


If you buy AMESCO platens, you know we give every order utmost atten- 
tion; why not obtain the same service for typewriter parts and tools? 
Remember that 


Anes Means Fe XcELLENT Service 


AMES SUPPLY COMPANY, 564-572 W. Randolph Street, Chicago 


a Great BEiritain Office eer = = 
Lispemard . New Lea Mission San Francisco 
= and 60 Queen Glee hasten BG. & Eel 


— TYPEWRITER TOOLS — 




























RUBBER PLATENS 





TYPEWRITER PARTS 











es 
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PANEL DESK PADS 
FOR PERIOD DESIGNS 


Period office furniture with all its 
dignity and richness needs a desk pad 





in keeping. The Polar panel pad 
illustrated fits the need and adds even 
greater attractiveness to period desks. POLAR PRODUCTS 
Desk Memoranda Joggers 
Center Desk Drawer Trays 
: ° : . Side Desk Drawer Trays 
Only genuine Battleship Linoleum is Desk Drawer Staty. Racks 
e . 2 Coin Till and Note Trays 
used ; it 1s smooth, even, firm and pro- Combination Desk Set Trays 
. . . °,8 e wr Commercial Staty. Racks 
vides a delightful writing surface. The Pen and_Pencil Trays 
Rocker Blotters 
"ce fF cleani . . iminati 1 Typewriter Shock Absorber Pads 
ease of cleaning and the elimination of [ypewriter Shock Absorber 
changing blotters are additional fea- ya) Pets wallets 


—— ce. - . . ~ Battleship Linoleum Desk Pads 
tures of advantage. Retail price $9.00,  Non-Shine Chair Pads 
. : Glass Desk Pads 
with liberal discounts. Felt Mats 
Pocket Index Card Cases 
Desk Pending Files 
> ° 2p an Letter Trays 
In the Polar line of fifty-two office Perpetual Desk Calendars 
a ° ’ " Paperweight and Memo Pads 
specialties are many you can sell with Glass Paper Weights and Trays 
a - '¢ Glass Ash Trays 
av ‘e > ‘ [A a Rubber Furn. Top Protectors 
profit. May we send a recent cata Sel Kale hd tek bee 
»? Signature Blotter Books 
logue : Tablet Holders 


THE POLAR MANUFACTURING CoO. 


119-125 North Fourth Street 
PHILADELPHIA, PA. 












h ° h D EXECUTIVES’ 
For the Executive Who Demands ay catleufopre rao || | 
Fine Desk Accessori — ss 
ine Les CCeSSOTleS 
The cover of this ring-binder calen- ‘ 
dar pad closes automatically when 
HE 4-in-1 Executives Calendar 3 ii Motacions are thereby shielded $f 
Pad is the first practical daily re- from the eyes of callers—a protec- $$ 
minder to harmonize with modern a ee ee be appreciated by ‘ 
2cle > ¢ } 410 accec. 2 : ‘4 
desk sets and other fine office acces In addition to its original patented ‘ 
sories. Its st rongest appeal is to men features, the 4-in-1 boasts a beauty 
, > acte fi > py soci ; of design and excellence of work- 
whose good taste finds expression in vote age ens gna A Renna 
an elegant ly equipped office. To men proval of men who are careful about 
: ne > re ‘cre at the appearance of their desks. The 
of this type the retail price of $6.00 werche a occa tea snare 


iS a small item brass to harmonize with other desk 
accessories. Rubber buttons on the 
base protect the desk. 


Self-Ciosing Cover 
Insures Privacy 
for Daily Memos 


The pad contains one sheet for each 
day. Daily memos, turned under 
at the end of the day, are preserved 
for convenient future reference 
Refills are obtainable. Size is 73” 
x 5§” x 19” high 






Past Memos Easily Referred to Daily Memos Are Turned Under 


If you will sample the 4-in-1 and show it to a 
few of your best customers, you will quickly 
realize that there is an extensive demand—of 
year round duration—for a daily reminder so 
different from all others you have seen. 
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B. E. LAWRENCE & CO., Inc. {4 5, 2hie * 











April, 1928 OFFICE 
Hershey Now Office Equipment Export Agent 
Maxim Hershey, 248 Greenwich street, New York, N. Y.., 

a veteran in the export trade in various lines of merchan- 

dise, has entered the office equipment field as export agent 

for manufacturers. Already he has the representation of 
the Queen Ribbon & Carbon Company, New York City; 

General Conn.; Multistamp 

Company, Inc., Norfolk, Va., and Rainbo Pen Company, 

North Bergen, N. J 
Mr. Hershey 


Eclipse Company, Danielson, 


is at present interested in securing additional 


non-competing lines to represent in export trade. He is 


] 





MAXIM HERSHEY 


desirous of corresponding with distributors in different 


11 


i1i1soO 


parts oi the world who are interested in handling office 
equipment lines of any kind. 
=e — 
Five Waterman Veterans Serve 156 Years 
The “Pen Prophet” for Spring, 1928, the magazine pub 
hed by the L. E. Waterman Company for the benefit of 
pen dealers and their associates, contains an interesting 


t of the services 


total 156 


of five men, whose years of service 
Kast 


who joined the company in 


e firm These men Edward J 


are 


ner, s manager and director, 


i1€s 


189 He started as pen cleaner and office boy, and de 
veloped through all departments. He has been local man 
iger of the Chicago, Boston, and Montreal offices 
N. Marley, manager of the Chicago office, started 
wit! e « iny in 1897 as repair clerk in Boston office 
He has also served in the London, Montreal, and San Fran 
cist s 
Edgar P. Sparks, manager of the San Francisco ojhce 
é 06, started as pen repairer for the company in 1898 
1 worked through various departments 
Willa Chapl inager of the Boston branch, and 
general supervisor « district from Washington to Ph'l 
adelphia, first connected with the company in 1901 
Mortimer L. O’Connell began his services in 1897, and 
worked through all departinents to the managership of the 
Chicago office He is now in charge of the metropolitan 
district wholesale department, having as wide an acquaint 
ance among customers as any man in the organization. 
Such long and profitable records of service to a concern 
are always pleasing to contemplate. The Waterman Com 
pany is to be congratulated 
_ i.) — 
New Line of Typewriter Papers 
[The Hano Paper Corporation, 133 Mulberry street, New 
York, N. Y., are featuring the Mulberry line of typewriter 


The copy papers of this line are printed “copy” in 
There 


papers 
red ink, in outline type across the body of the sheet 
are different 
buff and Mulberry manifold white 


including Mulberry manifold 


Other lines include the 


several grades, 


Algonquin line in different shades and weights; white bond 


paper, canary manilla and others. 
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Use the 
“College Price List” 


CIWeD 





PRICE LIST 


MAR. 1, 1928 
NUMBER 14 








W. G. Lloyd Company 
Accounting Devices Co. 
Consolidated 
Chicago New York 


PRODUCTS 


A REAL SALES 
OPPORTUNITY 


\Vith the issuance of our Price 
List No. 14, we are signally hon- 
ored in the use of light blue, the 
college color of Columbia Uni- 
versity, New York. 







ade ; 
Ay ete et eh 


Economy and Quality always 
prevail when your loose leaf de- 


vices contain the CAADCO Label. 
“CADCO Products have their 


lasting value.” 
) Ask the progressive dealer. 


 W. G. LLOYD COMPANY 


] Accounting Devices Company Consolidated 
626 SOUTH CLARK STREET, CHICAGO, ILL. 


Cable Address—‘‘ARTLOYD” Chicago 
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STAPLING PLIERS 


U.8.and FOREIGN PATENTS 


have more good points 
than a paper of pins 


and the sharpest point of all is the Ejector Bar which needs only 
to be pressed down for a second and all jammed staples are in- 
stantly, easily and surely removed. 


But why have such a device on a stapling plier that is guaran- 
teed not to clog? 


Because a Neva-Clog Stapling Plier is guaranteed never to 
clog in actual use. Like any device, it can be misused. And 
it is when the pliers are misused that the Ejector Bar is a god- 
send. No time lost, no fuss, no muss. Ejector Bar is pressed 
down, jammed staples drop out, and you keep right on stapling. 


Try a Neva-Clog yourself. At our expense send for a speci- 
men. No obligation. Use the coupon below. 


NEVA-CLOG PRODUCTS, Inc. 
1188 Main Street, Bridgeport, Conn. 


At your expense kindly send me a specimen plier and a box of staples 
together with discounts on same. Include return postage. 


Name.. 
Street 


City State 
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New Hansell Branch Store in Crescent City 

F. F. Hansell & Bro., Ltd., 404-412 Carondolet street, 
New Orleans, La., are about to open a branch store at 128 
Baronne street in the heart of the New Orleans business 
district, directly opposite the entrance to the Roosevelt 
hotel The store will carry books, social and commercial 
stationery and some numbers in the filing equipment and 
office furniture line. 

The new store is seventeen feet wide and 136 feet deep 
It is fitted with the latest designs in store fixtures, finished 


in mahogany 


oe = 
Van Dyke Revolving Stand 
The house of Eberhard Faber have just recently brought 
out a new lithographed metal revolving stand to hold No. 
601 Van Dyke writing pencils and Van Dyke thin lead 
colored pencils. Stand is topped with bronze bust of Van 
Dyke. Contents of the stand includes 5 dozen Van Dyke 


No. 601 writing pencils with the “Clamp” tip and adjustable 


“Er «cee = 


Tittvite 





NEW LITHOGRAPHED 
METAL REVOLVING STAND 
FOR VAN DYKE WRITING 
PENCILS AND VAN DYKE 
THIN LEAD COLORED PEN- 


CILS 


eraser 1 dozen each degree No. 1, 2, F, 3 and 4; and 
12 dozen Van Dyke thin colored lead pencils—1l dozen of 
each color 

Each stand with contents is packed in an individual car- 
ton ready for immediate shipment. The colorful contents 
of this stand, together with the beauty of the stand itself, 
make this a highly desirable number for counter display 
and for the sale of Van Dyke pencils. The actual size ot 
the stand is 9 inch wide x 20 inch high 


RC Se 
Frank D. Waterman, Jr., Visits Europe 

Frank D. Waterman, Jr., of the L. E. Waterman Com 
pany, 191 Broadway, New York City, Bachelor of Science 
irom Princeton, 1926, last year joined the Waterman organ- 
ization in New York, and is now making a trip through 
Europe, on which he will visit Waterman headquarters 
in various countries His knowledge of several languages 
will facilitate his social and commercial relations abroad 
At the present time Mr. Waterman is in England. He is of 
the third generation of Watermans to be identified with the 


business 
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Perfect Swiveling 


ROLLS AND SWIVELS WITHOUT 
STICKING OR EFFORT 


* + 


Indestructible 


OUTLASTING MANY TIMES FELT 
RUBBER OR COMPOSITION 


+ + + 


Does not Mar or Deface 


FINEST WOOD SURFACE, MOSAIC OR 
FLOOR COVERINGS 


A ! : \ y 
Guardian" ar ee = ae 
CASTER. | sn tet in retin 


CANVAS CUSHION A mer” 
TREAD Write for full 
Dicesbe Brothers ai 














» Tre EVERLASTING SWIVEL C 
ees ‘for Office Chairs 























Carbonized rolls 


For Elliott-Fisher machines, 
one to ten ply, regular and 
special diameters. 


For Burroughs, Wales and 
other Adding machines, Un- 
derwood Tally Rolls. 








Carbon Paper for every ; : : 
cuss sa For Autographic Register. meas every 


LD TOWN Rison 6. Carson Co.ties 


MANUFACTURERS LONDON, ENGLAND 
omnes JOHNSON & PRINCE STREETS CABLE ADDRESS 
$16 W. JACKSON BLVD. BROOKLYN, NEW YORK BENTLEY'S CODE 


Line © BUILDING 
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BENTLEY-GERWIG DESKS 








Built for Lifetime Service 
To benefit the dealer, office desks should have features that can THE HEAVY 
be demonstrated, quality that can be proved. Backed by in- PANEL LINE 
trinsic, structural goodness, these features induce the purchase. B ; 
and G Desks offer many interesting, demonstrable features that —Hit the Panel 
help to sell. We shall be glad to tell about them and to send our ; ; 
catalog —Then Decide 
BENTLEY & GERWIG FURNITURE CO., PARKERSBURG, W. VA. 

— 














You can now buy our cheapest index cards in buff, 
blue and salmon colors as well as white. 

















They are unquestionably the best quality low priced cards being 
offered today. Let your money buy the best. 


SEND FOR SAMPLES! 


Imperial Methods Co. 


FOREST PARK ILLINOIS 
SCHUBERT OFFICE SPECIALTY CO. 
1405 S. Hill Street, Los Angeles. 580 Market Street, San Francisco. 
GERARD D. WHITE, 68 Beekman St., New York City. EARL H. PRENTZEL, 807 Flanders Bldg., Philadelphia 
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The J. S. Duncans Give Boys’ Building to 
Chicago “Y” 

The Young Men's Christian Association of Chicago, IIL, 
has announced the gift of a quarter of a million dollars 
for a boy's building to be erected immediately to the west 
of the present West Side Association building at 1515 West 
Monroe street. The gift comes from Mr. and Mrs. Joseph 
F. Duncan of Chicago. Mr. Duncan is the inventor of 
the original “Addressograph” and founder of the present 


Addressograph Company. The building is to be a memo- 
rial to the mothers of Mr. and Mrs. Duncan, and will be 
known as Duncan Hall 

Mr. Duncan for some years has been known to thou- 
sands of underprivileged boys on the West Side of Chicago 
as their friend, helper and inspiration. In their work with 
boys, Mr. and Mrs. Duncan first became interested in 
camping and its unusual opportunities for influencing boys 
for good, and came to believe that the West Side depart- 
ment of the “Y” was fitted to carry out their ideas. Seven 
years ago they established on Fish Lake the beautiful camp 
which now bears their name, and which has served from 
500 to 600 West Side boys annually. During the ensuing 
years they have given more than $50,000 to this project. 

Realizing, however, that the good influences of the camp 
might easily be neutralized by the influences of the ever- 
shifting population and the encroachment of industrial in- 
terests which characterize this area of the city, once the 
home of Chicago’s elite, Mr. and Mrs. Duncan projected 
in imagination a worthy home in which under-privileged 
boys might be given the right start in life. The recent 
gift will bring at last to fruition their hopes of a more 
permanent and constant service to be rendered by the “Y” 
to boys whose environment has handicapped their lives 
from the beginning 

Mr. Duncan’s career has been one by no means lacking 
in the romance of struggle, invention, and finally great eco- 
nomic success. Office Appliances, in February, 1923, car- 
ried a story of the founder of the company which he 
started thirty-five years ago. When only a stripling, work- 
ing in an old-fashioned saw mill at the wage of four dollars 
per week, he invented a crude device which automatically 
shut off a saw when it had finished cutting a log—and all 
this because he wanted a little more time in which to train 
his old muzzle-loading shot gun on the mallard ducks 
careening about over his head. Whether he was revered 
as a genius or scorned as an idler, we do not know. 

He went on thinking, nevertheless, until thinking be- 
came the chief part of what he did with his time. After 
varied experiences he found himself in one of the largest 
and best equipped grain mills in lowa—the Great Northern 
Milling Company at Sioux City. Here he was a stock- 
holder and director, and had charge of accounting. He 
objected to the drudgery of a daily task which fell his lot 
of addressing some hundred government post cards—the 
same addresses he wrote day after day, finally coming to 
a full realization of the folly of such a procedure. Later 
finding the same condition holding true in the banking busi- 
ness, which he tried for about a year, he resolved to invent 
a machine which would duplicate addresses. The idea was 
most potently suggested to him by A. B. Beach, vice- 
president of a large milling company in Sioux City. 

His first machine operated much like a hand stamp, and 
printed from solid rubber stamps. Improvements were 
rapidly made, however, and finally the Addressograph Com- 
pany was started in the old Caxton building at 508 South 
Dearborn street, Chicago. Within six months twenty-five 
machines were ready for the market. From that time on 
numerous improvements were made. The late John B. Hall 
bought a half interest in the company and became secretary 


























Must CARBON PAPER 
and TYPEWRITER RIBBONS 
be bought the old way? 

















The Grand Prize Carbon & Ribbon 
Tester eliminates all guess-work in buy- 
ing carbon paper and ribbons . . . for it 
lemonstrates by impartial tests just what 
service certain carbons and ribbons will 
give. In other words, these products can 
now be measured for durability and 
weighed for proper inking quality. 


Grand Prize Carbon.and Ribbon dealers 
who have used this tester say that it in- 
creases their sales of these products be- 
cause they can show their customers in 
dramatic fashion the superiority of the 
Grand Prize line. 


This Tester is not for sale. But is sent free to 
dealers with minimum order. If you are inter- 
ested in securing more business ... write us 
for the Grand Prize plan for dealers. 














The Grand Prize 
Tester (patent 
applied for) 
would cost from 
$75 to $100. It is 
13 oz. in weight. 
Handsomely fin- 
ished in nickel. 
Steel type, rub- 
ber platen, non- 
adjustable type 

re to assure 
impartial teste. 


GRAND PRIZE 


CARBON AND RIBBONS 
Pacific Carbon & Ribbon Mfg. Co. 


J. Francis O'Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane, Melbourne, Australia 
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THEY ARE ASKING FOR IT 


EVER Y WHERE! 


tHE BOSTON mope1 “1” 


PENCIL SHARPENER 
SELLS FOR $1.00 





This 


is the best sharpener a dollar ever bought 


't is having a big sale everywhere just now be- 


cause 


it is being extensively advertised in the 


SATURDAY EVENING POST. Get your share 


of this business by stocking the sharpener now, so 


you will be ready to supply the demand 


C. HOWARD HUNT PEN CO. 


CAMDEN, N. J. 























Cece eeereee 


Writ re 


C.HOWARD HUNT PEN CO 
CAMDEN,.N.J 
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and general manager, and development continued at an 
accelerating pace. 

During the time in which the company has grown to its 
present proportions, Mr. Duncan has not forgotten his own 
boyhood. While making it much easier for business to 
handle huge volumes of correspondence, he has not lost 
sight of the boy who is to be the man of tomorrow. It 
is not so much the gales which life’s ship must encounter 
that determine the final goal of one’s life. Rather is it the 
set of the sails and the care with which the new craft is 
constructed that determine its chance for success Mr 
Duncan has spent freely of his substance and his time to 
make it easier for under-privileged boys to weather the 
storms of life in praiseworthy fashion. For all of their 
efforts and contributions, including the recent most gen 
erous gift, Mr. and Mrs. Duncan are to be greatly 


commended 
> --— 


Vorley Wright in New Field 

Vorley Wright, whose business career has been principally 
spent in the sale of office machines, has withdrawn from 
the field to become general sales director of the Insect 
Electrocutor Company the general offices of which are 
1734-0-8 Midland building, 176 West Adams street, Chicago 

The president of the company, E. A. Lindsley, is a na- 
tionally known figure in the lumber business. He once op- 
erated twenty-two lumber vards and six mills in the Pacific 
northwest 

The insect electrocutor is the first application of elec- 
tricity to the various insect pests which are estimated by 
the Entomological Bureau of the Department of Agricul 
ture to damage our crops to the extent of one billion 
dollars yearly 

One of the company’s devices is now being used in the 
15,000 acre beet field of the Spreckels family in California. 
The device is drawn over the field by a tractor at suffi- 
cient he‘ght to touch the top of the beets. Besides the 
protection of the beet crop the device is applied for the 
destruction of moths that fly in orchards. Applications of 
the device to other crop insect pests are to be made as 
rapidly as practicable 

An interesting application of the method is in the form 
of electrifed screens to assail man’s old enemy, the house 
fly. The company has produced some electrified screen 
doors for certain business establishments where flies con- 
gregate in large numbers 

The company is incorporated under the laws of Washing 
ton state where it has operated for two years. It is now 
located in Chicago as a convenient center for the larger 
operations under way. The original factory at Spokane will 
continue to supply machines to the coast. A central western 
factory is now being built at Crystal Lake, Illinois. A fac 
tory is projected at Atlanta, Georgia, and it is expected 
that assembling plants may be provided in each state so 
that machines can be ready for over-night delivery. 

Office Appliances joins Vorley Wright's host of friends 
in good wishes for his success in the new enterprise, and 
in the'r regrets in having him withdraw from the field with 


which he has been so long connected. 
mae 


“Y and E” Desk Trays Now Cartoned 
The Yawman and Erbe Manufacturing Company, Roches 
ter, N. Y., is now packing its desk trays in individual car 
tons. The front of the carton bears the label, in black on an 
orange background. These desk travs are made in letier 
and cap size, carried in factory stock in oak, birch, ma 


hogany and walnut 
—_ a ee — 

Cheer up and be cheered Be blue and be damned!—The 
Coach (published co—operatively by the Boorum & Pease Com 
pany, Eastern Manufacturing Company, C. Howard Hunt Pet 
Company and Sanford Manufacturing Company). 
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Ask for the NEW IMPROVED 0.K. Paper Fasteners 
Advantage Over Old Styles - Nothing Just as Good 


Mr. OKAY says -Use theSanitary 








Put up in Boxes of 100 
tHe 0-K.MFé.@. Oswego, N.Y.,u.s.a. 











JAMECO 
STEEL 


EQUIPMENT 


FOR 


OFFICES 
BANKS STYLE 800 

LIBRARIES | HE_JAMECO LINE fully 

COURT-HOUSES meets the demand of modern 





BOTH business offices for efficient, 
STOCK AND durable equipment, low in price. 
BUILT TO ORDER DEALERS 
EQUIPMENT WRITE FOR PARTICULARS REGARDING 


EXCLUSIVE AGENCY 


JAMESTOWN METAL EQUIPMENT CO.—JAMESTOWN, N. Y. 
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ERROR-NO 
EXTENDS ITS USEFULNESS 


Now, ERROR-NO is made for especial use with book- 
keeping and billing machines It supplies an efficient and 
convenient means of copy holding for bookkeepers and 
billere, easing and speeding their work 

This new use for ERROR-NO opens up a new field of 
sales that offers profit opportunities In certain of the 
larger cities, we ate establishing direct representatives in 
order to give our proposition the time and attention it 


requires To high grade office machine and specialty 
men, this presents an opportunity to make attractive con- 
nections Your inquiry is invited, and the best time to 


write is now 


RROE-NO INC. 


55 Arbutus Street Rochester, New York 


Manufacturers and Patentees of 
The Famous ERROR-NO 





The New HORN 


AUTOMATIC 





SLIP 
SHEETER 


for 
Mimeo- 
graphs 

and 








Neostyles 
with 
1000 
HORN 
Slipsheets 
—All to list 


at 


$5 ()-00 


Cash in on the market near you. Many mimeograph 
users are anxious to buy a dependable automatic Slip- 
Sheeter. To show one is to sell it! 

The NEW Horn Slip-Sheeter is easy to install—abso- 
lutely automatic—feeding precisely—accommodates 125 
Slipsheets at one loading. Needs no additional space or 
stand. Conveniently located it gives the operator as 
free access to the mimeograph as he is accustomed to. 

Write for further information to: 


THE HORN EQUIPMENT COMPANY 
Erie Building—Cleveland, Ohio 





























$4,000 to $12,000 
Income Opportunity 
In Your Home City 


Settled man with some advertising and 
specialty sales experience—will find 
here an opportunity to enter into a 
lucrative business that brings big 
returns. 


We will help the right man establish a 
direct by mail advertising service in 
one of several cities of 100,000 popula- 
tion and over ; the business will be pat- 
terned, equipped and fashioned after 
our ll-year-old Chicago organization. 


Small investment required. All equip- 
ment is modern in every respect; this 
business is completely organized. Our 
method of turning out work will 
amaze you. 


$2,500 to $4,500 starts you in a business 
today that will take care of you later; 
complete information without obliga- 
tion. If you are really ready to build a 
business for yourself write, giving age, 
experience and references. Box BY-31 
Office Appliances, 417 So. Dearborn St. 

















Quik-Lok 
Storage 
File 


The file that 
brings the 
smile... of 
satisfaction 


37 sizes—Pat. Pend 
Steel reinforced—Automatic lock—Built for service— 


Dust proof—Economical and Efficient. A size for every record 
Fully guaranteed to give satisfactory service. Testimonials 
of the highest type are coming in continually from the users 
of these files with re-orders This may be assuring to you, 
but—let us send you a sample without obligation or expense 
to you, that you may, in your own way, and in your own 
business, test out these files to your satisfaction; then— 
you will understand why the Quick-Lok storage files are 
being installed by the largest industrial and financial con- 
cerns in this and many foreign countries 

Equally well adapted to the needs of the smal! or large 
business. Quick-Lok Storage Files solve the storage problem 
economically, efficiently and satisfactorily. 

Just a card today—right now—and the sample is yours 





TO DEALERS:—Practically no sales resistance is experi- 
enced in selling these files to those needing economical 
means for the storage of old records. The file sells at 
sight—just show it to your customers—every concern, 
large or small, is a live pros . Your turnover will be 
greater, with less sales eff on this line than on any 
line you handle—try it. Write today for literature and 
discounts to responsible dealers. 


THE KAY-DEE COMPANY 


Manefacturers of Steel, Fibre and Paper Transfer and Sterage Files 
3644-64 South 36th Street LINCOLN, NEBRASKA 
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Chicago Typewriter Dealers’ Association 

The Chicago Typewriter Dealers’ Association held their 
regular meeting March 13. Samples of ownership identifi- 
cation numbers for machines were shown and approved. 
The license question was again discussed and it developed 
that the ordinance does not apply to those selling only new 
machines. 

Mr. Morse, Chicago manager of the Woodstock Type- 
writer Co., was introduced by J. P. Ward and he then made 
a sales demonstration of the Woodstock typewriter. His 
“prospects,” Mr. Ward and Mr. Wynn, of the Wynn Type- 
writer Company of Kansas City, offered every conceivable 
sales objection. Mr. Morse, however, was able to overcome 
their resistance. His demonstration was well received. 

Mr. Wynn of Kansas City was introduced and talked for 
a few moments to the members. He emphasized the bene- 
fit to be derived by dealers getting together and discuss- 
ing their problems 

a 
Remington Rand Meeting at San Francisco 

L. L. Allyn, assistant to George P. Wigginton, vice presi 
dent and assistant general manager, Remington Rand Serv- 
ice, Inc., delivered an interesting and instructive address to 
the boys of San Francisco and Oakland offices, at San 
Francisco headquarters the night of February 20. It was 
a rousing get-together meeting, and gave all an opportunity 
to hear of the wonderful and successful strides being made 
by the entire Remington-Rand organization. He compli- 
mented all those connected with Zone No. 7 on the more 
than satisfactory results accomplished. Questions were 
answered by Mr. Allyn in rapid fire order and the consen- 
sus of opinion of the 200 men who heard him could be 
best expressed, they say, in the words of Emerson: “The 
eagle of success always perches on the banner of unified 
The sentiment throughout the entire organiza 

“Come again, Mr. Allyn—the latch string of 


endeavor.” 
tion here is: 
Zone No. 7 is always out.” 

 — 
Travelers Asked to Aid in Fifth District Convention 

At the request of Carl Schutz, governor of Regional 
District No. 5 of the National Association of Stationers, 
Office Outfitters and Manufacturers, John H. Duncan of 
the Diehl Office Equipment Company, 43 East Gay street, 
Columbus, Ohio, is trying to enlist the traveling men of 
the district—Ohio, Indiana and Michigen—to aid the next 
district convention to be held in that city on April 26 
and 27. 

The committee in charge of the arrangements has set 
aside Thursday evening for entertainment and requests all 
travelers who can to be present and participate. It is hoped 
that members of the traveling fraternity will take charge of 
the program. On Thursday afternoon, April 26, a meet- 
ing of the traveling men will be held at headquarters 
hotel in Columbus to discuss the matter of a permanent 
organization similar to those in several other districts. 

The committee expects a large attendance of dealers and 
travellers at this convention, and an interesting program 
is being prepared 

— 
Acme Card Systems Buys Factory 

rhe Acme Card Systems Company, 116 South Michigan 
avenue, Chicago, Ill, has purchased a factory building on 
the north side. This is a three-story brick structure at the 
northeast corner of Belmont and Ravenswood avenues, 
occupied formerly by the Chicago Cadet Manufacturing 
Company, from which the purchase was made. The con- 
sideration was not specified in the deed. The Acme Card 
Systems Company has been manufacturing in a building 
across Belmont avenue from the recent purchase. The 
Acme equipment will be moved into the building acquired 
some time this summer 
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AN UNRIVALLED REPUTATION FOR 
RESPONSIBILITY, EFFICIENCY, 
SERVICE 


Office Chairs Built from 
the Experience of 
98 Years. 









Smart Designs, 
Sturdy Construction, 
Superior Finish. 


S. K. PIERCE & SON CO. 
GARDNER, MASS. 


. (96-102 Cross Street 25-27 Carroll Street 
Warerooms: | “BOSTON, MASS. BROOKLYN, N. Y. 
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FILING CASES 


A very high grade 
line of steel filing cases 
massively built and 
handsomely _ finished 
at attractive prices. 





Every drawer 
equipped with anti- 
noise-and-friction pro- 
gressive suspension. 


Built-to-Order 
Cases and Equip- 
ment of every de- 
scription. 


Write for a copy of 
our new complete 
catalogue 





Corry- Jamestown Mfg. Corp. 








CORRY, PENNSYLVANI 
s wv 
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Copy Book Holder 


A portable device for holding 
stenographer’s notebook or 
copy. Shelf may be tilted to 
any angle. Equipped with 
adjustable line indicator and 
spring clip leaf holder. Base 
is weighted to prevent top- 
pling and has protected 
rubber ring to prevent 
marring of desk top. 


Glass Mouthpiece 


Made of clear crystal glass, with 
threaded metal section for screw- 
ing into transmitter front. Easy 
to keep clean. 


MANUFACTURED BY 


American Glectric (pmpany. Ine. 


State and 64th Sts., Chicago, U.S.A. 








Easy to 
Attach 
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FOR VISIBLE INDEXES 


the new 


COOKS 


'Non-Projecting File Signals 


No 20 


Stays Flush FC 


Other Cards 
Will Not Catch. 





They stay “put” and are 
useful on book visibles as 
well as the “cards in rack” 
type. Made in_ twelve 
bright colors, they put the 
finishing touch on any vis- 
ible index, making it more 
visible, 


For Samples, Write 
THE H. C. COOK CO. 


Ansonia, Conn. 














Diamond Clogs Fountain Pen Feed 

The factory repair department of a fountain pen manu 
facturer has some unusual experiences, but the first in- 
stance of a diamond interfering with the feed of a fountain 
pen has come to the attention of the W. A. Sheaffer Pen 
Company, Fort Madison, lowa. In the development of its 
fountain pens the company has achieved a feed device 
which assures the even flow of the writing fluid. Because 
of the good functioning of the feed, the factory repair staff 
considered it nothing short of a calamity to receive a foun- 
tain pen for service in which the flow of ink was stopped 
completely 

The company’s factory repair department of about two 
score operatives has serviced the millions of Sheaffer pens 
made through the past fifteen years. When the diamond 
mystery arrived it uncovered one of the most unusual mis- 
haps which befell a pen; even a “Lifetime,” guaranteed 
it is for the span of human life against the results of any 
kind of accident or extreme service—in fact, against any 
thing except total loss. 

\ casual look, and the usual superficial attempt to tind 
out what had gone wrong with the Sheaffer proved prin- 
ciple of the horizontally notched feed, failed to uncover 
the seat of trouble. Finally the pen was turned over to an 
expert repair man, who tore it down completely and found 
that there was something seriously wrong with the feed 
channel. Close examination showed an obstruction caused 
by foreign matter. When this was removed and cleaned 
it proved to be a small and beautifully cut diamond. How 
it ever got there still remains a mystery, even to the Mc 
Cabe Central Stores, Riverhead, N. Y., from which it came 
to Fort Madison for examination. 

— ae - 
Material for Health Campaigns 

Che National Tuberculosis Association, New York, N. Y 
is providing industrial and commercial organizations with 
promotional material to assist in campaigns for health. In 
the central west the Chicago Tuberculosis Institute, 360 
North Michigan avenue, is aiding the same campaign. This 
material is provided without cost. It includes organization 
matter, folders, stickers, posters, one reel film (loan), illus 
trations, playlet, speakers and publicity matter. These sup 
plies are provided from Christmas seal funds, and users are 
urged to employ them to the fullest advantage 


LOOSE LEAF 
— a 


Chicago, Ili.—Lloyd Keenan, formerly with The Baker-Vawter 
Company at New York, has joined the advertising department 


























of the Wilson-Jones Company 

Chicago, Ilil.—F. B. Towne, of the National Blank Book Com 
pany, visited the Chicago branch in March during the courses 
of a trip through the Southeastern and Central Western states 

Chicago, It..-The Modern Accounting Devices Company, 89 
West Madison street, is specializing on loose leaf accounting 
systems for all types of business G. A. Norton and others 
are conducting this business 

Chicago, tll.—The Acme Card System Company has purchased 
the three-story building at the northeast corner of Belmont 
and Ravenswood avenues The company's plant is across the 
street The new purchase will be occupied this summer 

Chicago, Itll.—The Accounting Press, an established business 
has been chartered to conduct the business of printer, sta 
tioner, engraver, ete capital stock, $1.000 common and $10,000 
preferred; incorporator EK. H. Seull, C. L. Butler and P. T 
Connor 

New York, N. Y.—Federbush Brothers Loose Leaf Compan) 
has moved from 88 Park place to 160 Varick street 

Portiand, Ore.-Mr. MacLeod has taken his place ir 
loose leaf department of The J kK Gill Companys He has 
been engaged temporarily in outside work 























The New” FORCE”’n0150 





of this pop- 
ular priced 


NUMBERING 
MACHINE 














—— Se ae _ | ee. 











N extra dollar! On each 
sale! In addition to the 
usual profits we offer the 
retailer another dollar for him- 
self every time he sells a ‘‘Force’’ 
No. 150 Numbering Machine 
Worthwhile, isn’t it ? 

Send the coupon for details at 
once. Let us show how you can 
make more money on Numbering 
Machines than ever before. 

The Force No. 150 will move—and 
move fast--with the aid of our 
National magazine advertising 
campaign. And our special Mer 


@* 9 
chandising Plan can make actual MCW FORCE nO. 150 


sales. May we show you how? 















At $8.50 the new Force No. 150 


is the BIGGEST value in a popu 
lar priced numbering machine to 
day. Look it over yourself. See 


the solid construction and many 
features found only in the most 
expensive machines. Each one is 
covered by a liberal guarantee. 


Send the coupon TODAY for full details 
on our marvelous proposition to dealers 


Wm. A. Force & Co., Inc. 


105 Worth Street, New York City 180 North Wacker Drive, Chicago, Ill. 
eae OSS ewe eee ay 


Please send details  —— 
i of your proposition | 






| WM. A. PORCE & CO., Inc., 105 Worth St., New York, N. Y 





THIS COUPON 


i to dealers and your Address 


Merchandising Pian | -™6 Means DOLLARS 


City 
CTA i. co on oon oh cue ak aie one em ame quel to You. Send it Now. 
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34 Years of Efficiency 
and Going Strong 


—— ACME Staple Binding Machines and Staples 
have stood the test for 34 years. They are 
dependable 

There is nothing better for fastening letters, statements 
or documents of any kind and when you recommend The ideal desk paper fast- 
“ACME” Staple Binders you are proving your knowledge of °"*™ — eS 
the “BEST.” 

ACME Staple Binding Machines are made especially for 
heavy duty. Parts are interchangeable and any part needed 
an be supplied at once 

Send us a copy of your mailing list and we will send them 
\CME literature over your name. 

ACME Staple Binders are the only binding devices de- 

i, built and distributed from our own factory. 


= ACME STAPLE CO. 


nd Sta ng samples to- 1643 Haddon Ave. Camden, N. J. 


Est. 1894 












Used by insur- 
ance companies, 
lawyers, corpora- 
tions, etc, for 
vouchers, docu- 
ments, etc. 














BING! MEMORANDUM 
BOOKS 
ARE DIFFERENT 


Just a simple, instantly adjusted holding rod secures 
the filler in the cover of Bing! Memorandum Books. 
3ound in one piece black fabrihide. So light and flexible 
that they cannot be felt in the pocket. 

Assortment “J” shown above, contains eighteen 
complete books, sheet 2%" by 4% listing at 50c 
each and six complete books, sheet 634", listing 
at 75c each. All have faint ruled fillers. 
Total list price of assortment is $13.50. 
Subject to regular trade discount. Your 
order for this fast-selling assortment can 
be filled immediately. 


BOORUM & PEASE COMPANY 




























4 Post Office Box 272, City Hall Station 
—S—S- 
Stapdard) NEW YORK Santas 
Vee eee ‘ New York Store Chicage Address General Offices _ 
| 349 Broadway 21 East Austin Ave. 84 Hudson Avenue, Brooklyn Lome a Careme | 
= Boston Office St. Louls Office a 
v 405 Old South Bidg. 212-214 Se. 7th St. 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4 12% inch blade. 

Ne. 2 8% inch blade. Neo. S15 _ inch blade. 

Ne. 3. 10% inch blade. No. 5% 18 inch blade. 
No. 6. 24 inch blade. 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 





Typewriter Ribbons 


A BETTER Ribbon 
A BETTER Retail PRICE 
A BETTER Profit 


HE ‘“‘ALPAD”’ ribbon 

gives longer service, 

sells for one third less 

price and gives dealers 
a longer profit. 


You should be inter- 

ested in writing for 

samples and dealer 
prices. 


ALPAD RIBBON CO. 


Corner 10th and Dakota Avenue 
SIOUX FALLS SO. DAKOTA 




















Quick asaF lash! 


End Mistakes—Double Speed with 
Precalculated Verified Answers 


Mellicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western Electric 
and many other users Any employee can use Meilicke 
Systems without training. There are no keys to punch, no 
levers to pull. Just turn the card and copy the answer. 
The Mellicke line consists 
of the following devices: 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 

Pay Roll Calculators 
Bonus Calculators 

Unit Basis Calculators 
Dosen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 

Coal Calculators 
Commercial Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Blectric Bill Extenders 
Price Checkers 

Vertical Cataloging 
Phone Indexes 


The Dictaform for letters 
paragraphs and all 
data. 





Mellicke Systems meet every need, and special Calculators 
can be supplied to meet any special requirements. Let us 
show you without obligation how Mellicke systems can save 
money for your business. Write now. 


Agents—Some valuable territortes are still open. 


Meilicke. Systems, Inc. 
3471 No.Clark St. Chicago, Illinois 


Write today. 
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To the Trade: 


For nearly twenty years we have made 
Thumb Tacks. When you buy HOGE 
products you are buying an established 
brand. Consumers know our Thumb 
Tacks. They buy what experience has 
taught them is best for their use for they 
naturally consider QUALITY FIRST. 

The trade can maintain a fair selling 
price on our line for the user is aware 
he is safe in buying. 

Maintained prices mean safety all along 
the line, with a just profit to the jobber 
and retailer as well, and a guarantee in 
value to the ultimate consumer. 

If your jobber cannot supply you— 
write us. 


Hoge 
Manufacturing 
Co., Inc. 


23 East 21st Street 
New York City 
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Alhambra, Calif—Read W. Rogers will open a stationery 


April 1 at 131 Main street He has recuperated 
I hon d his withdrawal from busi- 
SS ter M Rogers I I SSO d the past 
‘ var is : ses g Stoll & Tl r. Kingsley 
I n & Rogers ‘¢ | Ss i er-Frey Statior y Con 
y nd tl ( St ( npany 
Berea, Ohio J. S. Simps & §S hav s ded tl sta 


tionery busi ss of J. S. Simp 


Boston, Mass George Grottendick has recovered from an ac- 


ident in a freight elevator, and is back at his tasks with 
Thomas Groom & Company 

Camden, N. J.—The Hardin-Armstrong corporation has bee 
chartered to deal in office supplies; capital stock, $200,000 pre- 
ferred and 4.2( shares comr incorporators—H. E. Arm- 
strong, William T. Nardin and C. A. Bielke 

Chicago, lli.—H. F. Held, of the Blackwell-Wielandy 300k 
& Stationery Company, visited with Chicago manufacturers in 


March 
formerly a West Jackson 
Wells-Van Buren building at 330 


Chicago, lii.—Lion Systems t 178 
street, has moved to the 
South Wells street 
Chicago, !til.—The Pelouze Manufas 
perienced a healthy and 
scale business since January 
Chicago, !tll.—The Dandy 
First National Bank building 
furbished in keeping with the spirit of spring 
Chicago, !tl.—The Ace Stationery Company 
North La Salle street, has moved to Room 311, 
Increased space is occupied at the new 


new 


Company has ex- 
postal 


turing 
condition 


progressive in its 


‘ 


Company's offices in the 


decorated 


Supply 
have been and re- 
formerly at 186 
160 North Wells 


street. location 


Chicago, Ill—An item on page 208 of the March issue of 
OFFICE APPLIANCES refers to the “Reliable” Stationery Company 
at 317 West Monroe street The name is “Utility Supply Com- 
pany.” The company occupies the second, third and fifth stories 
of the building. Our error was due confusion of name 


Chicago, !!l.—The A. N. Palmer Company, 2128 Calumet ave- 
nue, has joined the Chicago Association of Commerce The 
company wholesales stationery for school use in addition to 
publishing the American Penman and the Palmer method of 
business writing 


commercial 


Chicago, ilil.—Louis J. Knobbe has established a 
stationery store at 4853 Milwaukee avenue This is in Jeffer- 
son Park, a northwest side suburb. Mr. Knobbe had been 


the Walter H. Fox Typewriter Exchange. Chi- 


service 
of The E. H 
Association of 


formerly with 
cago, 'n charge of repairs and 

Columbus, Ohio.—E. H. Sell 
National 


Sell Company, and 


Stationers, 


a past president of the 
Office Outfitters and Manufacturers, spent a winter vacation in 
“lorida 

Detroit, Mich.—The Woodward-Boulevard Stationery Com- 
pany has moved to 422 Stephenson building, opposite the Gen- 


eral Motors building The former address was 8643 Woodward 


avenue. 


Hanford, Calif.—George J. Heath has succeeded to the sta- 


tionery business of W. S. Kelley 

Kenosha, Wis.—The G. M. Becker stationery business has 
been succeeded by L. Leidersdorf 

Los Angeles, Calif—H. W. Freer and Harry Golden have 
joined the sales staff of the West Coast Stationery & Printing 


Company. Both are widely experienced in their lines 


McAlester, Okla.—The McAlester Office Supply Company has 
been chartered to do a mercantile business; capital stock, 
$500; incorporators—A. E. Davis, W. G. Fagan and R. L 
Crigges 


New York, N. Y¥.—The name of Barse & Hopkins has been 
changed to Barse & Company 

New York, N. Y.—The Waterman Stationery Company 
West Thirty-sixth street, has leased space at 216 West Thirty- 
eighth street 

New York, N. Y.—The Richter Card & Paper Company, Inc., 
48 Beekman street, has taken a membership in the Merchants 


Association of New York 
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ADDING MACHINE PAPER 


ani oa 
uild¢ Business 
or Stationers 


because 
users are always 








lation <>< 
aa”: 
can Save money > 
> 


lo) mele] aebhahhale mi aelel 4 
| /_in cases 
as 
Box 


from nearest distributor 
Write for List of Agents 











Instantly Moistens—Practical 
—Convenient—Simple. 


A beautiful Nickel-Plated Article. Always ready 
for use—no waiting. Leak proof water con- 


Positively sanitary, non-sticky. 
The Famous Argus Specialties. 
Paper Clips 

Pen and Pencil Clas 


Typewriter Erasers 
Sanitary Moisteners 


Ask your dealer for Prices and Discounts or write 
ARGUS MANUFACTURING CO. 


1134-44 N. Kilbourn Ave. Chicago, Ill. 
Dealers: Write for beautiful counter-easel. 


tainer. 
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The Auto-Desk Companion 


—organizes daily tasks, encourages efficiency, 
gets things done regularly and on time. Ag- 
ressive dealers use these files as leaders. 
every desk worker is a potential user and every 
business house is a prospect. 
Send for new catalog 27-A showing 
Automatic desk specialties. 
The Automatic File @ Index Co. 
West 11th St. Green Bay, Wisc. 


Complete central display ait Chicago—40 So. Wells Si. 


The Famous 


AEDES, 


various 





making 
possible 


really 


FRESH 
Ink 


The modern way to 
buy ink — because 
Inklets are space- 
saving, money - sav- 
ing and practical. 
They dissolve in 
water. 
GENERAL 

ECLIPSE CO. 


Dept. A 
Danielson, Conn. 


Write for dealer offer 
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New York, N. Y.—The Individual Drinking Cup Company, 
In« ll West Forty-second street, has joined the Merchants 
Association of New York 

New York, N. Y.—The Metropolitan Card Index Company 
has been chartered; capital stock, $20,000; L. F. Per charter 
representative, 200 Fifth avenue 

New York, N. Y¥.—The store at 100 Warren street is now ox 
cupied by L. A. Schwagerl & Company Inc., formerly of 
16905 Jamaica avenue, Jamaica, L. I 

New York, N. Y.—The Alling & Cory Compar West 
Thirty-seventh street, now carries Old Hampshire bond with 
its stocks of other nationally advertised papers 

New York, N. Y The Perry Printing & Stationer Company 
has been chartered; capital stock, $10,000; Schiff, Sylvester & 
Harris, charter representatives, 270 Madison avenue 

Philadelphia, Penna.—John R. Davies has been elected presi 
dent of the Moore Push-Pin Company, succeeding the at 
William Percy Mills Mr. Davies has been a director and vice 
president of the company many years 

San Diego, Calif.—-M. Greenberg & Son have established a 
coramerctal stationery book and sheet music store at 1130 
Fourth street The business was located formerly i Cen 
tralia, Wash 
San Francisco, Calif.—It has been decided to hold the 1928 
convention of the twelfth district of the National Association 
of Stationers, Office Outfitters and Manufacturers in Jun: It 


will take place at San Francisco Arrangements for the con 
vention are being made by Howard Melvin, of Melvin, Roberts 
& Horwarth, stationers, of San Jose Mr Melvir s governor 
of tne district 

San Francisco, Calif.—The post office in the store O'Con 


nell & Davis business by brir 


the 


California street, is helping 
This post office is featuring 
more 


crowds in the air mail 


is being used and more by business men. The store is in 


the center of the business district Earle S. Wilson is now as 
sisting George C. Davis with the buying for the store M 
Grahan formerly with another well-known stationer rm 
here, has joined the sales force of O'Connell & Davis 

San Francisco, Calif..-The Stationers’ Association of Califor 
nia held its meeting as usual Thursday, Marcl This or 
ganization has issued statement regarding the Federal Trade 
(‘ommission case. describing the order of dismissal in the mat 
ter of National Association of Stationers, et al., the Stationers 
Association of California being one of the espondents The 
lismissal was as of February $, but it reached the San Frar 
ciseo office later Commenting on the order of dismissal, the 
Stationers Association of California draws attention to the 
fact that the Government having failed to sustair ! f the 
illegations contained in the complaint, the decisior 
taken as a complete victory for the respondents, but the C 
fornia Association emphasizes the importance f continuing 
its policy of faithfully observing the laws concerning 
luct of commercial associations The California association 
established its policy in this respect at the outset and it will 
continue to adhere to the same policy The defense put the 
Association to considerable expensé but the money was we 
spent, because it was a vital matter for the organization to 
lefend its policies as well as the business standing of its men 
bers The association believes that if the case had not been 
defended, and had gone by default, the result would have 
been adverse The foregoing is the substance of the stats 
ment, though not the literal wording It may be added that 
apart from the national association there were, it is unds 
stood, only two other organizations, in addition to the Sta 
tioners Association of California that were represented 


throughout the hearings 


Vincennes, Ind.—The stationery business of E. Watson has 
been acquired by L. Wagner, 120 North Second street 
Wilmington, Del.—The National Unalterable Check Company 


has been chartered to produce unalterable bank checks and 
other similar devices; capital stock, 20.000 shares no par value 
E. M. Walker, charter representative, Wilmington 

- 

Ruling on Canadian Mark of Origin Act 
A report to the United States Department of Commer ndi 

cates a change in the operation of the markirg regulations of 
Canada After March 31, 1928, tdind embossed or die stamped 
indications of the country of origin on printed or lithographed 
matter will not be accepted as satisfactory compliar with the 
regulations 

an 


Foreign Commerce Handbook 1928 


The foreign commerce the Chamber 
merce of the United 


Commerce Handbook 


department of 
States has 


1928-29. This offers brief. 


issue its 





the conduct of export business, and lists the vari 
of information essential to export business The 
sions f the books re classified for onveniens r 

















April, 1928 


OFFICE 


APPLIANCES 


193 











AIR MAIL SCALE 


wy Alr Mall Rates at 10¢ Per Ounce or 
} te All Points in t the United States con tee Sn meets 
Are Now in Effect. 





THE TRINER NO. 9 AIR MAIL SCALE 


United States Post Office Department has equipped 
the service with 27,000 Triner 9-ounce Air ail 
Scales. This scale was selected on competitive bids 
as the best type for the purpose. 

It is built entirely of steel, with a brass beam and 
brass poise. Each half ounce graduation is clearly 
cut on the beam with a deep “V” shape notch and 
the poise is equipped with a steel dog that seats 
properly, making it easy and positive to obtain ac- 
curate weight. 

The tubular beam is equipped with a balancing 
block within, so that the scale can always be kept 
in perfect balance. 

A high grade scale all the way through at a mod- 
erate price. 


TRINER SCALE & MFG. CO. 


2714 W. 21st Street Chicago, Ill. 


We also manufacture Parcel Post and Mail Automatic Scales 
used by the Post Office Service 


Harmless to 
Rubber Stamps 









“The proof of 
the pudding is in 
the eating” — 
they say. The 
fact that Mun- 


Kee Stamp pads 
have a flex- 
ible rubber 
base proves 
that 


MUN-KEE STAMP PADS 


are harmless to rubber stamps—for the base of these 
pads bears a long life guarantee. Then _ too, 


remember— 
MUN-KEE 
STAMP PAD INK 


sold in this unique can is the same ink 
that we use to ink Mun-Kee Stamp pads. 
It is a pure greaseless, non-fading ink. 

Both pads and inks are harmless to rubber stamps 


If you are not stocki Mun-Kee products— 
send in a t order today. 


MUN-KEE PRODUCTS CORP. 


Newark, N. J. 












































ADD-A- UNIT PARTITION 


Add-A-Unit Partition is a type of office partition that 
solves many of the problems of furnishing and main- 
taining a compact efficient office wherein the day’s work 
may be done efficiently and smoothly. 


Add-A-Unit Partitions may be changed with the changing 
demands of the office. with great facility—they may be added to, 
or subtracted from with a minimum of trouble and disturbance 


Thirty five years of service centered and concentrated on beauti- 
fying the office is the record Add-A-Unit claims 


We want you to feature our line in your territory 
Let us tell you all about it. 
Add-A-Unit Partition Company 
872 West North Avenue Chicago 




















DIEMER 
PRODUCTS 


FOR 


SATISFACTION 


AND 


SERVICE 


ENVELOPES for Filing, Mailing and Carry- 
ing Purposes in RED ROPE and JUTE, for flat 
or folded papers. Also Metal End Filing Boxes. 
The illustrations show a 
carried in stock. 


few of the designs 


Samples furnished on request 


JOHN F. DIEMER COMPANY 


519 Broadway (Est. 1988) New York N. Y. 
SEND FOR CATALOGUE No. 30 
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PER/ 
SNe Bi 


Permanent and Profitable — 
4 Wedd fb Bs 


md 


The demand for built-in fur- 
niture is constantly growing. 
The dealer who is in a po- 
sition to bid favorably on such 
special installations is in line be 
for a good profit. With the = = 
Imperial Steel line, the dealer GA . i 
can confidently promise the oe beast 
quickest service and the fin- == ——— 
est installation at the lowest 
price. An immediate profit 
and a steady customer ac- 


— 
company every Imperial in- | Ores es Fe i? eee 























stallation. It will be a pleas- ; Pen 
ure to send you full particu- 
lars about our service. Write * 





us today. : 


IMPERIAL STEEL CABINET COMPANY 


2130-2152 Fulton Street CHICAGO, ILL. 











ORPIN 


A Beautiful Mahogany 
Desk for HER! 


Business women appreciate good furniture 

put it up to the Boss. You can boost 
your sales and make yourself popular in a 
worth-while way 


Mahogany and Orpin quality combined in a 
small typewriter desk, make a distinctive 
article for the private stenographer or sec- 
retary—a desk in keeping with the job 


Because of Orpin’s manufacturing facilities, 
price is kept within reasonable bounds and 
is closely competitive with that asked for 
combination woods 


May we send you full details of the 
Orpin line? 


ORPIN DESK COMPANY 


121 Medford Street 
CHARLESTOWN. MASS. 
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Birmingham, Ala.—Through change of building name the 
local branch of the Art Metal Manufacturing Company has be- 
come 1020 Comer building. The structure was known formerly 
as the Age-Herald building 

Chicago, I1l.—A. C. Tobin, district manager for The General 
Fireproofing Company, visited the factory at Youngstown, Ohio 
in March 

Chicago, i!l.—The Office Equipment Company, 312 West Mon- 
roe street, has taken membership in the Chicago Association of 
Commerce 

Chicago, !ll.—The Automatic File & Index Company, formerly 
at 40 South Wells street, has moved to the tenth floor, 173 
West Madison street 

Chicago, i!1.—The Art Metal Construction Company moved 
in March from 210-12 West Monroe street to 173 West Madison 
street, where an entire floor is occupied 

Chicago, !li.—Both the Art Metal C« 
Remington Rand Business Service, In¢ 
interested casually in record protection massed before their 
display windows the night of March 13. The difficulty was that 
the interest was centered away from the windows A destruc- 
tive fire in the block south of Monroe street brought out the 
fire fans They were jammed in so tightly that the display 
windows of the Art Metal Construction Company nar 
escaped shattering 

Cincinnati, Ohio—Russell Cook has become director of dealer 
service for The Globe-Wernicke Company. He had been con- 
nected with The Liebe! - 
viously 

Detroit, Mich.—Alfred J. Mayer, of Gregory, Mayer & Thom 
closed the winter with a tour of the West Indies and Florida 

Dalias, Texas.—Clark & Courts has moved into its new place 
of business at 1506-08 Young street The event signalized the 
fiftieth anniversary of the company 

indianapolis, ind.—Earl Kiger and R. C. Burnett have estab- 
lished the Kiger-Burnett Company at 108 South Pennsylvania 
street. An office equipment and commercial furniture business 
is conducted 

Johnson City, Tenn.—The Office 
eommercial furniture and stationery, has been established in 
cupied heretofore by the 


nstruction Company and 
had crowds of persons 


rowly 


Flarsheim Company, Cincinnat pre 


Supply Company, dealing in 
the premises on East Main street o 
Crouch book store 

Kalamazoo, Mich.—J. M. Hays 
nd store equipment, has moved from 421 East Main street to 
122 North Edward street 

New York, N. Y.—Dallek Bros 
Broadway, have been petitioned into bankruptcy 
New York, N. Y.—Standard Office Equipment, 
I. Kaplan and S. Eisonborg. has leased the store and 
at 948 Eighth avenue 
Portiand, Ore.—-H. H 


jealer in new and used office 


commercial furniture 


Wittstein, vice-president and general 


sales manager, The Globe-Wernicke Company, visited the store 
of The J. K. Gill Company several weeks ag: Mr. Wittste 
was covering the Pacific coast from north to south 
Rochester, N. Y.—The Zimn Business Furn Corm 
ra n, 126 South aven is pla ing the erection of a modern 
Ar pr ’ 1 ne t repla destre ed by fire . tiny 
g T w building w g he corporati di t 
space formerly occupied 
San Francisco, Calif.—E. C. Cat} rt, wi is w n 
the office furniture trade on the Pacific coast, is now managing 
the Fresr store fc. F. Weber & Company 
San Francisco, Calif.—The movement of Do/Moreé hairs is 
very satisfactory, a rding to Lee Goldsmith of Specialty As- 
a ates, In 17 Second stree The san s true als f 
Error-N opy holder, which is handled by the company 
San Francisco, Calif.—C. F. Meilink, president of The Meilink 
Steel Safe Company, the pioneer steel safe concern f the 
country, was in this city for ten days in March Although Mr 
Meilink’s trip was for rest rather than for business, he called 
the H. S. Crocker Company. exclusive agent of northern 

California for the mpany's products He met the salesmen 
for the territory in a sales nference, giving them a most 
interesting talk on the subject of steel safes 

San Francisco, Calif.—C. E. Wilson, secretary of The Shaw- 


coast He 
Rucker- 


vacationing on the 
f March with the 


Walker C 


\ 
spent a few days in the middle 


mpany, has been 


’ + " ; 
( r r ed 
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Chair builders for eighty years—Conrades 
has a record of which any manufacturer 
might well be proud. And it’s a record 
worthy of the confidence of any dealer. 


CONRADES MANUFACTURING CO. 


1942 No. Second Street, St. Louis, Mo. 


Manufacturers of office 
chairs and school seating 











We exhibit our 
line at American 
Furniture Mart, 

666 


Space 408, 

—3 ke 43 ore 
ve, Chicago, 

Illinois. 


_—- ai. 











No Slump In Sales | 


are found among the dealers | 
who are alive to the profits | 
and sales to be had in pushing } 
OFFICE ACCESSORIES 

| 


such as 
Costumers 


Telephone Tables 
Wardrobes 
Bookcases 
Supply Cabinets 
Magazine Stands 
Hat and Coat Racks 


and the large variety of items in 
The Quigley Line. Y our possibili- 
ties are unlimited. Write for cata- 
logue and boost your spring sales. 


The Quigley Furniture Company 


Whitesboro, New York 


New York City Office, Room 414—130 W. 42nd St. 
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REMANUFACTURED 
vs. Rebuilt 


Ir rebuilt typewriters were good, they’d be 
given a name. 

Because REMANUFACTURED TYPEWRITERS 
ARE THE BEST, from the standpoint of superior 
workmanship and gratifying performance, they 
are named— 


Gold Sfandard 


REMANUFACTURED 


“PndLerw 9 ovds 


The remanufacturers of Gold Standard Under- 
woods are known; for over twenty years they 
have maintained their reputation for quality 
workmanship, honest value and unexcelled 





Write for more 
specific outline of 
prices and profits. 







GENERAL TYPEWRITER 
EXCHANGE, Inc. 


462-4 Broadway 
New York City 
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GOOD BETTER BEST 
RIBBONS *«, CARBONS 


; 

; Three qualities—Apex, Summit, 

? Xtragood, each of unfailing, 
and uniform quality in its class. 
You know how customers are: 
some want a good ribbon for the 
money, some want a better one 
and some want the best. But 
whether Apex, Summit or Xtra- 
good—each is the best in its 
group and worth every cent 
it costs. 

3 

? 

7 

> 

7 


Stationers also find a nice busi- 
ness in our inks for stamp pads, 
numbering machines, duplica- 
tors, etc., etc. 


Let us quote prices. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 


9D ++ O+ S++ S+S+ Sr or+e $ O44 S++ S++ S++ S++ S+O+o+ 


3-04+0+0+0+0+0+0+O+O+O+ e+ e+o+oro+ 
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450 
TYPEWRITERS 
Sa 


The Huffman Typewriter Company, Inc 
has taken a store at the 











Aberdeen, S. Dak. 
formerly at 20 Third avenue, E. §8., 
Third avenue and South Lincoln street where 250 
The company distributes L. C. Smith 
Victor adding machines, and handles 
check writers and machine 


corner of 
square feet are occupied 
and Corona typewriters, 
rebuilt adding machines, typewriters 
supplies 


Austin, Texas—The Woodstock Typewriter Sales Company 
has been established at 109 East Ninth street, by Joe A. Bar- 
bish. He had been handling the Austin district the past four- 
controlling the business for the state His local 


business is in charge of J. Watt 
experience in the office equipment 


teen yvear4rs, 
who has had consid- 


lines 


Davis 


erabl and stationery 


Birmingham, Ala.-—Three new salesmen have been added to 
sales staff of the Royal Typewriter Company, Inc 


They are 


the country 
Royal at Anniston and Gadsden 
Smith and W. C. Bell 

Oliver Typewriter Company has de« 


$2,500,000 to $150,000 


representing the 
eS Be 
Chicago, Ill. 
its capital sto« 
Chicago, Ill. 
graduated to a 


Sawyer, R. G 
The 
k from 
Promotion has come to A. C 
Royal 


reased 
Wheeler, who has 
loop territory of the Typewriter Com- 
pany, Inc 

Chicago, Ill.—The Typewriter 
time ago at 11 West Erie 


Company, which was 


street, is conducted 


Globe 
established some 
by C. B. Linke 

Chicago, tlt.—H. G. Kling is a recent 
staff of the Woodstock 


manager 


addition made to the 


sales Typewriter Company by F. H 
Morse branch 

Chicago, Ill.—The Type-Rite 
Dearborn “Norta”™ 


spring tops for typewriter keys 


109 North 
cleaner and 


Supply Company 


street, is selling plastic type 


Chicago. Ill.-Fred G. Kennedy, local manager for the Royal 
Typewriter Company, Inc., was jubilant over the sales record 
made by the branch in February It topped any month in the 


history of the Chicago organization 

Chicago, t!!l.—The Chicago Daily established a 
branch for the reception of classified ads at 9 West Madison 
transmitted to the publication 


News has 


street Advertisers’ “‘copy”’ is 
office on Wells street by the Teletype 

Chicago, tlil.—E. E. Claremont has undertaken a sales terri- 
tory for the local branch of the Company 
Inc He had been formerly with the American Cutlery Com- 
pany as manager in western Pennsylvania 

Chicago, itll.—Anders E. Viethe has been appointed head of 
the invention department of the Reliable Typewriter & Adding 
Machine Corporation He is a graduate engineer of one of 
Norway's leading mechanical and electrical engineering colleges 


toyal Typewriter 


Chicago, Il!.—J. E. Pratt, local manager for the American 
Writing Machine Company, moved his establishment from 
171-73 North Dearborn street to 177 North Dearborn street, 
April 1 This is the main Chicago store A branch will be 


opened May 1 at 229 North Wabash avenue with store on the 
street and additional space on an upper floor 

Chicago, Ili.—The Reliable Typewriter & 
Corporation is now operating its mechanical 
shifts of eight hours each a day. This aid« in cutting down over 
head, and at the same time makes it possible to keep up with 
been 


Adding Machine 
department two 


Business has exceptionally 


The 
of service ir 


export orders 
good middle of January 


now obtained affords a greater degre 


domestic and 


since the increased production 


furnishing 


typewriters, adding machines and calculating machines. par- 
ticularly to the customers abroad 
Columbus, Ohio.—Robert Foster has joined the local sales 


organization of the Royal Typewriter Company, In He has 
had extended experience in the typewriter field 

Dallas, Texas.—E. F. Stephens, who has had about t« 
experience in the typewriter business, is now 
the Royal Typewriter Company, In 


n years’ 


selling here for 


Dailas, Texas.—The Cox Typewriter Exchange Abilene 
Texas, has bought the entire stock of the Texas Typewriter 
Company B. F. Cox, the proprietor of the Abilene business, 
has moved the stocks to his store there 

Detroit, Mich.—D. M. MacDonald, a junior salesman here 
for the Royal Typewriter Company, In¢ has been made a 


senior. —M. Elwood, a new junior salesman, had been with the 
Dodge Motor Car Company formerly 

Detroit, Mich.—W. A. Keller. who 
of typewriters and adding machines 
Woodstock Typewriter Company 


is experienced in the sale 
has joined the local branch 


of the 
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Add to Net Profits 
with Atlas Bronze 


ERE is merchandise for the 

office supply dealer that is 
in continual demand and can be 
handled without adding expense 
but with increased sales and 
profits. Write us for descriptive 
and sales material on our line of 
desk and window name plates, 
bronze memorial tablets, bronze 
signs, and special signs for many 











f 
or KE purposes. 
COPY HOLDER We shall be glad to furnish full 
information—no obligation, of 
r ty annie seieemten course—but you'll be gratified 
an make good profits with this convenient, labor afterwards that you tuned in 
saving device Copy Holder sien ities ia an rae with this profit making line. 
eading distance—direct above the typewriter, abso Ask for Catalog B-20 and 
te iminating strats ' licates the line of Price-list. 
ops nduces ere sitting sture, and is a wonderfu 
time saver The ne indicator ttachment is inter 
hangeable making 4 ar e ¢ ise wit either right j 
hangeable, making it adaptable far use with either righ Atlas Bronze Mfg. Co. 
s adjustable t t kness ‘ py matter iTeers af j | 
= Be tae ag ye RR gy HE, | Orleans St. at Austin Ave., Chicago 
2 iroy ne it f sitior th py assuming 
4 i s xT er A 
Wr) te. ait r , idine letail« pr ¢ t 
P. L. BLAKE 
P. ©. Box 251 Amarille, Texas 


























Is your product 


MOTOR-DRIVEN ? 





HE perfect performance of every motor 

driven device depends on the choice of 
; a motor exactly suited to the particular char- 
: acteristics of the machine which it drives. 


The use of Emerson motors in almost every 
small motor field is striking proof of Emerson’s 
ability to provide just the right motor for : ‘ : 

every job—for your job. Election Time 1S Near 
Use this valuable experience to help solve your Don’t overlook the proft—THESE EXTRA 
special or standard motor problem quickly PROFITS to be netted from sales of election 


and accurately. Test motors furnished equipment. Here's EXTRA opportunity for 1928! 
° The Douglas Line of election equipment is used 








Specialists for 36 years--Motors 1/30 to 2 hp. from the Atlantic to the Pacific coast. The Model 
THE EMERSON ELECTRIC MFG.CO. “A” Three-Stall Unit Booth (as shown) is just one 
2018 Washington Ave., St. Louis, Mo. item of the Douglas Line One front and two end 
806 W. Washington Boulevard, Chicago, III entrances 
50 Church St., New York City ng 


The Douglas Combination Ballott Box Pouch is 


AC apc Cc For all , another fast selling item 
an ommercia : , ; 
’ toda or 1s < *¢ o > : “« - 
Currents Write today for illustrated folder and complete in 


formatiot WRITE TODAY 








DOUGLAS MANUFACTURING CO. 


Crete, Nebraska 
R N Steel Collapsible Voting Booths, Steel Collapsible 
Ballot Boxes, Rigid Ballot Boxes, Collapsible | 


Election Tables and Combination Ballot Box 
Pouch. Also manufacturers of the famous 


WZ COM KORA Douglas Featherweight Camp Beds. 
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and Graffco 


VISE SIGNALS, 


VISE CLIPS 
and other 
products 
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GRIP like a 
VISE— 


pages can be lifted by them. 
For the efficient indexing of 
loose-leaf and bound books. 


ADJUSTABLE 
REMOVABLE 


Can be transferred from page to 
page as you work. Printed or 
plain. Write for catalog 


GRAFF-UNDERWOOD 


co 64 Washburn Avenue 
. Cambridge, Mass. 





Graffco VISE 
INDEX TABS 





FOP SHS HOt St St P+ G+ G+ G+ G+ G+ G+ Gt G+ 5 


SPP PPO tp Ot S++ S++ S++ G+ S++ S+S+S+S+S+O+o+ 


ee FO+S+SO+S+ S++ Ore 


WEAR? 


Nothing like them 
for wear. 
user. If every user 
did the buying, 
Lincoln Superior 
Typewriter Keys 
would be used 
everywhere. 


Write us for in- 
formation. 


LINCOLN RUBBER KEY CO. 





Ask any 


27 Thames Street 
NEW YORK, N. Y. 


DEPP Dt Pt Ot Ot Ot St Ot G+ G+ G+ G+ G+ S++ H+ S+S+S+ S++ 


o 
a | 
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May we tell you 


Stenographers 
should use 
COOK 
QUALITY CHAIRS 


Stenographers need 
good chairs. Their stren- 
uous work, typing all | 
day long, is fatigue pro- 
ducing. But with cor- { 
rect seating such as is { 
found in the Cook Qual- 
ity Chair, much of the 
fatigue is eliminated. 
Better work follows. 


Business firms now real- 











; more about the ize the importance of 
: business to be right tools —desks, {§ 
gs had in Cook chairs, etc. Selling Cook { 
+ Quality Chairs? ~ ey "epee 
, Chairs requires no high- { 
3 pressure work. A plain 3 
$ statement of facts con- {| 
$ cerning them usually 
2 gets the order. : 
; ; 
P4 , 
; ; 
5 
; CC. A. COOK COMPANY _ 3} 
, 
- $s 
: Ashland, Mass. 2 
‘ PHPLPPPPLELOLELOLEO LOLOL Te 
—a 












‘SATELLITE’ 
SELLS 


Model 2 EXT. 


A truly adjustable 
typewriter Stand 
with a sliding base 
board and an elevat- 


ed check table The 
top is of highly fir 
ished oak, mahogany 
or walnut and is six 
teen inches square 
The heck table is 
14”x17%" and th 
baseboard is 13%” x 


is 2” higher than 
the top and can be 
dropped when de- 
sired 


The strength and durability of the “Satellite” is 


recognized at a glance. 
judges it to be a superior office stand and his judg- 
ment is vindicated when he puts the “Satellite” to use. 
An opportunity to make a profit and to build a friend- 


ly clientele is offered by “Satellite.” Ask for particulars. 


Adjustable Table Company 


The prospective customer 


Grand Rapids, Michigan 





—3 
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Galesburg, iil.—Coad'’s Typewriter Exchange has been suc- 
ceeded by the Coad-Eastin Company, 220 Main street. The 
principals of the new business are Robert E. Coad and Kent 
D. Eastin Adding machines and accessories are carried in 
addition to typewriters 

Geneva, N. Y.—Harlow F. Dewey is handling the country 
territory in this vicinity for the Royal Typewriter Company, 
Inc., operating under the Rochester branch. 

Joplin, Mo.—The Woodstock Typewriter Sales Company has 
moved from 410 Joplin street to 319 Main street. 

Kansas City, Mo.—D. M. Archibald has joined the sales or- 
ganization of the Woodstock Typewriter Company here 

Louisville, Ky.—C. M. Clarke, formerly a salesman here for 
the Royal Typewriter Company In has returned to that 
organization 

Modesto, Calif.—L. M. Morris & Company, 926 Eye street, has 
been appointed dealer by the Woodstock Typewriter Company 
for Tuolumne and Stanislaus counties. T. J. Miller has charge 
of the typewriter department The company occupies a beau- 
tiful office equipment and stationery store 

Oakland, Calif.—Harry Thor, who entered the typewriter 
business through the Royal Typewriter Company, In is dem- 
onstrating his sales capacity in an excellent manner 

Philadelphia, Penna.—Wm. J. Har is a new salesman here 
for the Woodstock Typewriter Company. He had been with 
the Burroughs Adding Machine Company. 

Portiand, Ore.—Fred Zerenner, who had been connected with 
the local sales organization of the Royal Typewriter Company, 
Inc., has secured a transfer He is now selling in San Fran- 


cisco 
Rochester, N. Y.—William Abelt is a new junior salesman 
here for the Royal Typewriter Company, Inc He is demon- 


strating his aptitude. 

Rochester, N. Y.—H. L. Rudnick, who had been manager 
at Chicago for the Regal Typewriter Company, Inc., is now 
manager here for the Royal Typewriter Company, In He has 
his headquarters at 305-07 Central building. 

Riverton, Wyo.—W. J. Wernlie has established a typewriter 
and stationery business at 515 Whittier boulevard 

St. Louis, Mo.—Two new salesmen have joined the local 
branch of the Woodstock Typewriter Company. Carl Schmidt 
had been connected with another typewriter manufacturer H 
Lewis is experienced in selling both typewriters and adding 
machines 

San Francisco, Calif.—Complete remodeling of the building 
at 127 Montgomery street is now finished and the Typewriter 
Sales & Service Company has new and very convenient offices 
on the second floor. 

San Francisco, Calif.—The monthly dinner meeting of the 
San Francisco Typewriter Dealers’ Association was held March 
5, and a very pleasant evening was enjoyed by those present 
Not enough of the officers and directors, however, were in 
attendance to constitute a quorum It is hoped that the April 
meeting will see action taken on several important measures 
Walter J. Wolf, president, was in the chair 

San Francisco, Calif.—Varityper, Inc., has a new manager in 
Robert M. Tapping, who has been salesman for the corporation 
for the past three years, covering San Francisco and the bay 
district San Francisco is the headquarters of the Pacific coast 
district of the corporation, so Mr. Tapping is Pacific coast 
manager, with headquarters at 17 Second street. It is planned 
to enlarge the sales force and move to new offices Mr. Tap- 
ping assumed his new duties as manager March 1 He is 
expecting that in about a month and a half the San Francisco 
branch will have a visit from W. J. Hausman, general sales 
manager of Varityper, In« from headquarters in New York. 

San Francisco, Calif.—At the San Francisco office of the 
Woodstock Typewriter Company it was announced with satis- 
faction that G. A. Fenno is taking one of the territories in 
the southern part of this city Mr. Fenno was formerly con- 
nected with the Royal Typewriter Company, Inc., in Boston 
Mass.—The San Francisco office is looking forward to one of 
the greatest businesses the Pacific coast branch has ever had, 
judging from the outlook for the coming few months H. A 
Sperb returned about March 12 from a trip to the southern 
part of his territory and he found that conditions in Los An- 
geles and at other points visited were very favorable Mr 
Sperb said that they have acquired several new energetic 
dealers and have applications for more at the present time 
Among other sales made during March by C. H. Sperb is one 
to the California Bankers’ Association He has practically 
standardized this customer with Woodstock typewriters.—H. M 
Walmsley, Sacramento Woodstock dealer, was a visitor in San 
Francisco March 10 While the Sacramento valley has been 
rather quiet during the winter months, he expresses the belief 
that it is all set to go for a big business this spring 


(Continued on Page 24) 
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The 


FREE HAND 
Binder 


Reg. U. 8. Pat. Off. 





Wagoner’s Pat. 
Model “A” 


Improve your profits with 
this improved binder 


The FREE HAND BINDER saves much time in han- 
dling and filling out blank forma, invoice and order 
blanks, etc. Simple operation—more efficient than arch 
or clipboards. Sheets do not require punching—binder 
easily opened or closed with one hand. 

Stationers and office equipment dealers have in this 
simple, ingenious device, a more convenient and serv- 
iceable method of handling inventory blanks, bills of 
lading and many other forms. It is easy to sell and 
profitable. Write for descriptive price-list of stock sizes. 


FREE HAND BINDER CO. 


227 Pearl Street New York, N. Y. 























TRENDS 


in Prices and Styles 


Indicate an increasing closer relationship 
between manufacturers and buyers whose 
judgment dictates the advisability of main- 
taining character and stability in their stock. 
The cleverest buyers, after all, are those 
who adhere consistently to the practice of 
handling goods of accepted merit available 
at reasonable prices, rather than yield te 
the illusion of inferior imitations at the cus- 
tomer’s expense, and ultimately at his 
own loss. 
FARIES line of AMRONLITE 
lamps and BRASS CUSPI- 


DORS are selected by 
“BUYERS WHO KNOW.” 


Write today for AMRON- 
LITE Booklet 0-4 in col- 
ors, and for Folder 0-A-4 
showing Faries exclusive 
line of BRASS CUSPI- 
DORS. 


FARIES MFG. CO. 


Decatur, Ill., U. S. A. 
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“FOLD-UP" 


The New, Low Priced 
Beacon Folding Chair 

Strong, comfort- 
able, fine in ap- 
pearance and low 
in price, the 
FOLD-UP appeals 
to the careful buy- 
er. It opens up a 
new field of sale 
and sells easily be- 
cause of its in- 


J tensely practical 





design and its in- 
expensiveness. 


; The FOLD-UP, as its name With the exception 
implies, folds quickly and eae of the seat and the 
inches. A set of four ate floor contacts, the 
mee at ad, Latch, eit: FOLD-UP is made 
tate stacking.) entirely of steel. The 

frame, of tubular 
steel, is electrically welded and riveted, eliminat- 
ing the use of nuts and bolts. Though it weighs 
only 834 pounds, it can carry a load of more than 
100 times its own weight. 


It will be a pleasure to send you complete de- 
scriptive matter and prices. Write today. 


BEACON STEEL FURNITURE CoO. 


1841-45 Carroll Ave., Chicago 
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Chattanooga, Tenn.—The General Office Equipment Corpor- 
ation has located its local branch at 105 East Sixth street, on 
the ground floor. F. P Burgess is in charge Window space 
is used for the display of Elliott-Fisher and Sundstrand ma- 





chines 

Kansas City, Mo.—The Burroughs Adding Machine Company 
has moved from 4118 Warwick street to 117 East Sixty-ninth 
street 

Nashville, Tenn.—-The Elliott-Fisher and Sundstrand divi- 
sions of the General Office Equipment Corporation have been 
merged at 147 Fourth avenue, North, in charge of G. F. Carter 
A ground floor location has been secured, with large display 


window 
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ADDING MACHINES 
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Live Rubber for Ease 


Sponge rubber fresh and alive s ideal 
chair pads because t gives just 
enough to be really comfortable When 
veered with the finest grade of wool 
t makes a pleasing, attractive and high- 
y useful chair pad That's why they are 


called KUMPFORT KUSHIONS—they are 
omfortable durable and economical 
STATIONERS Whether you're from 
Missour Oregon r Rhode Island, send 
us your name and address We want to 
tell you how to make more profits with 
KUMFPORT KUSHIONS 


Featheredge Rubber Co. 


342 W. Huron Street 
CHICAGO 








Akron, Ohio.—R. H. Longley has taken charge of the new 
agency at 88 East Mills street, conducted for the Victor Adding 
Machine Company 

Billings, Mont.—Leonard J. Backhoff is now distributor for 
the Victor Adding Machine Company in Billings and surround 
ing counties 

Butte, Mont.._H. G. Mosby, 111 East Broadway, has been 
appointed distributor in Butte and vicinity for the Victor 
Adding Machine Compan) 

Charlotte, N. C.—W. R. Hollingsworth, formerly at 304 Grant 
building, Fort Worth, Texas, has been transferred here, where 
he is general soliciting agent for the Felt & Tarrant Manu- 
facturing Company 

Chicago, tt!.—Chas. Putnam. who is now attached to the 
local agency of the Burroughs Adding Machine Company, was 
transferred from Louisville, Ky 

Columbia, S. C.—Geo. B. Monsarrat, formerly agency man- 
ager at Charleston, S. C., for the Burroughs Adding Machine 
Company, is now located on the third floor, Masonic Temple 
Columbia 

Decatur, (Hil.—Distribution in the Decatur territory for the 
Victor Adding Machine Company has been undertaken by Ward 
H. Calver, 211 East Williams street 

Fort Wayne, Ind.—Harry W. McDerby, agency manager here 
for the Victor Adding Machine Company. is the oldest repre- 
sentative with the organization He was appointed agent here 
in 1923; before that he was selling for the company in Chicago 

Fresno, Calif.—The €. ©. Shuler Fixture Company, $49 L 
street. now handles the products of the Victor Adding Machine 
Company in this vicinity 

Oakland, Calif.—Fred W. Guy & Young Company is dis 
tributor here for the Victor Adding Machine Company 

Ogden, Utah.—The Victor Adding Machine Company has 
ippointed the Business Service Company. 2376 Keisel avenue 
distributor in Ogden and several adjacent counties 

Philadelphia, Penna R. T. Blair. formerly local branch man 
ager for the Victor Adding Machine Company, has resigned 
to become general sales manager for the Bates Chemical Con 
pany 

Richmond, ind.-—-Distribution of the products of the Victor 
Adding Machine Company in this section has been undertaken 
by Bartel, Rohe & Rosa, 921 Main street 

Spokane, Wash.-—The Fleming-Murphy Company, In 603 
West Sprague avent now represents the Victor Adding Ma 
chine Company in an extensive territory contiguous to Spokane 

Toledo, Ohio.—The Burroughs Adding Machine Company has 
moved to 709-11 Adam street; the previous location was 315 


Erie street 


Toledo, Ohio.W 4. Kamke has taken over the business of 
Miles D. France, 1437 Jackson avenue This carries with it the 
representation of the Victor Adding Machine Company Mr 


France has retired from business, closing a long and success- 


ful career in the office equipment lines 
Tampa, Fla.—R. L. Mitchell, formerly manager at Columbia 
Ss. C., for the Burroughs Adding Machine Company, is now local 


manager 
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SPHGSTENER. 


The most important 
innovation ever pre- 
sented in the stapling 
and tacking industry. 


Hold purchases until 
we make official an- 
nouncement. 


Parrot Speed Fastener Corp. 


386 Broadway New York, N. Y. 




















Writes Bright Blue 
Turns Jet Black 


~Its Waterproof 
and Everlasting 


err a 4 


NFORDS 


PREMIUM WRITING FLUID 





For Signatures of Importance 
and all Writing of 
Intended Permanence 


APPLIANCES 
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Book Form Cards’ printed by 
YOU bring repeat orders! 


PRINTING ordinary business cards is 
nothing unusual; any princer can do it. 


which each card can be detached crisp and 
fresh with perfect edges 

ts something which printers 
with 2 reputation for good 
work are doing. 

For the printer who buys 
these blank scored cards 
ready for printing from 

John B. Wiggins Co. is 


PRINTERS’ SPECIAL GRADE 
SAMPLE ASSORTMENT LOTS 


200 Cards, Business Size $! 
2 Lever Binder Cases 


1,200 Cards, 4 Sizes - - $5 
8 Lever Binder Cases 
2,500 Cards, 4 Sizes - - $10 
1S Lever Binder Cases 


Write today for a sample 
assortment of cards and 
cases. See how easily orders 
for business cards will come 
when you demonstrate them! 


The John B. Wiggins Co., 1153 Fullerton Ave., Chicago 
[ Established 1857] 





Even a Pencil Can 
Be Better 


Pencils since 1662—quite 
a history, much progress 
written. No matter what 
the item, it must keep 
pace, Even a pencil can be 
better. If the profit on 
your pencil line is satis- 
factory, keep it. If not 
—investigate Staedtler. 
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SOMETHING NEW— 
SOMETHING DIFFERENT— 
A REAL INNOVATION 


APPLIANCES 


Known Value - 


**49.”" 








OBERTsS » 
der nid 


the 


workmanship of the 
world’s largest manu- 
facturers of numbering 
machines—is incorpo- 
rated into the Roberts 


April, 1928 


mt, * D+ 


With greater dealer 
discounts than any 
other brand, the 
Roberts “49” and the 
Roberts “Big Six” 
Skeleton Stock propo- 
sition offer an unusu- 
ally attractive induce- 
ment. Write for full 


IN STAMP PADS. 


When “SOLO” Stamp Pads came in—blurred, 
unreadable rubber stamp impressions went out 
—because 

A gentile, or hard tap of your stamp on the 

surface of the pad, releases just sufficient ink 

from the concealed reservoir to insure abso- 4 
lutely perfect impressions at all times. It can- 
not sag in center, and due to its patented ink- “6 
ing principle, uniform impressions are alwaye 
obtainable, even immediately after reinking. 

They sell on demonstration and build GOOD 4 
WILL. The last word in stamp pads. 4 


Manufactured by 


Peerless Carbon & Ribbon Mfg. Co. 


Incorporated 
476-478 Broome St., New York, N. Y. 
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With years of proven 
performance behind 
it, this machine is 
ideal for all-around 
use in every office, 
shop or factory. 
Priced so reasonably 
that even the small- 
est office can afford 
it, it sells in large 
volume. 





information. 


ROBERTS 
NUMBERING 
MACHINE 
COMPANY 


694-710 Jamaica Ave. 
Brooklyn, N. Y. 


SES 














No. 863 Neo. 1701% 


Talk to the men 
who say “YES” 


Don't bother with the legion of 
subordinates who have all authority 
tosay‘‘no butmaynever say “‘yes. ' 


Find out about Gunlocke Executive 
Chairs and the Gunlocke sales plan 
It has helped many dealers form 
contacts that helped them to big 
business. Write for our book ‘‘Sell- 
ing to Business Executives.” 


THE W.H.GUNLOCKE CHAIR CO. 
WAYLAND, N. Y. 
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> ABSANES 


& CO. 


77 E. 130th St. 








> SAINBERG 


NEW YORK, N. Y. 


OO NOON LLELINGRMEN(’MMCN ORNs 


GLASS TOPS 


for 
HARD SURFACE 


Many users want a 
smooth, hard _ surface. 
There is nothing better 
than glass. 


The construction of the 
Elsane is such that it not 
only provides a desk pad 
but a convenient place for 
maps, charts, references, 
etc., which can be slipped 
under the glass—instant- 
ly available because al- 
ways in sight. 

The Elsane line has sev- 
eral items of equal merit. 
May we send literature 
un all? 
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Chicago, l.—Roy Melind of the Louis Melind Company has 
recovered from a recent operation and is again doing his sales 
work with time to give attention to his duties as secretary of 
the Chicago Stamp Manufacturers’ Club 

Chicago, I!.—The A. D. Joslin Manufacturing Company has 
resumed membership in the Chicago Stamp Manufacturers’ 
Club. Francis X. Mayer, the local manager, met the members 
at the March meeting and is enthusiastic over his new affilia- 
tion. 

Chicago, !ll.—W. Farr, western manager for W. A. Force & 
Company, Inc., returned in mid March from a six weeks’ trip 
which took him to the Pacific coast. He covered the northern 
section of the country from the great lakes to the coast and 
renewed many friendships made on his previous trip. He 
found general conditions good, even in the agricultural states, 
which have recovered from their recent depression. 

Jacksonville, Fla.—Capt. Dan Pike of the H. & W. B. Drew 
company, sustains that title and authority in the Florida Na- 
tional Guard 

Santa Barbara, Calif.—The Santa Barbara Stamp & Seal 
Works, conducted by Jerome Winchell, has moved to 115 East 





de la Guerra street 
oe 


Dealers Might Sell More Stencils 


The proper identification of piping in a power plant is one 
activity of the American Society of Mechanical Engineers A 
schedule has been prepared. assigning distinctive colors to each 
of these utilities. The campaign has not progressed very well, 
owing to the expense and labor of the job One operating eng!i- 
neer has suggested that a stencil be made, to produce an arrow 
This can be stenciled on the various pipes in the appropriate 
color, and has the advantage of showing the direction of flow 

The color scheme adopted by the A. S. M. E. is: Steam, high 
pressure, white; steam, exhaust, ouff; water, fresh low pres 
sure, blue; water, fresh boiler feed, blue and white; water, salt, 
green; compressed air, gray; fuel air, black: gas, aluminum 
refrigeration (brine) white and green 

Salesmen of marking devices mieht fird opportunities to sell 
stencils to the operating heads of important power plants in 
following out this suggestion 


a 
(Furniture—Continued from Page 195) 
Fuller Desk Company prior to his return to the factory at 
Muskegon, Mich Henry LeSassier has been successful in 


selling for the Rucker-Fuller Company the first hotel National 
‘ash register system in California, for installation in the Mark 
Hopkins hotel of San Francisco.—C. H tistenpart, president 
of the Rucker-Fuller Desk Company, was host to the sales 
personnel of the company at a banquet given in the Indian 
room of the States restaurant early in March, complimenting 
them on the volume of business written during his absence. 
Nonsense was the order of the evening and a four-act burlesque 
of Mr. Ristenpart’s recent trip east, staged by some of the 
salesmen, evoked much mirth The merchandise ordered by 
Mr. Ristenpart while in the east is being received daily and the 
floor in the Rucker-Fuller showroom set apart for special and 


distinctive furniture is attracting much attention 

Seattle, Wash.—The Whitman Furniture Company, 2000 
Fifth avenue, has devoted two complete floors to its office 
furniture division F. H. Schroeder is in charge of the office 
furniture division 

Seattle, Wash.—Trick & Murray have leased the basement, 
first and second floors of the building adjoining the store 
New lines of desks, tables and chairs have been added The 
two stores have been joined and the display windows remodeled 


Sharon, Penna.—The Shanango Stationery Shop, Ltd., has 
temporary headquarters in the Anderson building, 34 Sharps- 
ville avenue Its store was destroyed by fire some time ago 

— ee - 
Annual Exports of Safes and Bank Equipment 

Commerce Reports] Comparative figures have been prepared 
by the United States Department of Commerce covering ex 
ports of safes and bank equipment in 1926 and 1927 

Safes and vaults—(1926) 8,439 items @ $625,039; (1927) 14.751 
items @ $844,113 

Bank and safety vaults and equipment—(1926) $255,374; (1927) 
$452,206 

———E—— 

“Commander” Registered as Trade Mark in Argentina 

The word “Commander” has been registered as a trade mark 
in Argentina to cover supplies and materials for printing 
houses, bookshops, stationers ard similar firms, and paper and 
similar articles (Applicant, Kraft, Ltd.) 





The “Aluminum” Pocket Seal 
and other MARKING DEVICES 
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POCKET SEALS SPECIMEN IMPRESSION 
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NAME PLATES 
BADGES METAL CHECKS 


MANUFACTURED BY 





MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 
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STENO-STAND 
closed STENO-STAND 
h note- 


Dealers 


are now selling ees 


Lion Steno - Stands 


Leading stationers over the country are 
cashing in on the merit of this new steno- 
graphic assistant. This combined copyhold- 
er and portable desk holds the notebook in 
best position for either transcribing or tak- 
ing notes, and pays for itself in a week of 
use. 

The LION STENO-STAND is a valuable 
specialty for Stationers and Typewriter 
Supply Dealers. Practical, fool-proof and 
durable, it is as easy to sell as to use. Re- 
tails at $1.50; write for discount. 


LION SYSTEMS, INC. 


330 South Wells St. Chicago 
Salesmen calling on the and ribbon and carbon 
trade are invited to write our proposition. 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 
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TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 
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Allen & Company 


11-13-15 Vandewater Street 
. New York 
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Red Oak 
Transfer Cases 


Republic Transfer Cases are 
made of genuine red oak, kiln 
dried. Warping and cracking are 
thus prevented. 

Republic Transfer Cases provide 
at low cost a safe, convenient, 
dust-tight means of storage. The 
neat appearance fits in with any 
kind of office furniture. 


SSASSSSSSSSsssssssssssssssssssssqaqgseny 


Republic cases are sold only 
through dealers; price list on 
request 


The Republic Box Co. 


1691 Merwin Street 
CLEVELAND, OHIO 
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RIBBONS AND CARBONS — 
a 








Chicago, tli..-The Franklin-Kelly Company 75 West Van 
Buren street, has been appointed exclusive representative in 
Chicago by the Columbia Ribbon & Carbon Manufacturing 
Company 

San Francisco, Calif.—The Old Town Ribbon & Carbon Com- 
pany has established a branch at 7 Front street in the Tilden 
sales building Bernard Wolf is manager 

San Francisco, Calif W. G. Huston, Pacific coast manager 
for Mittag & Volger, In returned early in March from a trip 


to the New York factory Leaving his San Francisco office 
January 10, Mr. Huston visited all his trade from Denver 
west He found everything in fine shape From Denver he 
went to New York for a conference at the factory 

> 


(Typewriters—Continued from Page 199) 

San Marciel, N. M. W. J. Joyee has rejoined the Woodstock 
Typewriter Company, acting as local agent. He had sold the 
Woodstock machine previously 

Wagon Mound, N. M.—J. B. Myers, who had been a dealer 
for the Woodstock Typewriter Company has resumed his 
agency relations 

Wenatchee, Wash.—The Johnson Typewriter Service is now 
located in its new building on Mission street, adjoining the 
Commercial Club building The company's lines include type- 
writers, adding machines, cash registers and general office 
equipment 

Williamsport, Penna.—The Pennco Sales Company has under 
taken sales locally for the Woodstock Typewriter Company 

Wilkes-Barre, Penna.—The Holdredge Typewriter Company 
yy the Woodstock Typewriter 


has been appointed distributor 
Companys 

Wilmington, Del.—Matthews Bros., Inc., has been appointed 
local agent for the Woodstock Typewriter Company, handling 
the business through the Woodstock branch at Philadelphia 


a 


OTHER MACHINES 
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Alliance, Ohio.—Prof. Ralph G. Harshman has been appointed 
director of education for The McCasky Register Company He 
had been a member of the faculty of Mt. Union College here 


) 


Chicago, tlil.—The Lightnin’ Tacker Company has been char- 
tered to deal in Lightnin’ tackers, staplers and other mer- 
chandise; capital stock, $25,000; incorporators—R. A. Guthmann 
Margaret Rutledge and E.-N. Walters. 

Chicago, Iil.—Ditto, Inc., 125 West Austin avenue, has pur- 
chased site and three-story building at Harrison street with 
fronts on Oakley boulevard and Flournoy street The property 
has a ground area of 48,000 square feet and the building 92,000 
square feet The company’s present building is to be cut down 
on the west front on account of the widening of LaSalle street 


Dallas, Texas.—A. S. Moore has taken over the Southwestern 


territory for The ‘“‘Ediphone,”’ with offices at 1714 Commerce 
street A school for operators is conducted Representatives 
ire located at Fort Worth and Abilene Mr Moore was 
special representative for Thomas A. Edison, In twenty 


years, covering the United States and Canada 

Detroit, Mich.—Dwight R. Cooke has been appointed manager 
of the local branch of The Postage Meter Companys He has 
been a salesman at Chicago and recently was manager at 
Buffalo 

New York, N. Y.—The Postage Meter Company. Stamford 
Contr has purchased the assets of the bankrupt Red Star 
Appliances, Inc New York, at the receiver's sale. 

St. Louis, Mo.—The St. Louis Cash Register Company has 
been liquidated The business is to be discontir 
equipment was sold to an eastern house 

Spokane, Wash.—A. J. Smith has returned from Los Angeles 
nd is now branch manager for the Todd Company. 702 West 


First avenue 
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| Flat and Expanding Wallets 





























LEATHERWEAR wallets have the strength 
ind’ durability suggested by their name The 
ndividual excellence of each LEATHERWEAR 
paper specialty is augmented by the complete 
ness of the LEATHERWEAR line, The popu 
a sizes of wallets envelopes boxes folders, 
overs, ete are arr mn stock and ready for 
mmediate shipment 

Write for our catalog and price lis 
2) ©) 
INCORPORATED 


700 South Sixth St. MINNEAPOLIS, MINN 





Big Business 
Demands_ 









Featherweight 
Manifold : 


Featherweight Manifold is the sensation among 
lightweight papers! Sturdy... genuine water- 
mark ... non-porous ... never “melts” in 
typewriter ...ideal for high speed automatic 
presses . . . allows perfect suction. Big Printers 
and Stationers find Featherweight saves time, 
' effort, and builds “repeat’”’ business. If you use 
lightweight paper, you might as well get the best 
“buy” for your money. Get samples now, to 
prove Featherweight’s superiority. j 





Featherweight Paper Co. 


Sales Office: 74 Duane Street, New York, N. Y. 


Offices Sizes Printing Sizes 
Sx10%; 8%x11 17x22; 17x28; 19x24 
Sx18; x18; 8%xl4 22x34; 28x34; 24x38 

Seven Contrasting Colors, Including White 
Lega! Ruled Printed “Copy” Boxed (600) | 























Geordie. Lamb 


MANUFACTURER 





OFFICE | 
SCREENS, COSTUMERS, DESKS and 
UMBRELLA STANDS 


Your office equipment is not complete with- 
out these articles, it will be to your profit 
to investigate the LAMB line. New cata- 
logue now on the press, do you wish copy? 


EXHIBITS 


American Furniture Mart, Chicago 


New York Furniture Exchange 
New York City 














Believe 
"Me 
It’s 


poreat if 


ESCO 


| like it because it makes my 
chair a rest chair—not lazy 
comfort, but just right for 
working. Smile? You bet, be- 
cause, believe me, it’s great. 


~. 


For user satisfaction, make 
sure vour chair pads carry the 
ESCO name. For prices— 
write. 


Economy Seat Company 


1824 South Albert Street 
CHICAGO 





| 
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Arlac Duroderma Dry Stencils 
combine highest quality with 
low price... and such a com- 
bination will surely build up 
profits for you ... for it is just 
that combination which makes 
pleased customers... custom- 
ers who tell their friends... 
and come back for more. 


WRITE US TODAY 


We have an attractive dealer 
proposition which will inter- 
est you. Write for it. 


Trial Stencil sent on request 
Name style duplicator 


Arlac Dry Stencil Corporation 
418 Fourth Avenue Pittsburgh, Pa. 
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Telephone Tables 


Haven't you been in many offices 
where the telephones were subject 
to constant juggling—first here, 
then there and seemingly no real 
place for them? 


Tables for telephones are fre- 
quently overlooked in offices 
largely because they are not brought 
to the attention of the buyer. 

In the Furnas line you will find an 


assortment of small tables designed 
particularly for telephones 


FURNAS FURNITURE Co. 
INDIANAPOLIS, IND. 
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Light Like Daylight 


>. 
Any time 

Dark, gloomy days. A turn of the eswitch and 
CELL-O-LIGHT turns night to day It gives a light 
like daylight 

Soft, clear light; easy on the eyes because so closely 
like natural light 

CELL-O-LIGHTS are made in various styles for 
office, factory or home Lamps for switchboards, filing 


cabinets,’ radios, roll top desks and so on-——wherever 
light is needed, CELL-O-LIGHT gives daylight. 

office furniture dealers should write 
Address— 


Stationers and 
for price information 






Model No. C-200 
List Price, $8.75 


Cello, Incorporated 


19 West Houston Street New York, N. Y 








NEW “C” STYLE EASY SNAP 
Collapsible, Corrugated, Fibre Board 


STORAGE FILES 


Drop the lid, 
it snaps shut. 
A slight lift, 
it’s open. 
One piece lid 
construction 
to eliminate 
bother with 
flaps. 













Patent Pending 


42 Stock Sizes—a size for every 
Business Paper. 


Miniature Samples sent on request. 


STRAYER COIN BAG CO. 


Coin Bags Wallets File Boxes Bank Supplies 
New Brighton New York City Branch 
Pa. 30 Church Street 
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Antioch, tti.—Fire following an explosion in the plant of the 
<orona Pen Company several weeks ago destroyed the build- 
ing and contents, with an estimated loss of $50,000. The com- 
pany had established itself here a short time ago, coming from 
Janesville, Wis Cc. K. Anderson, president, Chicago, indicated 
that the plant will be rebuilt on a larger scale 

Chicago, ili.—William McKenzie has been appointed sales- 
man in the loop territory by the W. A. Sheaffer Pen Company 





Mr. McKenzie comes from the radio field 

Chicago, tll.—Hamilton W. Kendrick, manager in this ter- 
ritory for the American Lead Pencil Company, made his usual 
trip to the Minnesota northwest cities in March. 

Fort Madison, lowa.—George C. Holt, purchasing agent for 
the W. A. Sheaffer Pen Company, has returned from his an- 
nual trip east He spent two weeks at various centers in the 
interests of the company 

Fort Madison, towa.—W. C. Gray has been appointed sales 
promotion manager by the W 4. Sheaffer Pen Company He 
has had several important connections with manufacturers 
handling sales and sales promotion 

Jersey City, N. J.—Norman E. Parrott has joined the pencil 
sales department of the Joseph Dixon Crucible Company as a 
junior salesman He had been connected with the Beechnut 
Packing Company 

San Francisco, Calif.—Spring is a busy time for the pencil 
men and the Joseph Dixon crucible people said that business 
conditions were very good with them L. A. Wagner, coast 
pencil man for the Joseph Dixon Crucible Company, recently 
mace a trip through the southern California territory and found 
business conditions very satisfactory at the time of his visit 

San Francisco, Calif.—His annual visit to the Pacific coast 
was paid by A. G. Frost, vice president and general sales man 
ager of The Wahl Company in late February and early March 
All the Wahl salesmen from the entire coast territory as- 
sembled at headquarters in the Sharon building here for their 
annual three-day sales convention with Mr. Frost As usual, 
much interest and enthusiasm were in evidence Later, Mr 
Frost left for Los Angeles with J. M. Sandoe, district superin- 
tendent, where they paid some calls on the trade, after which 
Mr. Frost returned to Chicago. On his way out he made some 
business calls in Denver and Salt Lake City 

San Francisco, Calif.—The H. S. Crocker Company has been 
giving prominence in its windows to a factory exhibit of the 
Listo Pencil Company staged by the factory, which is at 
Alameda, Calif Several factory workers are seen assembling 
the pencils, and special sales inducements are offered for those 
who purchase while the exhibit is being featured Many of the 
pencils assembied are in brilliant colors, and those who pur- 
chase can have any names stamped on their pencils Some 
customers are buying the pencils for gifts The display ran 
for some weeks in the main store of the H. S. Crocker Com- 
pany, and was later taken to the Montgomery street branch 

San Francisco, Calif.—C. W. North, educational manager of 
The American Crayon Company, planned to sail from San 
Francisco, March 16, by the Dollar Steamship Line for Hono- 
lulu (T. H.), accompanied by Mrs. North Mr. North is taking 
six months’ vacation, all for pleasure and not for business, or 
rather the vacation is being almost thrust upon him by the 
ompany He insists on working so hard that to make Mr 
North get a real rest it was found necessary to send him on 
a world tour. From Honolulu, Mr. and Mrs. North will go on 
to Japan and other Oriental points He planned to spend two 
days in San Francisco, calling on F. W. Corson, western man- 
ager for The American Crayon Company, with headquarters in 

Wentworth building 
Seattle, Wash A service station for Sheaffer pens and pen 


cils has be stablished I Douglas building Skrip”’ is 
fe: , 7 
_ > — 
Survey of Current Business 

The United States Departme of Commerce issues the 
Survey of Current Busines is a monthly supplement to 
ommerce Reports, tl weekl The subscription price is $1.50 
a year domest und $2.25 toreign subscriptions Remittances 
should be made t Superintendent of Documents, Wash 
ington, D. C This is a digest f business conditions of great 
assistance t iny business 1 : Over 1,000 business items 
are published bearing ! nterpretation of price movements 
ordering raw materials ! the planning f production and 
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YANKEE PAPER & SPECIALTY © Men. 
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Expert training not 
necessary to use 


COIT’S terrerine Pens 


No one has to have a course in lettering 
to use Coit’s Ball Bearing Lettering Pens, 
expertly The novice turns out show- 
cards, signs, etc, rapidly and well done 
That's why these pens are so suitable for 
anyone who has any lettering to do 


OOO OOOO OK KK) 


DEALERS Send for counter display card 
12 pens, assorted sizes It is sent on 
thirty days’ sales trial—prepaid 


COLPLOLOTOTOIO 


The Bridgeport Pen Company 


239 John Street 
BRIDGEPORT, CONN. 


OK OOK) 





* 


OOOO OOO OOO IOS 


‘ 
) 














Novel and Unique 


The Bump Paper Fastener is 
novel and unique, but Chqroughiy 
practical. No pins, 
staples are used; — t uses 












®& part of the paper for the staple. 
curety -- #-_ * 

u y sep- 
arated. Two styles, as shown; 


ecompiete information on request. 


THE 
BUMP PAPER 
FASTENER CO. 


LA CROSSE, 
WISCONSIN 














A JAX THE TIME STAMP 
WITH A SETH THOMAS CLOCK! 


The strength and durability suggested by its name 
le justified by the AJAX Time Stamp in rction. Con- 
stant daily use proves a record of accurace and pre- 
cise performance The Seth Thomas clock assures 
perfect time-keeping. Date, hour, and minute are 
recorded by an easy push on the plunger handle. 
More than fifty AJAXES are now in use in the First 
National Bank of Boston. 

The AJAX retails at $40.00 complete. No charge is 
made for extra engraving. A substantial dealer dis- 
count is allowed on each order. Write today for 
further information and descriptive matter. 


THE AJAX TIME STAMP COMPANY 


81 Washington &t. Boston, Mass., U. &. A. 
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CATALOGUES 
= 


Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 


conventent reference. 














Manufacturer 

The Lane Stamp Company, San Dieses. Calif has issued a 
sixty-page catalogue of marking devices 

A forty-eight page catalogue has been circulated by the Hoff 
Rubber Stamp Company, Minneapolis, Minn 

From Theo. Alteneder & Sons, Philadelphia, Penna., comes a 
catalogue of the concern’s drawing instruments 

A six—page folder from The Fritz—Cross Company, St. Paul, 
Minn., showed the company's line of scientifically correct chairs, 
illustrating and describing their anatomical qualities 

From The Bartone Manufacturing Company, 5122 West Twen 
ty-second place, Chicago, Hl... comes a cireular on the “Audi 
phone.”’ an attachment to aid people with defective hearing at 
the telephone 

The regular mailing of the National Blank Book Company's 
catalogue of school supplies reached the trade from Holyoke. 
Mass it the time when stocks needed replenishments. The 
company produces a wide variety of ring book devices for school 
use 

The American Stamp Manufacturing Company, 82-84 Fulton 
street, New York, N. Y., has issue! catalogue No. 28, a book of 
112 pages and cover Prices are listed in a fifty-four page sup 
plement A comprehensive tine of rubber and metal marking 
devices is shown 

From The Southwick Press, 10 Eleventh street, Portland, 
Ore., comes a folder descriptive of the comvany's banker's check 
register and distribution record This is a loose leaf device 
which permits the convenient entry of bank checks, with an 
accessory which holds individual bank checks in a_ position 
ready to write 

From L. Hoffman, 145 Lafayette street. New York, N. Y., 
comes an illustrated catalogue and price hist of desk pads, card 
index legal and letter cabinets statwners shelf boxes 
tigate paper index files, storage files, stationery cabinets, dis 
tributors, vertical transfer files, chair pads and cushions, and 
felt typewriter cushions 

“Postage Rates.’ from Hanson Bros. Scale Compan) 520 
North Ada street, Chicago, IL. is a convenient folder specifying 
domestic postage rates on various classes of matter A map of 
the United States showing air mail routes is given, with airpost 
conections indicated in red. This folder shows four models of 
seales produced in the Hanson plant 

A convenience for stationers is provided by the Oxford Filing 
Supply Company, 500 Driggs avenue, Brooklyn, N. Y¥ It is a 
chart for fastening to the wall, which shows in actual size the 
various cuts of standard folders. When the customer offers a 
sample to be matched, it can be compared to the chart, and 
the correct Oxford item then selected by number and located 
in stock 

From the Stationers Loose Leaf Compiny, 342-46 Broadway, 
Milwaukee, Wis.. comes Catalogue ©, devoted to the “Fault 
less"’ visible record. The company makes four different types of 
visible loose leaf records, endowed with many important fea 
tures of advantage to users. The catalogue shows reduced fac 
similes of a number of steck forms devised for the convenience 
of book keepers 

The W. A. Sheaffer Pen Company, Fort Medison, lowa, has 
distributed to the trade in the United States and abroad its 
beautiful 1928 catalogue. It has been translated into various 
languages for circulation into several countries of Continental 
Europe and Central and South America. The book is a com 
plete exposition of the Sheaffer line, prices and company poli 
cies, illustrated with color reproductions of the Sheaffer products 
and also pictures of the plant Fight peges stitched into the 
cover convey a message from W. A. Sheaffer, nresident of the 
‘“ompany, and a discussion of modern merchandi-ing principles 
These pages tell also about Sheaffer products and the company's 
principles of merchandising The concluding twenty-eight 
pages are in loose leaf form showing the dealer the complete 
‘Lifetime line, the details of construction, and the various 
combinations of desk sets. pen and pencil gift sets, and the 


new “DeLuxe line and “Skrip.” 

Dealer 
The Mercantile Press, Honolulu. H. |., distributed a booklet, 
“Presenting Your Honolulu Printer The hooklet narrated 


brief facts regarding the equipment, personnel and output of 
the company’s mechanical plant 
From the Wallace Stationery & Printing Company, 201-203 
East Grand avenue, Chicago, Il comes a new catalogue of 
stationery items. This is a book of nearly ninety pages with 
over, including swatches of typewriter paper A complete 
range of office requirements is shown, from office ‘urniture 
to “Lills All items are priced This catalogue is an excellent 
example of compilation, with a complete index 
Direct Mail—Manufacturer 

The Aladdin Manufacturing Company, Muncie. Ind... circular- 
ized the trade on a special offer covering ‘Junior’ floor lamps 
The Stationers Loose Leaf Company. 342-46 Broadway, Mil 
waukee Wis., addressed the trade regarding a new catalogue 
of visible loose leaf records 

The Elliott Addressing Machine Company. Cambridge. Mass., 
solved the problem of “Profitless Selling” in a mailing which 
went to prospective users of addressing machines 

The Aladdin Manufacturing Company, Muncie Ind ad- 
dressed dealers regarding current reduced prices on the No. 74 
“Desk Flex” lamps, which were tu be restored soon to the old 
price 

The ©. L. Downey Company, Cincinnati, Ohio, communicated 
with the stationery trade regarding advertising in bank peri 
Wicals on “‘Steel-Strone™” coin wrappers. bill «traps and coin 
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If the Eraser on a Pencil is essential 
the New Eradopen and Eradovials 


are even more essential. 


The wonderful new single fluid erad- 
icator Inkout has made these new 
devices possible. 


One well known American concern 
has used nearly 5,000 bottles of Ink- 
out in their numerous offices and an- 


other has used nearly 4,000 bottles. 
THIS PROVES MERIT. 


SPECIAL OFFER 
For $1.00 we will deliver to you 


1—50c Eradopen 
1—50c Bottle Inkout 
1—25e Bottle Inkout 
1—15c Eradovial 


Money Refunded If Not Satisfied. 


INKOUT MFG. CO., INC. 


MONTCLAIR, N. J. 
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Bristow Radial Distributors 


Without a Bristow Radial Distributor, look- 
ing for a paper or letter is often as hopeless 
as seeking the proverbial needle in a hay- 
stack. The many 
advantages of this 
economical and 
practical desk file 
are obvious to every 
executive and clerk 
with an eye for 
efficiency. 








Picture of a man who SHOULD 
own a BRISTOW 


STANLEY R. BRISTOW 


22-24 Central Ave. W. Orange, N. J. 


Write for details. 





oo Office Cushion a 





c: 





Is Easy to Sell 


Miller Comfort Cushions for office use are 
mighty attractive in both appearance and 
price. You can sell a lot of them this 
vear. 


Two shapes—three covering materials 
(corduroy, jean, denim). All filled with 
the soft, resilient Kapok that eases the 
day's work and contributes 
decidedly to the office work- 
er’s efficiency. 


Write for literature 
and dealer discounts 


Eau Claire Pad Company 


319 Bellinger St. Eau Claire, Wis. 











‘MORE BUSINESS 










































We are now at your service with 
a number of new office chair 
patterns that range in price to 
meet with any of your customers’ 
requirements. Among them are 
chairs which may be termed com- 
petitive; others classified as 
period and also a number of large, 
heavy, upholstered patterns. 
These chairs have been designed 
and are constructed in every 
detail to compare with and up- 
hold the established CROCKER 
STANDARD of QUALITY 
OFFICE CHAIRS. 


Write for illustrations and prices 
of this new line. 


CROCKER CHAIR COMPANY 


SHEBOYGAN, WISCONSIN 


BRANCHES AT 
CHICAGO 





NEW YORK OAKLAND 
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Sell the Idea of 
Worth While Quality 


. 

; 

. 

; 

: 
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‘ 

Ps Most desk sales are in small numbers and 
the man who buys them expects to have 
them more or less under his observation 
for some time. He wants to buy equip- 
ment that will serve properly and satisfy 
generally. There is where the dealer can 

a sell WESTERN DESKS and the idea of 

worth-while quality. NEW No. 34 cat 

: 

. 

> 

. 

+ 


alog will be sent dealers on request 


WESTERN FURNITURE CO. 


St. Louis, Mo. 


Blair Ave. and Palm St. 
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CURMANCO 


TIME-SAVER 


Check and Deposit Tray 


$'7.00 


Olive Green Art Steel—Fits Adding Machine Shelf 
Separates checks and deposit tickets. No lost motion 
—no confusion—no chance to drop or loose an item. 
Helps eliminate mistakes. Hundreds of Banks and 
Big Business Institutions everywhere indorse this 


TIME SAVER 
Liberal Dealer Discount— Write Today 


CURRIER MANUFACTURING CO. 


N. W. Terminal, Minneapolis, Minn. 














W hat’s Aicoloid? 


It’s the acme of achievement 
in loose leaf index construc: 3 
tion. The AICS )LOID tab an > 


i sheet are one piece. | 

ocak. flexible, transparent _ | 

celluloid 1s treates AY | 
i “HE GNE i s 

plied T HE AIG Deane 




















that it becomes i 4 
part of the a oe f 
‘ i over the 

one title and the 


characters OF 


sheet is then die cut. i 


Algner CO.’s wear-forever 
” the Fal O1D index tab! 'Z 





ten colors 
ection of 

- a unlimited possibitest 

fo . e Loose ea 
ean ee your custom- 


7 
Syeenee about Alt OLOID 
Send us your inquiries on - g 
your special indexing a 
lems, from the smallest to t ? 
biggest. We can handle it & 


your entire satisfaction. 







re for Stationers and SBookbinders 





va Loose-Leaf Systems 
Titles Labels Lew Work 
Aiqner's Patent Cut Index Strips 


































Every 
OFFICE 


FURNITURE 
DEALER 







can profitably stock this stand and stool, con- 
venient for typewriter, telephone, filing, adding 
machine, etc. Light and strong, they will last 
indefinitely; when not in use, stool is placed 
under stand out of the way. They are fitted 
with rubber tips or steel caps or with castors on 
two or four legs. 


You can sell this specialty [to many firms for 
extra typists, for stenographers using clerical 
desks or many other purposes. 


Write for descriptive matter pertaining to 
weights, dimensions and PRICES. 


Searles Electric Welding Works 


Manufacturers 
817-825 W. Washington Blvd. Chicago 
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wrappers. Practically every local bank wiil be reached, making 
a potential prospect for sales. The advertising copy is de- 
signed to send the banker to his local stationer 

The importance of little things was brought out in a mailing 
by The Tenacity Manufacturing Company, Reading, Cincinnati, 
Ohio. Frequently important details, small in themselves, are 
concealed, as, for example, the metals of a loose leaf binder. 
These must function through the years, and even though the 
cover has shown wear and suggests the need of a new binder, 
the metal cannot speak for itself It must go on and on 


Direct Mail—Deale: 

The Cotterel Company, Harrisburg, Penna., addressed business 
ind professional men regarding the Gree:nwood approved busi 
ness and income tax record This was circulated about the time 
income tax schedules had to be filed, when the memory of the 
annual struggle with figures was on tax payers. The letter 
should have landed many orders 

Price Revisions 

The W. G. Lloyd Company, 626 South Clark street, Chicago 
ill., has distributed its Price List No. 14 of March 1 This is a 
sewed book of 192 pages and cover, thumb indexed for con 
venience in finding the Afteen different classifications in the 

Adco” line. Tipped in as an insert is “The ‘Adco’ Sales Mes 
sage,”’ an inspiring revelation of the company’s policies 

The Dunleavy Company, 63 Oliver street, Boston, Mass., has 
ssued its new Price List No. 4 This covers ‘‘Filex’’ standard 
zed filing and card index supplies for all types of cabinets 
and systems. This price list is a condensed catalogue, illus 
ratine and giving specifications of the company’s comprehensive 
ine The company employs a novel illustration to support its 
slogan, “‘Made for All Cabinets and Systems." Outline illus 
trations of the cabinets of all filing equipment manufacturers 
ire shown, each labeled with the name of the maker 

Accessory Advertising Matter 

The American Electric Company, Inc., State at Sixty-—fourth 
street, Chicago, Il furnishes dealers with a display showing 
ie convenience of the “‘Burns”’ telephone bracket 











| HOUSE ORGANS 














————————— . te — — 


Paragraphic reviews of current issues from 
the house organ field, classified for convenient 


reference. 
Manufacturer 
The Adco Salesman (W G. Cloyd Company) showed the 
liffer e betwee! Qualit r Car Loads.” Mass. production 
typifies the car load element; specialized manufacture produces 
the quality goods 
The du Pont Magazine (E. L du Pont de Nemours & Com 
iny) narrated advances in the working of rubber to give it 
neer life Neozone minimizes the effect of oxyger mm rub- 
er, and increases its useful life 
Preventable wastes in n handling were discussed by the 
Strathmorean (Strathmore Paper Company). About $9,000 worth 
stock is wasted in handling throughout the year. This figure 
loes not consider imperfect stock 
The transcribing staff of a large New York insurance company 
: istrated in The Mouthpiece (Dictaphone Sales Corpora 
The young woman transcribers have an average record 
0 cylinders daily T handle the work of fifty-seven 
ing machines 
Office |! nomist (Art Metal Construction Ce pany) pub 
shed Cutting Down Office Expenss This showed various 
running tive fT witt jess cost for supplies 
Helpfu I ts wer! giver ‘ ‘ I methods of making corre 
a ‘ fre v 
Important formation for the commercial furniture salesman 
vas presented in The Leopold News (Leonold Desk Company) 
\ Short ¢ irse in Floor Treatmert” gave information regard 
ge the var s types of floor coverings suited for office ise 
r daptat ty t ndividual requirements 
Buying by Qualit ind Comparison’’ in Fritz—Cross Service 
i ‘ ss ( npany wed how to safeguard purchases 
oxT hed forms 7 procedure f.llowed in making up 
thogr hine bs Ww described, and by contrast, the 
is Ww h produce hig ss lithography were described 
Fighting It Out with Ye self in The Per | News (Josep! 
ron & ble Con ny) was ar nspiraiional art e, built on 
s of important racters in histor These had 
" an ¢t w) } +? ae of the modertr salesmar 
Reading s article should prove to the sales 
rY sr t ns iTé TY Ss 1 leed 
The saving of space in a nsurance fice was shown in The 
(The Office Spe ilty Company, Ltd.) Through the use 
lrawer filing ibinets I insurince company gained 
whi ‘ equal to adding another batter 
I ri Ss equ 2 vyenty-—three square teet is ice 
I i \ I va i the blem w solved by 
\ r t B ness le (I £ Ad 
xe M Col ! narizes t! entire I we 
\ r nd t f depressior I One 
} l Let . r respe 
ges £ 1 of dey essit t actua sale 
f is shi yt er nt. That's the differ 
wh D good times and bad times 
How a I uid ‘ it filine syster fror the sale 
: te I r nked and tl tin saved, Was 
I I S d il Metallic Ma f ring Cor 
The ; . i 9 - rded i « 4 shelw 
¢ st } fs r f | nl binders 
wt ») are +} fir Dr bine Now }) ites T at l 








PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sizes, 
mail and tape baskets, space baskets, built up 
trays, locker baskets, PEERLESS paper burn- 
ers, wire globe guards, office partitions, wire 
guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 


2720 Ferry Street 


LAFAYETTE, 
INDIANA 








DEALER PROFITS 


ENORMOUS 


Sold singly, in groups or com- 
plete state sets, more than 
100,000 users. Write now for 
sample and complete sales plan. 


The CHARLES D. HEVENOR Co. 
Mutual Building —- — «Buffalo, N. Y. 
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101 WEARS OF MANUFACTURING EXPERIENCE 
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There is a swivel 
chair to match 


This chair is 
No. C 105C 

















\ / 
GOOD LOOKING—FAST SELLING 
‘THIS new Heywood-Wakefield 


design looks good and sells 
fast. It is well made, extremely 
comfortable and possesses an in- 
dividuality that will appeal to 
your trade. And it is priced 
right, too! 


Yeywood I ahefield 


Baltimore, Md. Los Angeles, Calif. 















Boston, Mass. New York N. Y. 
Buffalo, N. Y Philadelphia. Pa 
Chicago, Ill Portland, Oregon 
Kansas City, Mo. St. Louis, Mo, 






San Francisco, Calif. 
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The uperior 


MULTIPOST 


STAMP AFFIXER and RECORDER 
SAVES STAMPS, TIME and MONEY 
Eliminates four out of five necessary oper- 
ations in the stamping of mail. Prevents loss, 
misuse and mutilation of stamps by keeping 
them locked together in one safe place. 
Makes possible an accurate record of all 


stamps used. 

DEALERS: 
You know that persistent National Advertising 
creates a steadily increasing 
demand for an article, the 
merit of which has already 
been established. Each of our 
advertisements urges pros- 
pects to ask you for the Mul- 
tipost and you should be pre- 
pared to supply them. Under 
our Dealer Plan you carry no 
stock, have no money in- 
vested and are not obligated 
for service. 



















If you have not received our 
Dealer Book “Why & 
How,” write for &@ now. 


Multipost Company 


ROCHESTER, N. Y. 























Handling orders for office machires was discussed in “Stee! 
Strong Dealers’ Every Month (The C. L. Downey Company) 
Stationers handling the company's lines o. bill straps and coin 
wrappers have opportunities to negotiat. trials of the com 
pany’s counting machines They secure the signed trial order 
and the company handles further details from Cincinnati. Wher 
the machine is accepted, and collection made, the dealer re 
ceives his commission check from the Downey company No 
element of installation or service is ext-cted from the sta 


tioner 





The Meilink Steel Safe Company, Toledo, Ohio, has inaugu 
rated a2 monthly house organ, “‘Sa-Fax This is the convenient 
XS size giving information about safes important to every 
office equipment salesman The cover of the first issue shows 
it scene in Fall River, Mass liter the destructive fire of 
February The Meilink investigators had not discovered any 
Meilink safes in the ruins up to the time of going to press 
Full reports of the performance were promised in ase any 
Meilink safes were found in the devastated district Sa-Fax 
j replete with helpful! sales inforimration 

Association 

The trend steel construction abroad was indicated n 
Making Markets (Sheet Steel Trade Extension Committee) \ 
double spread showed homes in Germany made of sheet steel 

Dealer 

The Seer (The Bramwood Press) admenished against eing 
fuzzy—-minded That consists in being indefinite inexact and 
indirect the master putterer 

RBramwords (The Bramwood Press) discoursecd on the follow 
up The needs of the individual business were analvzed ind 
thre haracter and duration specified 

The basis of confidence is Squareness,”” according to The 
Blank Book News (The Cotumbus Blank Bool: Manufacturing 
Company) Fidelity in keeping promises makes for confidence 

(jood Impressions (Samuel H. Moss) rm -quested co-operation 
from customers Orders may be mailed to the office, rathe 
than ‘eld awaiting the call of th salesman This makes for 
better service 

We ilways the Chicago quite proficient in claiming 
suburban territory but looky at what The Office Cat (The Rict 
mond & Backus Company) said Michiran avenue is the long 
est st t in the world xtending from City Hall, Detroit, to 
Chicago, where it is known as Michigan boulevard, a distance 
f 272 miles 

Internal 
\ nteresting description of busine-«s rganization appeared 


n The Dixonite employees of the Joseph Dixon Crucible Com 


pany) William Koester, treasurer of the company, told of the 


duties and functions of his department inasmuch as the aver 
ize worker has no contact with the treasurer excep nm pas 
day. it was illuminating to learn how far-reaching his depart 
ent 
A timel admonition by The Y and E News (Yawman and 
birbe Manufacturing Company) warned gainst the effects of 


ot 


irbon monoxide gas, which is developed as a by-product 


combustion in gasoline engines It is odoriess and colorless, and 
the victim is stricken unawares This gas is dispersed harm 
lessly into’ the open air, but when a motor is operating inside 
behind closed doors and windows, it accumulates in deadly 
doses. often with fatal effects 

> 


Typewriter Exports 








United States experts of typewriters by ountries during January 1028 
In exports. der this classification where the machine is driven by an 
electri ! r. the value f the motor is included with the machine R 
the Divwisi of Statistics, Department of Commerce 

Standard, New Portable, New Used & Rebuilt Parts of 

Countries No Dollars No Dollars No Dollars Dollars 
Austria was 29,453 165 $ 6,815 1453 § TO $ sot 
\zores ar 

Madeira Ix 1 7e 

Pelgium tM 14.465 151 5400 m2 su “1 
Rulgaria ‘ -s 
Czechoslo ' 40 TO 4 1108S 12 4.100 1.807 
Denmark J18 14.057 Mi 2, 215 37 1,306 a3 
Eston 12 71 

Finland 7 13,286 120 1,670 82 2,985 = 
Fra nee 2.415 174.476 1 fs mo 12 17,725 4m 
Germar ave iS.544 S25 1,410 206 4.825 7.487 
tires 7 is4 "> 1,44" ' 2.541 2% 
Hungary 142 0,287 2u4 7,704 as 1.0% 29 
Iceland 2 172 

Irish Pree State m int 210 

Italy 1.07 106,195 MM 21.605 ” 7,977 1490 
Latvia 37 5.381 ro 720 

Netherlands " 13,214 2 72 m1 15 2 ON4 
Norway lim 11,579 us 2.462 7 he 17 
Poland and Dan wr 34,088 230 8.430 68 ).02 711 
Portugal! 1 6806 Pot] 1,300 10 
Rumania 1 78 2 1,10 i 1,14 4s 
Sov. Rus. in Eu Oe 24,515 1 60 6,520 
Sweder 324 18.088 ou 10.605 ~ S78 384 
Switzerland 143 10.1% 17¢ 6.345 lt S41 1,820 
United King 4 St 333,052 1,118 46.504 7 », 522 10,729 
Yuge. and Alb 5 1.050 8 349 
Canada on 59.4689 ir 518 286 §. 765 25.08 
Brit. Honduras 1 7 
(esta Rica 32 2 a) 6M 1 
(Juatemala 23 5 1.980 

Honduras 17 ” 1.243 26 
Nicaragua st) t . 475 

Panama a4 ! “ 
Salvador as 20 hO% ° 
Mexico 2°, 2 SOT °1 S55 1s a77 S08 
Newfoundland and 

Labrador ) 681 

Permudas 4 280 6 222 1 iS 
Rarbados 1 so 

Spain 293 18.139 382 13,847 359 ©6111, 523 853 
Jamaica 23 2.518 7 441 1 a 30 
Trinidad and Tob 12 Ry 8 303 
Other Brit. W. I 5 38s 10 
Cuba 248 17,358 51 1,845 7 204 313 
Dom. Rep 43 3.707 5 25 1 a3 

Neth. W. Ind 4 300 7 264 

Fr. W. Ind 9 5a9 3 117 2 128 

Haiti, Republic of 33 2,331 14 3 1 18 
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TO TELL 


Which is the best 









automobile? 
Who is the best 
“tn wietdgeassced driver? 
ae. 
That which carries the load farthest 
given quantities of gas, oil and tires 


HARVEY’S Cost 
Book will give the 


Keep Auto Expense 
information quickly 


from simple entries requiring but a mo 
ment’s time Salesmen, truck and bus 
owners, merchants and tourists abso 
lutely need the pertinent informatio 
given by this book 

STATIONERS \ displa carto1 of thes 
ooks will pay vou a tidy profit Write f 


F vial W. Rice Company 


214 W. Genesee Street Syracuse, N. Y. 
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Quality Our Basis Of Value! 


Our factory is equipped with the most scien- 
tific and modern machinery in order to produce 
these World’s Standard Brands: 


TYPEWRITER CARBONS PENCIL CARBONS 


KLEEN E RASE VERIBEST 
RELIANCE BLUEPRINT 
XTRAGOOD 


TYPEWRITER RIBBONS 
CHALLENGE Brand CRICCO Brand 





ROLL CARBON FOR 
ALL PURPOSES 


INKED RIBBONS FOR 
ALL MACHINES 


Billing Rolls Multigraph 
Register Rolls Adding Machine 
Tally Rolls Addressograph 


Write Us For Dealer’s Proposition. 


CONSOLIDATED RIBBON & CARBON CO. 
63 EAST ADAMS STREET 
CHICAGO, ILL. 


J 


i 
| 
’ 








Sencils 









WW 


SS 


of the world ! 
Try Our 


<i 


THIN LEAD 


Prices and samples on request 


orp. 
221 Fourth Ave., New York 


Sole Distributor of Swan Pencil 
Company 








the most economical penals 


NEVER BREAK 


STABILO 


COLORED PENCILS 


Stationery Export & Import 





Yes, you can keep it clean 


ey You can wash this new home 
Vul-Cot—this little sister of 
the famous business V ul-C ot. 
Wash it with soap and a damp 


cloth—you cannot hurt its 
finish; the colors will not fade 
A waste basket for ever 

room. A wide range of beauti- 
ful pastel tones and colorings 


to harmonize with every 
scheme of interior decoration. FF 
Light as a feather, yet super- 
strong—and it is solid at sides fF 
and bottom. At stationery, 
housefurnishing and depart- 


ment stores 


VUL-COT = 


National Vulcanized Fibre Co. 
Wilmington, Del. 
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No. 230 


Office Chairs 


Made to stand long service 
at minimum price 
Empire Chair Company 
Johnson City, Tenn. 


Permanent Exhibit — American Furniture Mart 
llth Floor — Chicago, Ill. 


Real Quality 


creates Demand 


It takes real salesmanship to build up a 
typewriter ribbon and carbon business and 
it takes real quality to hold it up. That is 
why QUEEN BRAND makes such a 
proposition for real, live salesmen. us 
for samples and prices. 





A beter ribbon for every purpese 








A better carbon for every requitemen! 


QUEEN 


Ribbon & Carbon Co. 


Manufacturers 


109 | Reade Street New York, | N. Y. 














~ MILLER IB RRAND 




















Ne 8 — 
a a at: } 71 
<9 3 22520 - @3-<0 ) 


BOWL POINTED 
GOLD PLATED PENS 


CATALOG ON REQUEST 
Illustrating our Full Line 


THE MILLER BROS. PEN CO. 


305 Broadway Meriden 
New York City Conn. 








AT LAST 


en 








THE DAVIDSON DESK GUARD 


Protect Your Desks 
from Chair Knocks 


The Davidson Desk Guard protects your desk, 
and prevents ladies’ silk hose and dress 
tearing on the rough corners. 

A quality rubber product to match the color 
of your desk. 

Cartons contain one set complete with tacks ready 
to put on. 75 cents per set. 

Write for Dealers’ Discounts 


M. M. DAVIDSON CO. (xe 








123 W. Madison St., CHICAGO, ILL. 
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Standard, New Portable, New Used & Rebuilt Parts of 
‘ ntries No Db ars N Dollars No Dellars Dollars 
Virgin Islands 1 47 
Arg na a4 67,721 767 28,200 ou 2,220 H02 
Bolivia 7 1. ; 135 uy 
Brazi 4 6, OS 152 6,01 232 24 
Chile 452 6.17 78 10) 4 
Colom t 405 4.214 2 12,060 am 
Ecuador ot) 4,279 40 1.865 1 1.132 
Falkland I a 7,70 
Bri ( ana 252 
Ss na 1 
I 116 8.64 157 s6u s 272 P| 
I guay 71 2 5 1,488 ST 
Ven " Tf 2 066 122 
Ader 2 MO . 
I India 452 31.057 400 18,195 1 sei 6,117 
I Malaya SS 6 1 ‘ie 1,83 
’ t 21 1,450 1,080 
China 52 615 ’ 3,852 2 1.3 2 
Java and Mad 232 15,15 2 S,639 25 7¢ 186 
Other D 4 2.20 10 360 1 27 7 
Fr. Indo-Chin af 1,258 
Hong Kong 10 Sin l 1 
Iraq l v2 
Japan 81 6,553 oY 3.636 5 145 
Palestine 12 2a 6 216 
Philippine Is 178 11,20 ~s 572 1 ‘ ™ 
Siam 10 ta) 
Syria 20 1,405 ¢ 21 
Turkey in Asia 14 u80 10 360 26 1,406 
Australia 0 32,248 452 I 48 1) 1.250 H20 
Brit Oceania 4 
French Oceania 1 
New Zealand =,t Ss 12 162 
Belgian Cong 20 720 
Br |» Africa 1 1,214 11 480 8 
I S. Afr 268 18,08 7 2,075 11 10 
Brit Ww Africa I SS 20 T37 
Egypt 7 8.757 ¢ 21¢ ; 
Algeria and IT l 2.120 4,800 
Other I Africa 17 2) 595 
Liber 4 * 40) 
Moro 7 2,762 l 0 10 ti" 
Mozambique 1 976 10 suo 
Canary Is 2 1,82 2 951 
ort Spar af 4 2 
Tota 21.064 $1,423,987 11,515 $421,818 3,728 $100,901 $94,146 
Shipments to Non-Contiguous Countries 
‘ort RK oO $s 6,62 1 S$ 1,685 10 $ 61s § 44 
Hawa 70 5.259 ] 50 1 18 1 


Adding——Billing -—Calculating——Bookkeeping 





Unit States exports ridding alculating, bookkeeping and billing 
by countries n January, 1928 In exports under this 
» the machine is driven by an electric m r the value 
luded with the machine Parts of adding and calcu 
ut me show separately They are included under a 
ation Other machinery and parts of, whict s not 
‘ ! ation B Division of Statistics, Department of 
nmer 
Listing vpewriter 
iding ookkeeping Non-listing Listing 
kk x lling adding adding 
act hines machines machines 
nir No \ N N 
Austria 10 $ 5,152 $ 27 m9 S$ 9.164 
igium 2 7,432 2 18,794 561 
hoslovak 2s 4.973 2 1,674 ‘ 2,165 
mark ’ 1,631 M4 52s 
ular 7.47 1 24,025 
France 179 10,606 12 Ss 22 131 13,926 
ur 62,24 i 91,085 23¢ 0,915 
[ungary 4.67 : 
n 216 es 
’ SSc 22.40 42 49.3 
ntvia - 175 
\ 17 712 8 8,842 
N 1 4 00 1 1.588 
Pola und | 0 393 49 $ 6.67S 7.521 
Portuga 4s1 
Sov. I ! 4.577 156 
Spa ] 1 S10 x 2 820 
Swed - S10 6.417 267 934 
Switz 2 so 22 15,17 170 18,485 
Unit K ingd si 444 4 17,551 52 24,629 
Yugoslavia ar 4 2 1,936 10 1,193 
Canada 4,182 29 17 +397 
British H ira 2 1™) 
Costa Ri on 530 
‘ ma 4 TSS 
H ras 2 212 
Nicaragua 
Salvador 7% 
Mex 1s 72 4.451 
New 1 | I 21 120 
Jamaica S31 978 
rir i] 1 T - 
4 is 13,261 
! | 7 644 
Ha I oo 1,208 
Arge t a4 6.2 182 
‘ 216 
} . 4 7o0 . . 8 608 
7 7.™é 
° , OTO 
1544 @ 4 
65 125 
M 
4 5 ~ 6.7 
} s ] ‘ 
4 alia 2.14 788 
| Ocear " 
N Zs ’ 4 
s 1 
“ oe oe 
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No. 8266 


Have You Seen 
The New Englewood 8000 Grade 


A better looking executive desk priced to 
help you get more business on higher grade 
office furniture. 


It is distinctive looking—different. It is 


designed to meet your requirements for a 
high grade executive desk. 


The new 8000 grade is just another big 
reason why Englewood is the better desk 


line for you. 


Englewood Desk Company 
58th & Lowe Avenue 
Chicago 
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PRESTO! ‘hiash 


No sir, the “PRESTO” ink- 
stand can’t spurt. The auto- 
matic, self-closing top prevents 
those annoying spatters com- 
mon in old style ink wells. Not 
only that but the “PRESTO” 
actually saves ink and thus 
soon pays for itself. It is at- 
tractive and practically ever- 
lasting. For profits — 


“PRESTO.” 







BACHRACH 
SPECIALTY CO. 


2275 Third Avenue 
NEW YORK, N. Y. 
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IN and OUT 
REGISTERS 








WILL RETURN 


a oe ae 


are used by thousands of offices that have 
salesmen, such as real estate offices, auto 
sales agencies, also used in hospitals for 


doctors, internes and nurses. 
size. Write for circular. 


Made in any 


DAVENPORT-TAYLOR MFG. CO. 


San Francisco 


General Offices and Factory 


412 Orleans St. 


Chicago, I1!. 














Our 


line. 








uarter century 
S have been 


For more 
CROWN PRODU 
making “Good impressions.” 


service intelligently rendered by all 
who sell our products. 

We desire high grade and responsible 
ce supply and individ- 
ual distributor connections. 


Write for full particulars as to the 
profit-making possibilities of this 


stationer, o 


Crown Ribbon & Carbon Mfg. Co. 
Rochester, N. Y. 


for good 





























Shipments from I Ss. t 
Porto Rico 
Hawai 


Countries 
Austria 
Belgium 
tzechoslovak 
Finland 
Frane« 
trermany 
Hungary 
Italy 
Netherlands 
Norway 
Poland and Danzig 
Seviet Russia in Europe 
Spain 
Sweden 
Switzerland 
United Kingdor 
Canada 
Costa Rica 
Honduras 
Nicaragua 
Mexico 
Jamaica 
Trinidad and Tobage 
Cuba 
Haitian Republic 
Argentina 
Bolivia 
Frazil 
Colombia 
Ecuador 
Peru 
I ruguay 


Philippine Islands 
Siam 

Australia 

Union of South Africa 
Other Brit. 8S. Africa 
Egypt 


Petal 
Shipments from 1 Ss. t 
Porto Rico 
Hawai! 


s 


2.471 
are 


1.38, 


Calculating 
machines 
No 


s 








Card 

punching, sorting Othe 

and tabulating 
machines 


and ret 
Ni 


$ 1.407 27 


i) 
131 10 
23.007 
1.6) m4 
3.400 mal 
) 
21.60 
le 
1am 1 
$.217 % 
10 
“0 ‘ 
‘0 
st) 
Ww 
’ 
SHui.4az “oe 


Metal Office Furniture Exports 


United States expor 


January 192s Ry the 
Commerce 
Fi 
(‘ountries N« 
Austria 4) 


Azores and Madeira 
Islands 


Belgium Is 
Czechoslovakia R5 
Denmark 61 
Finland 5 
France &2 
rermany 1 
Greece 12 
Italy 51 


Malta, Gozo and 
Cyprus Islands 


Netherlands 64 
Norway 34 
Poland and Danzig 

Portugal 6 
Spain 136 
Sweden 70 
Switzerland 22 


United Kingdom 700 
Yugoslavia and 
Albania 25 


“‘anada 


British Honduras 2 
Costa Rica 6 
Guatemala 1 
Honduras 2 
Nicaragua 24 
Panama 18 
Salvador 8 
Mexico 27 
Newfoundland and 

Labrador 12 
Miquelon and St 

Pierre Islands 
Bermuda 6 
Rarbados 
Jamaica 7 
Trinidad and 

Tobago 


Other British West 
Indies 

“uba 147 

Dominican Republic 37 

Netherland West 
Indies 3 


Haitian Republic 32 
. 338 


Argentina 


to 


ee 


metal 
Division 


262 


23 


,719 


121 


200 
347 


3,808 


ws 


won 
ow 


~ 
~~ e 


by countries 


Statistics, Departme 


Bank 
and 
safety Other 
deposit office 
vau'ts furni 
and ture 
equip and fix 
ment tures 


$75 


30 


“és 


1.010 
120 


1,508 3,028 





including used 





+ ee ete 








nl ma alin ties 
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Two Sa Makers 
for Dealers 
Largest 


Discounts 
you have 

ever been 
offered 


Travian VANIVAVIVaC ANG 


DIN 


WAGAS 


OMOMOI 


“*Excellograph’”’ 
Rotary Stencil 


Duplicatcr 
Inked from Inside 


Completely Equipped, $37.59 retai 


‘‘Francia’’ Pocket 
Adding Machine 
Two Models, $4.85 and $7.50. 


Handle one or both. Write 
at once for particulars, 
discounts, etc. 


Pittsburgh 
Typewriter & 
Supply Co. 

SUITE 980 


339 Fifth Ave. 
Pittsburgh,Pa. 


i] 
r 


BURUBOROMOR Ji 
IVANIYON ANU Y@NN YON YO\ NAVI TON OX ey 





YAN TAXU ONIN Y@\NT@\ NON /@\ i aX aN aX annoy 








No III E-B 


lrawers 


Booklet 








SERvice) 
Loom. *~ 
into this PROFIT PRODUCER 


Steel 1 


ge 


No. 111 E-B show" : ! pene 


‘ 


Sell Cubic Inch Storage —- it produces profits 


SERVICE STEEL PRODUCTS CORP. 


914 W. North Ave., Chicago 








Sherman-Manson Tu- 
bular Steel Stands, in 7 
Improved Models cost 
less today than ever 
before. 


Sign and mail the cou- 





pon below for further 
full particulars and 


prices. 





Style 22-A 


SHERMAN-MANSON MBG. CO. 
\ 1455 West Austin Avenue, Chicago 


Please send folder with full information regarding your new, lower prices, 


Name 





City State 

















Fits on side of desk, table, 
wall, or over coin box. Beau- 
tifully finished im 02 idized 
copper, » ahogeny, maroon, 
walnui brown and ock tan, 
ivory and other shades. 





The “‘ Telefo-Safety’’ 


New! Patented Office, 
Store, Home Necessity 


Now comes the Telefo-Safety holder to swell the profits of 
the wide-awake dealer. Where to keep the ‘phone so it won't 
fall off or be in the way has been a problem to millions of 
people for many years. The Telefo-Safety solves the problem 
quickly, inexpensively. Sells quickly because of its unique- 
ness and usefulness. Dealers appointed selling large quan- 
tities. Now installed in thousands of large Offices, Stores, 
Banks, etc., not only for telephones but also for electric fans. 
Distributors wanted in every city. 


NATIONAL PHONE HOLDER CORPORATION 
203-219 South Dearborn St., Chicago 
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| UPTODATE 
| CALENDAR 


Attractively bound in DuPont Fabrikoid or 
DuPont Nemoursa, the UPTODATE cal- 
endar is an ornament to any desk, as well 
as a calendar of especial convenience. 
Turning the knob on the top moves the 
red line to cancel all past dates. 


$2.25 to $3.00 


SECURITY BOXES 


erackle, the 1D L 
Security Box sells 
itself in appear 


atructed of heavy 


fitted with flat 
key lock. 


Other popular 
items are the 
automatic eyelet 
er and the Thoro 
clean brush. Full 
details and prices 
of all on request, 


* 
$3.00 list to dealers. 






ro Lf’ © Saeho ee Vile & 
H 200 Hudson Street, New York 

| UP-TO-DATE CALENDARS NORCOR LINE 

| SECURITY BOXES PROTRACTORS, ETC. 


Canadian Distributors: Brown Brothers, Ltd., Toronto 


Attractively fin- jf 
ished in brown jf 


ance; it is con- jj 


gauge steel and | 
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A CONSISTENTLY | 
GOOD PENCIL 





Write for samples and prices 














United States Pencil Co. 


Philadelphia —Manufacturers— U.S. A. 

















All the perfections associated with the 
matchless Venus of Milo are found in MILO 
Ribbons and Carbons. 


Beautiful packages, faultless workman- 
ship and the finest of materials are asso- 
ciated with every sheet of MILO Carbon 
Paper and every MILO Typewriter Ribbon. 
Their impressions are as pleasing to the eye 
and as indestructible as the Venus of Milo 
herself. 


Dealers will write for our attractive prices 
and full particulars. 


MILO BRRRNS CORPORATION 


PENN YAN, N. Y. 


























Write for this 


New Loose Leaf 
Catalog 


Loose leaf accounting requirements are many 
and it is not always the biggest or most ex- 
pensive line that serves best or profits the 
retailer most. The ‘Perfect’ Line of loose 
leaf devices originated many years ago but 
our claim for preference is based not on age 
but on adaptability and speed in service. 
Special requirements of all kinds, whether for 
a single binder or installation of hundreds are 
handled promptly, at the right price and with 
full satisfaction 


Write for this new No. 20 catalog and get 
acquainted. And when you get a tough 
order, let us handle it: you'll be pleased 


Chicago Binder & File Co. 


Manufacturers 
500-508 West Thirty-first St. 


Chicago Illinois 
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Safes Bank 
and and 
cabinets, safety Other 
fire deposit office 
and vaults furni-— Other 
burglar and ture metal 
Filing cases proof equip~ and fix- furni- 
Countries No No ment tures. ture 
Bolivia 6 324 — ; 527 
Brazil 213 11,082 201 2,625 446 4,205 1,651 
“hile 1 79 2,250 1,111 1,125 
‘olombia 151 3.872 68 4,380 100 2,161 10,100 
Ecuador S73 16,926 17 768 1,518 90 822 
British Guiana 3 109 l 23 
Peru 2 1,092 13 959 956 2,409 188 
Uruguay 24 702 158 4,731 
Venezuela 20 852 20 1,491 1,104 4,612 
Aden 3 162 oes 
British India 5 154 253 7,418 25 641 
British Malaya 4 408 ~e 292 1,037 
Ceylon . . ; 283 
China 34 896 6 376 . 16 723 
Java and Madura 54 1,36: } So . 38 16 
Other Netherland 
East Indies 13 $19 , 
Hongkong 2 150 61 62 
Japan 176 8.201 52 5, 82¢ ; 4,953 1,828 
Kwantung ‘ 95 12 3,538 ; . 218 
Philippine Islands 60 1.648 13) 5,341 1,705 926 2,326 
Siam 9 220 . 
Syria ‘ 238 
Turkey in Asia 18 993 
Australia 129 3,117 1,276 1,190 
New Zealand 3 149 30 743 
British East Africa 20 596 53 
Union of South 
Africa 242 616 16 73 1,149 804 
Other Britsh 
South Africa 245 
Egypt , 421 
Liberia 27 
Mozambique 360 108 
Other Portuguese E 
Africa 6 54 575 
Arabia a 61 
Total 5,837$181,106 1,646 £76,004 $15,013 $73,436$119,198 
Shipments from United States to 
Porto Rico 63 $1,863 mt) $604 $300 $613 $14,634 
Hawaii 139 1.67 3o¢ 157 2,432 7,393 


Carbons, Ribbons and Filing Supplies Exports 


United States exports of carbon paper, typewriter ribbons, 
filing folders, index cards and other offce forms in January, 
1928. By the Division of Statistics, United States Department 
of Commerce 


Filing 
folders, index 
ecards and Carbon Typewriter 
other office paper ribbons 

Countries forms Pounds Dozen 
Austra 549 $337 33 $56 
Belgium 759 482 192 511 
Denmark $1 648 393 37 907 
Esthonia 174 123 ‘ ‘ 
Finland ‘ 120 495 
Fran 29 1,403 1,415 3,169 10,381 
Germeny 4,238 3,237 1,420 3,284 
Greece 396 305 73 211 
Hungary 177 114 276 635 
Italy 17 4,456 3,289 1,074 2,182 
Netherlands 2,416 2,347 28 72 
Norway 154 337 294 68 174 
Poland and Danzig ; 27 457 
Portugal 215 349 719 66 174 
Spain . ‘ 254 1,000 
Sweden 275 548 719 pee amie 
Switzerland 560 1,323 1,427 400 1,529 
United Kingdom 2.367 14,222 13,883 2,395 7,323 
Canada 7,910 16,933 8,071 1,867 5,292 
British Honduras. 78 ee: 2 17 
Costa Rica 228 40 66 29 138 
Guatemala 113 43 89 * 39 
Honduras 4,657 387 448 16 86 
Nicaragua 5,131 97 109 42 195 
Panama 770 238 166 76 203 
Salvador 85 as a 377 803 
Mexico 2.033 7,668 5.169 1,167 3.750 
Newfoundland and Lab 

rador 113 935 406 
Barbados 258 ; , , ash 
Jamaica 164 270 161 30 108 
Trinidad and Tobago 871 4 4 6 25 
Cuba ; 2,723 1,882 2.375 804 2,381 
Dominican Republic 1,677 152 100 - ine 
Netherland West Indies 90 55 49 20 46 
Haitian Republic 45 169 519 18 90 
Virgin Islands of 1 Ss 24 53 
Argentina 12 5,089 3,829 1,117 3,318 
Bolivia $20 281 133 33 
Brazil 179 253 289 133 666 
Chil 158 715 648 104 456 
Colombia 89 307 206 543 1,395 
Ecuador 256 410 430 143 582 
British Guiana 7f 3 149 
Peru 247 304 352 16 97 
Venezuela 512 692 652 133 87 
British India 19 2,923 2,759 1,023 2.660 
British Malaya 102 48 30 5 21 
Ceylon 11 28 
China 6F 1,28 825 196 651 
Java and Madura 10 465 355 278 695 
Hongkong 89 - 6 16 
Japan 65 8.929 5.439 146 429 
Kwantung 50 42 2 
Palestine 13 60 
Philippine Islands 7e4 6.425 2,907 118 384 
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SAVE TIME 
and POSTAGE 


By Using 
‘‘Pelouze’’ Postal Scales 


HEY tell automati- 

cally the exact amount 
of postage, in cents, re- 
quired on all mail matter, 
including parcel post 
rates by zones. Warranted accurate. Beau- 
tifully finished in French gray or gold bronze 
enamel. 





Made in Several Styles 


Intended for in- 
dividual desk, 
library, office or 
shipping room. 
Dealers sup- 
plied by princi- 
pal jobbers. 


ASK FOR PELOUZE SCALES 


Pelouze Manufacturing Co. 
232-242 East Ohio Street Chicago, Illinois 


“‘The Best Scale to Use is Made by Pelouze”’ 














WIRE 
BASKETS 


Barbee Wire & Iron Works 


440 Conway Building 
CHICAGO 
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! “Hang Up’’ Higher Costumer Sales 


This handsome, husky, Gongenscel fixture will help you do it. 
Hollow metal construction. Bronze hooks. Baked ename 
finish. Base is permanently tight -cross-locked and welded — 

not screwed. Sanymetal Costumers won't tip over, no matter 
whet amount of clothing is hung on them. A life-time cos- 
; penaey Selene 00 qemupete with the ordinary wood variety. Write 
‘or 


and prices now. 
The San Products Lo., 1695 Urbana Rd., Cleveland, O. 





New York Distributor: A. H. Denny, Inc., 356 Broadway 








COSTUMER 






















The 
Boyle Smoker 


sells 








the year ’round/ 


It instantly appeals to men—a nov- 
elty yet a distinct utility The 
BOYLE SMOKER particularly 
appeals to the executive for his of- 
fice because it removes discarded 
smokes, ashes, etc., from sight and 
smell. He appreciates its safety, 
cleanliness and convenience. 


A PROFIT MAKER YET 
MODERATELY PRICED 


STEEL CONSTRUCTION 


(Patent 
A 


or) 





ATTRACTIVELY FINISHED 


FIVE LACQUER COLORS 
Chinese Red Jade Green 
Walnut Brown Japanese Blue 

Mahogany Maroon 
SAFE—CLEAN— DURABLE 
ASHLESS—ODORLESS 
Color folder quoting prices sent 


on request. Prompt shipment 
to rated dealers. 


THE BOYLE SMOKER COMPANY 
INDIANAPOLIS, INDIANA 
OUR PRODUCT INFRINGES NO,PATENT 
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Filing Carbon Typewriter 
folders, index paper ribbons 
cards and 
other 
office 
Countries forms. Pounds Dozen 
Siam 115 60 10 29 
Australia 197 6,656 4.670 1,540 4,835 
New Zealand 387 x01 733 317 975 
Belgian Congo 7 <. 
British East Africa 56 131 
Union of South Africa 35 164 ST 245 
Other British South 
Africa 193 257 30 72 
Egypt 197 56 22 145 399 
Liberia 75 
l ruguay 227 16 6 
Total $33,275 97,995 472,345 20,844 $61,7 
Shipments from United States 
Porto Rico $1,918 548 $414 131 $565 
Hawali 3.514 27 5 13 28 
Writing Instrument Exports 
United States exports of writing instromentr 4uring December, 10927 
By the Division of Statistics, United States Desartment of Commerce 


Refillable pencils 


Countries 
Azores and 
Madeira Is 
Belgium 
Czecho 
Slovakia 
Denmark and 
Fr Is 
Finland 
France 
Germany 
tireece 
Hungary 
Italy 
Netherlands 
Norway 
Pol. and Dan 
Rumania 
Portugal 
Sov Russla 
in Europe 
Spain 
Sweden 
Switzerland 
Turkey in Eu 
United 
Yugoslavia 
and Albania 
Canada 
Itrit. Hond 
Costa Rica 
(juatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico 
Miquelon and 
St. Pierre Is 
Newfoundland 
and Lab 
Bermuda 
Parbados 
Trinidad and 
Tobago 
Jamaica 
Other Brit 
Ww Ind 
Cuba 
Dom. Rep 
Neth. W. Ind 
'y. W Ind 
Haitian Rey 
Virgin Is. of 
t 8 


Argentina 
Polivia 
Rrazil 
Chile 
Colombia 
Ecuador 
Brit. Gulana 
Surinam 
Peru 
Uruguay 
Venezuela 
Brit. India 
Brit. Malaya 
Cevion 
China 
Java and 

Madura 
Other Neth 
E. Ind 
Hongkong 
Iraq 
Japan, 
Chosen 

Palestine 
Philippine Is 
Siam 

Australia 
New Zealand 
Brit. E. Afr 
Brit. 8S. Afr 
Frit. W Afr 
Egypt 

Alg. and 
Morecco 
Canary Is 


run 


Total 259, 
Shipments of 


Alaska 
Hawaii 
Porto 


Rico 


King.129 


10, 


~ 


and pencil leads, 
Dozens. 


5 $s lo 
117 1.41 
(aM 1.584 

6 45 
161 201 

1 18 
262 1,266 
4S 2,359 


4103 


he 
736 
15 
3s 


646 


$59,608 


Fountain pens 


0.058 $66 577 





Number. 
72 $ 152 
ous g2u 
oo) 144 
im 34 
72 MO 
191 273 
” 27 
4s1 1,32 
659 744 
4s im 
72 1 
12 117 
bs 1 1,376 
107 262 
a4 =NY 
225 0 
4,416 14,701 
22 
2,279 
28 
S48 
165 
82 
23 
1,123 
16 
2.084 1 
NS 141 
18 4 
113 28 
12 43 
916 1,888 
101 
118 258 
24 58 
7 284 





S4 210 
758 2.414 
204 ios 

1.050 1.814 
ao om) 
72 122 
42 55 
108 280 
i668 B87 
on 185 
1,722 3.226 
1,600 2.4575 

s4 240 
2.193 on 

O48 nan 

“ 1 
20 206 

1S a 
+ 408 2. 
a6 

Low 1 

TOs 

33 
mye 
248 

Me 

a4 

4 25 


Dozen 


120 $ 





e 2 
~—~=) 


144 


nO3 


360 


except metal 


7h 
36 


1,154 


ae 
" OSS 


111 


671 
5.a20 
17,461 
2 
1,006 
766 


159 


548.880 $113,169 


Metallic pens, 
except gold 
Gross 


1,188 $ 665 


no 611,685 


2.666 1,473 


24 21 
") "SN 
127 82 
1.137 aoT 
44) Pr 

18 lw 


Ty, 
S12 
156 
23 
5% 
0 5 
24 17s 


31,081 $16,143 


Pencils and Pens to Non-Contiguovs Territories. 
[ Dozen) 


{Dozen} 11, 359 
[Dogen} 15.438 


238 _ 
3,750 
4.475 
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STEEL BOUND 
STORAGE BOXES 





OPEN 


The dealer who supplies this equipment to his 
trade is in the lead. STEEL BOUND BOXES 
are made in ten stock sizes for storing drafts, 
checks, deposit slips, letters, vouchers, bills, 
etc. Special sizes made to order. Papers thus 
stored are made safe from dust or muss at 
small cost. DEALERS: Write for proposition. 


Steel Bound Box Co. 


5039 Cottage Grove Ave. Chicago 








REGAL REBUILT 
ROYALS 


All nt E'S’ 5 


All Series 


REGAL TYPEWRITER COMPANY, Inc. 
524 Broadway, 12-14 So. Jefferson St., 
New York, N. Y. ‘ 


Cable Address REGALTI 














os 


pene tex 





DISPLAY IT, 





0. “UNIVERSAL” MULTI- 
WING DISPLAYERS—..... 2:.5:05:0 


Maps, Pians, Charts, Printing, Bulletins, Statistics or 
Photographs Wings swing from side to side like the 
eaves on a huge book All urgent data posted hereon 
is ready for instant reference Office Equipment Houses 

terested in handling the line, are invited to writs 


UNIVERSAL FIXTURE CORP. - WRITE FOR CAT. 1928 
135 West 23rd Street, New York City 








4 x 


eas oe ee ee oo 
OO et ae ae 
wy? gh” gy” ih" 2d 


Good Impressions 


You can recommend No. 2 3%x6% inches 
VICTORY Stamp Pads to No. 8....4%x7% inches 
your trade with full assur mk Gicoce Uae inches 
ance of satisfactory service Supplied uninked, or inked 
Made of high quality ma n red. black, blue, violet 
terial, they wear long and and green We have a 
retain a smooth Inking sur- price-list and detalls of our 
ace despite the most severe line of stamp pads, inks, 
pounding and scrap! ag mucilage, paste and sealing 
Made in six sizes as follows wax for stationers on ap- 

Junior 2 x3% inches plication We can furnish 

No. 0 2%4x3% inches any of these items for 

No. 1 24 x4\% inches your own private brand. 


Ra T H E ina INK AND STAMP PAD 


55-57 East Park St. Newark, N. J. 
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RIBBONS 


Dealers 


Sansom at Tenth Street 





U. S. TYPEWRITE 
ae 


R RIBBON MEG. CO. 
eesses 






CARBONS 


ESTABLISHED 1895 


Inquiries Solicited 


Philadelphia, Penna. 











STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 34x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 


Cost is measured by the results 
obtained and in no other way. 
It's what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 





} Kobler Copyholder 


with Liner 
Patented! 


Keep it right in sight! 
Drop it down in your 
desk 





One model for all pur- 
poses. Retail $9.00 f. o. 
b. New York. Attrac- 
' tive discount for dealers. 
Write fer literature 


_——z Kobler & Co. Ine. 


Dept. A. 
af 11 W. 42nd Street 


—— New York 


Seppe 
dinary success. In many 


Intensive : 
Development === <=» 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by men in positions very similar to your own, 
will increase your power toearn. OPPICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way jt will in- 
crease your capacity for work and your earning power. 


Subecription price ts $2.00 « year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 
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of resources and opportuni- 
ties results in more than or- 























THE STEEL EN- 
GRAVED BLANKS 
FOR BONDS AND 


STOCK CERTIFI: 
CATES AND ALL 
PAPERS OF VALUE 





AIAN BROTHERS 
BANK NOTE 


ENGRAVERS 


205 209W.19™ 
ST. NEW YORK 
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SIMONSON Metal TIP GUIDES 


For Vertical Letter Files, Ledger Posting Trays, Card Systems and 
Check Files, Are Indestructible 











NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. Manufacturers 1225S. Michigan Ave., Chicago 























INS’ Office Paste 


Hanpy, quick-selling, 10c tubes and jars make the market's finest paste avail- 
able at a popular price. 
You cannot sell a better tube or jar for ten cents. You cannot sell a 
better office paste at any price. 
Ever ready, in the desk drawer at home or in the office, these con- 
venient size packings continually save your customers endless time and 


trouble—and serve you well in quick turnover and rapid sales. 
et Tubes, 1) oz., 5 oz. and 8 oz. bottles, with also 
oz. jars. 


If your jobber cannot supply you, write us for samples and prices. 


CHAS. M. HIGGINS & Co. 
271 Ninth Street, Brooklyn, N.Y. 














SPEAKING OF STRENGTH | 


The CARD 
ona Abs CABINETS 


are the STRONGEST and most ATTRACTIVE 


on the market 


ADDED FEATURES—STACKING DEVICE and 
RUBBER BUMPERS 


Write to-day for descriptive circular and price list 


‘single pte, Sea 4 ay ART STEEL CO., Inc. “New You, Ne Y., 


























Specially Designed and 
Constructed for 
Brooklyn Y. W. C. A. 


Quotations on Special 
Installations on request. 


The Marble & Shattuck Chair Co. 


CLEVELAND, OHIO 
“Designed for Comfort and Built to Last”’ 











——~- 
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LEON ISAACS & CO. TURNER &HARRISON 
GLUCINUM PENS SILVER-ALLOY PENS 


The Slickest Pens Ever Made 


SPECIAL IMPRINT 
PENS 
FOR THE TRADE 


LET US QUOTE OUR PRICES 
Established 1876 


The Turner & Harrison Pen Mfg. Co., Inc. 


FALCON PEN WORKS 
iMustrated catalog on application PHILADELPHIA, PA. 





) Standard Size 
MR. HOPPER Gold Lettered 
ini Zt Bevel 





ied Edge Plate Glass 


DESK SIGNS| 





Mounted on triangular blocks size 2% inches | 
inches. Neat in appearance and easy to read 
In three popular colored glass finishes: Standard Jet 


Black. Deep Bottle Green, and Maroon. Made esp 
cially to harmonize with and match office furniture 


Prices to Stationers and Dealers on Request. 


GEORGE & COMPANY, 81 Nassau St., New York 


Established 1913 

















_ PARAGON 
~ INKSTANDS 


125 different styles to choose from 
All good sellers 


Office Supplies and Stationers’ Specialties 
Stationers Glassware and Hardware 


Thousands of.items for office use and the general sta- 
tionery trade, including desk and wall calendars, desk 
wlassware and hardware embracing countless articles. 


FRANK A. WEEKS MFG. CO. 


93 John Street New York, U. S. A. 











BOEHNER IMPROVED 
CARD HOLDER 


The Boehner iIm- 
proved Card Holder re- 
ulres no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as @ 
full case of cards. 


When a card is with- 
Grawn the others are 
mot only held in place 
but are kept on the 
bottom of the holder. 








Furnished in twenty-eight different sizes 
morocco; metal parts highly nickel L-~] 


In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Lllinois 
We manufacture Leather Novelties only and are not Engravera 


bound in imported 


















‘LISTO PENCILS | 


| make most sales 





aie 






Sales make 
customers 


POPULAR PRICES 
50c TO $1.00 


LISTO PENCIL CORPORATION Alameda, Calif 





‘sees 





Put CANODE 
Duplicator Supplies 
on Display 


Live sales managers are de 
veloping more business now 
with circulars, price-lists and 
all sorts of duplicating ma- 
chine products. Invite them to 
obtain their supplies from yo 

let us show you how to make 


an interesting dispiay of 
CANODF Inks, ribbons, sten- 
cila, etc. “rite us. 





Canode Ink Co. 


3005 Carroll Ave. Chicago, Ii. 





———— 











The Featherweight Eyeshade 


is constructed to protect the ) 
wearer's cyes from glaring arti- ; 


ficial or natural lights or bril- 





liant reflections. Durable, hy- 
gienic, adjustable, light weight. 
Where it touches the forehead, 








the celluloid is curled, presenting 





a smooth surface. 


The FEATHERWEIGHT EYESHADE CO. 
Merchantville, N. J. 














DISPLAY 






— 

“ FIXTURES 
Have vou sent for your copy of our 
catalog and circular offered in Jat 
uary and March issues of Office 


Appliances? DO IT TODAY 

RUDOR SWIVEL HOOK, illustrated 
This Hook has an embossed grip—no 
teeth to mar the most delicate fabrics 
It is of swivel design, with or without 
clip for price card Practical 
general use. SEND FOR FIXTU RE 
CATALOG. 


R. ORTHWINE, 344 W. 34th St., N. Y.C. 


























aa at 














LP 
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OFF 


MARKIT TICKET PRINTER 


Every Store and Steckroom should have it 










For printing 
price tickets, 
num bering 
bius, boxes, 
shelves, ete. 


ANY ARTICLE OR 
etc., by means of & 
Made in two sizes. 


HOLDERS MAY BE FASTENED TO 


SURFACE wood, glass, tin, paper, 
lasting adhesive material furnished. 


Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 
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Quick Sellers—Big Mone 


HORN 





oney Makers 


#4 Handy Files 
Their pocket pages ep 
papers in order but instan 





31, or speciall classified 
celluloid cov removable in- 
dex ie 


with m...... pocket pages for 
news clippings, striking advte., 
ete. The storehouse for val- 
uable nt instantly accessible. 


Albums for Every 

Autograph, Camera, Portrait, 
Postcard, Disc Record, Greeting 
Card, Memory, “Bach rs 
Doings."’"—Girl's 6-yr. D 
Serap _ 

Double Dummy 

Write for prices and special Geowents 


W.C. Horn, Bro. & Co, ¥s:; 200 Sth Ave., New York 














Bettcher Pressed Metal 
Chair Irons 


Light in weight, yet sturdy in 
construction, Bettcher Chair 
Irons will outwear any other 
irons on the market 







Write for information 


The Bettcher Stamping & Mfg. Co. 
3100 W. 6ist St. Cleveland, Ohio 


Be PRESSED ttchg 


STAMP 
Bettcher Chair Irons are fully Protected tr our own Patents 














The only 
brush that 
pg be ly 


cleans 
TYPEWRIT. 
OFFICE AP- 









General cleaning end made 

soft substantial Camel Hair. 
An attractive col display 
ecard with each order. Big profit to 
dealers. Write for interesting prices. 


ARTHUR W. HAHN Dept. A 


St Years of Manufacturing 
iss-Bol Lafayette Street, New York 





















TARNI 


is a liquid that forms a transparent, colorless, 
flexible, non-porous and tough coating which 
holds the — of all polished surfaces, inside 
and out. Investigate. 


NOTARNESH PRODUCTS CORPORATION 


6 Varick St. New York, N. Y. 











Gothic 
Style 


Of highest grade steel, 

in olive green 
enamel or black Japan. 
Reasonably priced. 
Shipped in wooden 
bozes, each piece care- 
fully wrapped to pro- 
tect finish. Dealers 


write 
Hart & Cooley Mfg. Co., New Britain, Conn., for quotations. 























POSTAGE 
IS MONEY 


How Many Times Daily 
does your mail clerk use a 4c stamp 
where 2c is sufficient? 10-15 times? 
That's $60-$90 yearly wasted! 











TRINER replacement, are large. Write for 
Postofiice Scales prices and discounts. 
ing instal h 

dispatch important mail and per AZORA RUBBER CO. 
cel post promptly correctly. 

Write for Literatere ae a aan 
TRINER SALES co. Allmail Computing Belew 

53 W. Jackson Boulevard 4 l . Automatic Scale. oe THE AzZORA 
CHICAGO, ILL. Fo il and parcel ; RING (Cross-Section View) 
ee aa ___PAT. DECEMBER 21, 1916 








AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 
sands of users. Sales, both new and 
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DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 


advantages and merits 

no other ke soonoes. 

You'll get uORE key 
business by selling 


The Master Key 


(No rubber te wear out) 
Write for 
and Prices. 


Speed Key Mig. Co., Inc. 
23 Columbus Place 
Brooklyn N. ¥. 





THE COLYTT “REDI-ROLL” 
TELEPHONE MEMO , 


A neat, compact writing shelf, 
with paper roll, for attaching “7 
to the telephone stand—for hea 
memorandums 











Has continucus writing sur- 
face for standard paper roll. 
Sharp cutting edge for tear- 
ing off 


Takes up sma)! spece, 
leaving room for 
hand grip on tele- 
phone 
Easily attached PRICE 
Nickel and black $1.00 
finish 

Dealers Write for Discounts 


THE COLYTT LABORATORIES ses w. Weshington St. 








4”, 1”, 1", 1)", 2” inside diameters 
for loose leaf books, binding reports, blueprints, etc. 


Write for information J noge Leaf Metals 


on our line of...... 


The E. W. Carpenter Mfg. Co. 
Bridgeport, Conn. 











(Engineering) Chicago, Ill 

Loo Le af Ri Gardner’s Pull Tab Leather Lines 
se ngs Card Cases, Bill Folds, 
Playing Card and Cig- 
Brass Five arette Cases. Keep 
. contents absolutely 
Nickel Plated Sizes clean. Easy to get at. 

ily, No La 

| Joint to Tear GARDNER'S HOT 

| Securely Paper GOLD LETTERING 

















BEACH PUBLISHING CO. 
Detroit, Mich. 














‘*The Standard 
Expense Book 
for Forty Years”’ 
































MACHINES 





Write for Samples and 
rices 


P. A. GARDNER 
LEATHER WORKS 


Inc. 
709 Pine St. St. Louis, Mo. 








ii TAR CARD LAS 








**Steel-Strong’ 
The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 Styles Bill Straps 
Coin Bags—Coin Storage Trays 
Coin Bag Seals Seal Presses 
Manual Coin Counters 
Tellers Moisteners 
Cabinets 


Currency Racks 


Handy Alma 





The C. L. Downey Co., 045 Clark . Ciacioneth, 0. 




















For any pur- 
pose, all styles 
and sizes of 


MOORE 
Metal Maptacks 


Colored Enamel. strong 


metal heads on sharp 
. steel needle points. 
18 colore—3 sizes 
| Send fc llustrated 
color fo side r Price 
List and D ount 
Moore Push- Pin Co. 
Philadelphia, Pa. | 
Celluloid covered mark- 
ing or numbered tacks 


' 
(198) im any color, 3 sizes 
} Samples sent upon 
request. 





































The Fixtures They All Like 


WINDOW DISPLAY FIXTURES 
gi a TT. 


id 


Write on Your Letterhead 


The Oscar Onken Co., Cincinnati, 0. 


No. 624 - 4th Street 
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White River 
Chair Co. 


Brattleboro 
Vermont 








OFFICE CHAIRS 
In All Finishes. 


Catalog sent on request. 


OFFICE APPLIANCES 











7" weeere tree Citecce 


Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just 
with dauber and the type 
cleaned instantly. Does not 
evaporate. 

We furnish free advertising 
aids to our dealers. 


Individual bottles to retail at SOc and 75c. Also 
pints, quarts and gallons. Liberal a discounts to 
dealers. Write us today. 


THE CLAROTYPE COMPANY, ¥, ine. 


16-D Hudson St. 














SO-EASY MOISTENER. Profits 


for Dealers 
Sold Everywhere 


In every office you will find 
a prospect Used by Sears 
Roebuck, Montgomery 
Ward, and in thousands of 
emall offices for stamps, 


envelopes, labels, counting Fa = 
money. Simple, dur- “SSS 
able, speedy handsome. o : 
Price $1.25 MO ST 





Special to Dealers: I will send you one or a dozen moisteners 
on approval to prove, at my expense, that these are good sellers. 


A. MOHLER 
Mfr. of E. F. Index Tabs, So-Easy Ledger and Moistener 
416 S. Dearborn St., Dept. B Chicago, Il. 











FSPENSADOR 


A dispenser and 1 saudi aut ppc Mle nah Nae a the f business 
man’s desk. For the home, too. 
In Six Attractive 


ors 
Retails for $2.50 
THE NORLIPP 
COMPANY 
568 W. Congress Street 
Chicago __ 























EYSTONE | 




















NEVER 
WARP 

DESK 
PAD 


There is nothing quite so good as Hoffman Neverwarp 
blotter desk pads—firm yet yielding and restful to the 
eye The leather corners give a pleasing finish and 
hold the blotter securely, but permit easy replacement. 

Be sure your stock of Hoffman pads is complete for 
The sixty styles take care of almost any 


L. HOFFMAN 


145 Lafayette Street New York, N. Y. 


average calls 
demand 














a Mechanical Writing 





in Any nay Size 












| The Varityper 


VARITYPER INCORPORATED 


Home Office and Factory 
Breok Ave. at 132nd St. REW YORK, WN. Y. 

















DUR-O-LITE 
gor PENCILS 


1 DUR-O-LITE Pencils sell on “feel” 
aren 


° a as well as on “sight.” Perfect bal- 
ance, light weight, handsome design 
and simple mechanism make 
DUR-O-LITE a big seller. A com- 
plete line—50 cents to $3.50 list. 


Write for full details. 


DUR-O-LITE PENCIL COMPANY 
4541 Ravenswood Ave. Chicago, Illinois 














Examine 
This 
Attractive 
Desk 


Name Plate for 10 Days Free 


We feel sure 
vinced that 
bilit due t 

When or 
Mahogany 


INFORMA’ 


that the minute you see it you will be con- 

on we say, as to it attractiveness and practica- 
ts changeable feature, is true 

der ng be sure to specify whether you desire Oak, 
or Walnut finish. Then we know you'll be satisfied. 


R. W. CLARK MFG. CO. 
il E. Ravenswood Ave 


mowoed AVC oe oe oe oe et . 


Gentlemen 
e send desk plate, 


‘(O Oak. O Mahogany, (2 Walnut 


prepaid for inspection We will keep it and remit, 
or return plate in 10 days. 
2. Per rrrrrrrr terre rrr Tre, 
Street 


Town State 





——— 


| 


om 
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EXCLUSIVE DISTRIBUTORS 


WANTED 


IN EVERY COUNTRY OF THE WORLD 
TO SELL 


“MULTISTAMP” DUPLICATING OUTFITS 
“QUEEN” QUALITY CARBON PAPER 
TYPEWRITER RIBBONS 
“RAINBO” COMBINATION PEN-PENCIL 
“INKLETS,” STAMP PADS, INKWELLS 
WRITE TO 


MAXIM HERSHEY, 248 Greenwich St., N. Y. City 








TYLER All-Steel—Easy Rolling 
DISPLAY RACKS 


F Y Hold 3 times as much as 
counter 





Everything Visible 
Adjustable Shelves 


100% Metal Construction 
Extra strong tubular ped- 
-_ — 
Pes —— estals 


Patented exclusive feature 
assures perfect shelf 
- rigidity 
P at ae, Large pivoting casters 
Lowest in price due to large 
ln nal production 
£ Liberal discounts to station- 


ers who take agency 


TYLER SALES FIXTURE COMPANY 
MUSKEGON HEIGHTS—MICH., U. S. A. 








Pee eas) BL 
Gold Pen Points 


are leaders in the trade, known for their perfection and 
first quality. Your trade gets 100% satisfaction if you 
use eigel pens. You can unhesitatingly guarantee any 
pen point made by us. We back up our product. 

Highest Grade Pen Points 
for the repair trade. Im- 
printing done on quan- 
tity lote—all setandard 

t d size — 


- an ‘ani- 
fold, Accountantea and 
Special Points. 

Send today for samples and prices. You'll be glad you did. 











E. O. WEIGEL & SON 


587 South Tenth Street Newark, N. J. 








CHAMPION 
Window or Display Hooks 





“SECURITY” 
Pen and Pencil Clips 






STEELGRIP 


STA- F 
ag) 
VAL-CLIP PZ 






Pencil Point Protector, Eraser and Clip 


Holyoke, Mass., U.S. A. 


L. D. VAN VALKENBURG CO., 





XTRA—Just out! 


CONFIDENTIAL WHOLESALE 
CATALOGUE No. 375 


24 pages full of information. . . Information and Prices 
yn all makes of Typewriters, Adding Machines, Cailcu- 
Duplicating-Addressing -Folding-Ma- 


lating Machines, 
chines, etc 
Write, Phone or Wire for your copy today! 





‘All That the Name Implies" 
170 W. Washington Street, Chicago, IIl. 








A. W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow, Brown and White 
THE TRIUMPH OF EXPERT LEAD MAKERS 
perience of the oldest 


No other lead in the 
lead mills in existence. 


world is like it. 
- DURABLE UNIFORM 





Into this brand is concen- 
trated the skill and ex- 





ORIGINAL 


Remember: Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 


**Pencil Factories Established in 1761"’ 








READEASY 


World’s Greatest Copyholder 
Made in four standard sizes: 


Desk stand $3.00 
With lime guide . 450 
Elevated 3.50 
With line guide 5.00 


L. beral trade discount. All READEASY 
opyholiders shipped ready for imme 


diate use No adjustments nec essary 
Not a screw on them Standards c 
lapsible Fixtures of brass and alumi- 
num and are not affected by weather 
conditions 

New dealers advised to make first order 


on approval 


Address READEASY 


223 Grand Ave., West Highland Park 
DETROIT U. 8. A. 




















REXO 


The Trimmin ming Board With a Reputation 
This series in, ts the acme of ppecicn in trim- 
ming —_ eee a one point has bern ov erlook is astrong 
statement but it is oO b ane’ we are right. The quality cannot 
be excelled. REX TRiMMIN BOARDS 


price each 
Rexo No. 5 154 tn. Boose... - 3-08 


N in. Board. 7 
Rese Be 3 tS "R78 Rexo No. 924 in. Board... . 26.00 


Rexo No. 4 124 in. Board. . 
REXO JUNIOR TRIMMING BOARDS 
Rexo Junior No. 1, 6 . Board. .$2.00 Rexo Junior No. 3, 10) !1n. Board $3.00 
Rexo Junior No. 2, 8 Board.. 2.50 
ALL “METAL ‘TRIMMING BOARDS 
Rexo No. 10, 10 in. Board... .$ 9.00 Rexo No. 25, 154 in. Board. . .$15.00 
Rexo No. 12, 12 in. Board... 13.00 
Liberal Di te to Dealers. Write for Catalog No. 0168, 


Mfg. By 
BURKE & JAMES, Inc. 


223 W. Madison St. Chicago, Illinois 
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Attention—Office Supply Trade 


A®» to your volume 
by handling Bath 
Room Scales. These 
scales are used prin- 
cipally by women but 
purchased almost en- 
tirely by men. You 
have business men 
coming mto your store 
all the time. Display 








luloid Envelopes with chemically welded seams Shop 


eee Protectors. raisable faces Loose Leaf name-line “ 
Indexers for credit and other lists Transparent signals a Hanson Weigh- 
Celluloid Card Cases, et for industrial usse Master Bath Room 


Scale and you will be 
surprised how many 
you sell, This is a 
personal scale for 
those who value their 
health and demand the 
utmost in quality. 
Write today for 
proposition 


HANSON BROTHERS SCALE COMPANY 
539 N. Ada St. Est. 1888 Chicago 


There's a nice profit for Stationers with the 
Markilo All-Visible line. Write for samples 
and proposition. Samples, etc., on request. 


MARKILO ©0O., 936-C West 63rd Street Chicago, U. 8. A 











EXCLUSIVE TERRITORIES STOP revertastrnc NOISE 


are still available 


SPEEDAUMAT has advantages in 
a one-piece address unit, low up- 





keep cost and compactness In 
use by Prest-O-Lite, La Salle Ex- 
tension University, Penn Mutual 
Life Insurance Company. Curtis 
- - , AB th Publishing Company, Ford, Ford- 
Speedaudresser © son & Lincoln, Pictorial Review, 4 Smi om Royal and Underwood 
hand machine Kalamazoo Stove Works. t M. eae L. C. th, Remington, U 
SPEEDAUMAT w ye @ profitable addition to your business Saves wae ol S deat a wick desk drumming, makes 
Ask us bout 6 
- , t ter more quiet and sn 


typewriter is quickly enti automaticall attached and as 
sSpeedaumar “Sold at all ofices of The L- 1° Sonith ot Corema Typewriters, 

Addressing Machinery Dealers write for liberal proposition. 

S089-6089 WILLOW ST Smith Noise & Shock Eliminator 


CHICAGO. ILLINOIS 


USA 303 Kellogg Street Syracuse, N. Y. 


AMES Advantages 














CERTAINLY RYAN HAS THEM! 


STEEL BOOK ENDS 























Vol. 1 APRIL No. 2 

Have been included as a sate Be Se ee *f 
permanent addition to the P IKE a Vault Lock—Is Ames Baveleck” is « 
well-known line of Ryan ‘| slogan submitted by one of our hundreds of 
Products in response to the 4 users, which very aptly describes our Amestyle 
many requests we have re- Envelocks—an exclusive “Ames” money maker This 
, specialty which insures absolute protection against 
ceived to = supply them. tampering In the mails, and which does away with 
Sizes 4%x5"%% inches. List expensive sealing wax, pots, and return receipts, is 
price 2he per pair. gaining country wide sales Bankers, Brokers, Busi- 


nese offices of every kind, will buy Amestyle Envelocks 
for tion, and economy in mailing Ames agents 


You can now include Book the selling and make the profit, repeating the 


Ende with your next order ire many times a year See our ad in the 
Office Appliances and send for samples and 
mation regarding our open territory. Ames 





Envelope Company 55 Sudbury S8t.. Boston, 





J. F. Ryan & Company 
342 MADISON AVENUE 
NEW YORK, N. Y¥. 


























SUCCESS IN BUSINESS Precision 


our time ("he i} ip irself and 


staf!’ with 


THOMPSON 
TIME STAMPS 


Platens 


for Typewriter, Multigraph, Adding Machines. 
Recovered with best Goodrich Black Rubber. 
Guaranteed accurate and true to center. 
Delivered free in U.S, 30 Years’ experience. 
Special bargains in complete platens 


| 
| 
| 
| 
| 








Bushnell Mfg. Co. 


The THOMPSON TIME STAMP CO.., Inc. 331} S. Spring St. Los Angeles, Cal. 


240-242 West 23d Street New York, N. Y. 











: 
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A Comprehensive 
Service for 

Manufacturing 

Stationers 


A superior service for manufacturing stationers and 
bookbinders in supplying metal parts for loose leaf 
ledgers, binders, price books, ring books, memo books, 
etc., was the object of organizing the Loose Leaf Metals 
Company, a few years ago. We now operate the largest 
and most efficiently equipped plant in the world devoted 
exclusively to the manufacture of loose leaf metal parts. 
We can furnish a wide variety of metals in sizes and 
prices for all requirements. The quality and price en- 
ables the stationer to turn out a well made book at low 





A constantly growing list of customers depend upon our 
unwavering attention to their wants. Those who have 
not used our service are invited to investigate. We do 
not manufacture or sell, directly or indirectly, complete 
binders of any kind: we do not compete with our cus- 
tomers but co-operate in every possible way. Your prob- 
lems will have our best attention at all times. Write 





cost and with good profit. us for illustrated catalog and price list. 


LOOSE LEAF METALS CoO,, INC. 


6816-6824 Arsenal Street St. Louis, Mo. 








ro 
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OROHO KORO ADHD #000 10-41040-410-404040 0004040 00804040200404 


This business magazine is the most valuable me- 
dium for you if you want to sell your goods in 
France. And why should you not? Don't you 
know that American goods and especially Office 
furniture and modern office appliances are very pop- 
ular and much needed there? 


66 9? To us “M.B.” stands for “MON BUREAU” 
\ B To you “M. B.” stands for “MORE BUSINESS” 
@ e 







MON 
BUREAU 


LE MAGAZINE DE | ORGANISATION 
COMMERCIALE INDUSTRIELLE 
ret 


ee 


M. B. claims to be the most valuable advertising me- 
dium in France as far as business circles are concerned. 
This is a very logical and simple proposition; M. B. has 
been the first publication to advocate modern business 
methods in France. So it’s no wonder if it is read practi- 
cally by every progressive firm in the country. Not only is 
) it read, but it is carefully kept for reference and this ac- 
counts for the wonderful selling power of its publicity. 





MON BUREAU is particularly fitted to render you signal 
services if you wish to extend your trade on the Continent 
of Europe. in France, Belgium, Switzerland, Spain, Italy 
and Rumania. 











Ask for free copy. It is very likely to mean a most profit- 
able turn in your affairs. 


inc MaNacer MON BUREAU, 186, Faubourg St-Martin, Paris Xéme Arrt. (France) 
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ARE YOU? The leading 


Are you interested in trade paper 


trade doings in 











for the office equipment 


GREAT BRITAIN? —— 
If so, there is only one 
way of keeping abreast Ger many 


of the times and that 
is by the regular 


monthly receipt and 
perusal of the 


BRITISH STATIONER 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. “Biiro-Bedarf-Rundschau” 
(Office Equipment Review) 





BB 
R 






Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 





Subscription Rates 
$4 per year $6 for 2 years 
Specimen copy free 


Biiro-Bedarf-Rundschau 


Berlin-Charlottenburg 5 


Germany 
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Merit 


Enterprise 
Service 
mand a good Market 


Year after year for nearly a quarter of a century 
this ideal combination, brought closer together 
at the National Business Show, has co-operated 
to further the cause of better business methods 
and equipment. 


Each succeeding year has witnessed better co- 
operation and a better understanding of the 
things which make for greater efficiency in 
business. 


Merit, Enterprise, Service—and a good Market 
—always find much to aid their progress at the 


NATIONAL BUSINESS SHOW 


America’s Efficiency Exposition 


New York, October 15th to 20th, 1928, inclusive 
(Silver Anniversary) 
In the New Madison Square Garden 





Chicago, November 12th to 17th, 1928, inclusive 
In the Stevens Hotel Exhibition Hall 


“It’s the personal contact that counts’’ 


NATIONAL BUSINESS SHOW COMPANY 


INCORPORATED 
Frank E. Tupper, President 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 


C 


es ee 
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1. At the mail box 2. At the post-office 





It takes a Columbian ©: \ 
to stand this 


HEN your customer asks for catalog envelopes, 

remember to remind him what those enve- 

lopes must go through before his catalog can reach its 
destination. 

Save him later trouble—and do yourself the best 

possible good turn by showing him Improved Colum- 

bian Clasp Envelopes, which stand up under the 





punishment they are sure to meet. 

Improved Columbian Clasp Envelopes are made of 4. Arvives—in perfect condition 
tough, hard-to-tear paper of pleasing buff color. The 
seams are tight sealed. The hole-in-flap is reinforced 
with a double thickness of paper. The clasp is ot ra 
malleable metal which can be bent to and fro many Px ™ 
times without breaking. Clasp and hole-in-flap line > 
up pertectly. 

Thirty-one convenient stock sizes make it casy co 
meet every possible need. Paper merchants cvery- 
where carry Improved Columbian Clasp Envelopes. 
If yours doesn’t, write us at Springfield, Mass., and we 


will put you in touch with the nearest distributor. The Improved Colsanbian Clasp En- 
velope is made of tough paper. The clasp 
is of malleable metal, which will not 





UNITED STATES ENVELOPE COMPANY break off after bending a few times. 
The world’s largest manufacturers of envelope Clasp and punched flap hole “register” 
SPRINGFIELD, MASSACHUSETTS perfectly — whether envelope is full or 


empty. 


With fourteen manufacturing divisions covering the coumiry 


COLUMBIANEL RYE ENVELOPES 
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SMITH PREMIER 


The Dependable Typewriter 





‘We announce the appointment of the 


American Writing Machine Company 


as exclusive Smith Premier Dealers in the 
United States and Canada. All present 
dealers will continue to sell Smith 
Premiers under the guidance of the 
American Writing Machine Company. 
This arrangement will give more 
widespread distribution and will place 
full stocks of machines in all sections 
of the country to be drawn on as needed 
by the local dealers. 


New dealers are now being appointed. 
Write for information to: 


American Writing Machine Co. 
451 Central Avenue Newark, N. J. 





BRANCH OFFICES OF THE 
AMERICAN WRITING MACHINE CO 


ATLANTA, GA 
BALTIMORE, MD 
BOSTON, MASS 
BUFFALO, N. Y 
CHICAGO, ILI 
CINCINNATI, OHIO 
CLEVELAND, OHIO 
DALLAS, TEX 
DENVER, COI 
DETROIT, MICH 
HOUSTON, TEX 
INDIANAPOLIS, IND 
KANSAS CITY, MO 
MILWAUKEE, WIS 
NEWARK, N. J 
NEW ORLEANS, LA 
NEW YORK, N. ¥ 
PHILADELPHIA, PA 
PITTSBURGH, PA 
ST. LOUIS, MO 

SAN FRANCISCO, CAI 


67 Forsyth Street, N. W 
18 Park Avenue 

119 Franklin Street 

117 Franklin Street 

171 N. Dearborn Street 
148 East Fourth Street 
616 Superior Avenue E 
1513 Commerce Street 
1723 Champa Street 
1133 Washington Blvd 
407 Fannin Avenue 
104 Monument Circle 
905 Grand Avenue 

127 Sect md Street 

207 Washington Street 
437 Baronne Street 

321 Broadway 

1209 Arch Street 

630 Penn Avenue 

807 Pine Street 

506 Market Street 








SMITH PREMIER TYPEWRITER COMPANY 
376 BROADWAY 


F NEW YORK, N.Y. 
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Schwab Safes 


effective service in 
any emergency 


HERE is no chance of dissatisfac- 

tion. In their construction the 
precaution extends from the fireproof 
filling, structural strength and guar- 
anteed fire resistance, even to hand- 
hammered sheets. After the operation 
of cutting the sheets to size, they pass 
to powerful rollers for roll straighten- 
ing to remove kinks and buckles. They 
then go to the men who combine ex- =—=—=™ 
perience and skill in hand-hammering 
to take out minute kinks which may 
remain after the rolling. Nothing is 
overlooked in this final hand-hammer- 
ing process, a precaution that insures 
the fine appearance of Schwab Safes. 





Schwab has a plan for merchandising 
Schwab Safes. Both the safes and the 
plan are good and make a remarkable 
combination for any dealer. Full de- 
tails on request. 


The Schwab Safe Co. 


LAFAYETTE, INDIANA 

















236 OFFICE APPLIANCES 


The New 
Burroughs 


Calculator 







Delivered in U.S. A. 
$95 Delivered in 
Canada 










5-Column Calcu- 
lating Capacity— 
Accumulates 
to 9,999.99 





Occupies only 6'4x 11’4inches Burroughs Calculators of larger 
—weighs lessthansevenpounds  capacity—backed by Burroughs 
and easily fits a desk drawer. guaranty and world-wide ser- 
A standard Burroughs machine vice. Call the local Burroughs 
built with the same care as__ office or write to— 


BURROUGHS ADDING MACHINE CO., 6354 SECOND BLVD., DETROIT, MICH. 





a “=... 
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Thirty Million Fingers are today tapping . 
the keys of UNDERWOOD typewriters! | 


Without these machines, without the | 


stenographers— how the business 
of the world would drag! 


* * 
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More than 3,000,000 in use- 






















